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1. Summary 
 

The purpose of this study is to provide a representative panorama of the video on 
demand (VoD) offering available in the European markets. 
The Audiovisual Media Services Directive (1) sets forth the requirement to encourage on-
demand platforms to help promote and represent Europe’s cultural diversity in digital 
media. 
 
Therefore, a representative sampling of VoD services was analysed for this study in a 
range of markets based on demographics, culture, audiovisual production and 
development of digital media and VoD services. This study revealed some broad trends of 
VoD services playing a part in representing Europe’s cultural diversity and promoting 
European cinematic heritage. It also underlined how VoD presents an opportunity for 
European producers and distributors to access the public through film, television or 
animation. 
 

Although it appears as if American programmes are widely represented in European VoD 
catalogues on offer (52% of catalogues on average), they are not excessively over-
represented compared to those being offered in theatres and even less so compared to 
the programmes broadcast on European television stations. 
 

It also seems that the breakdown by origin of the VoD offer greatly varies from country 
to country, primarily depending on the public’s taste as expressed through other venues 
for audiovisual content (cinemas, TV). Therefore, it is noteworthy to realize that the VoD 
offer in Europe is generally similar in terms of the dramas broadcast on TV as issued by 
the European Audiovisual Observatory for 2006. 
 

Lastly, it appears that the films being offered by VoD in the European markets are 
relatively diverse in terms of how recent they are, which confirms that since there is 
much competition between VoD services—as well as between VoD and other venues—for 
access to new releases, on-demand distribution on digital networks is an opportunity to 
validate Europe’s cultural heritage being distributed to a large extent by industry players. 
VoD is truly a preferred mode of access to productions of European heritage for a wide 
audience. Consequently, the digital switch-over and copyright access for old productions 
do not seem to be presenting obstacles to their availability. 
 
Nevertheless, a few issues have come to taint this generally positive remark. Firstly, 
there are not many films from countries other than the United States and Europe, with a 
few exceptions. Secondly, little value seems to be given to European cinema (2), 
particularly classic European cinema, in many mass audience VoD services (3). 

                                                            
1 Directive 2007/65/EC of the European Parliament and of the Council of 11 December 2007 amending Council 
Directive 89/552/EEC on the coordination of certain provisions laid down by law, regulation or administrative 
action in Member States concerning the pursuit of television broadcasting activities (OG L 332 of 18.12.2007, p. 
27). 
2 On the prevalence of European productions overall in VoD offers, in reference to the draft report on the 
European Commission’s SMART study: 
http://ec.europa.eu/avpolicy/docs/library/studies/art4_5/draft_final_report.pdf 
3 Exceptions to this rule are a few British services and industry players with limited distribution and popularity. 
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2. Introduction 
The purpose of this study is to provide a panorama of the diversity in the audiovisual 
content being offered by video on demand (VoD) services in Europe. 

In effect, non-linear services are initially developed on the Internet (4). Because of this 
and given the fact that this media is loosely regulated in an effort not to hinder its 
development, it has benefited from a certain level of independence in the range it offers 
to the general public. With a growing number of users, video on demand (VoD) has 
become a maturing market that is increasingly creating competition for the traditional 
linear consumption of offers and is turning into a strategic edge for producers and 
performers concerned with the best way to expose and distribute their productions and 
catalogues. 

Aware of the economic and cultural stakes at play in VoD, the European Parliament and 
the Council adopted the Audiovisual Media Services Directive (AMS) (5), which sets forth 
a common framework for linear (traditional broadcasting) and non-linear services (on-
demand services) and provides the Member States with courses of action for including 
the latter in national policy on promoting European and domestic cinema. The provisions 
adopted in Directive 2007/65/EC intends for VoD services to help promote the production 
of and access to European productions, notably to protect and enhance European cultural 
diversity. The planned courses of action include establishing vehicles that are likely to 
increase “the major role and/or place reserved for European productions in the catalogue 
of programmes offered by on-demand audiovisual media services”. 

Therefore, the European Parliament commissioned this study with the objective of 
providing an in-depth analysis of the catalogues being offered by on-demand services 
that are representative of the offering in a sampling of European countries. 

The European Parliament identified various selection criteria for the sample countries to 
meet the study’s objective of variety, comprehensiveness and representativeness. Firstly, 
the NPA Conseil conducted research on the basis of the list of services it compiled in 
January 2008 (6) to identify and select the leading countries in terms of the growth of 
offers. The European Parliament then used secondary criteria to recommend that at least 
one Scandinavian country and one or two Eastern European countries are chosen. 

As for the VoD services examined, the European Parliament advised to select them on 
the basis of their representativeness and proportionately to the countries’ overall offers. 

Lastly, the European Parliament wished to expand the study’s analysis on certain issues 
behind the factors at play in preserving European cultural diversity. This study thus 
endeavours to detail the VoD programme offer according to the following types: 
cinematic production, TV drama and animated production. Lastly, a detailed account is 
provided that examines the recentness of cinematic productions, so the prevalence of 
new films and older productions in the catalogues can be quantified according to their 
origin. 

                                                            

4 NPA Conseil for the Direction du développement des medias (DDM) and the European Audiovisual 
Observatory, Video on Demand in Europe: Second survey of VoD services as of January 2008. 
5 Directive 2007/65/EC 
6 Ibid. 
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3. Methodology 

3.1.  Selection of the Countries Studied 

Based on the list issued by the European Audiovisual Observatory in January 2008 and 
the secondary criteria listed above, 11 countries were chosen for the analysis: 

Country Number of services 
available at the end of 2007 

Number of services 
reviewed for this study 

France 32 9 
Netherlands 30 7 
Germany 26 8 
United Kingdom 16 7 
Sweden 16 5 
Spain 15 5 
Italy 12 4 
Denmark 11 5 
Belgium 10 4 
Hungary 8 2 
Poland 6 3 
Total (11 countries) 182 59 services  
 

Considering that the VoD market in Europe is in its infancy and the abundance of offers 
in the business model has not been achieved yet, for the purposes of analysing the offer, 
it is advisable to focus the research on the most advanced markets (France, Netherlands, 
Germany, United Kingdom) and look at a few markets representative of European 
cultural diversity where VoD is still recent. Furthermore, many markets have similar 
characteristics that make it possible to target the collection and analysis on a narrow 
sample of countries that are representative of all the 27 markets in the Union and help 
identify general trends. Thus, the Scandinavian countries have some common traits that 
permit these VoD services to provide their offer throughout this regional group (e.g. SF 
Anytime). The VoD markets in the Eastern European countries are generally still 
underdeveloped and often dominated by players that also fund the production. As of the 
end of 2007, only two of these markets had more than five VoD services available. 
Therefore, it is advisable to focus the analysis on the two most advanced Eastern 
European markets and, as such, the most diversified in terms of offers. 

3.2.  Selection of VoD Services 

As indicated in the table above, the number of services reviewed by country is, inasmuch 
as possible, proportionate to the total number of services available in the country at the 
end of 2007 if the information being sought was made public or had been made available 
by the service providers. 

The second selection criterion for services was based on the diversity of the types of 
industry players offering VoD. In effect, non-linear services are directly or indirectly 
operated by a wide variety of types of companies (telecommunications operators, 
broadcasting companies, various kinds of distributors, online content consolidation 
services, etc.). 
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At the end of 2007, the typology of players offering video on demand breaks down as 
follows: 

 
Source: NPA Conseil, VoD study in Europe for the DDM and the EAO 

NB: distributors = satellite, cable and IPTV operators 
 

One-third of the services reviewed are thus services issued by television stations 
(excluding catch-up television, which mostly involves a stream of programmes), one-
third are distributors (satellite, cable and IPTV operators) and one-third are content 
consolidators (purely online players, rights holders or distributors of goods and services) 
to the largest extent possible. However, television stations generally offer catch-up 
television services rather than fee-based video on demand services, so their prevalence 
in the sample will be underrepresented in favour of consolidators, who are players 
specialised in distributing online digital content.  

Lastly, in an effort to meet the requirement of representativeness of the offer analysed, 
the services reviewed in the sample were selected to reflect the diversity of possible 
distribution methods. In effect, a VoD offer can be accessed directly online on a 
computer, but it can also be distributed via proprietary networks like ADSL, cable or 
satellite, or even the ‘TNT’ platform. Once again, the services studied are representative 
of this variety of methods for accessing VoD. 

TV producers
33%

Distributors
34%

Consolidators 
and others

33%
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VoD Broadcasting Network 

 

Source: NPA Conseil 

STB: Set-top box or TV decoder connecting the TV screen to the operator’s network 

 
The services studied exclude catch-up television services (7), which are growing quickly 
but for the moment basically only offer television programmes produced directly by the 
broadcasters or sister companies (8), thus making the prevalence of domestic or 
European origin rather insignificant. 

3.3.  Definition of Origin  

Four categories were identified to measure the proportion of domestic and non-domestic 
European productions in the catalogues and there prevalence compared to programming 
from America. These categories are as follows: 

- a work of American origin (USA) 
- a work of domestic origin (for each country studied) 
- a work of non-domestic European origin 
- a work of other origin. 
 

 

                                                            
7 “Catch-up TV” is a service offered by television stations that broadcast programmes on the Internet for a 
given period of time (usually 7 to 30 days) after they have been broadcast on TV. There are other on-demand 
services in development for programmes broadcast on linear media where the catch-up service is long (1 year) 
or the programmes are posted online before they are broadcast on TV (“Preview VoD”). 
8 The issue of new rights generated by this kind of service and their dues usually stops programmes produced 
by third-party players from being posted because the financing model, which is usually based on inserting 
blocks of advertisements into the content, is not yet reliable.  

- Video stream delivery method is transparent; only 
the user’s connection speed affects the service’s 
capacities. 

- Two possible methods of reception: streaming and 
downloading. 

- Bidirectional, high bandwidth 

- Servers positioned at head of network 

- Command reaches the server, which delivers a high-
quality MPEG2 stream to the digital receiver 

- The satellite can broadcast films in a loop, restarting 
them every 15 or 30 minutes (Near-VoD) 

- On-demand functions possible but require client 
storage. An advanced STB could store a library of 
films locally, but the selection remains limited 

- No backward channel unless coupled with a 
broadband connection 
- On-demand functions possible but require client 
storage. Transmission requires dedicated broadcast 
control channels and an advanced STB could store a 
library of films locally. Selection will remain limited. STB (hard drive) 

STB (hard drive) 

Server 

Video server 

Switch, 
Distribution  
Centre 

Coaxial Cable 

 - Various possible architectures. Ideally, the servers 
are positioned as close as possible to the user 

- Video content can reach the television screen either 
through a dedicated STB or a port on a multipurpose 
ADSL modem 

Cross Connect 

STB or 

Video  
server 

Satellite or 
Telephone line 

Radio waves 

Satellite Dish
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The origin of a work is a delicate and fundamental issue in the audiovisual industry. The 
nationality issue is the focus of grant systems for cinema and audiovisual productions at 
the European level as much as in the Member States. Therefore, national film agencies 
use several criteria to define a work’s nationality (the nationality of the director, the 
producer, the actors, primary language on the set, where it was filmed, etc.) and once 
these criteria are noted and weighed as a whole, they will determine the rights to the 
grants that can be awarded. However, the most important criterion is still the nationality 
of the producer, who automatically owns the copyrights. This is also the main criterion 
used by the European Audiovisual Observatory in its publications. 
 
For many productions, the producer’s nationality and thus the country of origin is obvious 
and public and is sometimes even included in its catalogue description, just like the 
names of the director and the actors. When it comes to international co-productions, a 
choice was made to use the director’s nationality when it is the same as one of the co-
producing countries or, if it is different, the producing country cited first in the public 
database that contains this information. European co-productions in which the country 
studied was involved were processed differently: the same work was listed as being of 
both domestic and non-domestic European origins to recognise the representation of 
diverse European sensitivities and cultures in a single production. 

3.4.  Recentness of the Productions 

In the interest of completing the analysis, the study establishes tables listing the origin of 
cinematic productions according to their recentness. Therefore, the films will be broken 
down according to whether the date they were first released in theatres is: 

- Less than 2 years 
- More than 2 years but less than 5 years 
- More than 5 years but less than 20 years 
- More than 20 ans. 

 
This part of the analysis aims to highlight the role attributed to productions of European 
cinematic heritage in the VoD catalogues. The on-demand offers are effectively a chance 
to represent and access not only productions from diverse backgrounds, but also 
productions that qualify as European cultural heritage. 
 
Furthermore, the issue of availability of old cinematic productions in VoD is a focal point 
of promoting European culture online. In effect, European cinematic heritage contains an 
important collection of productions, a major part of which was created before the digital 
age. Consequently, these productions were not originally digitised nor were their VoD 
rights negotiated, which are two fundamental factors in making them available to the 
public in on-demand services. Technical costs alone for digitising a considerable volume 
of productions could impede access to European heritage, as could difficulties in finding 
the many people who own the rights (9) and negotiating these new rights after the fact. 

3.5.  Data Collection 

3.5.1. Origin of the productions in the VoD catalogues 

The methodology used to collect data on the origin of the productions has two parts: 

- A direct count 

                                                            
9 Producer, director, actors, soundtrack composers, etc. In some cases, it is impossible to identify them (lost 
information, death). These are referred to as orphan productions and are addressed by the Commission in its 
‘i2010: Digital Libraries’ initiative.  
(http://ec.europa.eu/information_society/activities/digital_libraries/index_en.htm) 
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- Information from the service operators. 

The direct count was done by consulting VoD service catalogues, noting the productions 
available by genre and determining their origin. The choice was made to establish a 
random sampling of a representative number of productions for each platform using a 
principle called the “Law of Large Numbers” (10). 

The information from operators came from asking them to fill in a form listing the volume 
of productions in their catalogue by origin. 

The advantage of this two-part process is the data collected can be self-monitoring and it 
provides a chronological account of the prevalence of the productions by origin. A 
comparison of the data sent in by operators with the numbers collected in the count 
shows that the results obtained by the two methods are relatively similar (11). This 
thereby validates the direct collection method for services that did not provide their own 
data. 

3.5.2. The recentness of productions by origin in the VoD catalogues 

In this case, a decision was made to focus the analysis on two representative platforms 
per country (12), again by taking a large random sampling limited to cinematic 
productions. This sample analysis was then completed with surveys of the VoD service 
operators.  

 

                                                            
10 Statistical principle by which the characteristics of a sample of random variables chosen arbitrarily (i.e. a 
sampling of films) is similar to the characteristics of the entire population (the entire catalogue) insofar as the 
size of the sample increases. Polls are based on this principle, which makes it possible to deduce characteristics 
of an entire population based on results obtained from a significant number of individuals. 
11 See Annex 3: Comparison of results obtained with the collection methods used. 
12 Except for Hungary where only one service provided the data required. 
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4. Results 

4.1.  Results Compared by Market 

4.1.1. Origin of the productions in the VoD catalogues  

 

a) Prevalence of productions by origin in the overall offer 

 

Countries are indicated in the tables using the following codes: 

FR DE UK IT ES NL BE SE DK PL HU 

France Germany United 
Kingdom 

Italy Spain Netherlands Belgium Sweden Denmark Poland Hungary 

 

The prevalence of productions by origin in the general catalogues (film, TV drama and 
animation combined) in the countries studied is as follows: 

Origin FR DE UK IT ES NL BE SE DK PL HU 
Simple 

average* 

US 37% 70% 58% 46% 27% 71% 58% 58% 57% 55% 34% 52% 

Domestic 35% 16% 20% 23% 34% 12% 13% 18% 21% 2% 25% 20% 

Non-
domestic 
EU 

13% 8% 11% 20% 26% 10% 24% 15% 10% 34% 31% 18% 

Other 15% 6% 11% 10% 14% 7% 6% 8% 12% 9% 10% 10% 

* Average calculated using the sum of the percentages from each country, without weighting the total number 
of productions offered in the catalogues per country  

Source: NPA Conseil 

 

It appears that on average, a majority of the productions in the VoD catalogues available 
on the European markets are from the United States. Given the predominance of films in 
on-demand services, there is a strong correlation between the prevalence by origin in the 
general catalogue and the prevalence in the film offering, as we shall see shortly. 

Some markets stand out in terms of the prevalence of the offer coming from the United 
States, especially Spain where it is 27% of the total, Hungary (24%) and France (37%). 
On the other end of the spectrum, the prevalence of American productions is at a 
maximum in the Dutch and German markets where they represent over two-thirds of the 
total.  

The domestic offer is very low in Poland (2%), but reaches 34% in Spain and 35% in 
France. The non-domestic European offer appears to be relatively high (an average of 
18% of the total). In some markets, it can partially compensate for the low prevalence of 
the domestic offer. Thus, in the Polish market, the general offer of European productions 
(domestic and non-domestic) is 36%. In Belgium, it reaches 37% whereas the domestic 
offer only makes up 13% of the total. Therefore, the total European film offer represents 
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an average of 38% of the catalogues, with the extremes being in the Netherlands and 
Germany (22% and 24%, respectively) and Spain (60%). 

Lastly, the offer of productions of other origin in the VoD catalogues represents 10% of 
the total volume of programmes offered on average in the countries studied. The 
numbers by country are quite similar (13), with the highest prevalence being in France 
and Spain (15% and 14%) and the lowest in Germany and Belgium (6%).  

  

b) Prevalence of productions by origin in the film offer 
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%
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%

15
%
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%
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%
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%
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%
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%
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%
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%
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%
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%
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%
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%
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%

10
%
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%
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19
%
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%

18
%

15
%

9%

 

60
%

18
%

11
%

11
%
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%

4%

38
%

11
%

 

Source: NPA Conseil 

                                                            
13 The distribution underlines the gap between the average value of the sample and the extreme values in this 
sample. 

France Germany  United Kingdom      Italy      Spain 

Netherlands Belgium Sweden Denmark Poland 

US 
Domestic 
Non‐Domestic EU 
Other 
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Source: NPA Conseil 

 

Distribution by origin of films offered in the VoD catalogues 

Origin FR DE UK IT ES NL BE SE DK PL HU 
Simple 

average* 

US 42% 70% 62% 54% 31% 73% 71% 58% 60% 48% 43% 56% 

Domestic 33% 15% 13% 24% 32% 10% 6% 18% 18% 4% 8% 16% 

Non-
domestic 
EU 

15% 9% 12% 17% 20% 10% 19% 15% 11% 38% 35% 18% 

Other 11% 5% 13% 5% 16% 7% 5% 9% 11% 11% 13% 10% 

* Average calculated using the sum of the percentages from each country, without weighting the total number 
of productions offered in the catalogues per country  

Source: NPA Conseil 

 

Although American cinema is still predominant in the European VoD offer due to its 
prevalence in production worldwide, European cinema overall (domestic and non-
domestic) represents an average of 34% of the films offered (14), nearly half of which are 
domestic productions. Lastly, 10% of the films are from other countries, which shows the 
importance of international films in the appeal of VoD catalogues. 

More specifically, the proportion of American film is the highest in the Dutch market at 
73%. In this market, the prevalence of American cinema is relatively even across VoD 
services, with a minimum of 60% of the films in one service being American and a 
maximum of 80% in another service (15). This prevalence is also considerable in Belgium 
and Germany (71% and 70%). 

On the other hand, its lowest prevalence is in Spain, which is an exception in Europe with 
equal percentages of domestic and American productions (32% and 31%). 

                                                            
14 Simple average calculated using the proportions of American films in each country: European average of US 
films = Σ(% US films in the countries)/Number of countries in the sample (11) 
15 See annexes showing results by par service. 

Hungary European 
Average 

US

Domestic

Non‐Domestic EU

Other
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Consequently, the Spanish market is the leader in terms of representation of national 
culture in the VoD offer. The domestic film offer is also significant in countries with a 
thriving production industry: France (33%), Italy (24%), Germany (15%) and the United 
Kingdom (13%). It is much lower in countries with the smallest production industries: 
the Netherlands (10%), Hungary (8%) and Poland and Belgium (4 and 6%). It is quite 
striking to notice that in countries with the highest proportions of domestic cinema are 
more or less the countries where the VoD offer in number of services is among the most 
developed in Europe.  

Non-domestic European cinema represents an average of 18% of the catalogue offering 
in Europe. Similar to domestic cinema, the difference between countries remains high: 
non-domestic European cinema represents 9% of the film offer in Germany and 38% in 
Poland. 

The strong presence of non-domestic European cinema in the Polish market “offsets” the 
low exposure of domestic film in that European cinema overall (domestic and non-
domestic European) represents 42% of the catalogue films. The situation in Belgium and 
Hungary is similar where the domestic offers are 6% and 8% of catalogues, respectively, 
but non-domestic European cinema is 19% and 35%, or a total of 25% and 44%, 
respectively. In Hungary and Poland, this puts European cinema (domestic and non-
domestic European) at the same level as American film in terms of representation in 
catalogues. 

Non-domestic European cinema in VoD catalogues offered in Spain (20%) and France 
(15%) is relatively high. Because of the high prevalence of their domestic cinema in the 
same catalogues, European cinema overall (domestic and non-domestic European) is at 
52% and 48% of the offer, respectively. 

On the other hand, the low representation of domestic production in Germany (15%), the 
Netherlands (10%) and Belgium (6%) is mostly due to the omnipresence of productions 
from the United States.  

The on-demand programme catalogues contain an average of 10% international 
productions. A vast majority of the programmes offered are productions or co-
productions from Asian countries (mostly China, South Korea, Japan, Hong Kong SAR (16) 
and Taiwan). The productions offered also come from a variety of other countries 
(Australia, New Zealand, Latin America, etc.). There are two salient points to note: 
naturally, Hispanic-language productions from South America (mainly Argentina and 
Chile) have a higher presence in Spanish catalogues than in other European countries, 
and the offer in the United Kingdom has a high representation of Indian cinema. This is 
due to the cultural and historical ties that have connected these European countries with 
other regions of the world. It highlights that VoD is an opportunity to offer the European 
public productions from a variety of cultures. 

The feeble representation of productions from African countries is noticeable by using 
deductive analysis, with the exception of a few international co-productions. Apart from 
the low volume of production occurring in these countries, one of the reasons behind this 

                                                            
16 Special Administrative Region. 
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weak offering lies in the difficulty for these films to access digitalisation technology, a 
crucial factor in making them available for VoD (17). 

 

c) Prevalence of productions by origin in the TV drama offer 

 

Distribution by origin of TV drama productions offered in the VoD catalogues  

Origin FR DE UK IT ES NL BE SE DK PL HU 
Simple 

average* 

US 24% 80% 9% 24% 0% 78% 22% 78% 54% 87% 4% 42% 

Domestic 51% 11% 89% 32% 92% 18% 29% 22% 25% 0% 96% 42% 

Non-
domestic 
EU 

23% 4% 1% 24% 0% 1% 45% 0% 9% 13% 0% 11% 

Other 2% 4% 1% 19% 8% 4% 4% 0% 13% 0% 0% 5% 

* Average calculated using the sum of the percentages from each country, without weighting the total number 
of productions offered in the catalogues per country 

Source: NPA Conseil 

 

The distribution by origin of TV drama productions offered in the VoD catalogues is 
completely different than that observed in cinema. In this category, the offer from the 
United States only represents an average of 42% of the catalogues (versus 56% in 
cinema). It is even naught in Spain, which yet again is set apart by a predominance of 
domestic productions (92%) in the overall offer. 

Domestic productions make up 42% of the TV drama offer in VoD on average in the 
sample, or the same prevalence as the offer of American productions. Non-domestic 
European productions are very scarce in the VoD catalogues (an average of 11% of the 
offer), which shows the difficulty of exporting this type of programming in light of the 
strong cultural differences and low degree of interest among viewers. Nevertheless, the 
low prevalence of the non-domestic European offer should be offset by the fact that 
many domestic TV drama productions offered in VoD are adaptations of European 
programmes18. 

The offer of TV dramas from other countries in catalogues is marginal (5% on average) if 
not nonexistent in several markets. Here again, cultural differences are partly to blame 
for the public’s lack of interest in productions from other countries and some of them 
have been adapted by domestic producers.  

d) Prevalence of productions by origin in the animation offer 

 

 

                                                            
17 For more details on the digitisation process and making productions available for VoD and the related costs: 
“European Cinema Online - Past and Present” (English), European Parliament, June 2008, 
(http://www.europarl.europa.eu/activities/committees/studies/download.do?file=22548) or “Economie de la 
VoD en France” (VoD Economy in France) (French), CNC, March 2008 
(http://www.cnc.fr/CNC_GALLERY_CONTENT/DOCUMENTS/publications/etudes/Etude_Vod_180308.pdf). 
18 These adaptations are dramas whose concepts have been bought from partners to be adapted to the 
domestic cultural context and filmed with domestic actors. 
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Distribution by origin of animation productions offered in the VoD catalogues  

Origin FR DE UK IT ES NL BE SE DK PL HU 
Simple 

average* 

US 35% 56% 78% 20% 0% 55% 35% 47% 53% 23% 19% 38% 

Domestic 25% 26% 11% 10% 41% 26% 28% 21% 28% 0% 2% 20% 

Non-
domestic 
EU 

2% 10% 9% 40% 57% 13% 29% 29% 8% 57% 77% 30% 

Other 37% 9% 2% 30% 1% 6% 9% 4% 11% 20% 2% 12% 

* Average calculated using the sum of the percentages from each country, without weighting the total number 
of productions offered in the catalogues per country 

Source: NPA Conseil 
 
 

Distribution by origin of animation productions offered in the VoD catalogues  
on average in the sample 

38%

20%

30%

12%

 

Source: NPA Conseil 

 

The animation offer is the most diverse in terms of origin with American productions only 
representing a little more than one-third of the catalogues and domestic and non-
domestic European productions combined making up half of the catalogues (20% and 
30%, respectively). Yet, it should be noted that these catalogues usually remain limited 
in size, which explains the high numbers of domestic offers in most of the countries. 
Nonetheless, European and non-American foreign animation enjoy a high level of 
exposure through VoD services. 

Yet, some countries (United Kingdom, Germany) have high proportions of American 
animated productions, usually to the detriment of the proportion of non-domestic 
European productions, if not domestic productions. 

On the other hand, in the 7 countries studied the domestic and non-domestic European 
animation offer is the majority in VoD catalogues, reaching 77% in Hungary. In 2 
markets (France and Italy), animation from other countries is highly represented, mostly 
through Asian production. 

US

Domestic 
Non‐Domestic EU

Other 
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4.1.2. Recentness of cinematic productions in the VoD catalogues  

 
a) American Cinema 

 
American films appearing in European VoD catalogues according to recentness break 
down on average as follows:  

 

3%

35%

42%

19%

 

Source: NPA Conseil 

 

The analysis conducted on the sample of VoD services operating in Europe shows that 
the majority of American films on offer are “classics” (5 to 20 years since they were 
produced, which represents 42% of the total American offer) and recent productions (2 
to 5 years, representing 35% of the total) as opposed to new releases (less than 2 years, 
which represents 3% of the total). The new releases offered are generally productions 
whose exclusive or non-exclusive distribution window for VoD is open and they would 
have come out in preparation for their release in other formats. Recent productions have 
partly already run through the distribution cycle in terms of the media timeline and are 
therefore available for any type of additional marketing. The proportion of productions 
over 5 years old, and especially the role reserved for “heritage” productions (over 20 
years old) that represents 19%, emphasises the opportunity that VoD represents for 
further distribution of relatively old films. 

Less than 2 yrs

2 to 5 yrs 

5 to 20 yrs 

More than 20 yrs 
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Breakdown of American films according to their recentness in the VoD catalogues (19) 

 

Source: NPA Conseil 

 

b) Domestic and non-domestic European cinema 
 

Breakdown of domestic films according to their recentness in the VoD catalogues (20) 

 

Source: NPA Conseil 

 

 

                                                            
19 The figures provided on Hungary only refer to one service that made this data available, versus 2 services in 
the other countries. 
20 Ibid. 
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On average, over one-third of the domestic films offered in VoD in the markets studied 
were less than 5 years old. Markets with the highest proportion of domestic films that are 
less than 5 years old usually have a very high number of new releases (less than 2 
years). This is very significant because VoD distribution is part of a broader context 
called a “media timeline”, which plans out the distribution timeline for cinematic 
productions in their various formats (in theatres, physical media, VoD, pay-per-view, fee-
based television and free television) (21). So, it appears that in 4 markets (France, 
Germany, Sweden, Poland), VoD services base a lot their appeal on first-run domestic 
films, meaning films that have not yet been distributed on television. 

It also seems that domestic “classics” are very prevalent in the VoD catalogues of the 
services studied. Heritage productions (over 20 years old) make up nearly one-fourth of 
the domestic films offered on average, which is testament that domestic cinematic 
heritage has high exposure in VoD offers. 

 

Breakdown of non-domestic European films according to their recentness  
in the VoD catalogues (22) 

 

Source: NPA Conseil 

 

The catalogues also have a high proportion of non-domestic European recent productions 
and new releases. It is surprising that some of the countries with the highest proportion 
of non-domestic European new releases and recent productions are among those with a 
low number of domestic recent productions and new releases in their offer (Italy, 
Belgium, Poland). Once again, European cinema acts as a complement to the domestic 
offer in the content of diverse and appealing catalogues by offering the public new 
releases. 

 

                                                            
21 Every distribution method for productions has a distribution time “window”, exclusive or non-exclusive, 
limited or unlimited (such as for physical rentals) that is an opportunity to generate revenues. The distribution 
timeline is regulated either by custom or through agreements between parties depending on the country has 
been the subject of much renegotiation, especially since the emergence of VoD. 
22 2 services per country, except for Hungary. 
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Breakdown for new releases according to their origin in VoD catalogues 
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Source: NPA Conseil 

Breakdown for recent films according to their origin in VoD catalogues 

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

 

Source: NPA Conseil 

An analysis of the origin of new releases and recent productions shows wide availability 
of American films soon after they have been distributed in theatres. Notwithstanding the 
overall volume of cinematic productions from the United States, this is explained by a 
strong trend among American producers to distribute recent films via VoD. Furthermore, 
it is clearly much easier for players in the American production industry to digitise and 
encode films than it is for European producers, particularly from a cost perspective. 
Lastly, the relative concentration of American copyright owners (mostly studios) greatly 
facilitates access to rights for recent productions. 

However, in some markets (France, Italy, Spain), the appeal of recent domestic cinema 
seems to be a factor in making productions quickly available in VoD, first-run and 
distribution after being broadcast on TV. 

 

US

Domestic 

Non‐Domestic EU

Other

US

Domestic 

Non‐Domestic EU

Other
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Breakdown for heritage productions according to their origin in VoD catalogues 

 

Source: NPA Conseil 

The breakdown of heritage productions (over 20 years old) by origin is relatively more 
balanced than for recent productions in most of the markets studied. Therefore, video on 
demand seems to be a showcase platform for heritage cinematic productions of all origins 
and particularly European heritage cinema overall. 

4.2.  Analysis of Selected Offers   

4.2.1. Offer from a telecom operator: PixBox 

 

Breakdown by origin of films in the PixBox catalogue (Spain) 

32%

14%23%

31%

 

Source: Pixbox 

The breakdown in Pixbox’s catalogue has a very good balance of American, European 
(37% of the total) and other cinema. Provided by operator Telefonica, the service has a 
low proportion of domestic cinema in its offer compared to this genre’s prevalence in the 
total domestic VoD offer. In any case, PixBox is a typical example of VoD’s role in 
promoting European cultural diversity. 

US 
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Non‐Domestic EU

Other 
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Domestic 
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4.2.2. Offer from a television group: CanalPlay 
 

Breakdown by origin of films in the CanalPlay catalogue (France) 

40%

26%

12%

22%

 

Source: Canal Plus 

CanalPlay, the service operated by the fee-based television station Canal Plus, also has a 
relatively diverse offer. Its catalogue has 40% American films, 38% domestic and non-
domestic European films and 22% films from other countries. The service appears to 
base its appeal on its comprehensive and varied offer in which American and domestic 
cinema play a major role. 

4.2.3. Offer from a content consolidator: Filmklik 
 

Breakdown by origin of films in the Filmklik catalogue (Hungary) 

 

34%

11%

37%

18%

 

Source: Filmklik 

An independent player that promotes Hungarian (23) and European cinema, Filmklik is an 
interesting case and a reference for promoters of independent European cinema. 
Although roughly one-third of the catalogue is American cinema, they are generally 
productions that receive little media exposure, more like film d’auteur. It should also be 
noted that although short films and documentaries were not part of the study, Filmklik 
offers many of them and uses VoD to give exposure to these lesser-known genres and 
offers Hungarian viewers a look at new talent. 

                                                            
23 Budapest Film, Filmklik’s parent company, is a Hungarian production company. 
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5. Major Findings 

5.1.  Dynamic Analysis of the Breakdown by Origin in Film Catalogues   

 

The data collected from platforms that completed the questionnaire (24) make it possible 
to establish a preliminary estimate of the evolution of the breakdown of films by origin. 
Some data had to be reprocessed because not all of the platforms provided their 
historical change data. This reprocessing was done by calculating the change in 
percentage of services that provided their data for 2007 and 2008 and then bringing the 
2008 numbers for these services down to the average value across all the services. 

Thus, where F2007 and F2008 are the breakdowns by origin in the catalogues for services 
that provided their data, M2008 the breakdown recorded for 2008 across all the services as 
described above and M2007 the breakdown by origin across all services, then: M2007= 
F2007/ F2008 x M2008. 

The results were as follows: 

Change in the breakdown by origin of cinematic productions 

2007            2008 

 

Source: NPA Conseil 

 

This breakdown did not change much from 2007 to 2008, despite the sharp increase in 
the number of titles available in the video on demand catalogues. The proportion of 
American cinema barely went down one point. Domestic cinema remains steady. Non-
domestic European cinema rose slightly by one point and films from elsewhere is 
constant. 

5.2.  The Content of the VoD Offer Responds to a Wider Context of Audience 
Demand 

 

Comparing the cinema offer available in VoD by origin with the offer in theatres sheds 
light on some intriguing points. According to the figures issued by the European 

                                                            
24 See Annex 4: Services studied. 
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Audiovisual Observatory (25), American cinema makes up 42% of the total with a slight 
difference among countries (30% in France at the low end and 51% in Poland and the 
Netherlands at the high end). The domestic offer shows wider gaps between countries: 
the average is 19%, but the highest is 41% (France) and the lowest is 3% (Belgium). 
Non-domestic European cinema is 29% on average with a minimum of 17% (France) and 
a maximum of 42% (Belgium). As a consequence, the overall offer in European cinema 
(domestic and non-domestic) in theatres represents an average of 48% of all the films 
offered. The least is found in Poland and the Netherlands (41%) and the most in Italy 
(63%). 

Breakdown by origin of the films in theatres in the sample countries 

 

Source: NPA using data from the European Audiovisual Observatory 

2006 data except for Sweden (2005) and Belgium (2004/2005), data on “other” films not available for Italy 

It would seem, therefore, that the American cinema offer is slightly over-represented in 
the European VoD offer compared to its offer in theatres, but this over-representation is 
not excessive. In some markets, it is even lower than the offer in theatres with the 
difference made up by either domestic cinema (Spain) or non-domestic European cinema 
(Poland). 

The over-representation of American cinema in both the VoD and the theatre offer is still 
striking in terms of the annual production rate in this industry. According to figures taken 
by the European Audiovisual Observatory (26) from European film agencies in 25 
countries and the American MPAA, 590 films were produced in the United States between 
2001 and 2006 versus 780 European films, or a ratio of 43% for American and 57% for 
European. The same formula applied to VoD catalogues shows that the offer is 77% 
American films versus 23% European films (domestic and non-domestic). So, although 
VoD is proving to be a promotional vehicle for a broader range of European cinema than 
distribution in theatres, it is still far from reflecting the power struggles in terms of the 
cinematic production capacity between the United States and Europe. 

                                                            
25 2007 Online Directory of the European Audiovisual Observatory, available by subscription at: 
http://www.obs.coe.int/yb_premium/public/ 
26 Data from the 2007 directory of the European Audiovisual Observatory, available by subscription at: 
http://www.obs.coe.int/yb_premium/public/ 
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Breakdown by origin of TV dramas broadcast by European stations 

 

Source: NPA using data from the European Audiovisual Observatory (13 countries, 2006 data) 

 

The VoD offer turns out to be more similar to the offer by origin of dramas broadcast on 
TV than the offer in theatres. Therefore, although American productions make up 52% of 
the full VoD catalogues (film, TV drama and animation); European stations broadcast 
52% dramas of the same origin in 2006. The domestic offer represents 20% of the full 
VoD catalogues and 14% of TV programming. Lastly, the non-domestic European VoD 
offer is 18% versus 24% for TV drama. Consequently, the overall European offer 
(domestic and non-domestic) makes up 38% of the overall VoD offer (34% of the cinema 
offer) versus 38% of the offer being broadcast. Therefore, the VoD offer is more of a 
reflection of the dramas offered by television stations than the offer available in theatres. 
The conclusion can be made that VoD poses more competition to traditional television 
than distribution in theatres. 

If we compare productions broadcast on TV and the VoD TV drama catalogues, it seems 
that American dramas are less proportionately represented in VoD (42%) than on TV 
(52%). Thus, domestic dramas have the most to gain from VoD exposure in that they 
make up 42% of the programme offer but only 14% on TV. 

 

51.5%
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Annex 1: Data Overview of Breakdown of VoD Catalogues by Origin in 2008 
Prevalence by origin of productions in the full catalogue (film, TV drama, animation) 

Origin France Germany R.-U. Italy Spain Netherlands Belgium Sweden Denmark Poland Hungary Simple 
average 

US 37% 70% 58% 46% 27% 71% 58% 58% 57% 55% 34% 52% 

Domestic 35% 16% 20% 23% 34% 12% 13% 18% 21% 2% 25% 20% 

Non-
domestic 
EU 

13% 8% 11% 20% 25% 10% 24% 15% 10% 34% 31% 18% 

Other 15% 6% 11% 10% 14% 7% 6% 8% 12% 9% 10% 10% 

Source: NPA Conseil 

Prevalence by origin of productions in the film catalogues  

Origin France Germany R.-U. Italy Spain Netherlands Belgium Sweden Denmark Poland Hungary Simple 
average 

US 42% 70% 62% 54% 31% 73% 71% 58% 60% 48% 43% 56% 

Domestic 33% 15% 13% 24% 32% 10% 6% 18% 18% 4% 8% 16% 

Non-
domestic 
EU 

15% 9% 12% 17% 20% 10% 19% 15% 11% 38% 35% 18% 

Other 11% 5% 13% 5% 16% 7% 5% 9% 11% 11% 13% 10% 

Source: NPA Conseil 

Prevalence by origin of productions in the TV drama catalogues  

Origin France Germany R.-U. Italy Spain Netherlands Belgium Sweden Denmark Poland Hungary Simple 
average 

US 24% 80% 9% 24% 0% 78% 22% 78% 54% 87% 4% 42% 

Domestic 51% 11% 89% 32% 92% 18% 29% 22% 25% 0% 96% 42% 

Non-
domestic 
EU 

23% 4% 1% 24% 0% 1% 45% 0% 9% 13% 0% 11% 
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Other 2% 4% 1% 19% 8% 4% 4% 0% 13% 0% 0% 5% 

Source: NPA Conseil 

Prevalence by origin of productions in the animation catalogues  

Origin France Germany R.-U. Italy Spain Netherlands Belgium Sweden Denmark Poland Hungary Simple 
average 

US 35% 56% 78% 20% 0% 55% 35% 47% 53% 23% 19% 38% 

Domestic 25% 26% 11% 10% 41% 26% 28% 21% 28% 0% 2% 20% 

Non-
domestic 
EU 

2% 10% 9% 40% 57% 13% 29% 29% 8% 57% 77% 30% 

Other 37% 9% 2% 30% 1% 6% 9% 4% 11% 20% 2% 12% 

Source: NPA Conseil 
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Annex 2: Data Collected 

Country Service Type of Provider Response 
Y/N/FC (27) 

24/24 Video Telecom Operator Y 

TF1 Vision TV Station N 

CanalPlay TV Station Y 

Glowria Content Consolidator N 

Locafilm Content Consolidator N 

Neuf VoD Telecom Operator N 

MK2 VoD Content Consolidator N 

M6 vidéo TV Station FC 

France 

Imineo Content Consolidator Y 

RTL Video TV Station N 

TV Op Je PC Content Consolidator 
N 

Moviemaxonline Content Consolidator 
N 

KPN Planet Internet Telecom Operator 
N 

Direct Movie Content Consolidator Y 

Film Club Content Consolidator 
N 

Netherlands 

Steer Digital Content Consolidator 
N 

One4movie Content Consolidator 
N 

Premiere Internet TV TV Station 
N 

Maxdome Content Consolidator 
N 

Orbit movies Content Consolidator 
FC 

Xbox Live Content Consolidator 
N 

VideoLoad Telecom Operator 
N 

Arcor Digital TV Telecom Operator 
N 

Germany 
 

Archos Content Portal Content Consolidator 
FC 

BT Vision Telecom Operator 
N 

Virgin TV on Demand Telecom Operator 
FC 

4oD TV Station 
FC 

Xbox Live Content Consolidator 
N 

Skyplayer TV Station 
FC 

Filmflex Content Consolidator 
N 

United 
Kingdom 

 

Lovefilm Content Consolidator 
N 

ViaSat on demand TV Station 
N 

Telia Video on demand Telecom Operator 
N 

Canal+ on demand TV Station 
N 

Cinema One Content Consolidator 
N 

Sweden 

SF Anytime Content Consolidator 
Y 

   
 

 

                                                            
27 FC: Full Count: service for which the direct count included the entire catalogue. The count given in these 
cases therefore includes the productions available on the service when the count was done. 
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Country Service Type of Provider Response 
Y/N/FC (28) 

Filmoteca Telecom Operator N 

PixBox Telecom Operator Y 

Cine.com Content Consolidator  Y 

Accine Content Consolidator Y 

Spain 

Filmotech Content Consolidator N 

TDC Film Telecom Operator  FC 

DB net Telecom Operator N 

Fast TV Biograf Telecom Operator N 

Stofa Telecom Operator  FC 

Denmark 

CDon.com Content Consolidator N 

Rosso Alice Telecom Operator N 

Rivideo TV Station N 

Film is now Content Consolidator Y 
Italy 

Orbit Movies Content Consolidator N 

DirectMovie Content Consolidator Y 

BelgacomTV Telecom Operator N 

Clicmovies Content Consolidator N 
Belgium 

iWatch Content Consolidator N 

T-Online Teka Telecom Operator N Hungary 
Filmklik Content Consolidator Y 

N TV Station N 

Telewizja video on deman Telecom Operator N  Poland 

Wideo na zyczenie/Videostrada tp Telecom Operator N  

 

 

                                                            
28 FC: Full Count: service for which the direct count included the entire catalogue. The count given in these 
cases therefore includes the productions available on the service when the count was done. 
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Annex 3: Comparison of Results Obtained through the Collection Methods Used 
The following tables provide some examples of how film catalogues break down by origin as calculated with the two methods used (direct 
count and data collection from VoD service operators) and the difference between the results obtained. 

Orange 24/24 (France): proportion of the film catalogue using direct count method: 7% 

  
Breakdown of the catalogue by counting the 

titles on the service 
Breakdown of the catalogue according to data 

provided by the service operator Difference in % 

American 40% 42% -2% 

Domestic 29% 30% -1% 

Non-domestic EU 16% 16% 0% 

Other 16% 13% 3% 
 

CanalPlay (France): proportion of the film catalogue using direct count method: 17% 

  
Breakdown of the catalogue by counting the 

titles on the service 
Breakdown of the catalogue according to data 

provided by the service operator Difference in % 

American 31% 39% -8% 

Domestic 42% 40% 2% 

Non-domestic EU 16% 14% 2% 
Other 12% 7% 4% 

 

Filmisnow (Italy): proportion of the film catalogue using direct count method: 16% 

  
Breakdown of the catalogue by counting the 

titles on the service 
Breakdown of the catalogue according to data 

provided by the service operator Difference in %  

American 49% 50% -1% 

Domestic 27% 27% 0% 

Non-domestic EU 18% 19% -1% 
Other 6% 4% 2% 

Slim differences are primarily due to the fact that the data given by operators provide an overview of the titles available throughout the 
year (over a long period of time) whereas the direct count was done on productions that were available at a specific point in time and 
excluded titles taken out of the catalogue because of expired distribution rights or for strategic marketing purposes. 
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Annex 4: Data Provided by Operators. 
Orange 

                     
Origin  Total  Cinematic productions            

   2007  2008  2007  2008           
US  407  466  407  466           
Domestic  297  482  297  482           
Non‐domestic 
EU 

102  171  102  171 
         

Other  74  90  74  90           

                   
                   
Canal Play 

                 
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  1544  1864  893  1180  137  185  514  499   
Domestic  1158  1210  812  860  39  39  307  311   
Non‐domestic 
EU 

493  576  368  446  115  120  10  10 
 

Other  458  1024  297  356  9  15  152  653   
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Imineo 
                 

Origin  Total  Films             
   2008  2008             

US  41  41             
Domestic  106  106             
Non‐domestic 
EU 

15 
15             

Other  13  13             

                   
Direct Movie 

               
Origin  Total  Films  Animation       

   2007  2008  2007  2008  2007  2008       
US  575  575  477  489  98  86       
Domestic  36  36  36  36  0  0       
Non‐domestic 
EU 

72  72  61  61  11  11 
     

Other  36  36  27  27  9  9       

                   
SF Anytime                 

Origin  Total  Films             
   2008  2008             

US  718  718             
Domestic  346  346             
Non‐domestic 
EU 

160 
160             

Other  106  106             
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Pix Box 
                 

Origin  Total  Films  Animation Film       
   2007  2008  2007  2008  2007  2008       

US  73  64 73 64 0 0       
Domestic  85  98 15 28 70 70       
Non‐domestic 
EU  51  45 51 45 0 0       
Other  61  73 61 63 0 0       
                    
Accine 

                 
Origin  Total  Films  Animation       

   2007  2008  2007  2008  2007  2008       
US  1183  1384  1183  1384  0  0       
Domestic  1324  1516  1057  1196  267  320       
Non‐domestic 
EU 

1158  1407  741  924  417  483 
     

Other  492  668  492  668  0  0       

                   
Film 2 Home 

               
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  1000  1000 500 500 400 400  100 100  
Domestic  500  500 250 250 200 200  50 50  
Non‐domestic 
EU  200  200 100 100 80 80  20 20  
Other  300  300 150 150 120 120  30 30  
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Film is now                 
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  280  340 280 320 0 0  0 20  
Domestic  88  190 78 175 12 10  10 15  
Non‐domestic 
EU 

50  122 50 120 0 8  0 2
 

Other  10  30 10 26 0 0  0 4  

                   
Direct Movie 

               
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  575  575  477  489  0  0  98  86   
Domestic  36  36  36  36  0  0  0  0   
Non‐domestic 
EU 

72  72  61  61  0  0  11  11 
 

Other  36  36  27  27  0  0  9  9   

                   
Filmklik 

                 
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  45  64  45  59     5         
Domestic  28  28  15  15  12  12  1  1   
Non‐domestic 
EU 

52  67  49  64        3  3 
 

Other  24  34  24  34               
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Annex 5: Data by Operator (in %) 

France 

Orange 24/24 video 

Origin  Total  Films 

   2007  2008  2007  2008 

US  46%  39%  46%  39% 

Domestic  34%  40%  34%  40% 

Non‐domestic 
EU 

12%  14%  12%  14% 

Other  8%  7%  8%  7% 

 

Canal Play 

Origin  Total  Films  TV Dramas  Animation 

   2007  2008  2007  2008  2007  2008  2007  2008 

US  42%  40%  38%  42%  46%  52%  52%  34% 

Domestic  32%  26%  34%  30%  13%  11%  31%  21% 

Non‐domestic 
EU 

13%  12%  16%  16%  38%  33%  1%  1% 

Other  13%  22%  13%  13%  3%  4%  15%  44% 

 

 

 

 

 



37 

 

TF1 Vision 

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  46%  51%  45%  38% 

Domestic  27%  26%  30%  24% 

Non‐domestic 
EU 

15%  10%  25%  15% 

Other  12%  14%  0%  24% 

         

Glowria 
       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  48%  58%  37%  40% 

Domestic  40%  34%  58%  26% 

Non‐domestic 
EU 

4%  6%  5%  0% 

Other  8%  3%  0%  34% 
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Locafilm 
       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  36%  52%  20%  20% 

Domestic  40%  19%  58%  63% 

Non‐domestic 
EU 

15%  12%  22%  10% 

Other  10%  17%  0%  8% 

          

M6 video         

Origin  Total  Films 
   

   2008  2008     
US  0%  0%     
Domestic  79%  79%     
Non‐domestic 
EU 

21%  21% 
   

Other  0%  0%     
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Neuf VoD 
       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  47%  61%  23%  51% 

Domestic  22%  12%  21%  37% 

Non‐domestic 
EU 

22%  17%  48%  6% 

Other  9%  10%  8%  6% 

         

Imineo 
       

Origin  Total  Films 
   

   2008  2008     
US  23%  23%     
Domestic  61%  61%     
Non‐domestic 
EU 

9%  9% 
   

Other  7%  7%     
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MK2 VoD     
   

Origin  Total  Films  TV Dramas 
 

   2008  2008  2008   
US  41%  42%  0%   
Domestic  33%  34%  0%   
Non‐domestic 
EU 

20%  18%  100% 
 

Other  6%  6%  0%   
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Netherlands 

Direct Movie 

Origin  Total  Films  Animation 

   2007  2008  2007  2008  2007  2008 

US  80%  80%  80%  80%  80%  80% 

Domestic  5%  5%  5%  5%  5%  5% 

Non‐domestic 
EU 

10%  10%  10%  10%  10%  10% 

Other  5%  5%  5%  5%  5%  5% 

 

RTL video       
Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  54%  60%  0%  50% 

Domestic  26%  18%  100%  17% 

Non‐domestic EU  7%  8%  0%  0% 

Other  14%  15%  0%  33% 
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TV op je pc       
Origin  Total  Films  Animation 

 
   2008  2008  2008   

US  55%  66%  26%   
Domestic  22%  10%  54%   
Non‐domestic EU  10%  8%  18% 

 
Other  13%  17%  3%   
         
Moviemaxonline       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  70%  65%  100%  70% 

Domestic  11%  11%  0%  25% 

Non‐domestic EU  19%  24%  0%  5% 

Other  0%  0%  0%  0% 

         

KPN/ Planet Internet 
     

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  79%  78%  84%  79% 

Domestic  6%  5%  9%  0% 

Non‐domestic EU  8%  10%  1%  7% 

Other  7%  7%  6%  14% 
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Filmclub       
Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  80%  80%  100%  100% 

Domestic  5%  5%  0%  0% 

Non‐domestic EU  8%  8%  0%  0% 

Other  7%  7%  0%  0% 

         

Ster Digital BV 
     

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  61%  66%  100%  24% 

Domestic  28%  24%  0%  54% 

Non‐domestic EU  8%  6%  0%  19% 

Other  4%  4%  0%  3% 
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Germany 

One4movie        
Origin  Total  Films 

   
   2008  2008      

US  71%  71%     
Domestic  6%  6%     
Non‐domestic 
EU 

7%  7% 
   

Other  16%  16%     
 
 

   
   

Premiere Internet TV     
Origin  Total  Films 

   
   2008  2008   

US  67%  67%     
Domestic  22%  22%     
Non‐domestic 
EU 

11%  11% 
   

Other  0%  0%     
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Maxdome       
Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  81%  85%  87%  65% 

Domestic  9%  5%  6%  26% 

Non‐domestic 
EU 

4%  6%  2%  4% 

Other  5%  5%  6%  5% 

         
Orbit‐movies 

     
Origin  Total  Films  Animation 

 
   2008  2008  2008   

US  56%  53%  67%   
Domestic  8%  11%  0%   
Non‐domestic 
EU 

24%  21%  33% 
 

Other  12%  16%  0%   

         
XboX Live       

Origin  Total  Films  Animation 
 

   2008  2008  2008   
US  85%  85%  67%   
Domestic  10%  10%  0%   
Non‐domestic 
EU 

4%  4%  0% 
 

Other  2%  1%  33%   
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Video load (T online) 

     
Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  72%  78%  78%  45% 

Domestic  15%  11%  13%  26% 

Non‐domestic 
EU 

9%  8%  5%  16% 

Other  5%  4%  3%  13% 

         
Archos Content Portal 

     
Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  41%  41%  13%  46% 

Domestic  36%  35%  50%  54% 

Non‐domestic 
EU 

17%  17%  38%  0% 

Other  6%  6%  0%  0% 
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United Kingdom 

 

BT Vision 
       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  84%  82%  91%  100% 

Domestic  7%  7%  9%  0% 

Non‐domestic 
EU 

4%  5%  0%  0% 

Other  5%  5%  0%  0% 

         
Virgin TV on Demand 

     
Origin  Total  Films  Animation 

 
   2008  2008  2008   

US  80%  81%  67%   
Domestic  8%  8%  17%   
Non‐domestic 
EU 

8%  8%  17% 
 

Other  3%  3%  0%   
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4oD 
       

Origin  Total  Films  TV Dramas  Animation 

   2008  2008  2008  2008 

US  26%  29%  11%  40% 

Domestic  50%  43%  84%  40% 

Non‐domestic 
EU 

18%  22%  3%  20% 

Other  6%  7%  3%  0% 

         
Skyplayer 

       
Origin  Total  Films  Animation 

 
   2008  2008  2008   

US  51%  50%  82%   
Domestic  6%  6%  6%   
Non‐domestic 
EU 

16%  17%  6% 
 

Other  27%  28%  6%   
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FilmFlex 
       

Origin  Total  Films 
   

   2008  2008     
US  84%  84%     
Domestic  4%  4%     
Non‐domestic 
EU 

4%  4% 
   

Other  8%  8%     

         
Lovefilm 

       
Origin  Total  Films  TV Dramas 

 
   2008  2008  2008   

US  46%  74%  0%   
Domestic  43%  8%  100%   
Non‐domestic 
EU 

2%  3%  0% 
 

Other  9%  15%  0%   
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XBoX Live 
       

Origin  Total  Films  Animation 
 

   2008  2008  2008   
US  98%  98%  100%   
Domestic  1%  1%  0%   
Non‐domestic 
EU 

1%  1%  0% 
 

Other  0%  0%  0%   
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Sweden 

Via Sat On Demand 
   

Origin  Total  Films  Animation 

   2008  2008  2008 

US  74%  80%  55% 

Domestic  20%  12%  39% 

Non‐domestic 
EU 

3%  6%  3% 

Other  3%  4%  4% 

       

Video On Demand (Telia)   
Origin  Total  Films  Animation 

   2008  2008  2008 

US  51%  57%  39% 

Domestic  3%  3%  3% 

Non‐domestic 
EU 

34%  25%  55% 

Other  13%  16%  4% 
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Canal + on Demand 
 

Origin  Total  Films 
 

   2008  2008   
US  63%  63%   
Domestic  5%  5%   
Non‐domestic 
EU 

24%  24% 
 

Other  9%  9%   

       
Cinema One 

   
Origin  Total  Films 

 
   2008  2008   

US  59%  59%   
Domestic  1%  1%   
Non‐domestic 
EU 

27%  27% 
 

Other  13%  13%   

       
SF Anytime     

Origin  Total  Films 
 

   2008  2008   
US  54%  54%   
Domestic  26%  26%   
Non‐domestic 
EU 

12%  12% 
 

Other  8%  8%   
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Spain 

Filmoteca 
                 

Origin  Total  Films  Animation 
           

   2008  2008  2008             
US  18%  19%  13%             
Domestic  73%  71%  84%             
Non‐domestic 
EU 

7%  8%  3% 
           

Other  2%  2%  0%             

                   
Pix box 

                 
Origin  Total  Films  TV Dramas  Animation   

   2007  2008  2007  2008  2007  2008  2007  2008   
US  27%  23%  37%  32%  0%  0%  0%  0%   
Domestic  31%  35%  7%  14%  100%  100%  0%  0%   
Non‐domestic 
EU 

19%  16%  26%  23%  0%  0%  0%  0% 
 

Other  23%  26%  31%  31%  0%  0%  0%  100%   
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Cine.com 
                 

Origin  Total  Films  Animation 
           

   2008  2008  2008             
US  24%  24%  0%             
Domestic  48%  37%  50%             
Non‐domestic 
EU 

36%  14%  50% 
           

Other  100%  25%  0%             

                   
Accine 

                 
Origin  Total  Films  Animation       

   2007  2008  2007  2008  2007  2008       
US  28%  28%  34%  33%  0%  0%       
Domestic  32%  30%  30%  29%  39%  40%       
Non‐domestic 
EU 

28%  28%  21%  22%  61%  60% 
     

Other  12%  13%  14%  16%  0%  0%       

                   
Fimotech 

                 
Origin  Total  Films 

             
   2008  2008               

US  18%  18%               
Domestic  74%  74%               
Non‐domestic 
EU 

6%  6% 
             

Other  2%  2%               
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Denmark 

TDC Film 
         

Origin  Total  Films  Animation 
   

   2008  2008  2008     
US  74%  81%  58%     
Domestic  14%  9%  25%     
Non‐domestic 
EU 

8%  7%  10% 
   

Other  4%  3%  8%     

           
DB Net 

         
Origin  Total  Films  Animation 

   
   2008  2008  2008     

US  62%  61%  83%     
Domestic  3%  4%  0%     
Non‐domestic 
EU 

26%  26%  17% 
   

Other  9%  10%  0%     
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CDON.COM Bredbandsfilm 
     

Origin  Total  Films  TV Dramas  Animation 
 

   2008  2008  2008  2008   
US  74%  80%  78%  55%   
Domestic  20%  12%  22%  39%   
Non‐domestic 
EU 

3%  6%  0%  3% 
 

Other  3%  4%  0%  4%   

           
           
 

Film2home 

Origin  Total  Films  TV Dramas  Animation 

   2007  2008  2007  2008  2007  2008  2007  2008 

US  50%  50%  50%  50%  50%  50%  50%  50% 

Domestic  25%  25%  25%  25%  25%  25%  25%  25% 

Non‐domestic 
EU 

10%  10%  10%  10%  10%  10%  10%  10% 

Other  15%  15%  15%  15%  15%  15%  15%  15% 
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Stofa 

Origin Total Films 

  2008 2008 

US 98% 98% 

Domestic 0% 0% 

Non-domestic EU 2% 2% 

Other 0% 0% 
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Italy 

Rosso Alice                 
Origin  Total  Films  TV Dramas  Animation 

         
   2008  2008  2008  2008           

US  34%  68%  0%  0%           
Domestic  26%  11%  60%  0%           
Non‐domestic 
EU 

37%  13%  40%  100% 
         

Other  4%  7%  0%  0%           
 

Rivideo 
                 

Origin  Total  Films  TV Dramas  Animation 
         

   2008  2008  2008  2008           
US  47%  55%  53%  8%           
Domestic  13%  26%  0%  0%           
Non‐domestic 
EU 

10%  12%  5%  12% 
         

Other  31%  7%  42%  80%           

                   
Film is now                 

Origin  Total  Films  TV Dramas  Animation   
   2007  2008  2007  2008  2007  2008  2007  2008   

US  65%  50%  67%  50%  0%  0%  0%  49%   
Domestic  21%  28%  19%  27%  100%  56%  100%  37%   
Non‐domestic 
EU 

12%  18%  12%  19%  0%  44%  0%  5% 
 

Other  2%  4%  2%  4%  0%  0%  0%  10%   
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Orbit Movies 
               

Origin  Total  Films  Animation 
           

   2008  2008  2008             
US  72%  65%  100%             
Domestic  0%  0%  0%             
Non‐domestic 
EU 

16%  20%  0% 
           

Other  12%  15%  0%             
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Belgium 

DirectMovie
           

Origin  Total  Films  Animation 

   2007  2008  2007  2008  2007  2008 

US  80%  80%  80%  80%  80%  80% 

Domestic  5%  5%  5%  5%  5%  5% 

Non‐domestic 
EU 

10%  10%  10%  10%  10%  10% 

Other  5%  5%  5%  5%  5%  5% 

             
Belgacom TV 

         
Origin  Total  Films  TV Dramas  Animation 

   
   2008  2008  2008  2008     

US  51%  68%  68%  10%     
Domestic  13%  4%  0%  39%     
Non‐domestic 
EU 

30%  25%  32%  38% 
   

Other  5%  3%  0%  13%     

             
 
 
 
 
 
 
 
 
 
 
             



61 

 

Clic Movies 

Origin  Total  Films  TV Dramas  Animation 
   

   2008  2008  2008  2008     
US  22%  43% 0% 3%    
Domestic  4%  4% 0% 8%    
Non‐domestic 
EU 

68% 
43% 100% 83%    

Other  7%  10% 0% 8%    
             
IWatch 

           
Origin  Total  Films  TV Dramas  Animation 

   
   2008  2008  2008  2008     

US  27%  47%  7%  5%     
Domestic  49%  9%  83%  95%     
Non‐domestic 
EU 

18%  35%  0%  0% 
   

Other  8%  9%  10%  0%     
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Hungary 

T‐Online Teka 
             

Origin  Total  Films  TV Dramas  Animation 
       

   2008  2008  2008  2008         
US  34%  49%  0%  21%         
Domestic  30%  8%  100%  0%         
Non‐domestic 
EU 

30%  34%  0%  77% 
       

Other  6%  8%  0%  3%         

                 
Filmklik 

               
Origin  Total  Films  TV Dramas  Animation 

   2007  2008  2007  2008  2007  2008  2007  2008 

US  30%  33%  34%  34%  0%  29%  0%  0% 

Domestic  19%  15%  11%  9%  100%  71%  25%  25% 

Non‐domestic 
EU 

35%  35%  37%  37%  0%  0%  75%  75% 

Other  16%  18%  18%  20%  0%  0%  0%  0% 
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Poland 

Wideo na zyczenie/Videostrada TP 
   

Origin  Total  Films  Animation 
 

   2008  2008  2008   
US  39%  51%  24%   
Domestic  4%  7%  0%   
Non‐domestic 
EU 

43%  33%  56% 
 

Other  14%  9%  20%   
         
ITI Neovision 

     
Origin  Total  Films  TV Dramas 

 
   2008  2008  2008   

US  84%  75%  87%   
Domestic  0%  0%  0%   
Non‐domestic 
EU 

16%  25%  13% 
 

Other  0%  0%  0%   
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Multimedia polska 

Origin Total Films Animation 

  2008 2008 2008 

US 44% 44% 0% 

Domestic 1% 1% 0% 

Non-
domestic 
EU 

44% 43% 100% 

Other 12% 12% 0% 

 

 

 


