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The Commission’s documents on Creative Europe are justified in seeing the 
creative and cultural sectors (or the commercial and non-profit sectors) as 
intimately connected. There may be policy advantages in incorporating them 
within the same framework. However, critics of the proposed programme are 
correct to worry about the status of the non-profit arts sector within such a joint 
framework, in particular about potential disparities between the opportunities 
available for the ‘cultural sector’ on the one hand and the commercial ‘creative 
sector’ on the other. As the details of future Culture and Media programmes are 
worked out, careful attention should be paid to these potential concerns, and the 
presentation explains why. The Creative Europe proposals echo recent 
developments in cultural policy around the world by paying considerable attention 
to the idea of ‘the creative industries’ or the ‘creative sector’. So an understanding 
of the historical and economic context behind ‘the creative industries’ as a sector 
and as a policy concept helps to indicate some of the potential problems facing the 
programme. Creative industries policy has provided a basis for increasing cultural 
funding in an era when traditional justifications for such funding (based on 
modernist principles) were eroding. However, it has done so in a way that has 
potentially marginalised the contributions of culture to human flourishing in favour 
of an economic understanding of its value, and which has often ignored some 
recurring problems surrounding cultural markets. While Europe needs a policy that 
incorporates the creative industries, an understanding is also needed of some of the 
problems surrounding the market as a mechanism for distributing cultural 
resources. These include tendencies towards concentration and integration that 
derive from some of the fundamental features (and limitations) of cultural markets. 
In sum, the Commission’s recommendation to move media and culture within the 
same programme is in many respects welcome, but the Parliament needs to do 
what it can to ensure that the non-profit cultural sector is protected from the worst 
aspects of cultural markets, and from the potential domination of creative- industry 
companies. 
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