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“I would like next year’s European
Elections to be a landmark for European
democracy’.

“It is everybody’s duty to engage as never
before. And it is our collective duty to
deliver on what citizens expect”.

President Jean-Claude Juncker
#SOTEU
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Steering Group 3 Working Groups

to provide guidance. on campaign & digital matters,
outreach activities, audiovisual issues.
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“European Elections” instead of “EP Elections”.

EU-branding (wherever possible) instead of institutional logos.
Cross-referring to our respective campaigns and materials.

EC feeds content on electoral rights to EP elections portal

EC feeds countless examples of policies and projects to “What
Europe does for me” page.

Coordinated outreach to and mobilisation of Erasmus students,
trainees, civil society organisations, cinemas, football players, rural
communities etc.
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EP-EC cooperation in Member States

izmjenjive folije
cca 13 izmjena

Hackathon - Vilnius Public transportation — Germany Public transportation — Ljubljana

Joined-up approach on the ground:

EP Liaison Offices and Representations are working together in all
Member States.
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Role of the Commission

The Commission communicates on three fronts and in close cooperation with the EP,
in order to empower citizens to take informed decisions.

What the EU does Why and how to vote
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Communicating
What Europe does




Three corporate campaigns

_ Reaching out to young Highlighting people in
Showmg real Io.cayl . people across Europe, E U action working on the
stories & beneﬁagrles inviting them to rediscover ToGETHERWE  ground for the protection
of EU-funded projects. essential European values. Fomans of EU citizens.

Target groups:
People who are neutral or ambivalent about the EU (don’t know/don’t care).
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The results so far

EU

TOGE'I'HERWE
Phase 1: March 2017-March 2018 May 2018-present October 2018-present
*  Reach 203m citizens *  Reach nearly 40m citizens * Reach 10.4m citizens
*  Recall 25% (17-35 years old) * Views of short films 10m+
*  Impact +3% aware of positive *  Recall 26% * Paid digital advertising
EU impact and +5% agree EU *  Feeling proud to be impressions 299m
helps with jobs and growth in European 43%
their regions * Trustinthe EU51%

) *  Views of short movies 10m+
Phase 2: May 2018-on-going *  Visits to the website 1m
. Reach 40m citizens

*  Media coverage 195 pieces
*  Visits to the website 112k
* Video views 2,7m
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TOGETHER WE

PROTECT
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InvestEU: opportunities start here

e ™

Showcasing
the impact of EU funding
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#EUandME: reaching out to young Europeans

@ lucia.buzdugan « Follow

TH E STO RY o F MAX < . : - , v lucia.buzdugan Gesturile mici fac diferental

© Raise your Cup for Climate! @ ¥ @
#EUandMe Thanks to the EU, Max is able to work on protecting the privacy of EU % ¢ . Thank you @europeancommission @

1 @ourplanet_eu ® @urbarn.ro @
citizens when they go online, helping uphold EU data protection laws. Ocinitorastions

o #EVandME=The

#euandme #COP24 #climatechange
#savethenature #reusablecup #noplastic
#europeancommission #coffeelover
#coffeeaddict #coffeetogo #abouttoday
#staygreen #noplanetB

miamimicrogreens & -
oQd A
60 likes
Log in to like or co
= & Yodlube
European Commission created a poll — £ feeling excited b

= 31Januaryat19:06- G

@ Hundreds of contestants, 2 finalists and their visions of a sustainable
future in the EU MBQY. Now it's your tum to vote for your next Young
Filmmaker! Which movie idea do you want to see come to life? #EUandME

Category: SUSTAINABILITY ¢
(@ Noha Choukrallah B ... See more

55% ==

Noha 1§ Galambos = @

This poll has ended.

Q0% 356 187 Comments 780 shares

Showcasing
the core European values & achievements
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UNIONE EUROPE

EROI ORDINARI
PER IN TI STRAORDIN

JUNTOS

PROTEGEMOS
BOLIDARIE TA EUROPEA IN AZIONE
BPPO | TERREMOT! DEL 2016-2017

UESSithone

EU Maritime & Fish ©

JunTos
U E PROTEGEMOS
5 eLoR
S cocui: i LEIA A SUA
EWNAVEGACAO POR SATELITE ORTU WAABORDO
L PANIURUN I S SSTAAA BONCO MRS
£U together we pestest [ e— —
| [T amier
A SAFETY NET FOR SEA TURTLES:
f\‘ HOW THE EU IS HELPING
PROTECT OUR ECOSYSTEMS

FEUProtects - Sea turtie

EU Showcasing
the of the

TOGETHER WE

PROTECT
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Minimum requirements

Funded by the
European Union

Future long-term budget:
Communication and visibility requirements

Binding, simple and effective
For all programmes and management modes

Using EU emblem, intellectual property rights, proportionate communication efforts,

contribution to corporate communication and, where possible, financial corrections
in case of non-respect.
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1,400 Citizens' Dialogues — in over 450 towns in 27 EU Member States.
Online consultation on the Future of Europe

440 Europe Direct Information Centres (EDICs) engaging with citizens locally.
800 EU and national officials participated in Back-to-School in 2018.

These outreach activities are geared more and more to the elections.
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EC cooperates with national electoral bodies and publishes
updated information on voting rights and registration deadlines
on the Your Europe portal.

EC feeds this information into the EP’s elections portal

Targeted communication campaign in close cooperation with EP
to reach 17 million mobile EU citizens
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Social media: #EUelections2019

E [« ission @ @ @EU_Comn Jan 8
- Es op G ission Ml @ @EU_Commission - 15 Sep 2018 V. European Commission Mo @EU_Commission - Jan 6 v [O] T::ogl"m;:;rmm e b e
B B2 Did you know that no matter W_he"iy"“ Iive:in:the Fl/iyou have:theifight B [ nronths from now, Europe will have its most important rendezvous with = Only B months to go to the #EUelections2019...
to votelinthe Furcpesr and local blections? Get feadytoitake part in T voters for a generation! Take part in the #FutureOfEurope debate by sharing your concerns, hopes and
#EUelections2019: thistimeimvoting.eu #DemocracyDay #EUandME ;i : J nes B3 St
Don't miss the #EUelections2019, learn about your rights { Wwishes fad eceuropa.eu/consultation-t...
IT’S YOUR OPPORTUNITY
TO CHOOSE PEOPLE
Y ‘@5 g - i
= - o,
B 4 i ' o
a — To G
,y N\
S LY / @® EUROPE m=x
e 3
A i
TO REPRESENT YOU IN
THE EUROPEAN PARLIAMENT
O a N2 Qa2
European Commission B @ @FU_Commission - 15 Aug 2018 v We're heading out towards the stars
= The #EUelections2019 will be held on 23-26 May 2019. to help us navigate the Earth

This time we are not just asking you to vote, we are also asking you to help to
persuade others to vote too. Because when everybody votes, everybody wins.
This time, I'm voting — thistimeimvoting.eu

| #ThisisTheeu [[IEl

N
Commission

O 127 Tk QO 1ek

* 98 European Elections-related contents since 2018.
* 96.000 engagements, 4 million Twitter impressions, 2 million Facebook/Instagram users reached.

* EC has opened Social Media staff engagement tool (SMARP) to EP staff.
“ European
Commission



Video series: A Day in the Life of an EU citizen

CLEAN AIR
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Go-to-vote phase

EUROPEAN
ELECTIONS
2019

10 April 2019 - launch by EP

EC committed to support the EP’s go-to-vote efforts in this final phase, e.g. by

disseminating the go-to-vote spot via social media and the Europa Cinemas
Network, while continuing to roll out our corporate communication and linking it
where possible to the elections.
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EE19 Communication Toolkit

European o

Celd)
g

“ ‘ EE19 Toolkit Postcard

Ready to print — Ready to share




