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Through its business activities, Vivendi has a human, intellectual and cultural impact on society. In 2012, the 
group invested 2.6 billion in music, movies, audiovisual programming and videogames while 4.1 billion was 
allocated to telecommunications.

Accordingly, broadening the concept of sustainable development, very often focused on its environmental 
dimension, Vivendi distinguished itself with its approach and its contribution: to meet the needs of present and 
future generations to communicate, feed their curiosity, develop their talent and encourage intercultural dialogue.
Then societal priorities are at the forefront of Vivendi’s concerns and commitments.

An innovative CSR policy: societal responsibility goes hand in hand with economic performance
As early as 2003, Vivendi, as a publisher and distributor of content, focused its CSR policy on three strategic 
issues directed linked to its activities: promoting cultural diversity; protecting and empowering young people; 
encouraging knowledge sharing.
Vivendi recognizes culture as a mainspring for sustainable development because it stimulates creativity, 
contributes to competitiveness, and strengthens social cohesion.
Encouraging cultural diversity is a key aspect of Vivendi’s CSR policy: how can the Group promote the creative 
capacity of both current and future generations? How to ensure that we don’t encourage a “mono-culture”? How 
can the Group combine cultural investment with human development? Vivendi has created a number of 
indicators to evaluate its actions. The Group’s businesses share the objectives of encouraging diversity in 
musical repertoires and cinematic expressions, promoting local talents and sustaining cultural heritage.
Offering diversity of content is also a Group’s competitive advantage over its peers. Local artists across 59 
countries account for more than 60% of Universal music Group’s physical and digital sales. The investments 
made by Canal+ play an important role to boost the development of French cinema. These investments cover a 
wide range of genres (e.g., comedy, art-house films, thrillers, animated films and blockbusters), budgets (e.g., 
films of less than euros €4million or less than €30 million) and directors (e.g., debut or sequel films produced). 
This spread of indicators illustrates the diversity of artistic expression supported by Canal+ and contributes to the 
satisfaction of subscribers who are, themselves, at the heart of the channel’s economic model.

 A CSR policy integrated into Vivendi’s governance and strategy
After having defined a formal scope of responsibility for cultural and creative industries, Vivendi has created an 
effective CSR reporting which clearly sets out the Group’s positioning, opportunities and risks towards its 
stakeholders.
As a member of the Global Compact, as a cofounder of the Global Reporting Initiative (GRI)’s media sector 
supplement, as a company implementing the French Grenelle II Law by translating societal data into reporting 
themes specifically related to the cultural and creative industries sectors, Vivendi has put in place specific non-
financial data to measure the impact of its actions on society.
The Statutory Auditors have classified these issues, along with their associated indicators, as strategic for 
Vivendi considering its businesses activities and some of them have been subject to a verification process. They 
assessed a large part of these non-financial data presented in the Group’s annual report.
Since 2010 specific CSR performance criteria related to the three strategic issues of sustainable development 
including promotion of cultural diversity have been included in the determination of Group’s senior executives’ 
variable compensation. A third-party assists the group in this process. The supervisory board assesses 
performance against these criteria and determines any corresponding bonus.
The Vivendi’s CSR policy is welcomed by all stakeholders with whom the Group maintains a regular and 
constructive dialogue, including the academic communities, institutions, NGOs, the financial and non-financial 
analysts.
Vivendi continues to be included in the principal Socially Responsible Investment indices. The high rating of 
Vivendi’s CSR policy gives investors comfort in their investment choice.



Pascale THUMERELLE – Vice President, Sustainable Development – Vivendi – April 22nd, 2013

***
In the interests of enterprises, in the interests of society as a whole, in the interests of Europe, and beyond 
regulatory measures, CSR is an innovative way to create value and a more cohesive society. While oil companies 
have to allocate significant resources to find new energy resources (opportunities) and avoid contamination 
caused by oil spills (risks management), the cultural and creative sectors have to understand they have a 
challenging and specific contribution to sustainable development: to make cultural diversity and intercultural 
dialogue the driver of their investments so that they can boost citizens’ creativity, facilitate their access to 
knowledge, encourage the expression of their talent, create jobs (opportunities) and avoid the contamination of 
their brains (risks management) by a “mono-culture”, by shaping their way of thinking, by offering poor content 
that would prevent the Europeans from participating in cultural life, in critical expression and would deprive 
them of a spirit of openness, a necessary condition to build our future.
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