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video clips

1. Summary of petition

The petitioner objects to increasingly invasive online advertising pop-ups, indicating that 
existing programmes designed to block advertising are not a solution since they also block 
useful and desirable pop-ups. The petitioner also objects to unsolicited advertising video clips 
appearing on computer screens with the purpose of attracting the attention of users and which 
are difficult to turn off or remove. He argues that such invasive advertisements are dangerous 
and argues that pop-ups and advertising video clips should be banned. He also asks whether 
they should not be considered as a distortion of competition.

2. Admissibility

Declared admissible on 30 March 2010. Information requested from Commission under Rule 
202(6).

3. Commission reply, received on 2 September 2010.

The petitioner objects to increasingly invasive online advertising pop-ups, indicating that 
existing programmes designed to block advertising are not a solution since they also block 
useful and desirable pop-ups. The petitioner also objects to unsolicited advertising video clips 
appearing on computer screens with the purpose of attracting the attention of users and which 
are difficult to turn off or remove. He argues that such invasive advertisements are dangerous 
and argues that pop-ups and advertising video clips should be banned. He also asks whether 
they should not be considered as a distortion of competition.

First of all, it is important to assess that indeed the so called pop ups constitute a certain kind 
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of advertisement/commercial communication. The information society service providers seek 
via this communication either to advertise some kind of product or service, or try to find out 
more information about their users/recipients. This activity falls within the scope of the e-
commerce directive (2000/31/EC1) as it constitutes an information society service. 

With regard to the petitioner´s suggestion on a general ban, it is essential to stress that a 
general ban on such services would de facto constitute a general disproportionate obstacle to 
providing such services and could be considered to be a breach of the e-commerce directive. 
The e-commerce directive already provides for clear transparency requirements, whereby the 
recipient of the service must be given all the details of the supplier and so in principle could 
oppose future pop-ups.

The directive requires the providers of such services to make themselves directly and 
permanently accessible by recipients, and also imposes that the recipient of such a service can 
contact the provider easily. Should the petitioner find that there are specific websites where he 
would feel disturbed by such pop ups, it should be possible for him to contact the provider 
easily. Should the petitioner face difficulties with this, there is also a possibility to contact 
directly the national contact points established in accordance with Article 19 (4) of the e-
commerce directive and which should assist with such problems.

The national contact point in Germany is: 

Euro-Info-Verbraucher e.V.
eCommerce-Verbindungsstelle
Rehfusplatz 11
D - 77694 Kehl

Felix Braun
Tel: +49 7851 991 48 21
Fax: +49 7851 991 48 11

Email: braun@euroinfo-kehl.eu

Websites: www.ecommerce-verbindungsstelle.de

If a pop-up would fall within the definition of unsolicited commercial communications of 
Article 13, paragraph 1 of Directive 2009/136/EC, the service provider should comply with 
specific requirements for such information society services,  such as the obligation of 
providers undertaking unsolicited commercial communications to consult regularly and 
respect the opt-out registers in which natural persons not wishing to receive such commercial 
communications can register themselves (pursuant to article 7 of the e-commerce Directive).

                                               
1 OJ L 178, 17.7.2000, p. 1–16


