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Richard Howitt, rapporteur:

• Topic of the discussion:
§ improving Corporate Social Responsibility (CSR) at European level; 
§ the added value of a Commission decision in this area;
§ instruments at European level and their effectiveness;
§ priorities for the future of CSR and the possible advantages it could bring to the 

various partners.

Bernard Giraud (representing Danone, CSR Europe and the European Alliance for CSR. 
CSR Europe is made up of European businesses and CSR business organisations at national 
level and represents some 2 000 companies):

• CSR has become a concept broadly shared by a large number of companies. Today, CSR 
Europe is seeking specific experiences and impetus that can be shared.

• Many of the experiences on CSR that have been broadly accepted and adopted at 
European level concern business management, commercial activities, capacity building, 
professional training or environmental protection. Contrastingly, there have not been 
many experiences relating to social issues, social security, working conditions in 
companies or safeguarding diversity.

• Most obstacles to CSR appear to stem from internal obstructions within companies.
• The position of the European Alliance for CSR, created, with CSR Europe, on the 

initiative of the Commission, is as follows:
§ innovation and initiatives need to be encouraged;
§ experience gained locally should have a real impact on society and the economy, with 

the alliance network in a position to provide a powerful impetus in this area;
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§ exchanges of experience between CSR stakeholders, and testing grounds, should be 
developed.

• It is therefore necessary to discuss, together with NGOs and other partners, the 
development of economically viable solutions making it possible to go further. 

• It is also important, in the context of CSR, for companies to be integrated into, for 
example, a European development policy using combinations of experiences that would 
allow solutions to be provided more quickly where they are needed.

• What does the Alliance expect of the European Parliament?
§ full support from Parliament for the initiatives developed by these companies;
§ the EU should incorporate CSR in areas such as trade and development;
§ Parliament should seek to mobilise other partners, such as NGOs;
§ Parliament must encourage investors and consumers to commit themselves to CSR 

over time; 
§ education and training, particularly at universities, should be more firmly based on 

CSR in order to develop research and experience;
§ there is a dramatic media information gap on this issue, which is an obstacle to 

launching new initiatives.

Mariarosa Cutillo (European Coalition for Corporate Justice (ECCJ). The ECCJ is a 
European association of 16 NGOs, civil society groups and national coalitions at European 
level which campaigns for CSR in which the interests of society counterbalance purely 
economic interests):

Voluntary approach versus regulatory approach
• The Commission intends to maintain the principle of a voluntary approach, ignoring the 

work and proposals of civil society groups.
• This has two main consequences: companies have no obligation of responsibility in terms 

of CSR, and there is no framework specific to this responsibility or any proper 
independent monitoring of companies’ actions.

• CSR based on the principle of voluntary compliance cannot be credible unless there are 
internationally defined legal means of monitoring companies’ actions.

• New standards and international rules also need to be developed relating to corporate 
responsibility in companies’ own countries and abroad.

Credible and efficient initiatives by the various stakeholders
• The CSR approach must be general and must involve all concerned. Local initiatives on 

CSR involving many representatives of civil society should be analysed and encouraged, 
as they can serve as examples.

• The Commission should further encourage specific, credible initiatives both at industry 
and European level, based on international standards and the operational principles of 
CSR, accessible to all partners, including reliable monitoring mechanisms and taking 
account of the appropriateness of establishing codes of conduct.

European initiatives on CSR at international level
• The EU is losing its leading position in the area of CSR by not integrating more 

extensively the latest international developments, contrary to its ambition of ‘excellence’. 
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• The Commission should play a wider role in integrating and harmonising OECD 
standards. There are considerable divergences in the integration of these standards, as well 
as in the way the different national points of contact work.

• Research, education and training on CSR must be developed. Furthermore, the 
Commission should define precise areas of research in this context. Existing experience of 
CSR needs to be analysed both quantitatively and qualitatively.

• The Commission should also seek to identify the international companies contravening 
international conventions and draw up a list of them for European importers. 

Olivier de Schutter (Professor at the Catholic University of Leuven, specialist on the EU and 
CSR):

• Two issues need to be addressed: corporate responsibility in general, requiring a 
regulatory framework, and the creation of a regulatory environment favourable to CSR to 
ensure that good practices are financially worthwhile. The EU has already created 
important instruments concerning the first point but there is still work to do as regards the 
second.

• CSR must continue to be developed through prompting and encouragement. 
• Success for CSR in recent years: 
§ two directives1 allowing further integration of social and environmental clauses in 

public service contracts, with the possibility for countries to exclude non-compliant 
companies; and the directive2 relating to untruthful advertising and bad commercial 
practice which makes it illegal to fail to comply with even voluntarily fixed rules of 
conduct (where the objective is purely advertising).

• Despite these steps in the right direction, more needs to be done:
§ in 2002, the Commission proposed that companies be required to include sections on 

their social and environmental policies in their annual reports. However, in the 
absence of agreement, there has been no further progress, with Member States 
reluctant to legislate further at national level for fear of competition from other 
Member States;

§ there is considerable confusion between the different national product standards and 
the systems of quality labels. It is costly for companies, many of which are 
trans-European, to adapt to several systems of different national standards. Moreover, 
the monitoring system required to set up this system is expensive, particularly for 
smaller countries, and should be established at European level; 

§ it is also necessary to promote CSR to consumers at European level in order to 
encourage investment from companies; 

§ the Commission must speak with one voice in international organisations and 
participate in various types of international work such as OECD standards, 
fundamental instruments in industrialised countries. However, the system of national 
points of contact should be harmonised, with the possibility of using the 
Commission’s delegations in the world to set up an effective international system of 
complaints against companies.

  
1 Directives 2004/18/EC and 2004/17/EC.
2 Directive 2005/29/EC.
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Mr Itschert (Trade union representative):

• Trade union confederations are cautious in their approach to CSR particularly out of a 
concern that CSR might create a false impression of companies’ practices. The 
Commission’s work is, in their view, slow and open to criticism because it is limited to 
working with businesses. 

• CSR should complement, not replace, other social instruments. CSR should be viewed as 
a means to social progress rather than as an end in itself.

• The unions have accepted the idea of a voluntary application of CSR, but this must be a 
two-way street. That means that the company concerned must comply with the law and 
with its own commitments. A reference framework must therefore be created for CSR, 
despite the voluntary approach.

• Reforms deemed necessary by the unions:
§ an annual report on the development of CSR in major companies;
§ adoption of a coherent policy on promoting CSR, definition of criteria governing 

access to Community funds and promotion of CSR in public procurement; 
§ creation of a framework for CSR requiring companies to honour their commitments 

and permanent monitoring of developments in CSR; 
§ the forum had also established a list of European and international references that 

could have served as a European framework and which should be relaunched;
§ a centre for documentary resources and research on CSR should be set up.

Mette Morsing (Copenhagen Business School – CSR in SMEs? A European perspective):

• A vision and guidelines on CSR for SMEs need to be developed.
• For this, there needs to be a better understanding of the relationship between CSR, 

competition and SMEs in order to encourage SMEs to adopt CSR.
• There is limited knowledge and research on the relationship between SMEs and CSR. 

Studies generally look only at the national level, are dominated by certain countries and 
tend to deal with governmental initiatives. 

• There needs to be an understanding of the challenges faced by SMEs and discussion on a 
European scale, taking into account the diversity of the sector.

• Analysis needs to be carried out into the experiences gained, practices used and results 
achieved by SMEs. European SMEs should not be placed at a competitive disadvantage. 
Thus there needs to be an understanding of these processes in order to know how CSR can 
be promoted and how tools, standards etc. can be developed for SMEs on a European 
scale.

• Large companies and SMEs have completely different management outlooks as regards 
CSR. SMEs often do not have the necessary resources to adopt CSR (reports, audits, 
monitoring etc.). It is important, therefore, to concentrate on making it worthwhile for 
SMEs to adopt CSR in terms of competitiveness. 

• Researchers have noted that certain SMEs have developed a form of CSR oriented 
towards their output. There could be advantages in terms of competitiveness for SMEs on 
that level.

• SMEs are often sources of innovation in private markets requiring a great deal of 
flexibility, personalised goods etc. and often serve as testing grounds for innovation and 
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for economically high-risk types of production. It could be worthwhile to develop CSR in 
terms of what it could bring to innovation. However, although no systematic studies exist 
on the link between CSR and innovation, it could be considered a competitive advantage 
for SMEs and a possible driving force for CSR.

• Researchers would like to establish a European research network on CSR and SMEs in 
order to add to existing knowledge in this area and to illuminate the differences between 
SMEs and large companies. They also need to understand the specific situation of 
different types of SMEs. In addition, they would like to develop an analysis of a European 
vision of CSR as opposed to an American vision. In the USA, CSR is an explicit factor 
that stands outside traditional business management policy. In Europe, on the other hand, 
CSR is an implicit factor in the institutional network of companies. This comparative 
analysis could be fruitful and could be the point of departure for a European perspective 
on CSR as opposed to an American perspective.
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