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THEMES/ISSUES TO BE DISCUSSED BY THE EXPERTS DURING THE HEARING

1) Scope

Television has changed deeply and will continue to change fast. These changes affect 
our society, its economy, values and culture. Legislation and policy making are 
therefore facing important challenges.

- Is it still necessary to have a sector specific legal framework for crossborder media 
services and what should be the borderline towards services of the information 
society, covered by the EU - e-commerce directive?

- The approach proposed by the European Commission is based on the distinction 
between linear and non linear services, independent of the platform, dependent on the 
contents relevance for the public? Is this approach adequate to allow a fair regulatory 
framework and a level playing field for all audiovisual media services?

- Are the proposed definitions adequate, clear, effective and futureproof by a changing 
environment?

- How will the European two - pillars audiovisual media model (private-public 
providers) evolve in the linear/non linear environment? Which role should play public 
broadcasters within the future European media system and the audiovisual media 
Directive?

- What is the impact of the widening of the scope on press-related services? What 
does it mean for video-blogs financed by small advertising programs? 

2) Advertisement

Advertisement is an essential part of the European audiovisual model. Advertisement 
is becoming more pervasive of our lives. At the same time, it helps financing the 
audiovisual and cultural industries in Europe.

- Are the minimum qualitative requirements for all audiovisual media services 
sufficient / too much?

- What will be the impact for consumers and providers of the changes proposed for 
quantitative rules? In particular, what will be the impact of the removal of some 
quantitative limits and of the simplification of inserting (not integrating like product 
placement) advertisement in TV-programmes?



3) Product Placement

The Commission proposes rules on product placement in order to help the European 
audiovisual industry to become more competitive, with particular regard to the 
developments in the USA.

- What will be the economic impact of the proposed rules on product placement and 
its relevance for European audiovisual media services - providers in relation to profit 
from other advertising rules?

- What is the experience concerning "editorial independence" regarding the 
development of product placement in the USA?

- Is it possible to allow product placement while on the same time safeguarding the 
principle of "editorial independence"? Which will be the impact of product placement 
on news and information systems?

- Are the provisions about viewers' information on product placement sufficient to 
guarantee the separation of editorial context and advertising?

- What impact has the new regulation for product placement for audiovisual media on 
fields like online-gaming and on other media like newspapers and magazines?

- How potential interferences between product placement as defined in the Directive 
proposal, and other forms of advertisement such as merchandising or sponsorship, can 
be assessed?

4) Copyrights

- Is the definition (art.3b) of "access on a fair, reasonable and non-discriminatory 
basis to events of high interest to the public" adequate?

- How could European law on copyright access and must-carry-rules improve the 
regulatory framework for audiovisual media services without frontiers? 

- How can the EU regulatory framework on copyrights affect the development of a 
strong and independent European industry for the production of audiovisual contents?

5) Jurisdiction and the country of origin principle

The Country of Origin principle is a pillar of the existing Directive. In some member 
countries the circumvention of this principle has created bilateral problems.

- How far can bilateral dialogue between States concerned solve jurisdiction problems
and could a co-operation between the national regulatory authorities be a way 
forward?

- Is the procedure proposed by the EU - Commission sufficient or not?



6) Protection of human dignity and of minors

One of the deepest changes we face is the swift of interest by viewers in general and 
minors especially from traditional TV to new audiovisual services (mobile TV, 
interactive services etc).

- does the development of new audiovisual media services require different rules for 
protection of minors?

- does the development of audiovisual media services require new rules for protection 
of human dignity and non discrimination in general?

- is the proposed approach on co- and self-regulation adequate for audiovisual media 
services?

- Which authorities are responsible for controlling measures related to protection of 
human dignity and of minors and other measures for new "non linear" services? Will 
national authorities have this responsibility?

7) Promotion of pluralism and of cultural diversity

Since the adoption of the Charter for Fundamental Rights (and in particular its art. 11) 
the EU has a new essential reference in promoting media pluralism and cultural 
diversity. Also, through the UNESCO Convention on cultural diversity, the UE has 
engaged in promoting at international level cultural diversity.

- How far are competition rules and the free movement of audiovisual media content 
within Europe able to improve media pluralism and a larger choice for the viewers?

- does this revision of the Directive TVWF allow for (as demanded by the EP) an 
agreement at European level on the safeguard of pluralism and on media ownership 
(See Weber report resolution)?

- does the revision of the Directive TVWF allow for a more effective promotion of 
cultural diversity by all services providers? 


