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SUGGESTIONS

The Committee on Industry, Research and Energy calls on the Committee on Internal Market 
and Consumer Protection, as the committee responsible, to incorporate the following 
suggestions in its motion for a resolution:

A. whereas e-commerce is a key 21st century marketplace for the European Union, with the 
potential to reshape the European internal market, contribute to the knowledge economy, 
provide value and opportunities to European consumers and businesses at this time of 
financial strain, and impact significantly and positively on jobs and growth,

B. whereas cross-border e-commerce brings important socio-economic benefits to European 
consumers, such as increased convenience and empowerment, reinforcement of consumer 
rights, increased transparency and competition, access to a wider variety of products and 
services to compare and choose from, and considerable potential for savings,

C. whereas cross-border e-commerce has significant benefits for EU companies – especially 
SMEs – which can provide innovative, high-quality and consumer-friendly services 
across the online European internal market, reinforce their position and remain 
competitive in the global economy,

D. whereas there remain a number of severe structural and regulatory barriers to a fully 
functioning European internal e-commerce market, such as the fragmentation along 
national lines of consumer protection rules and rules on VAT, recycling fees and levies,

E. whereas, whilst the Internet is the fastest growing retail channel and e-commerce is 
steadily increasing at national level, the gap between domestic and cross-border 
e-commerce in the EU is widening and European consumers, particularly those in the 
smaller EU Member States, face geographical, technical and organisational restrictions in 
their choices,

F. whereas overcoming barriers to cross-border e-commerce and boosting consumer 
confidence is essential to achieving an attractive, integrated digital single market for 
Europe and stimulating consumer markets and the broader economy,

1. Believes that priority should be given to tackling the administrative and regulatory 
barriers to cross-border e-commerce through the introduction of a single set of rules for 
consumers and businesses across the 27 EU Member States that will create a favourable 
unified digital environment, provide legal certainty to both enterprises and consumers, 
simplify procedures, reduce compliance costs, reduce unfair competition and unlock the 
potential of the EU e-commerce market; to this end, the uniform interpretation and 
application of legislative tools such as a consumer rights directive, Article 20(2) of the 
Services Directive (Directive 2006/123/EC) and the Unfair Commercial Practices 
Directive (2005/29/EC) can be of major importance;

2. Points out the significance of simplifying cross-border rules and lowering compliance 
costs for retailers and entrepreneurs by providing practical solutions on issues such as 
VAT reporting and invoicing, e-waste and recycling fees, copyright levies, consumer 
protection, labelling and sector-specific rules. To this end, calls for the establishment of 
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‘one-stop’ schemes and the promotion of cross-border e-government solutions such as 
e-invoicing and e-procurement;

3. Notes the importance of enhancing the current low level of consumer confidence and 
trust in cross-border transactions by strengthening the online and cross-border 
enforcement of existing rules, empowering consumer protection authorities, promoting 
cooperation between public authorities, and setting up efficient EU-wide mechanisms for 
market monitoring and audits, complaint-handling, dispute resolution and collective 
redress;

4. Believes that consumer confidence can be further enhanced by ensuring public trust in the 
online environment, addressing concerns over the protection of personal data, regulating 
data collection, behavioural targeting, profiling and advertising, and raising consumer 
awareness through educational and information campaigns;

5. Notes the significance of making the supply chain and the terms and conditions of cross-
border online trade simpler and more transparent by establishing rules on misleading or 
incomplete information about consumer rights, total costs and traders’ contact details and 
by promoting best and fair practices, recommendations and guidelines for electronic 
shops; 

6. Believes that the development of self-regulatory codes of conduct by trade, professional, 
and consumer associations and the creation of a European charter of users’ rights would 
enhance consumer confidence in e-commerce by clarifying the rights and obligations of 
all information-society players;

7. Stresses the significance of promoting EU-wide logos, trust marks and quality marks that 
will help consumers in identifying reputable online traders and will support EU 
companies in their efforts to reach beyond their home market;

8. Stresses the importance of enhancing confidence in cross-border Internet payment 
systems (e.g., credit and debit cards and e-purses) by promoting a range of payment 
methods, enhancing interoperability and common standards, tackling technical barriers, 
supporting the most secure technologies for electronic transactions, harmonising 
legislation on privacy and security issues, combating fraudulent activities and informing 
and educating the public;

9. Believes that reform of the postal sector and the promotion of interoperability and 
cooperation among postal systems and services can have a significant impact on the 
development of cross-border e-commerce, which requires inexpensive and efficient 
distribution and tracking of products; therefore highlights the need for rapid 
implementation of the Third Postal Directive (2008/6/EC);

10. Believes that mobile commerce (m-commerce) can be a significant part of e-commerce, 
capable of reaching the millions of European citizens who use mobile phones but not 
personal computers, thus assisting the convergence of Internet and mobile technologies 
and fostering the EU lead in mobile communications;      

11. Believes that the development of, and support for, common, open technical and 
operational specifications and standards (for compatibility, interoperability, accessibility, 
security, logistics, delivery, etc.) will facilitate cross-border e-commerce by assisting 
consumers, especially vulnerable and inexperienced computer users, and by bridging the 
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operational, technical, cultural and language barriers that exist between the various 
Member States;

12. Believes that cross-border web searching and advertising within the EU should be 
encouraged, thus improving information for consumers and traders and enhancing their
ability to make cross-border comparisons and identify cross-border offers; to this end,
calls for close cooperation with the industry and for the promotion of the .eu domains;

13. Stresses the importance, for the further development of cross-border e-commerce, of 
establishing a coherent EU-wide framework for the protection and enforcement of 
intellectual property rights in respect of both physical and virtual goods; stepping-up the 
fight against illegal and counterfeit goods and services; and raising awareness of these 
issues among European consumers;

14. Calls for the development, under the framework research programmes, of innovative 
research projects aimed at promoting and unifying the EU e-commerce market by 
increasing consumer confidence, empowerment and choice in the digital environment;

15. Believes that media and computer literacy and awareness are essential to the development 
of the European digital environment, and calls, therefore, for education and information 
campaigns to be mounted on consumer protection, digital privacy and security, and 
digital user rights;

16. Calls for the efficient monitoring of legal, technical and economic developments in
e-commerce and points out the need for careful impact assessment of all decisions 
affecting the digital single market and the information society;

17. Notes that the further development of fast and inexpensive broadband access is essential 
to the development of e-commerce, as lack of Internet access remains one of the most 
significant barriers to European citizens’ use of e-commerce.


