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Subject: Fake news and disinformation during the COVID-19 crisis

According to a Eurobarometer survey, 83% of Europeans consider fake news to be a threat to democracy. 

During this COVID-19 crisis there has been a proliferation of fake news and scams containing false or misleading information.  
Consumers are being duped into buying fake products online which may also be damaging to health. 

Social media is the main culprit responsible for spamming people with fake messages using bots, and in Spain millions of fake  
accounts have already been detected with the aim of misleading users and attempting to destabilise the Government or damage its  
image.

In  2018,  the  Commission  reached an  agreement  with  the  main  online  platforms to  follow  a  code  of  good practice  aimed  at  
increasing transparency and protecting citizens. We are aware of both the Commission and the EEAS’ ongoing efforts in this area. 

This crisis shows that these measures are insufficient at times like these. In light of this: 

1. Is  the  Commission  considering  introducing  greater  control  and  monitoring  procedures  with  regard  to  the  current  
recommendations?

2. Is the Commission planning to introduce new and tougher legislation to fight against disinformation?

Answer given by Mr Breton on behalf of the European Commission
(16 July 2020)

The  outbreak  of  COVID-19  has  led  to  a  concerning  increase  of  fraudulent  online  activities  and  disinformation.  In  the  recent  
Communication Tackling COVID-19 disinformation: Getting the facts right, the Commission took stock of what has been done so far  
and proposed short-term measures responding in various areas to prevent,  fight and mitigate such activities  and the impact of  
disinformation.

The Commission cooperates with the other EU institutions and national authorities to monitor and share information  (1) on COVID-
19 related online threats and give cyber security guidance. 

The Commission provided advice to consumers on how to avoid online scams and encouraged online platforms to put in place  
effective measures to limit unfair practices on their platforms and to cooperate closely with national consumer protection (CPC)  
authorities (2).

Within  the  framework  of  the  Code  of  Practice  on  Disinformation (3),  the  Commission  is  monitoring  measures  taken  by  the 
signatories to limit the impact of COVID-19 related disinformation. In accordance with their internal rules, platforms are taking  
down content that could lead to physical harm or incite public disorder. 

The Commission will  now put in place an online platforms agile monitoring and reporting programme focused on COVID-19  
related disinformation and misinformation. 

Following a comprehensive assessment of the effectiveness of the Code, the Commission will consider further steps, including of  
possible regulatory nature.

⋅1∙ https://www.europol.europa.eu/staying-safe-during-covid-19-what-you-need-to-know  and  https://ec.europa.eu/digital-single-
market/en/news/cert-eu-issued-cyber-security-guidance-context-coronavirus-outbreak

⋅2∙ https://ec.europa.eu/info/live-work-travel-eu/consumers/enforcement-consumer-protection/scams-related-covid-19_en  
⋅3∙ https://ec.europa.eu/digital-single-market/en/news/code-practice-disinformation .  Google,  Facebook,  Twitter  and  Microsoft  are  amongst 

others signatories.
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