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0.  SUMMARY TABLE OF BUDGET IMPLEMENTATION 
 
 

2008 appropriations  

Initial appropriations 87 266 520 
Final appropriations 105 686 520 
Commitments 88 975 495 
Payments 47 309 679 
Cancellations of appropriations 2008 8 396 025 

Appropriations carried over (automatic 
and non-automatic) from 2008 to 2009  

Automatic appropriations carried over from 
2008 to 2009 41 665 816 

Non-automatic appropriations carried over 
from 2008 to 2009 8 315 000 

Appropriations carried over (automatic 
and non-automatic) from 2007 to 2008  

Automatic appropriations carried over from 
2007 to 2008 30 586 088 

Payment of automatic appropriations 
carried over from 2007 to 2008 28 696 499 

Cancellations of automatic appropriations 
carried over from 2007 to 2008 1 889 589 

Non-automatic appropriations carried over 
from 2007 to 2008 0 

Payment of non-automatic appropriations 
carried over from 2007 to 2008 0 

Cancellations of non-automatic 
appropriations carried over from 2007 to 
2008 

0 

Assigned revenue 2008  

Appropriations from assigned revenue 2008 23 090 

Payment of appropriations from assigned 
revenue 2008 19 747 

Appropriations from assigned revenue 
carried over to 2009 28 433 

Appropriations for ‘mopping up’ transfer 
(‘ramassage’) 0 

 
 
Current appropriations 
 
The final budget rose from € 87 266 520 to € 105 686 520 as a resulting of the 
following major movements:  
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-  Release of the sums set aside for the institutional information campaign for the 

2009 European elections (€ 8 300 000), the Europarl TV channel (€ 9 000 000), 
the Information Offices’ programmes (€ 800 000) and the Citizens’ Agora 
(€ 300 000), totalling € 18 400 000;  

-  Transfer of € 130 000 from sub-item 02140-12 to 02140-05 for DG INLO; 
-  C transfer of € 2 000 000 to sub-item 03242-01, following the Bureau’s decision 

to raise the profile of the information campaign for the European elections in 
June 2009 (EE09) in the Member States; 

-  C transfer to sub-item 03243-01 of € 2 100 000 for DG INLO for carrying out 
infrastructure work on the Visitors’ Centre; 

-  P transfer of € 4 000 000 from 03244 and 03246 to 03242-01 intended 
exclusively for the institutional information and communication campaign for 
the June 2009 European elections (EE09); 

-  C transfer of € 250 000 for the African and Arab weeks. 
 
Taking into account the request for a non-automatic carry-over from 2008 to 2009 of 
a sum of € 8 315 000, the amount of appropriations committed amounts to 
€ 97 290 495, which represents 92% utilisation of final appropriations. 
 
The 8% of unused appropriations, totalling € 8 396 025, is due to: 
 
• D5  
o the cancellation of a procurement procedure because the tenders received were not 

appropriate; 
o putting the purchase of audiovisual equipment for the D5 building out to 

competition resulted in significant savings compared with the initial estimates. 
 
• Visits and Seminars/Euroscola 
 
The utilisation rate was 96.91% for visits and seminars, mainly due to: 
 
-  smaller visitor numbers than the quotas allocated to each Member; 
but also because of  
-  smaller than expected participation by schoolchildren in the Euroscola 

programmes; 
-  transfer of part of the IT help to DG ITEC. 
 
• Streaming 
-  part of the infrastructure and costs inherent in this facility were taken over by 

DG ITEC. 
 
Request for non-automatic carry-over of appropriations from 2008 to 2009 
 
The calls for tender for the D5 building and the Visitors’ Centre proved to be highly 
complex, in terms of defining the requirements, drawing up the specifications and 
evaluating the tenders.  
 
These tender procedures have all reached the selection stage. Some of them have 
already been awarded, but in view of the mandatory 14-day waiting period it was not 
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possible to establish the budgetary commitments given that the contracts could not be 
signed before 31 December 2008. It was therefore necessary to carry over the 
appropriations in order to ensure that the evaluation and award procedures were 
strictly adhered to, and also because a great deal of care and attention needs to be 
taken with these complex procedures. 
 
 
Appropriations carried over 
 
The non-execution of € 1 889 589 was due to: 
 
-  the final payment of a grant not being authorised and a recovery order to 

recuperate an advance; 
-  following the implementation reports on subsidised actions certain costs proved 

to be non-eligible and the final grant payments were less than the amounts in the 
signed agreements; 

-  a final payment could not be honoured because the invoice was contested; 
-  there is a case outstanding on an audiovisual contract and no payment was 

made; 
-  residual amounts remain under provisional commitments for the operating costs 

of the Information Offices (telephone, postal charges, office equipment, 
maintenance, etc.) for which the expenditure is made via imprest accounts. 

 
 
I.  OBJECTIVES IN 2008 
 
1. Objectives of the Directorate-General forwarded to the Secretary-General on 23 October 
2007 
 
Main issue for 2008-2009 
 
Implementing the information and communication strategy for the 2009 European 
elections. 
 
Other major projects in 2008-2009 
 

 Launching the Europarl TV web channel; 
 Opening of the Visitors’ Centre and related advertising; 
 Installing equipment in the audiovisual areas of the D5 building and the ASP 

building (3rd floor); 
 Developing the Europarl website and webstreaming; 
 Organising the DG’s headline communication events (Year of Intercultural 

Dialogue; 50th anniversary of the EP; 20th anniversary of the Sakharov Prize; Lux 
Cinema Prize; Journalism Prize; stand at the Zaragoza exhibition, etc.); 

 Application by the Information Offices of the new version of the mission 
statement; 

 Renovation of the Vox Box on the 3rd floor of the ASP building; 
 Renovation of the visitors’ area in the PHS building. 

 
Budget 
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 Consolidation of budgetary implementation: circuits, centralisation of invoices, 

monitoring of payment delays; 
 Adoption by the Bureau of rules on the reimbursement of journalists. 

 
 
Human resources 
 

 Recruitment to fill vacancies; 
 Recruitment of Romanian and Bulgarian officials; 
 Examination of proposals concerning the rationalisation of the DG’s human 

resources; 
 Consolidation of the criteria on diversity and equal opportunities in human 

resources management. 
 
Training 
 

 Monitoring of learning pathways; 
 Budget, expenditure cycles and public procurement; 
 DG COMM internal training for new staff. 

 
 
2. Human resources in the DG 
 
   As at 31 December 2008 

 Establishment 
plan posts 

Establishment 
plan posts 

 01/01/2008 31/12/2008 
Officials Temporary 

staff 
Contract 

staff TOTAL

AD 235 234 167 47  25  239  
AST 353 352 298 41  50    389 

TOTAL 588 586 465 88  75 628  
 
 
The assessment of feasibility and predictable risks should be carried out at the 
beginning of the year. That issue is therefore not addressed here but will be included 
in the first activity report for 2009.  
 
Budgetary resources: see point 0 and annex 1. 
 
 
II.  EVALUATION OF RESULTS AND DISCREPANCIES DISCOVERED 
 
1.  Major activities, difficulties encountered, satisfaction level 
 
2009 elections 
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A steering committee was appointed by the Director-General on 9 January 2008. It 
presented a document on the communication strategy drawn up both for the central 
services and the Information Offices to maintain the coherence and theme of the 
campaign at the same time as adapting it to take account of the specific legal features 
and constraints that apply in each country. This is the first time that Parliament has 
applied this structural, Europe-wide approach. 
 
After the Bureau and the political authorities adopted the Communication strategy, a 
first specific agreement was signed with an external company (the successful tenderer 
in lot 1 of the ‘Communication’ framework contract) to develop the concept, 
communication strategies, logo and graphics of the electoral campaign.  
 
A presentation of the visual approach and strategies as well as the actions planned 
both by the central services and the Information Offices was made to the Bureau and 
the political authorities, who were very pleased with the work that had been done. On 
8 October 2008 they adopted the guidelines that had been presented.  
 
They also considered that the planned grants of € 10 300 000 for 2008 and 
€ 5 100 000 for 2009 were insufficient and would need to be increased.  
 
Consequently, the Directorate-General allocated an additional budget of € 6 000 000 
for the 2008 financial year, € 4 000 000 € by means of an internal transfer between 
budget items administered by DG COMM and € 2 000 000 by C transfer.  
 
Thanks to an increased budget allocation for the elections, the Directorate-General 
was able to carry out its plans and finalise all the envisaged projects. As a result, more 
than € 16 million was committed for the 2008 financial year, as well as a large part of 
the 2009 allocation, which made it possible to sign the specific agreements/order 
forms for the following projects: 
 
- Production and installation of the Multimedia Blue Box; 
- Production and installation of billboards; 
- Production and installation of 3D external installations; 
- Pan European Countdown; 
- Unusual Polling Stations; 
- Online communication campaign; 
- TV and radio adverts; 
- Production of PR material 
- Purchase of advertising space for online, radio and outdoor campaigns. 
 
In addition, following an open invitation to tender the Directorate-General signed a 
contract worth € 1 782 000 for the ‘election night’, when the composition of the new 
parliament will be presented and a multilingual website for the election results will be 
put on line and updated regularly. 
 
Difficulties encountered 
 
Given that the European Parliament has the task, for the first time, of carrying out an 
integrated institutional Europe-wide campaign based on a single central theme across 
a variety of communication instruments, the main challenge has been to reconcile the 
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different requirements in the various Member States and the perception that EU 
citizens have of Europe. Meeting that challenge required a great deal of energy. 
 
The work began in the second half of 2007, paving the way for an invitation to tender 
to be drawn up and a framework contract to be signed in June 2008 with a specialist 
advertising agency, and for various communication instruments to be drawn up. These 
instruments, which have already been approved within the Directorate-General, have 
been endorsed by Parliament’s Secretary-General and by its political authorities and 
bodies. 
 
All these projects were carried through in a very short space of time thanks to the 
competence, expertise and dedication of the Directorate-General’s staff, without the 
need for additional human resources.  
 
 
New audiovisual centre (Jozsef Antall building) 
 
2008 was the last year in which substantial appropriations were allocated to 
investments in audiovisual installations, with a total of € 14 027 540. 
 
In October and November 2008 final acceptance was declared on the contracts signed 
last year (central equipment, shooting equipment, audio and networking) and a 
payment of almost € 11 500 000 made on appropriations carried over.  
 
The ‘post-production’ and ‘photographic equipment’ tenders were awarded for 
contracts totalling € 3 000 000.  
 
Four other contracts were published in the Official Journal: 
 
- Media Asset Management system;  
- Archives (audiovisual media archiving system); 
- Multimedia (supply of virtual decoration for the TV studio and supply/hosting 

of a Web FTP site); 
- Multimedia filming. 
 
The ‘Archives’ contract was awarded in December for € 2 350 000 but the mandatory 
waiting period of 14 days prior to the contract being signed meant it was not possible 
to commit the relevant appropriations before the end of the budgetary year. A non-
automatic carry-over was therefore requested.  
 
A non-automatic carry-over was also requested for the ‘Multimedia’ (2 lots) and 
‘Multimedia filming’ (1 lot) contracts (€ 1 500 000) because the tenders received 
were highly complex and the evaluation committees were unable to complete their 
full analysis.  
 
An interim evaluation report was nevertheless drawn up covering the exclusion and 
selection criteria. The contract will be awarded and the appropriations committed in 
the first quarter of 2009.  
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The exclusion and selection criteria for the € 1 300 000 ‘Media Asset Management’ 
contract were assessed in December 2008. Following the analysis of the three tenders 
received, all very different from a financial point of view, it was not possible to accept 
any of them and finally the decision was taken to cancel the contract. The tender 
procedure will be relaunched in 2009 when the specifications have been redrafted.  
 
Difficulties encountered 
 
The investment in audiovisual equipment was staggered over three years. Following 
the preparation and adaptation of the existing infrastructure with a view to installing 
the equipment (cabling, networking, etc.) a number of invitations to tender were 
issued for the purchase of the equipment itself. These tasks were carried out by the 
DG’s own staff responsible for the ongoing work, without additional human resources 
being required. Collaboration was also established with DG INLO to create the 
necessary synergy for the project to proceed smoothly.  
 
In 2008 the equipment purchased in 2007 needed to be commissioned and tender 
procedures for purchases had to be launched, which required an increased presence of 
on-site technicians; in addition, major investment in drafting complex specifications 
was required.  
 
 
 
Visitors’ Centre  
 
This project was split into four stages: 1. Concept, 2. Design, 3. Infrastructure work, 
4. Fitting out. The project is currently in stages 3 and 4 following the approval of the 
final design on 1 December 2008.  
 
In order to push ahead with the project as a whole as quickly as possible, a wish made 
clear by both the President and the Secretary-General, DGs COMM and INLO sought 
to launch a first series of tender procedures ahead of the finalisation of the Final 
Design. DG INLO also carried certain preparatory infrastructure work necessary for 
the further work and fitting out of the Visitors’ Centre.  
 
Four tender procedures were published in the Official Journal for the following 
supplies/services/works:  
 
- portable multimedia guides (open procedure): the award decision was taken in 
December 2008 but the mandatory waiting period of 14 days prior to signature meant 
that the contract was not signed and the expenditure could not be committed before 
the closure of the budgetary year. A request for non-automatic carry-over of the 
appropriations was therefore submitted;  
 
- three restricted procedures in two stages were also published for the multimedia 
content, installation of an LED light wall and for the infrastructure work. Stage I of 
the selection of candidates based on the exclusion and selection criteria was 
completed in November and December 2008.  
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On that basis a non-automatic carry-over of € 4 465 000 was requested in December 
2008. Stage 2 has begun, with the specifications being sent to the selected firms last 
December. The appropriations are expected to be committed and the contracts signed 
by the end of February. 
 
Difficulties encountered 
 
On the basis of a procurement procedure, a contract was signed with an outside 
company for the design of the Visitors’ Centre and technical assistance in drawing up 
the specifications. As the company concerned is German, all the documents and 
building plans had to be translated into German. This was no easy task, given the 
technical and complex nature of the documents, which made it necessary to use highly 
qualified translators and engineers. This led to an unexpected delay of several months 
in completing the design (stage 2). As a result of this unexpected delay, the 
authorising officer decided, pending the final design, to go ahead with those actions 
which could be started. 
 
Despite the delay caused by the translations and the complexity of the projects, a 
contract has been awarded for the purchase of portable multimedia guides following 
an open procedure, and the candidate selection stages for the three restricted 
procedures (fitting out of the infrastructure, multimedia content and LED light wall) 
have been completed. The specifications were sent in December 2008.  
 
The Director-General redeployed certain posts internally to free up staff to work on 
this ambitious and complex project, although the first posts (two AD staff and five 
AST staff, three of whom were temporary staff hired for 12 months) were only 
allocated within the 2009 budget. 
 
The authorising officer is confident of completing the project by the end of 2009. 
Given the scope of the project and the lack of internal expertise meaning that it was 
not possible to assess objectively either the time limits or the required skills, an 
alternative solution was needed, which turned out to be awarding the complete project 
to specialist external bodies.  
 
The similar experience of other institutions elsewhere in the world showed that a 
larger scale investment would be needed, in terms of both budgetary resources and 
timetable.  
 
 
Europarl TV 
 
At the start of 2008 the political authorities carried out an evaluation of the 
Europarl TV channel launched in November of the previous year, particularly on the 
basis of the results of a survey of 300 internet users in the 27 Member States. On the 
basis of that evaluation, in February the Bureau approved the launching of the site on 
the internet and the Committee on Budgets released the necessary appropriations in 
March.  
 
DG COMM then contacted the two service providers involved so that the planned 
programmes could be produced and put onto the internet site, which was officially 
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launched on 17 September in room ASP5G3 and transmitted live on the internet in 
Parliament’s Information Offices. The advisory committee set up by the Bureau, 
comprising members from each of the political groups, met twice in the last three 
months of the year, in October and December. It noted the production of more than 70 
hours of programming and a series of improvements to the channel’s presentation and 
content. At the end of the year a contract was signed for the financing of an 
advertising campaign to promote the channel in the months leading up to the 
European elections, as Europarl TV will be an essential tool in the information 
campaign for the European elections. 
 
Difficulties encountered 
 
The tender procedure for the channel’s production and programme content was 
cancelled following an appeal to the Court of Justice in 2007. This meant that a new 
invitation to tender had to be issued, delaying the launch of the site on the internet 
until September 2008.  
 
This also meant that the company in charge of the IT infrastructure was unable to 
begin its work at the same time as and in synergy with the company responsible for 
producing the programmes, causing major problems with technology, a lack of 
synchronisation and difficulties with understanding and communication between the 
two companies. 
 

* * * 
 
Other important activities carried out by the Directorate-General included:  
 
• the Information Offices pursued and consolidated a policy of decentralising their 

communication and information campaigns in their respective countries (regions, 
local entities), in particular via Citizens’ Fora and regional press seminars, giving 
them the opportunity to establish direct contact with the general public and the 
media; 

 
• organising, together with the Commission, the EU’s presence at the Zaragoza 

International Exhibition;  
 
• marking the Institution’s 50th anniversary with six publications targeting a wide 

readership. These publications were welcomed by, among others, the President of 
the EP. New editions in various formats (booklets, DVD, Internet, etc.) are being 
prepared; 

 
• Parliament carrying out four Eurobarometer surveys, for the first time since 2004, 

using the Commission’s framework contract; 
 
• organising major events, such as the Sakharov Prize (20th anniversary), the Lux 

Cinema Prize, the Journalism Prize, the Charlemagne Youth Prize, European 
Youth Media Days, the second Citizens’ Agora, etc., as well as two large-scale 
events in Brussels as part of the intercultural dialogue: ‘African Week’ (September 
2008) and ‘Arab Week’ (November 2008); 
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• setting up and consolidating budgetary and administrative structures using 
management tools such as the invoice register and the ‘contracts’ database; 

 
• the Bureau adopting new arrangements for inviting journalists to attend 

parliamentary activities and Parliament’s seminars. Those arrangements entered 
into force on 1 July 2008; 

 
• drafting of the first operational guide on maintaining imprest accounts for the 

benefit of officials known as ‘administrators of imprest accounts’. It will be 
consolidated in early 2009 and sent to all those concerned; 

 
• publishing the 2009 Annual Work Programme and the call for proposals for grants 

in the Official Journal and on Parliament’s website in mid-June; 
 
• receiving and evaluating 330 grant requests, leading to the signing of 57 

agreements totalling nearly € 4 900 000. The 2006 grant exercise was closed. For 
2007 the reference period ended in March 2008 and the final payments were made. 
For 2008, 42 agreements were signed and will run until March 2009;  

 
• organising four EPSO competitions for Head of the Information Offices in 

Belgium, Romania, Bulgaria and Luxembourg. 
 
 
General level of satisfaction 
 
Over the course of the year the DG carried out its ongoing work and achieved the 
objectives it had set. All the directorates and units in the DG were able to meet the 
challenges of those objectives by displaying a strong sense of responsibility, sharing 
and belonging.  
 
There is a high degree of satisfaction particularly because for the first time the 
institution has prepared a Europe-wide election information campaign using 
innovative communication tools. These tasks, which were carried out solely on the 
basis of the dedication and team spirit of the DG’s staff, without recourse to 
additional human resources, should be highlighted. 
 
Communication was stepped up in 2008, particularly through new technologies, with 
the new Europarl website and the Europarl TV web channel, but also by bringing the 
institution closer to the public through the organisation of a large number of Citizens’ 
Fora in the Member States. 
 
This work was made possible thanks to the support which the Directorate-General 
received both from the Secretary-General and the political bodies and authorities at 
the various stages of all the relevant projects. 
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2.  Environment within the DG 
 
In 2008 the Directorate-General continued the restructuring and reorganisation begun 
in 2004. 
 
On 1 January DG Information became the Directorate-General for 
Communication.  
 
Organisational adaptations were made to be able to respond better to the main task, 
which is to publicise the role and activities of the European Parliament and to 
communicate with the public and the media. Those adaptations included:  
 
-  the transfer of the Library to DG Presidency; 
-   the creation of two new units: a Planning, Interinstitutional Cooperation and 

Media Management Unit and a Europarl TV Unit. 
-  the reorganisation of departments in three directorates:  
 

-  Directorate A ‘Media’ comprising ‘Press Room’, ‘Drafting and 
Dissemination’, ‘Audiovisual’, ‘Web Communication’, ‘Europarl 
Webmaster’ and ‘WebTV’; 

-  Directorate B ‘Information Offices’, comprising the ‘Unit for the 
Coordination of the Info Offices’ and the Information Offices; 

-  Directorate C ‘Relations with Citizens’ comprising the ‘Citizens’ 
Mail’, ‘Events’, ‘Visits and Seminars’ and ‘EUVP’ units and the new 
‘Monitoring Public Opinion’ unit. 

 
The post of Director of Directorate B has been vacant since January 2007 and of 
Directorate C since January 2008. The corresponding tasks are being carried out by 
the Director-General. A particular feature of this Directorate-General is that it 
comprises as many as 51 operational units, including 33 national and regional offices 
in the Member States. 
 
This organisation requires the setting up of a strong structure in both operational and 
administrative and budgetary terms. That structure rests on the monthly meetings of 
the Heads of Offices and press attaches in the EU capitals and in the Centre, as well as 
a meeting of the entire DG during plenary sessions in Strasbourg.  
 
Monthly strategy meetings on medium- and long-term planning of parliamentary and 
interinstitutional activity are also held in Brussels, and very often are conducted via 
video-conference with the information Offices. An editorial committee meets 
regularly in Brussels and Strasbourg. 
 
Communication, both with the media and the public, must take into account the issue 
of multilingualism, which is why the units in the various sectors of activity must make 
use of the synergies between them. 
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The tasks allocated to DG COMM mean that the operational units in the Centre and 
the Information Office need to put in place a harmonised and coherent communication 
strategy that takes into account the specific situation in each Member State and the 
public’s perception of the European Parliament.  
 
That permanent cooperation allows them to contribute jointly and substantially to the 
drawing up of projects such as those linked to the election campaign, with each 
participant bringing their technical expertise to bear on activities concerning 
audiovisual issues, PR material, publications, web presence, etc. as well as on the 
feasibility of certain actions in the Member States. 
 
That synergy made it possible for an integrated and coherent campaign to be 
implemented between the Centre and the Information Offices and specific agreements 
to be concluded on information campaigns in various media (outdoor, online, 
publications, TV and radio adverts). That same approach is increasingly being applied 
with Parliament’s other DGs as well as with parliamentary bodies and the other 
institutions. 
 
 
III.  CONCLUSIONS 
 
1. Overall assessment of the year’s activities 
 
With many large-scale projects needing to be carried out at the same time, 2008 was a 
busy year. The objectives were attained, with some of the projects finally taking 
shape, such Europarl TV and the audiovisual equipment for the JAN building, while 
others, such as the Visitors’ Centre and the election campaign, will do so during the 
course of 2009.  
 
Following the reorganisation, the Directorate-General has now taken its final shape. 
Now it is a matter of consolidating the synergies between the various directorates and 
units in order to take into account, in particular, the geographic distribution of the 
services, multilingualism and the need to ensure that communication is close to the 
citizens.  
 
The Directorate-General needs flexibility in managing its human resources to allow it 
to mobilise resources in line with the priorities which Parliament sets it.  
 
The lessons that can be drawn from last year’s activities provide encouragement to 
continue the policy of inclusion and of sharing the objectives to be achieved, by 
putting in place instruments capable of making full use of everyone’s knowledge and 
experience, both at departmental level and among the individual members of staff. 
 
Budgetary implementation also benefitted from this approach: the rates of utilisation 
of appropriations, both current and carried over, comfortably exceed 90%, which is a 
strong performance given that the appropriations are spread across 48 spending 
centres (Information Offices and the operational units at the ‘Centre’).  
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A substantial improvement was recorded in expenditure charged to the budget via 
imprest accounts; at the end of 2008 a sum in the order of € 700 000 needed settling, 
compared with more than € 3 500 000 at the end of 2007. 
 
Inventories were managed both centrally and in the Information Offices.  
 
This past year saw collaboration between several DGs concerning the implementation 
of certain actions and events, which were highly appreciated by the public and the 
political authorities. However, they did highlight the need to put in place operating 
procedures that would determine the responsibilities of all those involved.  
 
 
2.  Assessment of the appropriateness of the resources made available 
 
The DG has a staff level that may appear substantial in overall terms, but that it is not 
necessarily the case if one takes into account the number and geographical spread of 
the Information Offices and the multilingualism within the DG.  
 
By way of example, while it may seem that a large number of officials are employed 
in the Information Offices, it is still not sufficient given the scope of tasks needing to 
be carried out in each office. The Information Offices need strengthening both in the 
new Member States, which have reduced staffing levels, as well as in other countries, 
particularly those with large populations. 
 
Centrally, the use of new communication technologies and investments in technical 
infrastructure call for a strengthening of the specialist staff in the units concerned.  
 
The 2009 budget partially meets this requirement, but the increase in the number of 
new posts will need to continue under the 2010 budget.  
 
The occupancy of posts is at its maximum. Vacant posts are very quickly filled. DG 
COMM attracts large numbers of applicants for all categories of posts; and, of course, 
that success means that a lot of interviews need to be conducted.  
 
Rationalising the Strasbourg mission organisational chart made it possible to reduce 
the number of mission orders issued by 50 a month. That allowed costs to be 
controlled and made it possible for the Directorate-General to comply with the budget 
made available to it. The saving was to the tune of €350 000, despite an increase in 
costs associated with moving staff from the Information Offices.  
 
The cancellation of the two plenary sessions in Strasbourg had only minor 
repercussions on the budget because the staff in the Information Offices came to 
Brussels, and a large number of officials had to go to Strasbourg in any case to 
welcome visitor groups.  
 
The management of mission orders in the Member States was decentralised and 
entrusted to the Heads of the Information Offices. 
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IV.  DECLARATION OF THE AUTHORISING OFFICER BY 
DELEGATION 
 
I, the undersigned Francesca RATTI, 
Director-General of the Directorate-General for Communication, 
in my capacity as authorising officer by delegation 
 
Declare that the information contained in this report gives a true view; 
 
State that I have reasonable assurance that the resources assigned to the activities 
described in this report have been used for their intended purpose and in accordance 
with the principles of sound financial management, and that the control procedures 
put in place give the necessary guarantees concerning the legality and regularity of the 
underlying transactions; 
 
This reasonable assurance is based on my own judgement and on the information at 
my disposal; 
 
Confirm that I am not aware of anything not reported here which could harm the 
interests of the institution. 
 
 
Brussels, ................. 
 
 
 
 
 
 
 
 
 



0.  TABLEAU SYNTHETIQUE ET RECAPITULATIF D'EXECUTION 
BUDGETAIRE 

 
 

Crédits 2008  

Crédits initiaux 87.266.520 
Crédits finaux 105.686.520 
Engagements 88.975.495 
Paiements 47.309.679 
Annulations de crédits 2008 8.396.025 

Crédits reportés (automatiques et non-
automatiques) de 2008 à 2009  

Crédits reportés automatiques de 2008 à 
2009 41.665.816 

Crédits reportés non-automatiques de 2008 
à 2009 8.315.000 

Crédits reportés (automatiques et non-
automatiques) de 2007 à 2008  

Crédits reportés automatiques de 2007 à 
2008 30.586.088 

Paiements de crédits reportés 
automatiques de 2007 à 2008 28.696.499 

Annulations de crédits reportés 
automatiques de 2007 à 2008 1.889.589 

Crédits reportés non-automatiques de 2007 
à 2008 0 

Paiements de crédits reportés non-
automatiques de 2007 à 2008 0 

Annulations de crédits reportés non-
automatiques de 2007 à 2008 0 

Recettes affectées 2008  

Crédits de recettes affectées 2008 23090 

Paiements de crédits de recettes affectées 
2008 19747 

Crédits de recettes affectées reportés à 
2009 28433 

Crédits pour le transfert de "ramassage" 0 
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