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HOW DO YOU GET YOUR AUDIENCE INTERESTED AND ENGAGED ON SOCIAL MEDIA?

Do social media networks engage citizens and public opinion beyond a “like” or a “retweet"?
How do you really turn “likes” and “tweets” into a two-way conversation with your audience?
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HOW DO YOU USE SOCIAL MEDIA FOR POLITICAL CAMPAIGNS?

Find out the specifics of social media campaigning for elections; the differences between audiences,
supporters and constituents; and the specific needs and the tools required for energising a campaign online.
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