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1. Preparation and submission of applications

1.1. Could you be so kind to forward me any relevant information on the
application process for funding in the area of communication 2016-2019?
Where to find information?
Information on the DG COMM’s grants programme is publicly available on the European
Parliament’s website, in the dedicated Contracts and Grants page.
The following documents are of particular importance for applicants interested in funding
opportunities in the media category:
 the multi-annual work programme for grants in the area of communication, which

includes, among others, the indicative timetable and budget for the 2018 calls for
proposals

 the guidelines for applicants
 the frequently asked questions
 the call for proposals for partnerships in the media category and its annexes which is

currently open and for which the application deadline is 28 February 2018, midnight
(CET)

 the call for proposals for grants in the media category and its annexes which is
scheduled for publication on 15 February 2018 (see section VIII of the multi-annual
work programme)

All questions and information requests related to the above may be sent electronically to
dgcomm-subvention@europarl.europa.eu.

What is the procedure to follow?
Media organisations interested in becoming partners of the European Parliament in the area
of media should apply by sending a partnership application within the deadline indicated in
the call for proposals for partnership in the media category (i.e. 28 February 2018, midnight
(CET), for the current open call).
The call for proposals fully details the application procedure, requirements to be met by
applicants, and evaluation procedure.
In a nutshell, the procedure is the following:
 Application procedure

It is an online process, hence applications need to be submitted electronically using
the partnership application form which is annexed to the call for proposals.

 Requirements to meet
Partners are selected based on eligibility, exclusion, and selection criteria, which set
out legal and financial requirements, as well as quality standards.

 Evaluation procedure
Applications for partnership are examined and evaluated by an evaluation
committee on the basis of the aforementioned criteria. All applicants (both
successful and unsuccessful) are notified of the results of their application at the end
of the evaluation process.

Applicants should always refer to the specific conditions laid down in the annual call for
proposals for partnership to which they are responding as these might change over time.
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What are the deadlines for applying?
The current call for proposals for partnership in the media category sets out the deadline for
submitting applications which is, as already mentioned, 28 February 2018, midnight (CET).
Please note that, as specified in the multi-annual work programme for grants in the area of
communication, a second call for proposals for partnership in the media category is
expected to be published on 28 February 2018, with 31 August 2018 set as the application
deadline.
Interested media organisations are strongly encouraged to be proactive and regularly check
the aforementioned Contracts and Grants page for information and updates. In this regard
they are offered the possibility to subscribe (for free) for receiving automatic e-mail
notifications when information is added to this page or other pages of their choice.

What kind of media outlets can apply for a partnership agreement?
The type of potential partners sought by the European Parliament is specified in the call for
proposals.
In the current open call for proposals, the following potential partners are targeted (see in
particular section 3.2 of the call for proposals):
“Television
Television broadcasting companies or networks broadcasting at pan-European, national or
regional level in one or more Member States
Only television broadcasting companies and networks, as attested by the official statute of
the applicant organisation, with proven broadcasting experience and reach capacity may
apply.
Applicants must be editorially independent and with no distribution restrictions. They must
be open about how and by whom they are financed.
Radio
Radio broadcasting companies or networks broadcasting at pan-European, national or
regional level in one or more Member States.
Only radio broadcasting companies, as attested by the official statute of the applicant
organisation, with proven broadcasting experience and reach capacity may apply.
Applicants must be editorially independent and with no distribution restrictions. They must
be open about how and by whom they are financed.
Online media
Legally constituted organisations with an established role in the field of activity, i.e. means
or channels of general communication and information available on the internet.
Such organisations must have been in existence for at least two years and have a proven
track record of relevant on-line activity and reach capacity.
Applicants must be editorially independent and with no distribution restrictions. They must
be open about how and by whom it is financed. Online media websites must have a
verifiable street address and telephone number.
The majority of the website content must cover original news, commentary or analysis, and
be updated at least once per week. Paper or online publications, which are communication
outreach or advocacy publications of non-governmental or non-profit organisations, think
tanks or interest groups do not qualify for this call for proposals.”

What does it entail to be selected as partner of the European Parliament in the field of
media?
Selected partners will be offered to sign a framework partnership agreement (FPA) with the
Parliament for a period of two years maximum (up to the end of 2019). The conclusion of
the FPA is aimed at ensuring a stable and structured environment in the context of which
partners may submit high quality project proposals up to the end of the multi-annual grant
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programme (end of 2019). In accordance with its terms and conditions, the FPA provides a
framework for mutual cooperation and exchange of information between the Parliament
and the partner on the implementation of the partnership and subsequent projects.
The FPA will set out the general rights and obligations of each party and the conditions
governing the award of grants for specific actions to partners.
It should be noted, however, that the signature of the FPA will not give rise to an obligation
for the Parliament to award funding to the partner. Funding will be awarded for specific
actions in the media category on the basis of the annual specific calls for proposals which
will be published on the Contracts and Grants page.
Selected partners will hence need to apply for funding of specific actions by responding to
the specific calls for proposals for grants in the media category, which are also published
annually.
This year two specific calls for proposals for grants in the media category are scheduled for
publication on 15 February 2018 and 1 September 2018 respectively, with application
deadlines set on 31 March 2018 and 15 October 2018 respectively (see section VIII of the
multi-annual work programme for grants in the area of communication).

1.2. We noticed that in order to apply for a grant under the specific call for
proposals in the media category (COMM/SUBV/2018/M) which is expected to be
published in the coming weeks, we need a partnership ID number. Our
organisation received such a partnership ID number in 2015. So we are
wondering: is that ID number still valid or do we have to ask for another one?
Please note that the calls for proposals published under the current multi-annual work
programme of the European Parliament's Directorate General for Communication cover the
period 2016-2019.
This means that under this new multi-annual work programme partners started to be
selected in 2016.
Hence you are correct in assuming that your organisation needs to submit a new application
for partnership in order to receive a new partnership ID if it is interested in becoming again
a partner of the European Parliament in the field of media.

1.3. We are interested in your grants program regarding media outlets. We are
not sure however, whether the application deadline for partnership (for the
purpose of submitting a grant application under specific calls for proposals in the
MEDIA category) of 28 February 2018 applies for us who are not selected in the
first phase.
If not, please do let us know, what are the deadlines and requirements in order to
apply in the next phase. Are the pre-conditions similar to the ones applied for first
phase selection process?
If your organisation has not yet been selected as a partner of the European Parliament in
the area of communication because it either unsuccessfully applied for partnership in 2016
and/or 2017 or did not apply at all in 2016 and 2017, it should apply for partnership under
the present call by sending a partnership application within the indicated deadline, i.e. 28
February 2018, midnight (CET).
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Only those organisations which were selected as partners in 2016 or in 2017 or which will
submit a partnership application in 2018 will be admissible to request funding for their
project using their partnership ID number. Funding will be awarded for specific actions in
the field of media on the basis of the two specific calls for proposals which are scheduled for
publication on 15 February 2018 and 1 September 2018 respectively.
Please consult also our above reply to question 1.1..

1.4. Could you please tell me where I can find Annex 1.1.3 (Financial identification
Form) which is mentioned in the Checklist for applicants (Annex 1.1.2 to the call
for proposals)?
This document (Financial identification Form) is actually not requested at this stage and has
been mistakenly included in the above mentioned checklist.
Hence you should disregard this information.
We have corrected this error and published the amended checklist on our website.
Please use the amended checklist for preparing your application.

2. Call requirements

2.1. Concerning Section 7.2. Operational capacity, c) For online media, of the call
for proposals: could you clarify which is the relevant data and how to calculate
the relevant number of internet users (which are in line with your requirements)?
We would appreciate an example of calculation.
Please refer to the text of the call under the quoted section which specifies that:
 as regards 2% of the national internet users you should take into consideration the

average daily unique visitors calculated on the basis of data gathered on a yearly
basis or equivalent, and

 as regards 1,000,000 average daily unique visitors, this figure should be calculated
on the basis of data gathered on a yearly basis or equivalent, provided that the
applicant demonstrates the capacity to reach trans-border audience (e.g. on the
basis of a cooperation agreement with one or more media established in another
Member State)

2.1. Can an organisation which has suffered financial loss for the last two years
apply for a partnership under the current call for proposals?
Please refer to the financial capacity criteria specified under section 7.1. of the call for
proposals.


