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Europe, the world’s top tourism destination, Covid-19 crisis has been especially tough. 23 million

EU jobs (around 12%) of the region’s workforce depend on tourism in one way or another.

Estimates of the drop in revenue for 2020 are:

• 60% for hotels and restaurants;

• 60% for airlines and airports;

• 90% for travel agencies and tour operators;

• 90% for cruise industry;

• 70% for museums and cultural sites.
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Current Situation



In 2020, Europe welcomed 66% fewer international tourists in the first half of the year, and 97%

fewer in the second half. Now, EU’s economic priority has been supporting holiday and travel

industry. The new Recovery and Resilience Facility, proposed by the Commission to help the EU

rebuild after the pandemic, offers an unprecedented opportunity to support tourism and ensure

that the sector helps to drive digital and green transitions, and thereby strengthen both

economic and social resilience. The European Commission has allocated over 150 billion euros to

ensure the stability of the industry, especially small and medium sized businesses, while also

making the rules to access this fund more flexible.
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Recovery and Resilience



Tourism supports employment across all areas and demographics, contributes to well-being, and

generates revenue needed to preserve community identity, culture and heritage.

With appropriate support, tourism can be one of the most effective engines to deliver sustainable

development.
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Sustainable Development
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Dependency on Tourism



Croatia, Cyprus, Malta, Greece, Slovenia, Spain and Austria are the countries with the highest

share of jobs at risk, based on:

• their dependence on international tourists;

• the contribution of tourism to their national employment.
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Most Dependant



Medium and long-term interventions include:

• reactivating demand and supply;

• developing new forms of sustainable tourism;

• making best use of Europe’s territorial and cultural diversity;

• helping regions to become more resilient to crises.

As Europe’s regions are diverse and are being impacted by coronavirus in different ways, the solution is
likely to be local and unique even though EU has a common recovery plan. The Commission is also
supporting partnerships between employment services, social partners, companies to facilitate
reskilling, especially for seasonal workers.

Collaboration is key between the tourism industry, European politicians, and EU Member States.
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Way Forward



Policymakers on an EU level must cooperate and

coordinate measures in the travel industry and

engage with stakeholders to understand what is

needed to build a new agenda / strategy for

tourism of the future and related sectors.

It is time to prepare the sector for the post-vaccine

period and, therefore, the Commission needs to

explore the possibility of creating a digital health

passport in the Union for possible future health

crisis.
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Way Forward



The UNWTO recently published strategic guidance for a

responsible recovery of the tourism sector,

recommending ways to support a recovery from the

current situation and to build better tourism. It outlines

six lines of action:

• public health;

• social inclusion;

• biodiversity conservation;

• climate action;

• circular economy;

• governance and finance.
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Solution for Long Term Plans: Sustainable, Responsible and
Smart Tourism



Planning the future of the tourism industry is an imperative for the present moment. Evaluating

trends and demand dynamics, and the transition to models that consider a cleaner economy

must be the Union’s priorities for the next decade. Tourism and travel must be part of the

solution for the 2050 climate neutrality target and all efforts to this end must be targeted and

given financial incentives.

Networks must be established between regions, operators and public and private actors to find

solutions to common problems.
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Solution for Long Term Plans: Sustainable, Responsible and
Smart Tourism



An action plan with specific goals and objectives should be presented by mid 2021 and that a

European Strategy for Tourism must be developed that creates common solutions that lead to

the social and economic development of Europe’s regions and tourist destinations.
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Solution for Long Term Plans: Sustainable, Responsible and
Smart Tourism



The current crisis is an opportunity to make the tourism industry more resilient and strengthen the

green and digital transformation of EU tourism, maintaining Europe’s standing as a leading destination

and maximising the industry’s contribution to growth and employment. A sustainable recovery needs:

• affordable and more sustainable transport and improved connectivity;

• smart management of tourism flows;

• diversification of the tourism offer;

• the development of sustainability skills for tourism professionals;

• more effort to raise awareness of the variety of landscapes and the cultural diversity across Europe.
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Solution for Long Term Plans: Sustainable, Responsible and
Smart Tourism



Responsible tourism puts more emphasis on:

• the responsibility of tourism industry through generating greater economic benefits for local

people;

• enhancing the well-being of host communities;

• improving working conditions;

• involving local people in decisions that affect their lives and life chances;

• making positive contributions to the conservation of natural and cultural heritage;

• providing access for physically challenged people;

• encouraging respect between tourists and hosts.
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''Conservation of Local'' is Key For Smart Tourism


