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Edward Czesak (ECR)

Subject: Promoting fish consumption

According to current EU market data (including from 2015), fish consumption is on the decline.

1) Does the Commission not believe that before taking action to promote fish consumption it should
examine the reasons for the decline? By identifying the causes, it can take the most effective

measures to address the situation.

2) Is an information campaign to promote fish consumption enough, or will it be necessary to take
further action?
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