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SUGGESTIONS

The Committee on International Trade calls on the Committee on Industry, Research and 
Energy, as the committee responsible, to incorporate the following suggestions in its motion 
for a resolution:

1. Recalls that only 13 % of the EU’s small and medium-sized enterprises (SMEs) are 
engaged in trade and investment with non-EU countries; supports the Commission’s 
initiative, as presented in its Communication ‘Small Business – Big World’, to promote 
the internationalisation of SMEs in accordance with the Small Business Act (2008);

2. Stresses that European small and medium-sized enterprises (SMEs) have been particularly 
affected by the world-wide economic and financial crisis;

3. Recalls that, more than bigger businesses, SMEs benefit from internationalisation through 
exposure to best practices, a better take-up of excess production, an improved supply of 
input products through imports, and thereby better competitiveness, to the point that 
exporting SMEs consistently perform better than their non-exporting peers and lead to 
greater welfare gains for the economy as whole and for consumers;

4. Rejects the belief that sheltering EU SMEs from international competition could help 
them to grow and perform better on the international stage; believes rather that the EU 
should support a positive agenda benefitting its SMEs in international negotiations in 
order to lower barriers on a reciprocal basis in the interests of SMEs globally;

5. Considers that the effective protection of SMEs against unfair trading practices by EU 
partner states is just as important as helping SMEs wishing to internationalise; considers 
internationalisation and protection as two sides of the same coin of the globalisation 
process;

6. Stresses the need to make SMEs co-owners of the review of the existing support 
framework; calls for SMEs, together with the Enterprise Europe Network and European 
business organisations, to be closely involved in the implementation of the review;

7. Welcomes the proposed mapping of the EU’s and the Member States’ structures and 
programmes for providing services supporting the internationalisation of SMEs; expresses 
its hope that this long-awaited initiative will be followed by actions to ensure a 
harmonised approach that is in line with the principles of subsidiarity, effectiveness and 
efficiency to ensure a more rational distribution of labour between public actors and 
prevent the creation of more administrative red tape; insists that any EU initiative must 
show that it brings clear added value;

8. Calls for the support to SMEs to be tailored to suit demand and the particular needs of 
each company, as SMEs display a wide range of profiles and business requirements 
reflecting their respective size, industrial sector, area of activity and geographic location; 
proposes, therefore, to set up a network linking SMEs and large European companies in 
order to enable SMEs to reap the benefit of these companies’ expertise and export and 
innovation capacities;
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9. Encourages the Commission to assess, during the mapping process, to what extent the
recommendations and suggestions of the Small Business Act on administrative 
simplification were actually implemented; calls on the Commission to come forward 
subsequently with a proposal laying down binding commitments on the part of the 
Member States to simplify all national procedures and to cut any form of red tape 
pertaining to policies in support of the internationalisation of SMEs; Asks the 
Commission to better protect the latter against unfair competition practices on third 
markets, and to do so in close consultation with European small business associations, 
chambers of commerce and industry, and other relevant stakeholders; recognises that this 
proposal should be made in full respect of Member States’ competencies, particularly in
the area of individual support measures for companies;

10. Believes that a larger online information portal, and a better awareness of support 
schemes, are likely to raise substantially the number of EU SMEs that do engage 
internationally, especially if they are coupled with a strategy targeting those SMEs that 
have not yet recognised their potential to do so;

11. Considers that although the Communication does try to address the difficulties faced by 
SMEs in identifying foreign business opportunities, it does not emphasise sufficiently that 
providing SMEs with guidance, suggestions and incentives to internationalise is a 
desirable path of public action; believes that the EU, again in concert with Member States, 
should support and promote incentives to develop SMEs in strategic sectors in a proactive 
fashion by adding value to already existing initiatives, especially when it concerns high-
value-added and technologically advanced manufacturing activities offering a competitive 
edge over emerging economies; stresses the need, therefore, to identify promising niche-
markets, which has already started to be integrated in other EU policy documents such as 
the report of the high-level group on Key Enabling Technologies;

12. Urges the Member States to adopt a single network of export helpdesks at a local and 
regional level, run in cooperation with businesses, chambers of commerce, universities 
and other interested stakeholders, so that SMEs can have an easily identifiable single 
contact person and receive, in their own language and for immediate use, personalised 
advice and economic analyses of overseas markets, information regarding assistance, 
export opportunities, existing barriers to trade (both tariffs and non-tariffs), investment 
protection and dispute settlement provisions in force, administrative formalities, and 
competitors in third markets; believes that these helpdesks should contribute to exchanges
of good practices, in accordance with the European Charter for Small Enterprises;

13. Recommends that more information be targeted to small and micro-enterprises, these 
being the SME grouping that is least active internationally and least aware of its export 
potential and of the benefits it would gain from internationalisation;

14. Emphasises that the Communication should have recognised the differences between 
sectors, since internationalisation for service SMEs is fundamentally different from
internationalisation for manufacturing SMEs; notes that many services SMEs, which 
represent the bulk of SMEs, often do not need to reach a critical size for starting exports 
and would benefit above all from more open regulations and access to ICTs in the target 
countries, whereas industrial SMEs would benefit more from enhanced conditions in 
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transport logistics and from trade facilitation;

15. Notes that most public policies in support of EU SMEs’ internationalisation are focused 
on manufacturing and recommends therefore that they are readjusted to take into account 
services SMEs’ different needs; recommends in particular rethinking the minimum size 
requirements for SME trade support programmes, which have usually been based on the 
industry SMEs’ export model, under which the firm can expand internationally after 
reaching a critical size;

16. Insists that tools currently available to all EU firms when they export, such as the Market 
Access Database and the Export Helpdesk, should be adapted to suit the needs of SMEs; 
appreciates the opening of a SME-dedicated helpdesk for issues pertaining to trade 
defence instruments (the SME TDI helpdesk); recommends more effective coordination 
between the various support structures for European SMEs in third countries;

17. Considers that practical and cost-effective solutions to help SMEs in overcoming the 
shortage of working capital, especially capital to make the initial investment required and 
to start financing exports should be designed and implemented through the EU common 
commercial policy or other suitable EU instrument if the mapping deems that it is 
necessary and feasible;

18. Believes that while making effective use of existing national structures, EU-initiatives are 
necessary in third markets where there is shown to be added value; encourages 
cooperation among experts in both the public and the private spheres, including the EU 
Market Access Teams; agrees that SMEs from some smaller and newer Member States are 
at a disadvantage because they may lack either diplomatic representation, experienced 
partners or both in some third markets; stresses, nonetheless, that EU-initiatives shall not 
interfere in competition between individual companies from different Member States on 
third markets;

19. Stresses that the internationalisation of SMEs is a process and in order to be successful 
SMEs already need support measures at local level and not only on third markets; 
recognises that on third markets common EU efforts concerning lobbying, trade policy 
and market access, as well as complementary programmes to address market failure can 
add substantial value to this process;

20. Recommends that the existing EU SME Centres should only be expanded with due 
consideration for the conclusions of the assessment of the existing Centres’ effectiveness 
and the general guiding principles; notes that these Centres would function better in 
conjunction with joint helpdesks tailored to needs and as one-stop-shops with single 
contact points for EU SMEs in third countries; considers that EU initiatives should be 
focused on areas where SMEs actually operate;

21. Calls for a clearer definition of SME priority markets on the basis of the agenda for the 
EU’s trade negotiations; recalls that priority markets should of course include high-growth 
markets such as the BRICs but also take into account SMEs’ perception of opportunities 
for internationalisation in developed countries and neighbouring regions; therefore sees 
the growth of host markets and gaps in existing support structures as the main criteria for 
making the list of priority markets; recommends that several of the EU’s neighbouring 
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countries, especially those in the Western Balkans and Mediterranean area or those 
sharing borders with the EU, should be added to the list, since most SMEs initially export 
to trading partners in neighbouring countries and since the EU trade with these countries 
play a strong role in these countries’ growth and stability;

22. Urges the Commission to ensure that the specific needs and interests of SMEs are 
reflected in all trade negotiations; observes that this would imply identifying the areas of 
negotiations where problems affect more SMEs than other categories of businesses and 
focusing on them in the process of negotiating commercial agreements with third 
countries; supports a reform of the multilateral framework for involving SMEs at the 
WTO and for ensuring faster arbitration and settlement of disputes for SMEs;

23. Stresses that investing abroad is the most challenging form of internationalisation for 
SMEs; recommends that, when the EU comes to negotiate bilateral investment treaties in 
the future, SMEs’ need for greater safety for their foreign direct investments should be 
taken into account;

24. Regards better, less costly and faster access of SMEs to anti-dumping procedures as key to 
better protecting them from unfair trade practices by trade partners; calls on the 
Commission to pay due consideration to this concern when reforming the EU’s Trade 
Defence Instruments;

25. Stresses the lack of resources at SMEs’ disposal to fight breaches of intellectual property 
rights (IPR) affecting them on third markets; calls for concrete initiatives on the part of the 
EU to improve the protection of SMEs’ intellectual property rights in these third 
countries, such as has been achieved with the SME IPR helpdesk in China; observes that 
this model of helpdesk is currently being extended, in a pilot initiative, to a selection of 
ASEAN and South America countries; stresses the need to conduct a proper evaluation of 
existing helpdesks, with a view to optimising the functioning of the model before 
extending it further; urges the Commission, once lessons have been drawn from this 
assessment, to adopt similar helpdesks in priority markets where IPR is an important
issue; urges the Commission and the Member States to step up customs cooperation in the 
EU and with third countries on the seizure of counterfeit goods, and to simplify customs 
procedures;

26. Expects the Commission to take an initiative to ensure that EU SMEs enjoy access to 
public procurement on third markets on an equal footing with other companies;hopes that 
the recently published proposal for a regulation on the EU public procurement market will 
foster reciprocity in openness which would benefit EU SMEs; requests that the EU 
develop an ambitious common industrial policy based on fostering research and 
innovation that benefits from innovative financing arrangements such as project bonds and 
supports the development of SMEs, particularly via access to public procurement, in order
to maintain its competiveness vis-à-vis new major players in industry and research; calls 
on the EU to enhance the value of European production by providing better quality-
information to consumers, particularly through the adoption of the regulation on origin 
marking (‘made-in’) of products imported into the EU; 27. Considers that public 
procurement is an effective public policy instrument, especially at sub-national levels, to 
support domestic SMEs’ technical innovation capacities and to provide for their growth 
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up to the seize needed to engage in internationalisation; 28. Recalls that international 
cooperation on regulations and standards is highly beneficial to SMEs’
internationalisation by removing part of the upfront costs that these firms must pay in 
order to sell goods or services on third markets;

29. Appreciates the initiatives to foster business-to-business contacts foreseen in bilateral 
free-trade agreements; recalls that the challenges of locating and contacting potential 
customers overseas, and of establishing reliable supply chains, pose high hurdles for 
SMEs wishing to enter export markets and that in particular smaller firms and micro-
enterprises rely on intermediaries to sell goods abroad;
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