
 

 
 

MINUTES 
 

Third Meeting of the Third Period of Sessions of the  
IMCO Working Group on the Digital Single Market 

 
  

Thursday, 11 April 2013 
From 15:00 a.m. to 17:30 a.m., Brussels 

Meeting room: P3C050 
(There will be simultaneous translation into EN, FR, ES) 

 
 

Putting in place key enablers to encourage business and consumers to make use of 
opportunities of the digital single market (I) 

 
1. Opening statement by the Chairman of IMCO Committee, Mr. Malcolm Harbour MEP 
 
The Chair welcomed panellists and participants and reminded them of the purpose of the 
working group, notably to prepare an EP resolution (to be adopted in July 2013) as the 
Parliament's contribution to the strategic initiative led by Commissioners Barnier and Kroes on 
the Digital Single Market, building on the work done in the previous two meeting cycles and the 
resulting resolution adopted in December 2012. This is the third meeting in the current cycle 
that sets out to identify the key remaining barriers and to highlight where action is needed as a 
matter of urgency. A first meeting was held on 31 January looking at the growth and jobs 
potential of the digital single market; a second meeting followed on 7 March looking at the 
relationship between the digital single market and competition policy.  
 
 
Panel 1: Mobile connectivity, m-commerce and the digital single market: 
 
2. Intervention of Mr. Scott Marcus, Director, WIK-Consult: Study on "State of the art 

mobile internet connectivity". 
 
The study focused on the evolution of mobile connectivity, its potential for the EU internal 
market and what, if any, obstacles could get in the way of m-commerce, focusing in on the 
Roaming Regulation. Mr Marcus highlighted the rapid evolution of mobile data and smart 
phone/ tablet use, stressing however that a significant amount of this use is not "mobile" but 
rather "nomadic" (ie using a tablet/smartphone via a home or public wifi network).  Mr Marcus 
then presented the most important trends in technology, illustrating the huge improvements in 
network capacity, price performance and the device capability. Price performance 
enhancements imply lower costs for mobile data and mobile offloads. These offer a substantial 
degree of flexibility. Much higher bandwidths are feasible. When Europeans travel in other 
European countries, certain applications are particularly useful - services applications (such as 
train reservations, location of restaurants, etc). 
 
In terms of the EU legislative framework the most important development in this regard is the 
coming into force in June 2012 of the Roaming regulation. It has led to major reductions in both 
wholesale and retail prices, which makes m-commerce much more attractive to consumers. To 
illustrative the positive impact of the roaming regulation, Mr Scott highlighted the situation in 
Switzerland, where both wholesale and retail prices are far higher than in the EU, arguing that 
this is what could have happened in the EU in the absence of regulation.  
 
It seems clear, however, that although this was an important first step, more needs to be done. 
The report provides some indications in this regard, looking in particular at 2 proposals by 
BEREC. For details, please refer to the PowerPoint presentation available. 
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3.      Intervention of Mr. Tilmann Kupfer, Vice-President Trade and International Affairs, BT 

Global Services, UK.   
 
Mr Kupfer introduced BT, a UK communications service company operating across Europe and 
globally. He  focussed on the important role of BT in delivering ICT services to businesses 
(B2B), highlighting the important market that exists for such services, estimated at approx 327 
billion EUR in 2010, with approx 60 million jobs generated. Examples of such services include 
provision of seamless connections between companies and their suppliers (eg Zara using BT 
ICT services to track supplies and decide which products to continue or not). Other examples 
include data storage, telepresence, customer relations, collaborative design/ R&D etc. Mr 
Kupfer also emphasised that the public internet cannot always deliver the reliability multi-site 
customers need, it is therefore important to offer businesses the type of managed IP services 
connectivity that BT offers.  
 
Mr Kupfer finally stressed that from BT's perspective it is important to continue working towards 
a successful pan-European harmonisation. We need consistent wholesale business grade 
access services across the EU. This is not the case today, when it is not always possible to 
provide the desired seamless connectivity across Europe that businesses need. BT often has 
to purchase access from dominant players who often discriminate either on price or quality of 
service. Access costs are around 50% of the whole costs of the product, creating a significant 
burden to the service providers, their customers and the economy as a whole. A real pan-
European harmonisation could lead to overall gains of around 90 billion Euros and Europe 
would gain from more efficiency.  
 
 
Panel 2: Building trust and consumer confidence: 
 
4.   Intervention of Mrs. Maria-Myrto Kanellopoulou, Policy Officer, Unit B6 on Consumer 

strategy, DG SANCO, European Commission. 
 
DG SANCO is putting forward a number of measures to boost consumer confidence and trust 
in the digital single market (see for details the European Consumer Agenda, 2012). This 
includes measures to enhance knowledge, to set up e-enforcement and to secure redress. 
Another aspect that DG SANCO has been focussing on are comparison tools as a key measure 
to boost consumer trust. Comparison websites have become increasingly important, with over 
80% of consumers using them as part of their decision-making process. However, there are still 
significant shortcomings - the information is inaccurate/ incomplete or difficult to compare, 
cross-border offers are not included and it is often not the best deals that are ranked first.  
 
In order to develop codes of good conduct/ guidelines, the Commission set up a multi-
stakeholder dialogue in 2012, the results of which are now available. It brought together a good 
balance of consumer organisations, national authorities, EU wide business associations and 
operators of comparison sites. The results were presented at the recent Consumer Summit on 
18 March 2013.  
 
The forum came up with a set of recommendations on the core principles that comparison sites 
should adhere to. These were structured around three areas: (1) transparency and impartiality 
of comparisons; (2) quality of information; (3) compliance and redress. In addition, the 
recommendations contained suggestions on how to enhance the consumer experience by 
ensuring (1) comprehensiveness and (2) user-friendliness. Finally, the forum came up with a 
set of proposals for follow-up actions. These included: 
 
o awareness-raising 
o enhanced enforcement coordination 
o further research and analysis (on consumer behavioural patterns, mapping exercise of 

existing tools and consumer perception; accreditation and trustmark schemes; evolution of 
personalised and dynamic pricing) 

o guidelines from the Commission (COM will now work on such horizontal guidelines) 
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5.     Intervention of Mrs. Marzena Kisielowska-Lipman, Policy Manager, Consumer Focus, 
UK.  

 
Consumer Focus, the statutory consumer association for England, Wales, Scotland and (for 
postal consumers) Northern Ireland, has a special interest in price comparison sites (PCTs) and 
has done a number of research studies on this and the digital single market at large.  
 
In the UK, price comparison tools have mushroomed over the last years, with 100s of different 
comparison tools (some generic, some specific, some with information only others offering 
switching sites; some getting their revenue from advertisement, others through commissions 
upon sales). In addition, the UK has seen the growth of a 'new breed' of PCTs, such as 
collective switching sites or data analyser services analysing for instance mobile phone bills. In 
addition, consumer awareness is growing significantly (around 85% aware, 52% using such 
sites), which is not surprising as this is both time and money saving. Consumers, however are 
often not clear on the influence of companies/suppliers on the sites and do not know what 
criteria are used in the ranking. Nevertheless, consumers have a surprisingly high level of trust 
in PCTs (21% very reliable, 73% fairly reliable).  
 
Impartiality, reliability and transparency of information, effectiveness of remedies, data 
protection, accessibility and usability are amongst some of the concerns why consumes may 
not use PCTs. Examples given by the speaker included lack of clarity on ordering of search 
criteria, a lack of transparency (eg about the frequency of updating, basis of the relationship 
between businesses and the PCTs etc), incoherent enforcement of consumer rights legislation, 
especially with regards to privacy policies (eg collection of excessive data and sharing with third 
parties). Price dynamic and profiling were used by price comparison sites to adjust to personal 
circumstances especially in the travel sector and this was particularly worrying.  Consumers 
also expressed a desire for such websites to be more user friendly and accessibility for those 
who are not so experienced with going online. 
 
In conclusion, Consumer focus feels that there is a need for EU guidelines. Such guidelines 
should be accompanied by accreditation schemes, supervision and enforcement.  
 
6.  Intervention of Mr. James Roper, Vice-President, EMOTA.  
 
Distance trading in the digital single market needs trust. This is why trustmarks are so important 
- to reassure shoppers and to provide retailers with a means to show they are trustworthy. If 
done well, it could be a springboard for SMEs and start-ups to enter the digital market space.  
 
The current landscape in the EU is unsatisfactory. The recent EU study on trustmarks has 
identified over 70 online trustmarks, which, the speaker argued, is as good as having no 
trustmark at all. If we remain as we are, we are not making the most of the digital single market 
and many opportunities are lost. The main losers would be consumers and SMEs, with 
dominant market players such as Amazon and eBay emerging as the winners. The 
overwhelming dominance of these players on the market makes it difficult for SMEs to actually 
enter the market place - increasingly, the only possibility for a start-up to reach out to 
consumers and to be perceived as a trust-worthy company is to go via eBay or Amazon (paying 
substantial fees for the service).  
 
The speaker urged that a single pan-European trust scheme, a standard for a European 
trustmark building on a core set of principles was needed, which would be more efficient, 
providing a better understanding of the market, more choice for consumers and credibility for 
SMEs.  
 
To get there, we need government involvement. For such a standard trustmark to work, it would 
need visibility and clout, which in turn would call for some serious investment. The way forward 
could be industry and government working together to empower the market place. 
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Panel 3: Boosting e-skills and closing the digital skills gap: 
 
7.   Intervention of Mr. Martin Ulbrich, Policy Officer, Unit F4 Knowledge Base, DG CNECT, 

European Commission. 
 
Grand Coalition for Digital Jobs is a follow-up to last year's employment package. It addresses 
ITC specialists working in all sectors (as opposed to ICT sector only) and aims to respond to 
the expected skills gaps in the ICT sector (Commission figures expect there to be around 
900,000 unfilled vacancies by 2015). Focus is on increasing supply in this dynamic sector, 
which has been largely unaffected by the economic crisis. Problems identified include the 
stable number of ICT graduates (the bad image of ICT field, particularly by women), the 
importance of matching training with business requirements, the lack of mobility within and 
between Member States.  
 
The Grand Coalition for Jobs invites stakeholders (businesses, government agencies, 
universities etc) to come up with pledges of activities to reduce the skills gap. Expected to run 
for two years, it was launched in March 2013 with a series of 15 pledges and will continue at 
the Digital Agenda Assembly in June 2013.   
 
8.  Exchange of views with the Members of the Working Group. 
 
Panel 1 
 
o on Roaming regulation, Commission had said it was necessary to put the cap relatively 

high to ensure an attractive environment for newcomers. Has it led to many new companies 
entering the market? Too early to say, will have to wait for next BEREC data but it seems 
unlikely that many competitors have actually entered the market 

o tension of objectives within EU: on the one hand aim to create EU market for services to 
benefit enterprises on the other hand objective to achieve efficient prices for consumers 
(yet, efficient investment will happen only if you get good return on investments, which at 
least initially will mean higher prices for consumers) 

o on question of potential of new applications based on data transfer (rather than voice calls), 
it is clear that there is a shift from voice calls to data transfer with voice calls becoming 
much less attractive in terms of revenue streams, but this will only unfold its full potential if 
there is sufficient capacity 

 
Panel 2 
o participants raised the negative effects of price comparison tools by focussing exclusively 

on price as a comparison criterion and by thereby driving prices down often to the detriment 
of quality (and of other criteria, such as labour conditions); also risk of decreasing 
competition as dominance by few players, which may lead to higher prices in the longterm 

o question of "rational consumer" - research on comparison ssites show that often illogical: 
high level of trust in comparison sites even though actually often low level of reliability and 
transparency 

o importance of pan-European instruments such as accreditation schemes (also in relation to 
comparison sites) 

o key players such as Amazon offer an attractive business model (as online shopping malls); 
it has to be taken into account that they have also invested heavily to build up their capacity 
(eg in back-office, advertising etc) in order to respond to the need for visibility, trust and 
consumer confidence (eg by offering higher guarantees than legal minimum requirements) 

o for a pan-European trustmark to work, it needs to have serious funding for advertising in 
order to reach similar level of marketing cloud and to provide real competition to existing 
systems; not sure if it is for policy makers to stimulate this (cannot be expected to invest in 
trustmarks); however, policy makers can ensure that existing trustmarks follow high-level 
standards, which should be required and promoted - one possibility may be to work 
towards the adoption of a services standard related to trustmarks;  

o towards pan-European trustmarks: not about major investment but about focussing and 
bringing together existing schemes; adoption of European standard would help as it would 
force consolidation of market 
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o COM briefly introduced the study they had commissioned on trustmarks and informed 
participants that they were exploring how best to follow-up; EP suggested to COM to 
organise a workshop on trustmarks at the Digital Agenda assembly in June in Dublin to 
discuss best way forward 

 
Panel 3 
 
o interesting initiative, but important to look at the broader question of ICT skills, including 

also ICT literacy and ICT working skills 
o important also to look at non-formalised ways of acquiring such skills and of making the 

best possible use of the tools available to us all  
 
 
 
9. Any other business. 
 
10. Time, place and topic of the next meeting of the Working Group. 
 
Thursday, 16 May, 10.00 – 12.30 
 
o will be a continuation of our exploration of what key enablers are needed so businesses 

and consumers can actually reap the potential of the digital single market 
o will likely include discussion on the internal market for parcel delivery, on the Commission's 

initiative on a notice-and-takedown procedure, as well as a discussion on the policy and 
legislative framework related to digital content 

 
Wednesday, 5 June, 10.00 – 12.30 (final meeting) 
 
o presentation of studies 
o presentation of draft resolution and discussion with stakeholders and MEPs 
 


