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SUGGESTIONS

The Committee on the Internal Market and Consumer Protection calls on the Committee on 
Transport and Tourism, as the committee responsible, to incorporate the following 
suggestions into its motion for a resolution:

1. Acknowledges the importance of the tourism sector for the EU and its internal market, and 
stresses its potential as a driver of socio-economic growth, job creation – particularly for 
young people – and new business opportunities; urges the Commission, in light of the 
above, to adopt an integrated approach when developing policies which have an impact on 
the tourism sector; acknowledges the importance of tourism in achieving the objectives of 
the Europe 2020 strategy, in particular with regard to poverty eradication and job creation;

2. Draws attention to the crucial role played by the digital revolution in the tourism industry; 
calls on the Commission to ensure that all tourism sectors and businesses, and in particular 
SMEs, make the best use of the new technologies offered by the internet in order to 
expand their electronic commerce in the internal market and move towards higher-value 
digitised products and processes, and at the same time to ensure that citizens and 
consumers enjoy fair and affordable access to high-quality, safe services;

3. Stresses that, in order to differentiate the European tourism product from that of other 
countries and continents, it is very important to develop new forms of thematic tourism 
which can operate on the basis of transnational and even transregional cooperation; 
believes that, as well as making it possible to redefine the entire European tourism offer, 
the systematic promotion of thematic tourism products may be vital in combating the 
effects of seasonality;

4. Recalls that the EU should start investing in order to be ready to tap the potential of third 
countries with a large population and emerging economies, particularly the BRIC 
countries, where the number of outbound tourists is rising; points out the need for 
initiatives aimed at promoting tourism and for greater flexibility and consistency in 
respect of tourist visa arrangements and border crossings; stresses that the promotion of a 
larger number of Visa Tourism platforms, coupled with a cautious approach to the 
simplification of the Visa Code, is an important component in increasing the number of 
tourists from outside Europe and raising the visibility of European tourist destinations; 
highlights the potential of touring visas for groups of tourists who had already been in the 
country, and the importance of implementing more visa waiver agreements in order to 
make optimum use of international tourist arrivals; considers it advisable, with due respect 
for the Member States’ right and duty to control entry across their own borders, for the 
European institutions and the Member States to develop, in the context of the common 
visa policy, a long-term strategy for better-coordinated and simplified visa procedures;

5. Notes the role of the European Travel Commission (ETC) and its members in promoting 
Europe as a tourist destination; asks the Commission to engage further with the ETC and 
the wider World Tourism Organisation towards joint measures on tourism in Europe;

6. Welcomes the Commission’s Digital Tourism Platform and its objectives of (i) boosting 
the innovation capacity and digitisation of tourism-related SMEs for the purpose of 
activating the tourism sector, and (ii) generating proposals as to how to adapt and shape 
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sustainable, competitive and consumer-focused policies aimed at further developing the 
tourism sector; encourages the use of innovative technologies, the sharing of best practices 
and the deepening of cooperation at regional level with a view to making Europe’s 
tourism sector more attractive and competitive; considers that the promotion of e-learning 
and the increased uptake of digital technologies would further advance this goal;

7. Stresses the need to better promote the concepts of tourism, sports tourism, adventure 
tourism, educational tourism, rural tourism and creative tourism; emphasises the need to 
pay particular attention to rural tourism as a driver of the sustainable growth of rural areas, 
thereby creating more jobs and opportunities in remote regions;

8. Supports the Commission’s concept of promoting sustainable ‘Tourism for All’;

9. Recalls that the role of consumers now goes beyond research with a view to purchasing 
travel and other connected services and obtaining a range of information about a 
destination, and has come to encompass the areas of criticism/opinion and advertising; 
notes that the digital experience is consequently becoming increasingly significant;

10. Stresses that Europe must retain its position as the world’s number one tourist destination; 
welcomes the organisation of events and communication campaigns that promote Europe 
as a tourist destination, in particular in third-country markets, and calls on all stakeholders 
jointly to promote Europe not only as a tourist destination but also as a destination of 
excellence that offers a range of national destinations, cultures and tourism services, 
without distorting competition between them;

11. Acknowledges that the tourism sector is dominated by small and medium-sized 
enterprises, together with a large number of micro-enterprises; takes the view, in this 
connection, that efforts to introduce better regulation, to reduce the administrative burden 
and to promote the competitiveness of European enterprises should be continued, not only 
within the sector itself but also as part of all EU policies affecting the tourism sector;

12. Welcomes the ECC-Net: Travel application recently produced by the European Consumer 
Centres Network;

13. Calls on the Commission to explore the possibility of creating a European Tourism 
Calendar to coordinate information from all the Member States about European tourist 
destinations, in all the EU’s official languages, with a view to improving consumer 
information services and helping consumers to find guidance and details about events, 
locations and festivals, among other things;

14. Notes the importance of European tourism adapting to the digital market and the need to 
develop new digital tools and information sources for potential tourists to Europe; 
recommends the creation of a user-friendly, interoperable mobile application containing 
interactive travel maps, guides and other relevant information about EU travel 
destinations, which could help to promote Europe as a tourist destination and to increase 
the amount and quality of information available to consumers; stresses that the costs 
incurred in creating and maintaining this application should be kept to a minimum; 
acknowledges the opportunities and potential offered by the digitisation of services and 
products in the tourism sector; stresses the importance of creating a fully functioning 
internal market for these services and products, which should be inclusive of all actors, 
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not least SMEs and consumers, and afford them legal certainty;

15. Stresses that tourism service providers should bear in mind the needs of people with 
disabilities and/or reduced mobility, in particular as regards accessibility, in order to 
enable people with motor or sensory disabilities or food intolerances, and elderly people, 
to benefit fully from the European tourism offer, by promoting measures designed to 
adapt pre-existing facilities and train staff; considers it advisable to promote innovative 
programmes, mechanisms and products at European level in order to facilitate 
independent access for people with mobility difficulties; stresses the importance of 
making tourism information accessible to tourists with disabilities; asks all tourism boards 
and accommodation providers to take account of accessibility, including web 
accessibility, when updating websites or other sources of information;

16. Stresses the need for the Member States to adopt a more coordinated approach in order to 
facilitate administrative and more regionally based cooperation in tourism-related policy 
areas such as innovation, transport, service quality, the visa regime, the environment, 
consumer protection, communication and international card payments, taking into account 
the specific challenges faced by SMEs in the tourism sector, and to facilitate compliance 
in light of the rise of the sharing economy, while respecting the principle of subsidiarity; 
notes that the Member States’ differing regulatory frameworks directly affect tourism 
companies and may have a distorting effect on the market;

17. Considers it necessary to support increased competitiveness in those areas whose tourism 
potential has been insufficiently tapped, by means of fair promotion and with the support 
of local SMEs operating in the tourism industry;

18. Asks for improved mutual recognition by the Member States of professional qualifications 
in the tourism industry, in order to allow those already working in the sector and those 
planning to do so to find the best job opportunities, and to foster mobility within the 
industry; believes that this would help to tackle the problems of the seasonal nature of 
work in this sector, on the one hand, and undeclared work, on the other;

19. Reaffirms the importance of developing a more efficient transport network that provides 
links to peripheral tourist areas;

20. Recalls the importance of the sharing economy in promoting tourism, and of its 
contribution to increasing the number of tourists to numerous destinations; stresses that 
this should not be regarded as unfair competition; emphasises the role of the sharing 
economy in the tourism sector and calls for a suitable regulatory framework that supports 
growth and innovation while protecting consumer interests; stresses that user safety and 
security, together with the quality of the services provided, must be ensured;

21. Recalls the need to develop competitive transport and tourism infrastructure;

22. Stresses the importance of a sustainable and responsible European tourism sector that 
promotes the competitiveness of its companies; highlights the constant rise in the number 
of travellers, and calls for the development of more sustainable and energy-efficient forms 
of transport and accommodation with a view to creating environmentally, socially and 
economically sustainable destinations, bearing in mind that environmental sustainability 
also encompasses the preservation of local cultures and traditions, the preservation and 
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enhancement of the heritage, the fostering of best practices, and efforts to seek a form of 
tourism that satisfies and benefits both those who travel and the local community at the 
destination; urges the Commission to accelerate the implementation of the Nearly Zero 
Energy Hotels (neZEH) initiative aimed at making hotels self-sustaining and 
energy-efficient;

23. Stresses the need to design a strategy for increasing medium-/low-season accommodation 
sales which includes the rural tourism sector and aims to address seasonality; highlights 
the importance of focusing the marketing of tourism products/services on quality, thereby 
building loyalty among visitors and positioning our tourism sector within a highly 
competitive market;

24. Stresses the need for better, more accessible EU financing of infrastructure projects, 
especially as regards utility services, which face an enormous increase in consumption 
during the tourist season, in order to benefit both tourists and the local population;

25. Encourages sustainable urban planning with a view to preserving the cultural heritage of 
European tourist destinations;

26. Underlines the importance of improving the mutual recognition by Member States of 
professional qualifications in the tourism industry, in order to enable the industry’s 
workers to identify the best possible career prospects, thereby fostering their mobility;

27. Considers that providers of tourism services must ensure that the information given to 
consumers regarding such services is accurate and comprehensible, and that consumers 
are not misled or misinformed; stresses that this information should be legible and written 
in comprehensible terms, and that providers should not apply practices or contractual 
conditions that discriminate against consumers or create mistrust within the EU internal 
market, in particular in the area of online purchases; considers that communication 
networks should be developed in order to improve business opportunities in the regions 
and to enhance consumer protection;

28. Stresses that consumer trust in companies providing services in the tourism sector also 
relies on companies making available to consumers simple, effective and quick alternative 
means of resolving consumer disputes, and on companies protecting consumers’ personal 
and financial data;

29. Welcomes the recent conclusion of the trilogue negotiations on a revised Package Travel 
Directive; calls for its timely and effective transposition and application with a view to 
transforming the sector and protecting consumers in the digital environment;

30. Highlights the need for travel agents and tour operators to promote the 112 European 
emergency number on relevant websites and e-tickets, and at our main tourist destinations;

31. Considers that it would be advisable to examine ways of supporting SMEs and sole 
proprietorships in the tourism sector through funding mechanisms designed to strengthen 
their liquidity at a reasonable cost, to provide incentives to invest in the development of 
the infrastructure and services they need, and to cut the red tape surrounding their 
development;
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32. Considers that the European hotel industry’s initiative aimed at gradually harmonising 
accommodation classification systems across Europe should be further promoted, thus 
allowing a better comparison of the accommodation on offer in Europe and contributing to 
common quality services criteria;

33. Stresses that travellers still face differing prices, terms and conditions when booking 
accommodation or means of transport online; welcomes, therefore, the Commission 
communication entitled ‘A Digital Single Market Strategy for Europe’; calls on the 
Commission to adopt a comprehensive proposal to end the unjustified geo-blocking of 
access to goods, services and the best available rate on the basis of geographical location 
or country of residence;

34. Believes that the coordinated promotion of integrated electronic ticket sales systems for 
various means of transport would simplify travel and remove obstacles to the completion 
of the internal market.
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