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MOTION FOR A EUROPEAN PARLIAMENT RESOLUTION

on a possible extension of European Union geographical indication protection to non-
agricultural products
(2015/2053(INI))

The European Parliament,

– having regard to the World Trade Organisation (WTO) Agreement on Trade-Related 
Aspects of Intellectual Property Rights (TRIPS),

– having regard to the Commission Green Paper entitled ‘Making the most out of 
Europe’s know-how: a possible extension of geographical indication protection of the 
European Union to non-agricultural products’ (COM(2014)0469),

– having regard to Regulation (EU) No 1151/2012 for agricultural products and 
foodstuffs, the ‘Quality Regulation’1,

– having regard to Regulation (EU) No 1308/2013 for wine or vine products, the ‘Single 
CMO Regulation’2, 

– having regard to Regulation (EU) No 110/2008 for spirit drinks3, 

– having regard to Regulation (EU) No 251/2014 for aromatised wine products4, 

– having regard to the opinion delivered by the Committee of the Regions on 
12 February 2015,

– having regard to the opinion delivered by the European Economic and Social 
Committee on 18 February 2015,

– having regard to Rule 52 of its Rules of Procedure,

– having regard to the report of the Committee on Legal Affairs and the opinions of the  
Committee on the Internal Market and Consumer Protection, the Committee on 
International Trade, and the Committee on Culture and Education (A8-0000/2015),

A. whereas the WTO defines geographical indications as ‘indications which identify a 
good as originating in the territory of a [WTO] Member, or a region or locality in that 
territory, where a given quality, reputation or other characteristic of the good is 
essentially attributable to its geographical origin’;

B. whereas high-quality traditional European  products form part of the EU’s cultural 
heritage and are central to the economy and society in many of Europe’s regions in that 

1 OJ L 343, 14.12.2012,  p .1.
2 OJ L 347, 20.12.2013,  p . 671.
3 OJ L 39, 13.2.2008,  p . 16.
4 OJ L 84, 20.3.2014,  p . 14.
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they generate activities directly linked to local ways of life, especially in rural areas;

C. whereas Europe’s regions can boast a wealth of non-agricultural products resting on a 
very high standard of traditional know-how; 

D. whereas the quality, reputation, or other characteristics of a product can be determined 
by its origin;

E. whereas because traditional European products are of high quality, and are consequently 
sought after, their names are open to misuse;

F. whereas proper Europe-wide protection of the geographical indications used to 
designate non-agricultural products could help to stamp out counterfeiting, avoid unfair 
competition, and prevent consumers from being deceived;

G. whereas consumers are showing a growing interest not just in product safety, but also in 
the origins of products and the methods by which they are produced; 

H. whereas the national laws currently protecting non-agricultural products give rise to 
different degrees of protection in Member States and whereas that fact poses a difficulty 
to effective protection in Europe as a whole;

I. whereas harmonised European legislation could only benefit the EU in international 
trade negotiations;

1. Welcomes the Commission’s initiative of consulting stakeholders in order to determine 
whether EU geographical indication (GI) protection could be extended to cover non-
agricultural products; 

2. Believes that a protection instrument should be established at European level, 
specifically for non-agricultural products, as this would enhance the prestige of locally 
based manufacturing and handicraft production and strengthen consumer confidence;

3. Calls on the Commission to propose such an instrument as soon as possible, once it has 
conducted an impact study;

Scope

4. Maintains that a link with the territory of production is essential in order to identify the 
special know-how and designate the quality of the product;

5. Considers that there should be different ways of expressing that link: when it is possible 
to distinguish between the fact of making things in a protected area out of raw materials 
from that area and the mere fact of making something there, that distinction should be 
made;

6. Favours a broad definition that would make it possible to recognise the link between a 
product and the area covered by the GI while expanding the scope of protection to 
include names which, though not geographical, clearly refer to the area covered; 
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7. Believes that the protection scheme should include non-verbal signs and symbols 
unmistakably associated with a particular region;

8. Maintains that the label/distinguishing sign/mark/logo for non-agricultural GIs should 
be simple, easily recognisable, and written in the language of the product’s place of 
origin;

9. Points out that some indications, for instance generic terms or homonyms, have to be 
excluded from GI protection; notes in addition that the exceptions set out in 
Article 6(1), (3), and (4) of Regulation (EU) No 1151/2012 on agricultural GIs could 
serve as an example;

Registration

10. Believes that there should be a compulsory registration procedure, as this would provide 
greater security, especially as regards the enforcement of rights in the event of a dispute;

11. Believes that registration should take place in two stages, namely an on-the-spot check, 
to be carried out by national or regional authorities, in order to ascertain that specific 
characteristics are not being interfered with and a single European registration system to 
ensure compliance with common criteria in all parts of the EU; 

12. Proposes that the above system be managed at EU level by the OHIM;

13. Maintains that the system should keep costs and red tape for businesses to a minimum 
while offering sufficient guarantees to consumers; 

14. Considers that under a scheme of the type described above, establishing GIs should be a 
matter for the businesses concerned, which should, in particular, be called upon to draw 
up the specifications that the GIs would have to meet;

15. Believes that criteria encompassed within product specifications should be handled in a 
flexible way so as to ensure that developments in production processes and future 
innovations would not only not be prevented, but would be encouraged;

16. Believes that specifications should include at least the following criteria: raw materials 
used, description of the production process, proof of the link with the territory, and 
elements of corporate social responsibility;

17. Proposes that producers and their associations and chambers of commerce should be the 
stakeholders authorised in the first place to apply for registration of a GI for non-
agricultural products;  

18. Notes that producers could be asked to pay a contribution in order to obtain a GI, 
provided that such contributions were one-off payments, were fair in relation to the 
costs incurred, and were enforced uniformly throughout the EU;
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Coexistence with earlier rights

19. Maintains that geographical indications must be allowed to exist alongside earlier 
rights;

20. Maintains that the relationship between trademarks and GIs will need to be clearly 
defined so as to avert conflicts;

21. Proposes that Member States which already provide protection should be allowed the 
necessary time to ensure compliance;

o

o     o

22. Instructs its President to forward this resolution to the Council and the Commission.
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EXPLANATORY STATEMENT

The quality, reputation, or other characteristics of a product can be determined by its origin. 
Geographical indications (GIs) are place names (or also, in some countries, words associated 
with a place) that are used to identify products which come from, and have characteristics 
associated with, those places.

The EU has a wealth of such products, which are rooted in traditional know-how and 
production methods.  Laguiole knives, Bohemian glass, Scottish tartan, Carrara marble, and 
Aubusson tapestry are just some examples. These products are part and parcel of the cultural, 
social, and economic heritage of a given place and testify to the breadth of Europe’s know-
how and cultural heritage. They embody history, expertise, and talents. 

These products are the result of that know-how; because of their quality they are much sought 
after; and they symbolise places and cultures: for all those reasons their names can be open to 
misuse. The harm caused by such misuse is twofold.
On the one hand, consumers think they are buying high-quality products synonymous with 
local know-how, but they end up with products which have not been made anywhere near 
their putative place of origin and, more often than not, fly in the face of the traditions that 
made the genuine articles famous in the first place.
Secondly, businesses have to cope with competition from products which usurp their 
reputations and are sold at lower prices. In some cases this situation also has the side effect of 
damaging the image and reputation of the authentic products.

The problem no longer arises for agricultural products, which have been protected at 
European level since 1992. By contrast, there are no Europe-wide rules to protect the names 
of industrial products and handicrafts. That being the case, 15 Member States to date have 
established GI protection arrangements for non-agricultural products. The protection in 
question, however, is patchy, as GIs can be protected either to the extent that fraud is a 
punishable offence or by trademark law or provisions concerning GIs as such. Furthermore, 
the protection is unequal, given that there are considerable variations among Member States 
which specifically protect GIs, whether on a sectoral or a cross-sector basis, and the scope, 
cost, and degree of protection in these specific forms likewise differ greatly from one case to 
the next.
 


