
Executive summary “Providing growth and employment: the challenges of the luxury sector
regarding education and training”
Elisabeth Ponsolle des Portes, President and CEO, Comité Colbert 

Founded in 1954, the Comité Colbert gathers 75 French luxury houses from 12 different sectors of 
activities, 13 cultural institutions and 6 European members (Delvaux in Belgium, Moser in Czech 
Republic, Leica and Montblanc in Germany, Herend in Hungary and Dr Irena Eris in Poland).
It also created with his European counterparts the European Cultural and Creative Industries Alliance
(ECCIA), an alliance now composed of associations from 5 countries (Comité Colbert in France, 
Meisterkreis in Germany, Fondazione Altagamma in Italy, Circulo Fortuny in Spain and Walpole in 
the United Kingdom).

The Comité Colbert welcomes the initiatives taken by the European Commission towards “unlocking 
the potential of cultural and creative industries” and its acknowledgement of the contribution of the 
luxury sector to the EU in terms of growth, employment and export. 

As a cultural and creative industry (CCI), the luxury sector is characterized by its strong links with 
History, intangible heritage, creation and innovation. It is built upon an innovative model which 
embodies a new knowledge ecology promoting a dynamic interaction between artistic crafts, R&D and 
creative people. But French luxury houses – whose brand image depends on the excellence of their 
hand crafts – are having trouble recruiting young people at a time when business is booming on all 
international markets. 
To respond to this challenge, the Comité Colbert has developed a strategy aiming at contributing to the 
preservation and transmission of savoir-faire, supporting creation and innovation and developing
European soft power abroad.

Regarding the preservation of savoir-faire, programs have been implemented to attract new recruits
among young people (agreement with the Paris School Board, collaboration with schools in regions) 
and to enhance the profile of artisans by conferring them a greater recognition by the society 
(UNESCO Convention for the Safeguarding of the Intangible Cultural Heritage, honorary titles of 
Maître d’art, Chevalier de l’Ordre des Arts et des Lettres, Meilleur Ouvrier de France).

Rooted in the national heritage and driven by creativity and innovation, the luxury industry is
constantly reinventing French style. Collaborating with design schools is the best way to create a talent 
pool that will be a source of future recruits for its members. The Comité Colbert is therefore involved 
in the support of French training programs and raising the international profile of specific French 
schools (joint projects with the ENSAAMA-Olivier de Serres).

With its strong export capacity, the luxury industry constitutes one of the powerful components of the 
European soft power. By organizing cultural events internationally, the Comité Colbert contributes 
strongly to shape the image of quality and creativity of the European products all around the world 
which has a positive spillover effect on the whole European industry.

The competitiveness of European CCIs depends on the creation of favourable conditions for the 
development of creativity and innovation in an entrepreneurial culture. Among the actions that could 
be taken at European level: 

- the creation of a register of savoir-faire and an award/title of European living treasure;
- the development collaboration platforms between the CCI industry and the academic sector;
- the implementation of a regulatory environment preserving the creativity of CCIs and enabling 

growth at the European level (Intellectual Property / Access to markets / Selective 
distribution). 
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