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EXECUTIVE SUMMARY 
 
This study integrates and updates the findings of three previous STOA studies dealing with 
cultural diversity, globalisation and new media. It first provides a brief overview of each of the 
studies and then examines events that have taken place since 1999 which have radically changed 
the policy environment with new collective perceptions of culture, safety, technology and 
industry: nearly all the components of the equation. 
 
The broad trend identified is a shift from the technical to the meaningful. Citizens' concerns 
about culture, technology, economy and progress are being perceived in more human terms, 
while policy-makers need to learn to ‘listen’ to these processes and anticipate collective desires 
for identity in positive rather than defensive terms. Three key issues are examined in this 
context: economies without money, de-coding knowledge and the sense of home. 
 
Policy options are set forth within a broad framework addressing technical literacy, cultural 
literacy and collective creativity, calling for an overall shift from industrial policy to one based 
on social innovation.  
 
Concrete examples for action are also provided, in the context of on-going programmes. 
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INTRODUCTION 
 
This study is written in response to a request for an update of the 1999 study Cultural Diversity 
in the New Media1. The STOA office asked for the update to ‘further the investigation of 
cultural diversity and the new media by taking into account the information provided by the two 
July 2001 studies: Globalisation of the Media Industry and Possible Threats to Cultural 
Diversity2 and Cultural Diversity and the Information Society3. More specifically, it should start 
from the analysis of the effects that globalisation is having on the European media industry, as 
outlined by the first of these 2001 studies, and from the speculative mapping of the possible 
scenarios for a future information society, as developed by the second’. 
 
The author of this update is also the author of the third study mentioned above. It is, therefore, 
natural that there is an inclination towards its general interpretative framework, which thus 
provides the starting point for the integration of the other two studies. A key part of the research 
method was a two-day analysis and brainstorming workshop held in Palermo on 20-21 April 
2002. This meeting was attended by the four members of the research team who had worked on 
the previous Atelier study and to whom copies of the other two studies were provided. In 
addition, a two-hour open session with local experts allowed us to further confront our views. 
 
This update does not attempt to integrate the findings and recommendations of the three studies 
as a simple summation, although it does aim to integrate their scope. The emphasis here has 
rather been to ask the question: ‘What has happened in the meantime, and how does that change 
the way we need to understand and act on the issue of cultural diversity in the new media?’ 
 
From there, policy options are identified – more concretely with respect to the previous Atelier 
study – and classified according to the main stances that characterise an approach based on the 
promotion of social innovation as compared to a more traditional industrial/economic policy 
approach. 
 
Firstly then, let us attempt a synthetic description of the three studies that are the subject of this 
update report. 

                                                 
1 PE 167.965/Fin.St., Luxembourg, May 1999, referred to throughout as the ‘original study’. 
2 PE 296.704/Fin.St., Brussels, July 2001, referred to throughout as the ‘Media Industry study’. 
3 PE 297.559/Fin.St., Brussels, July 2001, referred to throughout as the ‘Atelier study’. 
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1. CULTURAL DIVERSITY IN THE NEW MEDIA (PE 167.965/Fin.St) 
 
This study is the object of the update. After a brief introduction indicating the prevailing trends 
in technology development and adoption, follows an overview of minority cultures and 
languages in Europe through categorisations of each condition. Part 2, ‘The cultural changes 
promoted by the new media and their implications from the perspective of cultural diversity’ 
develops a series of issues raised by information society technologies: 
 
• the re-definition (through interactivity) and de-materialisation (leading to abundance) of 

cultures; 
 
• the local-global dialectic, including new issues of de-localisation and contextualisation; 
 
• customisation (‘the non-mass-media for non-mass-cultures’);  
 
• demand-driven contents, or addressing the risk of standardisation of the demand by viewing 

European cultural fragmentation as an opportunity; 
 
• new forms of community, particularly non-spatial communities of interest or focus groups 

including the self-organised and non-commercial ‘civil media’; 
 
• cultural exclusion, placing the then-nascent debate on the digital divide in a context of 

equality of access. 
 
Part 3, ‘Cultural and linguistic minorities and new media in practice’ analyses how cultural and 
linguistic minorities actually use the Internet: typology of contents (information on the culture, 
linguistic education, commerce, etc.) and aims, problems and characteristics (primarily common 
objectives and management and policy issues). This is clearly illustrated by three case studies of 
minority Internet usage presented in Part 4 of the report: the Sorbs (a Slavic minority living 
between Saxony and Brandeburg); the Sami (a people living in so-called Lapland, crossing 
northern Norway, Sweden, Finland and Russia); and the Catalans (in the Generalitat de 
Catalynya with Barcelona as its capital). 
 
The policy options outlined in Part 5 mainly include two types of measures: avoiding exclusion 
from the information society and promotion of minority cultures. These are articulated 
according to: 
 
• Cultural policies: promoting the content industry; improving access to technologies and 

resources; promoting civil media; 
 
• Audiovisual and telecommunications policies: defining social obligations deriving from the 

information society and empowering minorities for content production; 
 
• Education policies: promoting not only computer literacy but also multimedia competence, 

and enhancement of the role of the European Bureau for Lesser Used Languages; 
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• Research policies: norms related to linguistic diversity in content production financed by the 
EU, research on multilinguality, socio-economic research on cultural and linguistic diversity 
in multimedia applications and promotion of the information society targeted to minorities; 

 
• Regional policies: closing the regional gaps in terms of telecommunications infrastructures 

and new services availability and promoting local information society initiatives to take 
profit from the delocalisation of the new services; 

 
• Competition policies: monitoring of content providers’ access to infrastructures, non-

discrimination in navigation systems and optimisation of new opportunities for consumers 
and creation of evaluation panels with minority participation; 

 
• Administration and legislation: use of advanced linguistic instruments within European 

administrations to create critical mass. 
 
This study is referred to in this report as the ‘original study’. 
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2. GLOBALISATION OF THE MEDIA INDUSTRY AND POSSIBLE 
THREATS TO CULTURAL DIVERSITY (PE 296.704/Fin.St.) 

 
 
This study and the following provide the main context for the revision of the original study 
contained in this update. After a brief introduction stating the objectives and scope of the 
research and the structure of the report, Chapter 2 presents a conceptual reference framework 
with definitions of the key issues: globalisation and its main risks and advantages; concepts of 
culture and cultural diversity; cultural incidence of the media, with specific attention to 
audiovisual media and finally categories that permit the evaluation of cultural diversity in media 
contents, such as national identity and language. 
 
Chapter 3 provides a thorough analysis of European Union policy, including legislative 
measures related to the defence of cultural diversity in the audiovisual sector. This focuses on 
the 1999 Principles and guidelines of the Community policy in the audiovisual sector in the 
digital era, and an analysis of the MEDIA program especially in terms of resources spent. It also 
examines the role of public television as an instrument for the defence of cultural diversity (e.g. 
quality program scheduling). 
 
Chapter 4 – ‘Globalisation, Competitiveness and Concentration in the European Media Industry’ 
– looks at the wave of mergers and take-overs leading to the current concentrations in all media 
sectors, which are then analysed separately. It underlines how globalisation has taken shape as 
not only an economical but also a cultural phenomenon, whereby the internationalisation of 
capital is not neutral but culturally loaded. The elements investigated – including for example 
the trade deficit between the European Union and North America in audiovisual programs – 
provide the key for interpreting capital investments in the media industry as moves in a power 
struggle for cultural domination. 
 
Chapter 5 – ‘Cultural Diversity in European Audiovisual Production’ – first examines the 
degree to which the contents of programmes with high audience ratings ‘run the risk of being 
the carriers of homogenising cultural values’, in large part through a detailed survey based on an 
interpretative matrix developed by the researchers. It then proceeds to examine best practice 
examples of culture in television programs produced in different member states. Here, the 
objective is to identify some criteria of quality which can be used as a frame of reference for the 
distribution of culture through television. 
 
Chapter 6 – ‘The Development of New Technologies: Tendencies and Possible Effects on 
Cultural Diversity in the European Union’ – examines the impact of digital TV, the Internet and 
DVD. The analysis shows that as far as digital television is concerned, the increase in available 
channels does not necessarily lead to a more diversified offer of cultural expression; European 
leadership in this field should lead however to greater choices of content. The approach towards 
the Internet is centred on the language and/or national origin of Web-based services. Perhaps the 
most insightful analysis is that of DVD, which promises by the simple combination of language 
and subtitle sets on a single delivery mechanism to have a significant impact on cultural 
diversity. 
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Finally, the Policy Options are organised according to four main sections as follows: 
 
• Globalisation of the Media Industry: policy favouring the consolidation of big European 

communication companies (provided that competition is ensured); maintenance of the 
‘single Authority’ system overseeing mergers and take-overs; continuing efforts 
guaranteeing content providers access to distribution infrastructures (e.g. ‘must carry’ rules 
of the cable operators); reconsideration of the scale defining the ‘community dimension’ of 
mergers and take-overs; intervention in specific areas of cinema film distribution to avoid 
American predominance and support for proposed legislation regarding transparency in 
communications markets; 

 
• Audiovisual Sector and Cultural Diversity: adjusting aid criteria related only to market 

response to include factors such as quality and cultural content; promote agreements 
between different European countries to encourage an appropriate balance of prime and non-
prime time programming; promotion of North American-European co-productions; 
promoting the role of independent production companies including quotas; establishment of 
objective criteria for cultural quality, also as a benchmark for awarding or renewing 
concessions and redefinition of the role and mandate of public television; 

 
• Impact of the New Technologies: promotion of multimedia content of national or regional 

interest; multi-platform production strategies for countries with growing influence of foreign 
contents; exchange programs (training networks, meetings and festivals, etc.) for 
professionals in the cultural industry sector; integration of public media services with on-line 
media and promotion of content production by cultural bodies (associations, universities, 
local and regional bodies, etc.); 

 
• Future Courses for Action: identification of appropriate legal frameworks for the Internet, 

including adequate protection of author rights; examination of competition and cultural 
diversity in the regional settings within Member States and examination of the impact on the 
media of minority groups (religious, ethnic and linguistic). 

 
This study is referred to in this report as the ‘Media Industry study’. 
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3. CULTURAL DIVERSITY IN THE INFORMATION SOCIETY 
(PE 297.559/Fin.St.) 

 
The second of the two studies identified by the STOA office as the interpretative filter for the 
update of the original study, this report is authored by the same research team as this study. An 
introductory preface specifies the main approach: cultural diversity as a communicational 
phenomenon, cultural diversity as an asset in the information society and the need for a 
compelling, forward-looking vision. 
 
In the Arguments and Evidence section, Chapter 1 ‘What’s Happening’ first analyses the crisis 
occurring between citizens and political institutions and then the role of globalisation and 
technology in those trends. Four scenarios for the information society are then identified 
according to two axes: the use of technology (from control and repression to emancipation) and 
the collective mind-set (from atomistic and entrepreneurial to a network mentality). 
 
Chapter 2 then addresses the question of whether cultural diversity is an obstacle or an asset in 
the information society. The main argument put forward is to situate the question in the broader 
issue of sustainability. Cultural diversity is therefore seen as a part of the human eco-system, 
regulating the interaction between individuals and the one or more communities they belong to. 
A narrative and descriptive scenario aim to illustrate how a balanced cultural ‘bio-diversity’ can 
lead to a desirable social model of inter-communicating communities. 
 
Chapter 3 attempts to identify the dynamics upon which to act in order to achieve the goal of 
cultural sustainability. First, it analyses a surprising outcome of the expert interviews, namely 
that so-called ‘experts’ claim to see cultural diversity mainly as a benefit and the information 
society as an opportunity, while they hold that for ‘people’ the opposite is the case. The question 
then becomes ‘What do experts have that people don't?’. This is analysed in terms of 
‘communicational capability’ or the overlapping of three main elements: access, competence 
and motivation. Following a brief analysis of how policy intervention on these axes does not 
necessarily correspond to their importance in the equation, emphasis shifts to the issues situated 
at the intersection of pairs of the three elements: 
 
• Technology literacy (access and competence) throws up the issue of the ‘competence gap’, 

namely the amount of time between technology adoption and full usage, and the factors that 
can influence that gap; 

 
• Cultural literacy (access and motivation) indicates the ability of an of an individual (or 

perhaps community) to critically relate to another culture in a positive way; 
 
• Creativity (motivation and competence) is considered in the collective more than the 

individual dimension, and is related to the concept of  ‘creativity of milieu’. 
 
This analysis is followed by a section on ‘digital balance’ that examines typologies of who is 
‘best-placed’ or ‘worst-placed’ to take advantage of the information society according to 
language, age, geography, culture and social status. The closing section defines general action 
strategies based on bottom-up participation and a framework for interaction between all actors, 
ranging from policy-makers to researchers. 
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Rather than list specific policy options, this study first presents seven key statements, and 
related recommendations, as developments of a main statement underlining the role of cultural 
diversity as an asset for European society. Next, it attempts to outline a general framework for 
the evaluation of a very broad range of policy issues, on the premise that nearly every policy 
decision affects culture, the information society or the link between the two. The framework 
looks at the dimensions of motivation, competence and access from the standpoint of three main 
policy areas: 
 
• Information society issues: intellectual property rights, universal service provision, privacy 

and taxation; 
 
• Cultural identity issues: time, fun, food and public intervention; 
 
• Local development issues: territorial certification, training, tourism and logistics. 
 
Finally, the study looks at some of the main technology issues with a potential impact on 
cultural diversity, analysing the potential positive and negative impacts on motivation, 
competence and access. The issues examined include visualisation, mobility, language and 
exchange. 
 
This study is referred to in this report as the ‘Atelier study’. 
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4. THE NEW POLICY ENVIRONMENT 
 

‘Theory is good, but it doesn’t prevent things from existing’. 
Charcot, 1886 
 

4.1. What has happened in the meantime? 

Given the task of making an update of something such as the ‘Cultural Diversity and New 
Media’ study, the basic question to address is: What has happened in the meantime (in our case 
from 1999 to 2002) and what impact does this have on the original product? 
 
The three variables we are dealing with are: a) new studies on related matters that can broaden 
the understandings of the first study; b) developments in new media, that is technology 
developments and c) history, or rather events that have taken place that change the context 
through which we read and interpret the findings of the original study. 
 
The two studies incorporated in this update, in our opinion, follow more or less the normal 
progress of interpretation of cultural issues in the context of new media and communication 
technologies. To address the second point, technology developments seem to be following the 
normal path of ‘expected innovation’; the boom of the Internet predicted in the 1999 study took 
place and has been interpreted in the 2001 studies, and the expansion of mobile technologies 
predicted in the ‘Cultural Diversity and the Information Society’ study has further developed 
with GPRS, Wi-Fi, etc. technologies. 
 
What has been shocking is the sequence of events belonging to point ‘c)’, namely history. It is 
worthwhile to list some of the more significant moments, since the approach of this update is 
essentially that of attempting to reconfigure the possible policy options on the basis of the work 
to date, but in the context of a totally new cultural and political setting. 
 

4.1.1. Confronting the Unbelievable 

Most of the events (and equally significant non-events) we list below would have been 
considered ‘unbelievable’ before they actually happened, but have in the meantime become 
absorbed somehow into the overall political context. They all have to do in some way with: a) 
cultural diversity, b) globalisation and/or c) the so-called information society. For the moment 
we simply make a list, since seeing all of these events together on one page makes somewhat of 
an impact. In the following sections, we will try to make sense of all this, using the three 
baseline studies at our disposition as the main interpretative filters. 
 
Since May 1999 we have seen: 
 
• The incredible growth of the ‘dot.coms’ and their Venture Capital Funds, until the bubble 

burst radically in mid 2000, with market capitalisation falling from 8 to 2 trillion dollars. 
This process had an impact on the construction of the ‘information society’ discourse, 
shifting from a positive policy arena where nobody could lose to a more sober, critical 
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approach. Here it is worth citing Mattelart’s argument4 that the Information Society is 
neither a historical trend nor a fact, but a simple rhetorical construction; 

 
• The year 2000 bug (non-event). We were warned by all the information technology 

specialists that disasters would happen on the first of January due to obscure problems with 
programming languages that only retired computer experts remembered how to make work. 
Instead, practically nothing happened. The collective awareness wondered whether the 
world of IT consultants was basically a fraudulent enterprise, but at the same time became 
aware of the potential fragility of the whole technological infrastructure behind everything 
from air travel to sewers and elevators; 

 
• The rise of the no-global movement. Starting in Seattle as a protest event, a broadly based 

social movement gathered force through successive meetings in Nice, Gothenburg, Naples, 
etc. to culminate in the scandalous breakout of violence at the G8 meeting in Genoa, July 
2001. The message, synthesised in Naomi Klein’s No Logo5,can be summed up as an 
invitation to look beyond the merely financial and economic aspects of globalisation; 

 
• The 11 September attacks on the World Trade Towers. Perhaps the most unbelievable of all, 

for two reasons: a) the virtual terror constructions of the American film industry became 
mixed with the media-intensive truth of CNN, creating a short-circuit of believability and b) 
three ceramic-blade cutters were demonstrated to be about as powerful as an atomic bomb, 
creating a short-circuit in the notions of national security; 

 
• The non-problematic (at least culturally speaking) introduction of the Euro. Instead of 

generating nostalgia for lost home currencies (despite its initial weak showing against the 
Dollar and Yen) people embraced the Euro as a matter of fact; even though shopkeepers still 
think in national currencies, the introduction periods were abbreviated in most countries. No 
one had expected that the real curiosity would be to collect Euro coins from other countries, 
a means of understanding different Member States’ cultural stances via Kings’ faces or 
Renaissance works of art; 

 
• The sequence of bankruptcies: Enron, Kirch, Anderson, Vivendi… Few had heard of Enron 

until it filed for Chapter 11; now it is the biggest bankruptcy in American history (for the 
moment). The accounting tricks, the conflicts of interest, etc. have snowballed to call into 
question the entire American system of capitalism or at least the supposed ethical 
foundations upon which the savings of 60% of its citizens is based. The fall of Kirch and 
Vivendi in particular reveal the fragility of the European media industry, where F1, football 
matches, film rights and pop singers all belong more to the sphere of finance than sport or 
culture. 

 
The success of xenophobic parties throughout Europe. It started with Umberto Bossi of Italy’s 
Lega Nord, began to seem serious with Joerg Haider’s entry in the government of Austria. But 
the second-place showings of Le Pen in France and Pim Fortuyn in Holland denounce a 
widespread uneasiness with immigrants, as well as an alarm signal to politicians currently in 
power that such uneasiness is not being understood. 

                                                 
4 See http://www.italian.it/isf/home454.htm. 
5 Naomi Klein, No Global: taking aim at the brand bullies, Knopf Canada, December 1999. 
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4.1.2. The Political Impact 

The set of the above events has led to a generalised political impact on all of the dimensions that 
have to do with the content of this study: economic, social, technical and cultural. 
 
• Economic impact 

There is by now a realisation that globalisation does not necessarily have to be a purely 
economical, financial and market-driven phenomenon. People are searching for new 
possible – and more positive – value-based dimensions of globalisation. This in turn calls 
into question the narrow view of economics (‘narronomics’) that only sees monetised 
transactions countable through GNP and similar instruments as being significant indicators 
of progress, quality of life, etc.; 

 
• Social impact 

The main social impact has been the emergence of self-organised communities of interest, 
partly as a reflection of growing distrust in the ability of established political mechanisms to 
interpret needs. The early on-line communities (including the first green movements of the 
‘70s) provided a model that has been adopted at both the global level (e.g. attack) and the 
local level; 
 

• Technical impact 
Here, there is a paradoxical trend occurring. On the one hand, the main response to 
generalised fear is an increase in technology: satellites, airport controls, monitors are all 
supposed to reassure us. On the other, the fragility of technology, or more properly human-
technical systems, is increasingly apparent: we depend too much on technological systems 
that will never be 100% secure; 
 

• Cultural impact 
That cultural dominance is both a tool for and an expression of power has moved from 
backstage financial manoeuvring to front-page bombing attacks. If the first was leading to a 
gradual reduction of cultural ‘bio-diversity’, the second is simply increasing fanaticism on 
all sides with no apparent counter-balancing mechanism. One thing is certain: so-called 
‘cultural relativism’ has found its limits in the universality of ethics, but no one is quite sure 
where. 

 

4.2. New Issues 

The developments we have cited require a broadening of the research scope to some topics that 
had not been previously touched upon. These issues are (mostly) not new in themselves, but 
their relevance is. 
 
It should be remembered that this is not a full-scale research study, so that documentary and 
other investigations have been more in parallel to rather than central to the main activity, 
integrating the three studies with new insights. Nonetheless, it is useful to briefly present each. 
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4.2.1. Economies without Money 

The challenge to globalisation can easily seem a loosing battle: it can’t be stopped, the version 
goes. But in the aftermath of Genoa there has been a shift in mindset occurring, that blossomed 
in Porto Alegre: perhaps other things can be globalised than the economy, or perhaps the market 
economy is not the only economy in human interaction. 
 
Here it is useful to briefly introduce the work of three authors who have looked at economies 
without money. The first is Hikka Pietilaa, who has been arguing since the early 1970s for ‘a 
holistic picture of human economy’, and especially one that takes into account the value of 
nonmarket, unpaid work6. She divides the national economy into three sectors: 
 
• The free economy: the non-monetary core of the economy and society, unpaid work for 

one’s own and family needs, community activities, mutual help and Cupertino within the 
neighbourhood, etc.; 

 
• The protected sector: production protected and guided by official means for domestic 

markets: food, construction, services, administration, health, schools, culture, etc.; 
 
• The fettered economy: large-scale production for export and to compete with imports; the 

terms dictated by the world market, dependency, vulnerability, compulsive competitiveness, 
etc. . 

 
Her analysis of the link between the ‘private family’ and the ‘public family’ is close to the 
Atelier study’s definition of culture as the negotiation space between individual and community. 
Of particular interest is story of the ‘village action movement’ in Finland in the 1970s, 
demonstrating the collective role of the ‘intermediary level’ (a caring level) between the 
household, the business sector and the public sector. 
 
In synthesis, she presents the ‘triangle of the human economy’ as follows: 

 

                                                 
6 The main reference is available as a revised and updated reprint from Ecological Economics, vol. 20, H. Pietilaa:  

‘The triangle of the human economy: household – cultivation – industrial production. An attempt at making 
visible the human economy in toto’. Pages 113-127, Copyright 1997 with permission from Elsevier Science. 
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- direct production

of welfare
- unpaid work

and production

CULTIVATION
- living potential

of Nature
- terms of ecology

INDUSTRIAL
PRODUCTION

- extraction & manufacturing
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ized, commercialized
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and production

CULTIVATION
- living potential

of Nature
- terms of ecology

INDUSTRIAL
PRODUCTION

- extraction & manufacturing
- minerals, fossils
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ized, commercialized
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She comments this diagram: 
 

The household, cultivation and industrial production are the distinct components of 
the human economy. The household and cultivation cannot be accommodated into 
the narrow physical-mathematical framework of industrial economy. Caring, 
cosiness and health as products of unpaid work in the households do not fit in, 
neither do sunshine, rain and fresh air or the life processes of microbes and worms in 
the soil as inputs to the cultivation economy. They cannot be translated into 
mathematics, the only language in which present economics operate. 

 
The second author we wish to cite here is Eric Raymond, one of the gurus of the Open Source 
movement. In his The Cathedral & the Bazaar: Musings on Linux and Open Source by an 
Accidental Revolutionary7. Raymond describes his own experience of developing an Open 
Source software project, and analyses the norms and rules that guide the Internet-based 
development community8. He concludes that there are three modes of social organisation: 
 
• The command economy: feudalism, the military, multinational corporations (Raymond 

describes this as effective but ‘non-scalable’9); 
 
• The exchange economy: characterising the market economy, which Raymond describes as 

successful because it has indeed proven to be scalable; 
 
• The gift culture: characterising the Open Source software developers’ communities; based 

on an economy of abundance where the goal is to increase personal prestige within a 
community. 

 
The reason for the gift culture is that it is actually more effective and efficient than the exchange 
economy, being among other things much more scalable. The metaphor at the basis of the book 
is indeed the Cathedral (Microsoft) where every action is co-ordinated by the church, as against 
the Bazaar (Open Source) where everyone offers their best contributions. 
 
The gift culture is an interesting concept that historically can be said to have characterised a 
good deal of cultural production: after all, whom were Greek temples for? In the end, however, 
the Open Source movement is perhaps more interesting in terms of the ethical principles that 
guide it, as set forth by Pekka Himanen in The Hacker Ethic and the Spirit of the Information 
Age10. 
 
Himanen sustains that in the first place, the most important aspect of the Open Source 
movement is not so much in the technical dimension as in the social field. He looks at the work 
ethics of hackers – where time takes on a different dimension in relation to the passion of 

                                                 
7 Published by O’Reilly, Sebastapol California, 2001 as a collection of documents available through the Web. 
8 We would prefer to use the term ‘hacker’ since that’s what they call themselves; unfortunately the term has been 

equated with ‘cracker’, namely one who intrudes into systems, develops and spreads viruses etc. 
9 ‘Scalability’ is a technical term from computer science that refers to the ability of a system to expand in scope and 

extent with no interruption in functioning nor any need to restructure or replace significant components. It could, 
for instance, be applied in a policy environment as the ability of an experimental pilot project to develop 
seamlessly into a fully functioning public service. 

10 With a Prologue by Linus Torvalds and an Epilogue by Manuel Castells, no less, Random House, New York, 
2001. 
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participating in life – in relation to a new ethics of money, where money both pulls motivation 
and is used to reach other goals. 
 
The overriding aspect is ‘nethics’ or net ethics, where we move from the banal politeness of 
‘netiquette’ to a broad ethics of participating in and contributing to the development of the 
network, considered as a sort of sacred shared social good. 
 

4.3. De-coding Knowledge 

Another main issue addressed in all three studies is the relationship between culture and money 
as a function of knowledge. It is as though (despite the previous argument) culture needs to 
become something that one can sell in order to adequately ‘defend’ the heritage of the people 
producing that culture. Thus, the knowledge deeply embedded in culture (e.g. how to make a 
Turkish fishing boat) needs to first be transformed into a User Guide before it can contribute to 
global competitiveness. 
 
In this context, we have the very valuable contribution of Max H. Boisot from his book 
Knowledge Assets11. Boisot makes an analytical study of the relation between knowledge, 
information and data and how their proper management can contribute to adding value (mainly 
in the business context, the sphere of his work). 
 
His most well known abstraction is the Information Space (I-Space), consisting of three 
dimensions: codification, abstraction, and diffusion. 
 

‘The I-Space is a conceptual framework within which the behaviour of information 
flows can be explored and, through these, the creation and diffusion of knowledge 
within selected populations can be understood… .  
 

 
The dynamic evolution of knowledge in the I-Space is illustrated in Figure 3.2. What 
starts out in region A of the space as highly personal idiosyncratic knowledge of 
particular events – these may be biographical or occupational – may, with successive 
efforts at structuring it, come to shed its tacit concrete particulars and again in 

                                                 
11 Oxford University Press, 1998. 
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generality. It then becomes shareable and usable by others. If the diffusion of such 
knowledge is under the control of its creator – as, for instance, in the case of patents 
or copyright – it then becomes proprietary and can be traded for a position in region 
B of the space. Over time, proprietary knowledge falls into the public domain and 
becomes diffusible, moving into region C of the space as public or textbook 
knowledge. Such knowledge finds its way into journals, newspapers, textbooks, 
instruction manuals, consumer articles, and so on. To the extent that it gets used and 
applied in a variety of different circumstances, it gets internalised in region D, much 
of it becoming integrated in a tacit form into its possessor's common-sense view of 
the world. Common sense is widely shared – hence the term ‘common’. It is not, 
however, a homogeneous entity. As individuals, we may share the same phenomenal 
data – relating to sunsets, traffic jams, inaugural speeches, etc. – but each of us 
passes this data through cognitive filters that have been tuned by our unique 
biographical circumstances’.  

 
For our purposes, it is of special interest to examine the quadrant regarding abstraction and 
codification, namely the side of the cube in the above figure that moves from Personal 
knowledge (A) to Proprietary knowledge (B). It makes evident the value of non-coded concrete 
information, namely the kinds of culturally embedded things such as how grandmother used to 
make apple pie or how an artisan crafts wood to make a typical sculpture. These are the real 
products of culture, rather than their digitised patterns or images. The following representation 
clarifies this issue. 
 

Codified Science Art 
Uncodified Consultancy Craftsmanship 

 Abstract Concrete 
 
This is a rather powerful representation, in that it clarifies the principal dilemma of promoting 
cultural diversity: what we are really after is concrete and uncodified knowledge (e.g. 
craftsmanship); yet apparently the only thing that policy – and information society technologies 
– can support is codified knowledge (science or art). The issue then becomes one of shifting 
value towards – or at least highlighting the value of – uncodified knowledge, which can only be 
appreciated through a communicational exchange. This is perhaps the key attraction of cultural 
tourism and similar experiential products. 
 
On the other hand, the ‘decodification’ of knowledge can equally be a tool for cultural 
dominance strategies that endanger diversity. A good example is the popular ‘The Sims’ game, 
whereby the apparent freedom to create characters and situations is unlimited, but the 
assumptions underlying the workings of the game (e.g. if I’m bored the best thing is to take a 
swim in the pool; the option of taking a walk in the woods is not available) are heavily loaded 
from a cultural standpoint. The knowledge is actually highly codified – embedded in the 
mathematics of the simulation software – but it appears to the player/consumer as ‘common 
sense’. 
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5. POLICY OPTIONS FOR THE FUTURE 

In the preceding paragraphs, we have illustrated how, in the nearly three years since publication 
of the study ‘Cultural Diversity in the new Media’, much has happened to change the policy 
landscape in Europe and globally. The three main trends can be synthesised as follows: 
 

• Cultural diversity has become the central political issue in Europe. The so-called ‘clash 
of civilisations’ emerging from the September 11 attacks has led to a generalised sense 
of lack of security – fear – which has in turn been translated into a wave of xenophobia 
as evident in the success of anti-immigration political movements; 

 
• The no-global movement has emerged with force to challenge a purely market-driven 

view of globalisation, in parallel with a general rise of mistrust in large multinationals 
(e.g. Enron). The emphasis on ‘entrepreneurs’ and ‘competitiveness’ that has shaped 
thinking for the last 20 years is shifting to more culturally and value-driven stances; 

 
• Technology developments are also challenging the role of large corporations and their 

ability to control both the technology and media markets. Bertelsmann finally bought 
Napster, but other services for sharing music files emerged to replace it and peer-to-peer 
technologies are changing the media industry more than any global merger. Perhaps 
more important, the Open Source movement of collective development of free software 
is finally being taken seriously, as demonstrated by IBM’s adoption of the Linux 
platform. 

 
The traditional tools for expressing policy goals, carrying them out and measuring their impact – 
markets, companies, economies, products – seem to be under fire from several directions. It is 
thus legitimate to first ask the question, ‘What are we actually trying to achieve’ and then ‘How 
can we move in the desired direction?’. As far as the first question is concerned, the original 
study states as one of its main recommendations: 

In undertaking initiatives on cultural diversity it is important that policy makers do 
not take a purely defensive and preservative role… A rigid policy founded on quotas 
in broadcasting and in the offer of the new services… is in contrast with the flexible, 
dynamic and demand-driven culture typical of the new technologies. 

 
The Atelier study goes even further: 
 

Europe needs to develop a clear and verifiable model of a sustainable information 
society based on cultural diversity as an asset and cultural literacy as a main vehicle 
for development. Such a model would help create consensus among Europe’s 
citizens in responding creatively to forces such as globalisation and immigration. 

 
Both studies develop this aim as empowering citizens and communities of whatever culture 
to engage in communicational interaction based on mutual respect. This concept relies on 
what Marija-Liisa Viheraa defines as ‘communicational capability’, which requires three 
components: access, motivation and competence. The Atelier study uses these components to 
structure a framework for the evaluation of policy options, and in general recommends to 
balance the existing industrial policy approach to both culture and the information society 
with one based on social innovation. 
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How to do so is not entirely clear for anyone, although some recent developments point to 
possible directions for action. This study has aimed primarily at identifying these, and proposes, 
for similar objectives, typical policy actions based both on the industrial policy and social 
innovation stances. The objectives are structured according to a further development of Ms. 
Viheraa’s work presented in the Atelier study that identifies three main areas ‘to act on’: 
technical literacy, cultural literacy and collective creativity. 
 
The resulting recommendations can be summarised as follows: 
 
• Stop buying computers and start thinking about how to promote human interaction around 

existing equipment, infrastructures and services; 
 
• Promote interaction with other cultures to the same extent as you finance European cultures: 

example, finance Arab, Hebrew or Indian movies to be distributed in Europe. 
 
Rethink totally the EU policy on copyright, including not only a review of e.g. the Geneva 
agreements but also e.g. legislation to require the use of Open Source software in 
administrations at all levels unless there is a demonstrated need to do otherwise. 
 

5.1. Technical Literacy 

Technical literacy stands at the intersection of Access and Competence, which currently 
constitute (separately) the two main information society policy priorities in Europe. The original 
study places due emphasis on access to infrastructures as well as new skills requirements, but 
places the possibility for action primarily (though not exclusively) in the area of industrial 
policy. The Media Industry study rarely addresses the end-user’s standpoint, but when it does it 
does so within the totally industrial policy framework that defines its remit. The Atelier study 
attempts to provide general guidelines and recommendations in the direction of social 
innovation, although they lack in concrete implications. 
 
In the following table, we compare the not always conflicting policy options arising from the 
two different stances, as an outcome of the comparative analysis of the three studies together 
with the new insights that have emerged in this update study. 
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INDUSTRIAL POLICY STANCE SOCIAL INNOVATION STANCE 
Close‘gaps’ in individual opportunities for 
access and skills in the most technically 
efficient manner. 

Take advantage of existing competencies and 
facilities and focus on technology as a means 
of socialisation; promote participation in 
decision-making. 

  
INDUSTRIAL POLICY OPTIONS OPTIONS FOR SOCIAL INNOVATION 

• Emphasise vocational skills and 
individual development in educational 
policy (e.g. European Computer Driving 
License). 

• Encourage ‘shared interaction spaces’, 
where devices are used by groups of 
people and where people learn from each 
other (e.g. University students coaching 
the elderly). 

• Equip all institutions with the required 
infrastructures. Provide public access in 
appropriate contexts. 

• Open up coached public access to 
computers where they already exist (e.g. 
schools, public offices, social centres, 
etc.) through appropriate programmes at 
the local level. 

• Place specific information society 
decisions in the hands of industry 
‘experts’. 

• Promote local programs for citizen 
participation in information society 
strategies, in parallel with inter-regional 
co-operation and knowledge sharing. 

  
INDUSTRIAL POLICY WINNERS SOCIAL INNOVATION WINNERS 

• Hardware and software industries 
(primarily extra-European revenue flow); 

• Training institutions. 

• Individual citizens interested in gaining 
benefit from the information society; 

• Communities aiming to determine their 
own future, benefit from the experience of 
others, and spend as little money as 
possible. 

 

5.2. Cultural Literacy 
From the Atelier study: 

Cultural literacy (alphabétisme culturelle) is a term appearing ever more frequently 
in research work, and refers to the ability of an individual (or perhaps community) to 
critically relate to another culture in a positive way. This means learning from both 
similarities and differences, being able to reject some aspects and accept others. 
Cultural literacy thus lies at the heart of the possibility of communication in a 
context of cultural diversity. 
 
We have placed cultural literacy at the intersection of motivation and access. 
Motivation is a component in the sense that cultural literacy increases confidence 
and thus the desire to come into contact with new cultures. Access is also important 
because the Internet facilitates knowledge about other cultures, while cultural 
literacy allows for a critical evaluation: access in its truest sense. 
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The original study surprisingly makes little reference to concepts related to cultural literacy, as 
though one presumes – and this is a predominating mindset – that the problem consists in 
producing and disseminating information about a given culture, rather than wondering whether 
anyone understands it or learns something from it. The Cultural Industry study makes some 
mention of the benefits of inter-cultural exchange (within Europe) among operators in the 
cultural industry, but generally tends to assume that the main problem is to watch a TV show in 
your own language. 
 
The Atelier study puts cultural literacy at the forefront of its recommendations, suggesting 
above all that the EU improve co-ordination and increase the cultural policy content of a wide 
range of initiatives currently undertaken in a fragmented manner, from MEDA to Erasmus to 
IST’s research exchange programs. The following table attempts to synthesise the implications. 

 

INDUSTRIAL POLICY STANCE SOCIAL INNOVATION STANCE 
Use incentives and legal constraints to 
influence the culture industry’s production 
and distribution markets. 

Promote inter-cultural interaction and mutual 
understanding and respect. 

  
INDUSTRIAL POLICY OPTIONS OPTIONS FOR SOCIAL INNOVATION 

• Respond to citizens’ needs for cultural 
identity / security with ‘protection’: 
options ranging from broadcasting quotas 
to immigration quotas to increased airport 
security control. 

• Respond to security needs through 
reciprocal trust-building, with options 
ranging from promoting cultural ‘imports’ 
to opening ‘awareness centres’ for 
immigrants to ‘tell their story’. 

• Promote local ‘cultural industries’, from 
regional TV broadcasters to decentralised 
multimedia production centres. 

• Promote nomadic open access as a means 
of supporting inter-cultural; 
communication: support multilingual local 
WAP services, open Wireless LAN 
services, etc. 

• Support the digitalisation of local and 
culturally-specific content and heritage as 
a means of preserving and distributing 
collective cultural ‘memories’ through 
new media. 

• Support the creation of new dynamic 
cultural memories (e.g. Algerian-French 
pop music) and inter-lingual support for 
the peer-to-peer exchange of cultural 
expressions, ranging from political debate 
to poetry. 

  
INDUSTRIAL POLICY WINNERS SOCIAL INNOVATION WINNERS 

• The so-called ‘culture industry’ of 
production and distribution; 

• Individual artists (to a much lesser degree 
than commonly proclaimed); 

• Museums, art historians, etc. 

• Individual citizens with creative 
inclinations; 

• Immigrants and communities hosting 
immigrants, emigrants and communities 
suffering from ‘brain drain’; 

• Communities aiming to actualise their 
cultures through interaction based on 
mutual respect. 
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5.3. Collective Creativity 

From the Atelier study: 
We have identified creativity as the factor lying at the intersection of motivation and 
competence. The term is intended to cover both the individual and the collective 
levels. Individual creativity is obviously the more difficult for policy to intervene on, 
although we can make a link to autonomous learning and the opportunities for 
exploration intrinsic to the new technologies of communication. 
 
Collective creativity is perhaps of greater importance if we are aiming for a shift 
towards a policy of social innovation. Particularly if we consider technologies as 
socially constructed, then the building of an information society most appropriate to 
a given community will depend more on the collective creativity of its social and 
economic individuals and organisations than on the actual availability of state-of-
the-art infrastructures, i.e. access.  

 
The same study discusses creativity of milieu as a multi-dimensional attribute of a physical place 
such as a region, a city or a neighbourhood. New insights in this update study broaden this 
concept to Internet-based networked communities as first suggested in the original study (the 
concept of ‘civil networks’) and expressed in the principles of the Open Source movement. 
 
For reasons of remit, the Cultural Industry study does not address the question of creativity as a 
social and collective phenomenon, although it makes strong policy recommendations affecting 
the issue. 
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We can therefore synthesise the policy options according to the following table: 
 

INDUSTRIAL POLICY STANCE SOCIAL INNOVATION STANCE 
Promote creativity by protecting intellectual 
and artistic rights as well as the opportunities 
for commercial exploitation within a 
reasonable time frame to allow investments in 
the cultural industry. 

Review the role of copyright as affecting the 
production and distribution industry more 
than the original artists. Promote Open Source 
– type agreements where appropriate. 

  
INDUSTRIAL POLICY OPTIONS OPTIONS FOR SOCIAL INNOVATION 

• Define new legal frameworks (technical 
standards included) for each emerging 
technology to insure copyright protection. 

• Encourage and support Open Source 
collaboration (legal support, operational 
support) and the extension of the same 
principles as developed within the world 
of software production to other arenas, 
specifically artistic activity. 

• Subsidise ‘art centres’ with a specific 
mono-functional orientation towards the 
support of local cultural industries, 
especially multimedia. 

• Ensure that creative activities are part of 
any development initiative (e.g. industrial 
areas, tourism developments, etc. and vice 
versa) as a means of cross-fertilisation of 
social creativity in practice and daily life. 

• Adopt, within all European Union 
structures, software systems that are 
bound by copyright laws. 

• Adopt legislation requiring public bodies 
at all levels to utilise Open Source 
software where feasible. 

  
INDUSTRIAL POLICY WINNERS SOCIAL INNOVATION WINNERS 

• Media industry; 
• Local ‘cultural industry’ actors; 
• Microsoft and its European followers 

(again, extra-European revenue flows). 

• Participative and creative individuals and 
communities; 

• Citizens wishing to live and work in 
culturally stimulating environments; 

• Open source software development 
communities (primarily formed in 
Europe). 
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5.4. Practical Examples 

The broad frameworks and recommendations provided in the first Atelier study and further 
developed in the preceding paragraphs constitute, in our opinion, the most useful policy tools for 
comprehensively addressing the issues raised. It may still be useful to illustrate how these 
frameworks and general recommendations can be applied in concrete actions related, for 
example, to on-going European programmes. In the following, we therefore list some specific 
situations where action can be taken in the short term. The following paragraphs should be taken 
however only as examples – indeed we try to cover a broad range of policy areas and types of 
action – and not a complete policy program. 
 

5.4.1. The Cultural Dimension of European Research 

The VI Framework Program for research and development is structured according to six 
programmes, many of which deal with the issue of cultural diversity. Suffice it to note in the 
objective of the Information Society Technologies programme the research priority: ‘For cultural 
heritage, the effort will focus on intelligent systems for dynamic access to and preservation of 
tangible and intangible cultural and scientific resources’. Or, within the Citizens and 
Governance in a Knowledge-based Society programme, the priority of ‘New forms of 
citizenship and cultural identities’, where research will focus on: ‘relations between new forms 
of citizenship including rights of non-citizens; tolerance, human rights, racism and xenophobia; 
the role of the media in the development of a European public sphere; evolution of citizenship 
and identities in a context of cultural, and other diversities in Europe, taking into account 
population flows; social and cultural dialogue within Europe and with other world regions; 
implications for the development of a European knowledge based society’. 

 
It is evident that the Committee should undertake a broad survey of how and where culture 
appears in FPVI and the overall coherence of the research tasks in line with a clear strategy for 
promoting cultural diversity, through a series of recommendations to the Research and 
Information Society DGs of the Commission. Since the VI Framework Programme is just being 
launched end 2002, now is the moment to provide input for the definition of the specific 
research tasks to be undertaken. 
 

5.4.2. Innovative Actions in Local Development 

The European Regional Development Fund has, at least since 1994, set aside a small percentage 
of its overall budget for the experimentation of innovative approaches towards local 
development in a context of trans-European inter-regional co-operation. The programme 
‘Innovative actions for regional development: Economic development in the field of culture’ 
lasted from 1995 to 1999 with some 20 projects. Cultural was also a topic in other so-called 
‘Article 10’ and Community Initiative programmes, such as IRISI, RECITE, ECOS/Overture, 
Interreg, etc. 
 
The current programme of regional innovation projects (ERDF Article 22) focuses almost 
exclusively on a) the information society and b) regional cultural identity, albeit with a lesser 
emphasis on inter-regional co-operation. The Committee should call on the Commission’s 
Regional Policy DG to provide an overview of the actions currently in progress and the link (if 
any) between the information society and cultural objectives in practice. 
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5.4.3. Cultural Literacy as an Explicit Policy Objective 

In accordance with the principle of subsidiarity, a great number of EU-sponsored initiatives 
draw their justification from the trans-European dimension of the issue addressed. This often, 
more or less explicitly, involves inter-cultural communication: more explicitly with programmes 
such as Erasmus or Lingua, less so in Interreg or programmes for the exchange of scientific 
researchers, twinning cities, etc. In addition, there are programmes such as Eumedis (Euro-
Mediterranean Information Society) that go beyond the present and future confines of Europe, in 
particular promoting contact between Christian and Islamic cultures. 
 
The positive effect of all these programmes on promoting the cultural literacy of Europe’s 
citizens should be forcefully put forward as an important part of their rationale. The Committee 
could take a simple first step in this direction by calling on the Commission’s DG Education and 
Culture to draw up a census of all programmes involving cultural exchange, with for example a 
regular publication highlighting inter-cultural experiences from the broad range of programmes 
involved. 
 

5.4.4. Computers and Education 

A common theory ascribes three main functions to educational systems: professional 
development, individual development, and socialisation. Educational systems, including the 
various European programmes such as Socrates, Leonardo, etc. increasingly tend to favour the 
first elements at the expense of socialisation. Furthermore, issues related to the information 
society, e.g. learning to use a computer, are almost exclusively framed as an objective of 
professional development. 
 
Europe needs to learn how to transform computers and the communication tools they provide 
into spaces for socialisation. As nearly every school system increases the presence of computers 
in the classroom, they are generally considered tools for individual productivity. Little work has 
been undertaken thinking of the computer as a social space for group work and discussion both 
in front of the screen and at the other end of the Internet. What better place than our educational 
institutions to experiment new modes of crossing cultural and language barriers both within 
Europe and between Europe and the world? 
 
The Committee should call on DG Education and Culture to prioritise socialisation and inter-
cultural communication in all of its education and training programmes, particularly those 
involving information society approaches such as distance learning. 
 

5.4.5. Copyright and Copyleft 

The position of the European Union, as with most government bodies, has traditionally been to 
support the protection of intellectual property rights (IPR) both at home and abroad. The success 
of the Open Source movement raises new issues that have not been adequately addressed. The 
application and adaptation of ‘Copyleft’ agreements beyond software to the spheres of cultural 
production needs to be evaluated in terms of both the legal and monetary implications on the 
culture industry and the potential impacts on Europe’s creative citizens and organisations. 
 
The Committee should identify the means to open up a Europe-wide debate including all parties 
involved, for a critical review of the benefits and drawbacks of IPR, when and how it should be 
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defended, etc. In the meantime, a concrete signal of openness could be launched by promoting 
and adopting legislation requiring all bodies of the European Union to take Open Source options 
(i.e. the Linux operating system) into account in its software procurement decisions. 
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CONCLUSIONS 

 
This report has analysed three previous reports, the earliest from 1999, all having to do with the 
relationship between cultural identity and communications technologies and industries. The 
main point raised is that the policy environment has changed radically in the meantime, through 
a series of events that are changing our perceptions of culture, safety, technology, industry: 
nearly all of the components of the equation. 
 
Overall, there seems to be a general ‘softening’ taking place, a shift from the technical to the 
meaningful. Thus, culture is not just a language or a region but a sense of ‘groundedness’; 
technology is not just a set of printed circuits but the way peoples use tools; the economy is not 
just inflation rates and stock quotes but also people helping each other; and progress is not 
necessarily more and faster but perhaps an increase in our ability to learn from events by 
learning from each other. 
 
Policy needs to be able to ‘listen’ to these processes (indeed, the Internet can provide new ways 
of doing so) and to re-shape itself accordingly in a range of ways, from the discourse of public 
debate to the frameworks for goal-setting and the tools for implementation. This will probably 
be part of a longer and broader process requiring experimentation and learning by all involved, 
from the parliamentarian to the citizen. 
 
One thing is certain: the Committee on Culture, Youth, Education, the Media and Sport is, if 
only by its very name, ideally positioned to take a leading role in exploring new approaches, 
firstly by broadening the scope of its remit from the ‘culture industry’ to the far broader question 
of the ability of Europe to promote and tap value from social innovation. 
 
We cannot of course pretend or presume to offer all the answers to this challenge in a step-by-
step recipe, but we do try to offer useful tools to move forward. In the first Atelier report, we put 
forth key statements and general recommendations, together with a ‘policy evaluation 
framework’ that aims to assist in the critical examination of a broad range of issues. This report 
provides a comparative analysis of  ‘industrial policy’ and ‘social innovation policy’ approaches 
for exemplary key areas of intervention. 
 
As a concluding remark, we prefer however to avoid a bullet-point synopsis of these 
recommendations in favour of a brief discussion of a simple concept that perhaps better than any 
other sums up the issues we have dealt with: home. 
 
 
Where is Home? 
 
Each of the three studies provides some definition of culture as linking an individual to a 
geographical place, generally where one was born and raised. This is our concept of home: my 
house, my neighbourhood, my town, my country, that place where one feels secure and 
surrounded by human warmth and trust. 
 
A general reading of the journalistic commentary since September 11th highlights instead 
feelings of invasion, violation. The threatening ‘other’ comes, in if not physically then virtually: 
as a Bin Laden video on TV, a computer virus, or that strange neighbour who might actually be 
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a suicide bomber. This as personal enactments of the most violent invasion, a 767 flying into a 
skyscraper. 
 
Yet traditionally, the security of home enables hospitality: a characteristic of all cultures, though 
particularly strong in the Mediterranean, that is quickly being forgotten. Hospitality not only is a 
question of opening the door, it also brings with it an aura of mystery, interest and respect for 
(control over?) the stranger. Hosting a stranger is indeed a prestigious sign of importance for the 
host, who can sometimes even exaggerate by imposing on the visitor more food and more 
meetings with friends that he actually appreciates. This in part because the display of abundance 
(and not just the fact of knowing people from abroad) is normally noticed by the rest of the 
community. 
 
Beyond remote Greek islands (and, ironically, most Islamic cultures), perhaps the last place 
where such blind hospitality still remains a strong value is on the Internet: starting from the pre-
Internet BBSs (Bulletin Board Systems), through to historical on-line communities such as the 
Well or local civic networks. The latest manifestation is with Wi-Fi (Wireless Fidelity or 
wireless LANs), whereby as you walk down the street (at least in Cambridge, Massachusetts 
according to Nicolas Negroponte) somebody’s Wi-Fi will be welcoming your portable onto the 
Internet for free. Another display of a gift culture based on abundance. 
 
Mobility, on the other hand, also introduces a new dimension to the equation. The Helsinki 
Future Homes Institute often carries out random tests asking visitors to write down what 
constitutes home for them; the most frequent answer is ‘the place where my things are’. In fact, 
portable computers, PDAs and telephones all vie to be just that (for some of us it’s rather true). 
The current trend however is that the Internet in general – as non-place as possible – is emerging 
as the ‘place where my things are’ so that wherever I am I can be at home. 
 
Oddly enough, the places inhabited by portable PC-dependent workers (when not at home) are 
largely what Marc Augé calls ‘non-places’ (non-identity, non-relational, non-historical). 
Airplanes, hotels, shopping centres, etc. all seem to want to be neutral spaces where either no 
one is at home or individuals can negotiate who is hosting whom. Who is more at home in an 
airport: the flower vendor who works there every day, the flight attendant going to work or the 
frequent flyer who knows her way to the executive lounge? 
 
As final food for thought on this issue, these non-places are also the most heavily controlled by 
technology-based security systems, are always the first to be listed in security alerts, and 
generally the most frequently bombed. Perhaps Jane Jacobs was right when she argued in The 
Death and Life of Great American Cities back in 1961 that the only way to make a Manhattan 
sidewalk safe is to ensure that at least somebody considers it home. 
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