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SUGGESTIONS

The Committee on International Trade calls on the Committee on Industry, Research and 
Energy, as the committee responsible, to incorporate the following suggestions in its motion 
for a resolution:

1. Recalls that only 13 % of the EU’s small and medium-sized enterprises (SMEs) are 
engaged in trade and investment with non-EU countries; supports the Commission’s 
initiative, as presented in its Communication ‘Small Business – Big World’, to promote 
the internationalisation of SMEs in accordance with the Small Business Act (2008);

2. Stresses the need to make SMEs co-owners of the review of the existing support 
framework; calls for SMEs, together with the Enterprise Europe Network and European 
business organisations, to be closely involved in the implementation of the review;

3. Welcomes the proposed mapping of the EU’s and the Member States’ strategies for 
providing services supporting the internationalisation of SMEs; expresses its hope that this 
long-awaited initiative will be followed by actions to ensure a harmonised approach that is 
in line with the principles of subsidiarity and efficiency;

4. Calls for the support to SMEs to be tailored to suit the individual needs of each company, 
as SMEs display a very wide range of profiles and needs reflecting their respective size,
sector and geographic location;

5. Calls on the Commission to draft a legislative proposal laying down binding commitments 
on the part of the Member States to simplify all national procedures pertaining to policies 
in support of the internationalisation of SMEs; 

6. Believes that a larger online information portal, and a better awareness of support 
schemes, are unlikely to raise substantially the number of EU SMEs that do engage 
internationally unless they are supplemented by a strategy targeting those SMEs that have 
not yet recognised their potential to do so;

7. Regrets that the Communication does not address the difficulties that SMEs face in 
identifying foreign business opportunities, and that it does not propose providing SMEs 
identified by governments with suggestions on internationalisation; believes that the EU 
should support incentives to develop SMEs in strategic sectors in a proactive fashion, 
especially when it concerns high-value-added manufacturing activities offering a 
competitive edge over emerging economies; stresses the need, therefore, to identify 
promising niche-markets;

8. Urges the Member States to adopt single export helpdesks at a local level, run in 
cooperation with businesses, so that SMEs can receive, in their own language and for 
immediate use, information regarding export opportunities, barriers and competitors in 
third markets; 

9. Recommends that more information be targeted to small and micro-enterprises, these 
being the SME grouping that is least aware of its export potential and of the benefits it 
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would gain from internationalisation;

10. Insists that tools currently available to all EU firms when they export, such as the Market 
Access Database and the Export Helpdesk, should be adapted to suit the needs of SMEs; 
appreciates the opening of a SME-dedicated helpdesk for issues pertaining to trade 
defence instruments (the SME TDI helpdesk); 

11. Regrets that the Communication does not foresee EU-level solutions to help SMEs in 
overcoming the shortage of working capital, especially capital to make the initial 
investment required and to start financing exports;

12. Believes that EU-level services to SMEs are necessary in third markets; encourages 
cooperation among experts in both the public and the private spheres, including the EU 
Market Access Teams; agrees that SMEs from smaller and newer Member States are at a 
disadvantage because they may lack either diplomatic representation, experienced partners 
or both in some third markets; 

13. Recommends that the EU SME Centres be expanded and provided with joint helpdesks
that are tailored to needs, and that they be located close to where the SMEs actually set up 
shop and where they represent an added value to the helpdesks already functioning in the 
Member States; 

14. Calls for a clearer definition of SME priority markets on the basis of the agenda for the 
EU’s trade negotiations; sees the growth of host markets and gaps in existing support
structures as the main criteria for making the list of priority markets; recommends that 
EU’s neighbouring countries be added to the list, since most SMEs initially export to 
trading partners in neighbouring countries, such as the Republic of Moldova and countries 
in the Western Balkan, such as Serbia, recently recognised as an EU candidate country;

15. Urges the Commission to ensure that the specific needs and interests of SMEs are 
reflected in all trade negotiations; supports a reform of the multilateral framework for 
involving SMEs at the WTO and for ensuring faster arbitration and settlement of disputes 
for SMEs;

16. Calls for concrete initiatives on the part of the EU to improve the protection of SMEs’ 
intellectual property rights (IPR) in third countries, such as has been achieved with the 
SME IPR helpdesk in China;

17. Expects the Commission to take an initiative to ensure that EU SMEs enjoy access to 
public procurement on third markets on an equal footing with other companies; 

18. Appreciates the initiatives to foster business-to-business contacts foreseen in bilateral 
free-trade agreements; recalls that the challenges of locating and contacting potential 
customers overseas, and of establishing reliable supply chains, pose high hurdles for 
SMEs wishing to enter export markets.


