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In its Google Android decision adopted in July 2018, the Commission fined Google for imposing 
certain illegal restrictions on manufacturers of Android mobile devices and mobile network operators, 
which had the aim of protecting and strengthening the dominance of Google’s search engine1. At the 
time of the decision, around 80% of smartphones in Europe were Android devices.

The Commission is aware of the arrangements referred to in the question and closely monitors the 
state of competition in the market. In this context, the Commission is committed to ensuring a full and 
effective implementation of the 2018 Android decision. 

As for market share data, in its decision in the Google Shopping case,2 the Commission relied inter 
alia on data from StatCounter. According to that publicly available source, Google accounts for 
roughly 93% of the general search engine market in Europe (on desktop, mobile, tablets and 
consoles, during the last 12 months).3

With regard to user search behaviour, according to the evidence in the Google Shopping case, the 
ten highest-ranking search results on the first Google results page receive approximately 95% of all 
the clicks on search results4 while the first result on the second Google results page obtains on 
average 1.11% of the clicks.5 

1 See Commission press release IP 18/4581 on 18 July 2018 available at https://europa.eu/rapid/press-
release_IP-18-4581_en.htm

2 See publicly available version of the Commission decision on 27 June 2017 in Case AT.39740 Google 
Shopping at: http://ec.europa.eu/competition/antitrust/cases/dec_docs/39740/39740_14996_3.pdf.

3 See the chart at: http://gs.statcounter.com/search-engine-market-share/all/europe/#monthly-201808-201907-
bar. Chart parameters can be modified under the “edit chart data” tab to cover specific countries, different 
periods or devices, etc.

4 See Google Shopping decision, recital 457.
5 See Google Shopping decision, table 19 with data on average click rate of generic search results on Google 

in 2010, page 125.


