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straight line...




Building Users (Non-Domestic)
Unusual Suspects 2%

Central Government 45, S
Media 5 ‘
% 339 Construction Businesses

Building Users (Domestic) 5%._

Financial Services 5% __

Energy Sector 6%«‘

Other Public Sector #*

o

~ 10% NGOs & Think Tanks

Local Government e
Research & Academia

Breakdown of 2,000+ orgs participating in WorldGBC’s Build Upon Project

1. Intersector
stakeholder platforms
are needed

2. Process and quality
of community building
impacts solutions

3. Local — Regional —
National — EU level
governance structure
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“Overviews” to “Impact Frameworks”

renowiki

——

Would you employ 100 staff
that didn’t report or
coordinate with one another?

50-100 major initiatives tackling
market barriers per country

Less that 5% reporting progress
/ impact

No strategy to coordinate and
scale all this resource



lllustrative Impact Framework

BARRIERS TO DEEP RENOVATION
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ADMINISTRATIVE & ORGANISATIONAL
INITIATIVES

o P E

AWARENESS RAISING FINANCIAL & ECONOMIC
INITIATIVES INITIATIVES

o See Targets - Milestones - Indicators e See Targets - Milestones - Indicators o See Targels - MBestones - Indicators e See Targets - Milestones - Indicators

o See Targets - Migstones - iIndicators

1. Measurable
COLLECTIVE impact
indicators are critical

RENOVATION INNOQVATION
INITIATIVES INITIATIVES

e Se0 Targets - Milestones - Indicators e Soo Targets - Milestones - Indicators

2. Must capture
progress ACROSS
initiatives / areas

2030/2050

TARGETS/MILESTONES 3. Must generate
LEARNING on what is

effective
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Energy Efficiency Mortgages

e Preparing pan-EU framework for EEMSs.
Public consultation until 12 March

¢ Building Renovation Passports will be
crucial to market development

e Use of public funds to remove barriers to
leverage private investment

www.enerqyefficientmortgages.eu/

EeMAP

Energy officient

e iEth=



http://www.energyefficientmortgages.eu/

Creating Better Places for People
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BETTER PLACES
FOR PEOPLE

PUT WELLBEING AT THE
HEART OF YOUR BUILDING

@ 1%

Energy Costs

@ 9%

Rental Costs

0 90%

Staff costs in
salaries and
benefits




Creating Better Places for People

BETTER PLACES
CND DENDI E

ENVIRONMENTAL EXPERIENTIAL ECONOMIC

Lighting Perception of the working . Absenteeism

Indoor air quality environment, as measured by a . Staff turnover/retention
Thermal comfort staff survey . Revenue breakdown
Acoustics . Medical costs

Interior layout . Medical complaints
Look & feel . Physical complaints
Active/Inclusive design

Integration of nature

Amenities

1
2.
3.
4,
5.
6.
7.
8.
9.

Refers to the physical Refers to occupant perception of This °_3t°9°’Y|°°V9"3 the =
characteristics of the office their space, which is as important grqarfl;satlong outcomes, that '“SY
setting believed to have an as objective measures of the space e influenced by environment an
impact on employees. itself. experience. Typically these have a

financial implication.

Macro-level health and wellbeing impact analysis is important, but
practical project level tools are key to creating better places for people.



www.worldgbc.org [drinkwater@worldgbc.or

www.builldupon.eu/renovationrevolution
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mailto:jdrinkwater@worldgbc.org
http://www.buildupon.eu/renovationrevolution

