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The travel market is vastly complex
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Room availability &
conditions

ReservationsSearch for
accommodation /
display search results

Payment accommodation price

Commission payment
(only for confirmed bookings)

Reviews
(optional after stay)

Booking.com – How it works



Considerations for a
level-playing field.

Platforms empower small businesses to
benefit from the opportunities of
digitalisation

• Technology partner

• No listing fee, no exclusivity, no
minimum allocation

• Accommodation in full control

• Services include online marketing,
translation, customer service 24/7

• 3000+ people in Partner Services

How to ensure
fair competition



Default ranking finds the

best fit for guests.

Our website.

Dozens of metrics included

Fully automated and

dynamic

Alternative sort orders for

objective insight



Partners can access broad range of information

Competitive edge for SMEs

● Market insights

● Traveller information



Improving consumer choice.

Transparent comparison

by different criteria and

filters

Reliable reviews

unbiased and verified

reviews

Customer Service

in 43 languages

Lower prices

due to increased

competition



• More coherence and
collaboration between Member
States, the European Commission
and the European Parliament

• Stricter enforcement of existing
Single Market rules

• Carefully adapt existing
framework before adding
additional layers

• Adopt a problem and principles-
based approach

More European
Champions


