


1. Methodology



1.1 Methodology

▪ Face-to-face interviews in respondents’ homes

▪ Dates of fieldwork: 25/03/2008 – 04/05/2008

▪ Total number of interviews: 30.170 (around 1.000 per 
country)

– Population: representative sample of EU citizens aged 
15 or over resident in the country

– Selection of respondents: random after geographical 
stratification (by NUTS region and size of locality)



1.2 Methodology

– Coverage: the 27 European Union Member States + The 3 
candidate countries (Croatia, Turkey and the Former Yugoslav 
Republic of Macedonia) + The Turkish Cypriot Community*

*Area not controlled by the government of the Republic of Cyprus



2. Themes addressed



2. Themes addressed

Knowledge and perception of climate change
▪ Perceptions of global warming / climate change.
▪ Level of information about climate change.

Solving the issue of climate change
▪ Combating climate change.
▪ Actions aimed at fighting climate change.
▪ Targets for reducing emissions.



3. Main findings



3.1 Main findings

Knowledge and perception of climate change
There are no difference in the results according to the 
terminology used : Climate change / Global warming.

Climate change is a major concern to Europeans, one of the 
most serious problem the world is facing.

Nevertheless, a significant proportion of citizens feel poorly 
informed.



3.2 Main findings

Solving the issue of Climate change
European citizens remain predominantly optimistic: they do 
not consider climate change unstoppable.

A clear majority confirm that they have taken some kind of 
action in this cause. In the same time, they still think that 
national governments, the European Union, the industries and 
the citizens themselves could do more to fight it.

The European and international targets for reducing emissions 
are seen as realistic ones.



4. Perceptions of global 
warming/climate change



4.1 Perceptions of global warming/climate change

“Global warming/climate change” is considered the second most serious problem facing 
the world by the Europeans just behind “Poverty, lack of food and drinking water”.

QE1 In your opinion, which of the following do you consider to be 
the most serious problem currently facing the world as a whole? 

Firstly? Any others? - % EU

68%

62%

53%

38%

24%

23%

23%

19%

3%

Poverty, lack of food
and drinking water

Global
warming/climate

change

International terrorism

Armed conflicts

A major global
economic downturn

The spread of an
infectious disease 

The proliferation of
nuclear weapons

The increasing world
population

DK



4.2 Perceptions of global warming/climate change

Most of the countries regard global warming/climate change as a serious problem. More 
than 90% in Cyprus (92%) and Greece (90%).



4.3 Perceptions of global warming/climate change
 

 

QE1 In your opinion, which of the following do you consider to be 
the most serious problem currently facing the world as a whole? 

Firstly? Any others? 

 

  

Poverty, 
lack of food 
and drinking 

water 

Global 
warming/climate 

change 

International 
terrorism 

 EU27 68% 62% 53% 
Age       
15-24 69% 67% 50% 
25-39 66% 65% 51% 
40-54 69% 63% 52%  
55 + 67% 56% 55% 
Education (End of)       
15- 67% 53% 56% 
16-19 66% 63% 54% 
20+ 70% 67% 50%  
Still Studying 70% 69% 49% 

 Level of information about the consequences of climate change 
Informed 69% 69% 53% 

 Not informed 67% 53% 53% 
 

Young respondents generally tend to show a high level of sensitivity to environmental issues, and 
especially climate change.

Highly educated respondents are considerably more likely to find climate change a serious problem.

The respondents informed about the consequences of climate change rank it first as the most
serious problem, at the same level as their concern about poverty, lack of food and drinking water.



4.4 Perceptions of global warming/climate change

The terminology has no significant impact on peoples’ perceptions. Climate change and 
global warming seem to be seen as equally serious problems by respondents at EU level. 



4.5 Perceptions of global warming/climate change



QE2T And how serious a problem do you think global warming / climate change is at this 
moment? Please use a scale from 1 to 10, 1 would mean that it is not a serious problem 

at all and 10 would mean that it is extremely serious.  

 
  

Not a serious 
problem (1-4) 

A fairly serious 
problem (5-6) 

A very serious 
problem (7-10) DK 

 EU27 7% 15% 75% 3% 
 Age         

15-24 7% 15% 75% 3% 
25-39 6% 14% 77% 3% 
40-54 6% 15% 77% 2% 
55 + 8% 16% 71% 5%  
Education (End of)       
15- 7% 16% 71% 6% 
16-19 7% 16% 75% 2% 
20+ 6% 14% 79% 1% 
Still Studying 6% 13% 78% 3%  
Left-Right scale       
(1-4)  Left 6% 12% 80% 2% 
(5-6)  Centre 7% 18% 73% 2% 

 (7-10) Right 8% 16% 74% 2% 
 

4.6 Perceptions of global warming/climate change

All categories think it is a very serious problem.

The seriousness of the issue is more perceived among respondents who are between 25 and 54 
years old.

The longer respondents have remained in full-time education the more likely they are to think 
that climate change/ global warming is a serious problem.

80% of respondents on the left of the political spectrum said that it is ”a very serious problem”
compared with 74% of respondents on the right, and 73% on the center.



5. LEVEL OF 
INFORMATION ABOUT 

CLIMATE CHANGE



5.1 Level of information about climate change
QE3 Personally, do you think that you are well informed or not about…? 

-%EU

8%

9%

9%

44%

47%

47%

35%

32%

32%

10%

9%

9% 3%

3%

3%
Ways in which we can
fight climate change

The different
consequences of
climate change 

The different causes
of climate change 

Very well informed Fairly well informed Not very well informed Not at all informed DK

More than four in ten European citizens do not feel informed about climate change.

Important differences between the countries.

Citizens from the Nordic countries (Sweden, Finland and Denmark) and the Netherlands feel the 
best informed about issues related to climate change.

The lowest subjective levels of information can be found among Bulgarians, Romanians, 
Portuguese, Lithuanians and Czechs as well as Turks.



5.2 Level of information about climate change



5.3 Level of information about climate change

QE3 Personally, do you think that you are well informed or not 
about…? Ways in which we can fight climate change 

 

  
Total "Well 
informed" 

Total "Badly 
informed" DK 

 EU27 52% 45% 3% 
Sex       
Male 56% 42% 2% 

 Female 48% 49% 3% 
Education (End of)       
15- 37% 59% 4% 
16-19 52% 45% 3% 
20+ 67% 31% 2% 

 Still Studying 57% 40% 3% 
 Perception of climate change     
 Not a serious problem 54% 40% 6% 
 A fairly serious problem 47% 50% 3% 
 A very serious problem 55% 44% 1% 

 Men feel better informed than women about the way climate change can be combated.

The self-perceived level of information among respondents increases along with their levels of 
education.

Those who regard climate change as a fairly serious problem feel the least informed about
the ways of fighting it.



6. COMBATING CLIMATE 
CHANGE



6.1 Combating climate change

60% consider that it is possible to stop the process. 

The European citizens think thus that some actions should be taken to solve the problem.



6.2 Combating climate change

QE4 In your opinion, are each of the following currently doing 
too much, doing about the right amount, or not doing enough 

to fight climate change? 
-%EU

76%
67%

14%
23%

24%
25%

8% 8%
14%

58%
64%

4%

8%

0%

100%

Corporations and
industry

Citizens
themselves

The
(NATIONALITY)
government

The European
Union

Not doing enough Doing about the right amount Doing too much DK

For most Europeans not enough is done to fight climate change by the different actors.



6.3 Combating climate change

For highly educated the EU is both “not doing enough” and “doing about the right amount” to 
combat climate change.

The more serious the issue of climate change is for respondents, the more their expectations 
toward the EU are higher.

 

QE4a.2 In your opinion, are each of the following currently doing too 
much, doing about the right amount, or not doing enough to fight 

climate change?  
 The European Union 

 
  

Not doing 
enough 

Doing about 
the right 
amount 

Doing 
too 

much 
DK 

 EU27 58% 25% 3% 14% 
 Education (End of)         

15- 53% 22% 3% 22% 
16-19 58% 26% 3% 13% 
20+ 64% 26% 3% 7% 

 Still Studying 55% 32% 2% 11% 
 Perception of climate change       
 Not a serious problem 35% 35% 15% 15% 
 A fairly serious problem 40% 37% 4% 19% 
 A very serious problem 65% 23% 2% 10% 

 



6.4 Combating climate change

A vast majority of citizens find that alternative fuels should be used to fight climate change*.

The results at country level are relatively homogenous: The strongest belief in the usage of 
alternative fuels is found in Greece, Denmark and Sweden.

*It needs to be taken into account, however, that the fieldwork of this survey took place before the public debate around alternative (bio) fuels and

their impact on food prices intensified. Fieldwork dates: March 25th - May 4th 2008.



6.5 Combating climate change

Among six in ten Europeans (61%) confirm that they have taken personal measures to fight 
climate change.

Important differences per country: 87% agreed in Sweden, against 17% in Bulgaria.



6.6 Combating climate change

 

QE5.6 For each of the following statements, please tell me 
whether you totally agree, tend to agree, tend to disagree or 

totally disagree…? 

 
You personally have taken actions aimed at helping to fight 

climate change 

 
  

Total 
"Agree" 

Total 
"Disagree" DK 

 EU27 61% 31% 8% 
Education (End of)       
15- 54% 33% 13% 
16-19 60% 33% 7% 
20+ 71% 25% 4%  
Still Studying 56% 37% 7% 

 Level of information about ways to fight climate change 
 Informed 75% 22% 3% 
 Not informed 46% 43% 11% 
 Perception of climate change     
 Not a serious problem 50% 44% 6% 
 A fairly serious problem 52% 38% 10% 
 A very serious problem 65% 29% 6% 

 

Highly educated are more likely to have “taken personal action”.

“Taking action” to fight climate change is much more widespread among respondents who feel 
well-informed about climate change and those who think that climate change is a very 
serious problem.



6.7 Combating climate change
QE6 Which of the following actions aimed at fighting climate change have you 

personally taken? (MULTIPLE ANSWERS POSSIBLE)- % EU
BASE: Respondents who have personally taken actions aimed at helping to fight 

climate change

76%

64%

55%

40%

28%

27%

25%

18%

5%

1%

1%

12%

8%

Waste separation

Reduction of domestic energy consumption

Reduction of domestic water consumption 

Reduction of the consumption of disposable items 

Choosing environmentally friendly transportation

Buying seasonal and local products 

Reduction of car use 

Purchasing a more environmentally friendly car

Avoiding taking short-haul flights
Switching to an energy supplier using more renewable

energy 
Installing domestic equipment to generate renewable

energy 

Other (SPONTANEOUS)

DK

Waste separation is undoubtedly the most commonly undertaken action to fight climate change 
in the countries surveyed. 



6.8 Combating climate change

High differences between countries regarding the actions aimed at fighting climate change 
you have personally taken.

ACTIONS AIMED AT FIGHTING CLIMATE CHANGE YOU HAVE PERSONALLY TAKEN - % 

Waste separation   
Reduction of domestic 
energy consumption   

Reduction of domestic 
water consumption 

 

Reduction of the 
consumption of 

disposable items 

                              

  EU27 76%     EU27 64%     EU27 55%     EU27 40% 

                              

 FR 90%    CY 84%    CY 92%     LU 63% 

 LU 90%    DK 80%    SK 73%     IE 61% 

 DE 87%    LU 80%    DE 72%     BE 57% 

 UK 87%              AT 57% 

 

…
 

…
 

   …
 

…
 

   …
 

…
 

 

  …
 

…
 

 BG 41%    IT 48%    IE 42%   PT 20% 

 RO 37%    LV 44%    IT 42%   ES 18% 

 CY 31%    LT 40%    SE 37%   CY 12% 
         UK 37%     
                          

 



6.9 Combating climate change

30% of Europeans are not ready to pay more for green energy and 26 percent answered that 
they do not know.

The strongest willingness to pay more for green energy exists in Denmark, Greece, Slovenia 
and the Netherlands, while Romanian, German and British respondents would be the least 
inclined to pay more.



6.10 Combating climate change

 

QE9 Personally, how much would you be prepared to pay 
more for energy produced from sources that emit less 

greenhouse gases in order to fight the climate change? In 
average, how much, in percent, would you be ready to 

pay more?  

 
  

Ready to 
pay more 

Not ready 
to pay more DK 

 EU27 44% 30% 26% 
Education (End of)       
15- 30% 40% 30% 
16-19 42% 33% 25% 
20+ 60% 21% 19%  
Still Studying 47% 20% 33% 
Respondent occupation scale     
Self- employed 53% 24% 23% 
Managers 62% 22% 16% 
Other white collars 49% 24% 27% 
Manual workers 43% 32% 25% 
House persons 36% 31% 33% 
Unemployed 34% 42% 24% 
Retired 35% 38% 27% 

 
 
 
 

 Students 47% 20% 33% 
 

Highly educated are more ready to pay more for energy produced from sources that emit less 
greenhouse gases.

More managers would be ready to pay more compared with the unemployed persons, the 
retired and the house persons.



QE7 There are many reasons why people take actions 
aimed at fighting climate change. Please tell me which of 

the following apply to you?  
(MULTIPLE ANSWERS POSSIBLE)- % EU

BASE: Respondents who have personally taken action to fight 
climate change

63%

61%

52%

25%

8%

1%

You think that if everybody changed their
behaviour, it will have a real impact on

climate change

You think that it is your duty as a citizen to
protect the environment

You are very concerned about the world that
you will leave for the young and future

generations

You think that taking these actions will save
you money

You have been directly exposed to the
consequences of climate change

DK

6.11 Combating climate change

The idea of the common effort, the duty of the citizen and the concern for future generations are 
the most common reasons for taking action against climate change.



6.12 Combating climate change

Fighting climate change can have a positive impact on the European economy for the 
majority of citizens 



6.13 Combating climate change

The feeling that it is the role of institutions and companies to fight against climate change, not the 
citizens’ one, is the main reason for not having taken any action. 
Two others major reasons mentioned are: the lack of information, and the belief that their actions 
will not have any significant impact. 

QE8 There are many reasons that stop people from 
taking actions aimed at fighting climate change? Please 

tell me which of the following apply to you? 
(MULTIPLE ANSWERS POSSIBLE)- % EU

42%

34%

26%

15%

9%

7%

2%

You think it is governments, companies and
industries that have to change their

behaviour, not citizens

You would like to take action but do not
know what you could do to fight climate

change

You think changing your behaviour will not
have a real impact on climate change

You think that it would be too expensive to
take actions that fight climate change

You are not concerned about climate
change

Other (SPONTANEOUS)

DK

 BASE: Respondents who have not personally taken actions aimed at helping 
to fight climate change



7. TARGETS FOR 
REDUCING CLIMATE 

CHANGE



7.1 Target for reducing climate change

QE10/11/12 Targets
-%EU

16%

22%

13%

47%

46%

47%

21%

15%

22%

16%

17%

18%

EU  reduction in emissions 20%

International reduction in emissions 30%

Increase EU renewables share 20%

Too ambitious About right Too modest DK

Most common opinion on EU objectives: these are pitched at a good level.

Respondents seem to have difficulties to differentiate the 3 different objectives.



7.2 Target for reducing climate change

 

QE10 The European Union has the objective of reducing its greenhouse gas 
emissions by at least 20% by 2020 compared to 1990. Thinking about this 

objective, would you say that it is too ambitious, about right or too modest?  
    Too ambitious About right Too modest DK 
 EU27 16% 47% 21% 16% 
  Sex         

Male 18% 48% 21% 13% 

 Female 14% 46% 20% 20% 
  Age         

15-24 14% 53% 19% 14% 
25-39 17% 49% 21% 13% 
40-54 17% 46% 24% 13% 

 55 + 17% 43% 18% 22% 
  Education (End of)         

15- 15% 41% 18% 26% 
16-19 18% 47% 20% 15% 
20+ 16% 51% 25% 8% 

 Still Studying 13% 55% 20% 12% 
 

Men are more likely to think each of the targets is too ambitious.

For the youngest age segment target levels are about right.

Education is a key factor in opinion here : As education length increases, the proportion of 
“about right” increases when the “don’t know” rate decreases.



thank you!
Vielen Dank!

bedankt!

merci!

muchas gracias!
kiitos!grazie mille!


