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66% - and the aftermath
The 2019 historical turnout is cause for celebration for all Europeans. At the European Parliament office in Denmark, 
we achieved so much over the past 12 months and we take great pride in our record high 66 % turnout at the 
European Elections in May. The first half of 2019 at the office was dedicated entirely to whetting the appetite for 
voting, while the second half focused on the aftermath of the elections, by showcasing to citizens how their vote 
actively helped shape the future of Europe.

This annual report does not do justice to all our activities throughout the year, but we hope the reader will get an 
impression of our efforts to reach out to media, stakeholders and citizens alike. 

Public interest in our European democracy in the lead-up to the elections was never higher, and we did our utmost 
to seize this momentum. In spite of national elections 10 days later, the European angle never drowned in the 
media coverage. We worked towards making the European Parliament and the elections visible, transparent, and 
accessible for citizens and we aimed at reaching many corners of Denmark via social media, and by travelling there 
to spread the word. We were involved with the planning or execution of almost one hundred events across the 
country, spanning from Frederikshavn in Northern Jutland to Allinge in the Baltic Sea, spreading the message of the 
European Parliament campaign This Time I’m Voting.

Today, we know what made Danish voters turn up at the polls in record numbers in May. We also know who turned 
up. The youth, especially, cast their ballots in droves in comparison to past elections. And why did they vote? Climate 
change was a key reason. Brexit was another. This goes to show that the youth of Europe is ever more aware of the 
influence of the EU on crucial aspects of their lives. And now, with the new Europa Experience Centre, we have the 
ideal platform to build on this growing awareness, as we can offer a space in which citizens of all ages can learn 
about the EU with interactive stations, or groups can book presentations on the EU from our two dedicated hosts. In 
the past year alone, they have introduced more than 6000 students to the world of European democracy.

We have already had the pleasure of working with the new Danish MEPs and we look forward to continued 
collaboration on keeping citizens informed about the vital work they do. A small team like ours is dependent on 
working together not only with MEPs but also with a long list of partners. Thanks to all of you. You know who you are!

Anne Mette Vestergaard
Head of Office
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January

4/1 Stakeholder meeting
Novo Nordisk 8/1 Event

EU Careers talk

10/1 Event
Launch of Romanian 

presidency

11/1 Press event
New Year’s briefing for 

media partners

11/1 Stakeholder briefing
Altinget EU-network

11/1 Press meeting
DR

15-16/1 Press seminar 
Strasbourg

18/1 Press meeting
IPC

18/1 Press meeting
DR

22/1 Press briefing
EU for Dummies, Ritzau

22/1 Stakeholder briefing
DEO, Get ready for the elections 
Copenhagen

23/1 Press meeting
TV2 Lorry

24/1 Stakeholder meeting
DEO

24/1 Stakeholder meeting
Youth Democracy Festival

25/1 Press meeting
Refugee.Today

29/1 Stakeholder meeting
Democracy network

29/1 Stakeholder briefing
DEO, Get ready for the elections 
Aarhus

31/1 Stakeholder meeting
EDICs, Copenhagen

SCHOOL VISITS

19 visits
515 students
19 teachers
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February

4/2 Press meeting
DR

8/2 Press conference 
TAX 3 delegation visit
Denmark

11-14/2 Press seminar 
 Strasbourg

14/2 Event
European Youth Parliament

Odense

18/2 Road trip
Stakeholder meeting EDIC 
Struer

18/2 Stakeholder meeting
Vi Vil Europa network

12/2 Stakeholder meeting
Højskoleforeningen

18/2 Road trip
Holstebro

19/2 Road trip
Herning

19/2 Road trip
Silkeborg

20/2 Road trip
Vejle

21-22/2 Road trip
Aarhus

25/2 Road trip to schools
Gribskov

26/2 Road trip to schools
Birkerød

27/2 Road trip
Næstved

SCHOOL VISITS

19 visits
793 students
21 teachers
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March

1-2/3 Stakeholder and press meetings
Visit of director Steve Clark

2-3/3 Event
EU Youth Summit

6/3 Press seminar 
DMJX in Brussels

8/3 Event
Careers’ Fair Copenhagen

8/3 Event
This Time I’m Voting 

Campaign workshop

12-13/3 Press seminar 
Strasbourg

12/3 Public service
Register to vote cafe13/3 Event

This Time I’m Voting with 
International political 

science mentors
18/3 Press briefing
EU for Dummies
DMJX, Copenhagen

18/3 Road trip
Esbjerg

19/3 Road trip
Aabenraa

19/3 Road trip
Helsingør

20/3 Road trip
Kolding

20/3 Road trip
Haderslev

21-22/3 Road trip
Odense

20/3 Road trip
Sønderborg

21/3 Public service
Register to vote cafe

25/3 Public service
Register to vote cafe

25/3 Stakeholder meeting
LIF

SCHOOL VISITS

18 visits
541 students
18 teachers

5/3 Stakeholder briefing
Teachers in Fredericia
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April

1/4 Road trip
Hjørring

2/4 Road trip
Thisted

2/4 Stakeholder seminar 
3F in Brussels

3-4/4 Press seminar 
Brussels

3/4 Stakeholder seminar
FOA in Brussels

3/4 Road trip
Viborg

3/4 Public service
Register to vote cafe

3/4 Road trip
Skive

4-5/4 Road trip
Aalborg

4/4 Stakeholder meeting
Højskoleforeningen

5/4 Road trip
Frederikshavn

6/4 Stakeholder briefing 
Europa-Akademiet

SCHOOL VISITS

18 visits
425 students
18 teachers

7/4 Stakeholder briefing 
Fødevarestyrelsen

9/4 Press meeting 
Ekstra-Bladet

9-10/4 Press seminar 
Young journalists

Brussels

11/4 Press meeting
Idea exchange DMJX

12/4 Press briefing
Computerworld

12/4 Stakeholder briefing
Det Udenrigspolitiske Selskab

12/4 Public service
Register to vote cafe

15-18/4 Press seminar 
in Brussels

23/4 Stakeholder briefing
European Environment Agency

24/4 Event
Choose Your Future

Video launch

24/4 Press meeting
DR

26/4 Press meeting
Radio24syv

24/4 Stakeholder briefing
CBC

29/4 Press briefing 
EU for Dummies
Ekstra-Bladet

30/4 Press briefing 
EU for Dummies
International Press Centre
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May

2/5 Stakeholder briefing
Ministry of Foreign Affairs

3/5 Stakeholder briefing
Swedish EDICs

9/5 Event
Europe Day Open Doors

9/5 Stakeholder briefing
European Youth

10/5 Event
European Youth Copenhagen 
and EY Norway - This Time I’m 

Voting and EY initiatives

10-12/5 Event
Young Europe is Voting
Youth Island

15/5 Event
EU briefing in Copenhagen

15/5 Event
Live screening
Spitzenkandidat debate 

17/5 Event
Elections concert and quiz
Volunteer-led

22/5 Stakeholder briefing
Ministry of Finance

25/5 Event
Climate march in Copenhagen 

Participation with Nyt Europa

26/5 EUROPEAN ELECTIONS
Elections night at the National Parliament

27/5 Event
Election morning with 
media partner

27/5 Stakeholder meeting 
Efterskoleforeningen

28/5 Stakeholder briefing 
Finansforbundet

SCHOOL VISITS

19 visits
514 students
19 teachers

7/5 DANISH ELECTIONS 
CALLED FOR 5 JUNE

28/5 Stakeholder briefing 
Europa Akademiet

29/5 Stakeholder briefing 
Energistyrelsen
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June

4/6 Stakeholder briefing
DJØF

13-14/6 Event
Pop-up activities 
at the People’s 
Meeting 

15/6 Stakeholder meeting 
Nyt Europa

15/6 Stakeholder meeting 
Efterskoleforeningen

15/6 Stakeholder meeting 
Rejsby Efterskole

18/6 Stakeholder meeting 
Novo Nordisk

19/6 Stakeholder meeting 
National Parliament

20/6 Stakeholder meeting 
Højskoleforeningen 20/6 Stakeholder briefing 

Ministry of Education

14/6 Event
People’s Meeting: Let 
the old people decide

14/6 Event
People’s Meeting: 
The power game

14/6 Event
People’s Meeting: 

Trolls in the political 
discourse

15/6 Event
People’s Meeting: 
EU situation room 

workshop

SCHOOL VISITS

3 visits
53 students
3 teachers

5/6 DANISH NATIONAL 
ELECTIONS

14/6 Event
People’s Meeting: 

Brexit means bother
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July

SCHOOL VISITS

June and July
are school exams and 

holiday months

1/7 Journalist briefing
Strasbourg

2/7 Journalist meeting
Jyllands-Posten

6/7 Stakeholder meeting
French Embassy

9/7 Stakeholder meeting
Europa-Nævnet

2-3/7 New MEP welcome 
meetings

2/7 Stakeholder meeting
Dansk Energi

5/7 Media appearance 
Orientering Europa

31/7 Stakeholder meeting 
EU cyclists

10/7 Stakeholder meeting
TTIV European Youth
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August

SCHOOL VISITS

5 visits
250 students

6 teachers

7/8 Stakeholder meeting
French Embassy

8/8 Stakeholder meeting
DEO

9/8 Stakeholder meeting
FIC Ungdom

17/8 Event
The EU does Pride:
United in Diversity

20/8 Stakeholder meeting
Dutch Embassy

27/8 Press meeting
Kristeligt Dagblad

27/8 Stakeholder meeting
Vi Vil Europa network

27/8 Event 
DHL - Running for Europe

28/8 Stakeholder meeting
European Movement Denmark

29/8 Stakeholder meeting
Foreign Ministry

29/8 New MEP welcome meeting
European Environment Agency
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September

SCHOOL VISITS

29 visits
771 students
29 teachers

2/9 Stakeholder meeting
French Embassy

3/9 Press meeting
Altinget

3/9 Stakeholder seminar
Dansk Metal

5/9 Press meeting
Freelance journalist

12/9 Stakeholder briefing
Social science teachers

17/9 Stakeholder meeting
World Pride 2021

18/9 Press meeting
Amager Director

18/9 Press meeting
DR P4

20/9 Press briefing
In National Parliament

20/9 Network meeting
Europa-Nævn network 
Conference

7-8/9 Event
Youth Democracy Festival
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SCHOOL VISITS

27 visits
781 students
27 teachers

October

2/10 Stakeholder seminar
AL Efteruddannelse

3/10 Stakeholder meeting
Europa-Nævnet

4/10 Stakeholder meeting
FIC Ungdom

7/10 Stakeholder seminar
EPAS teachers

9/10 Stakeholder meeting
UC Syd

9/10 Stakeholder meeting
DUS Allstars

10/10 Press meeting
Fagbladet Journalisten

11/10 Event
Culture Night at Europa Experience

23/10 Stakeholder seminar
AL Efteruddannelse

23/10 Stakeholder meeting
National Parliament

25/10 Press meeting
Spektrum

28/10 New MEP welcome meeting
Novo Nordisk

29/10 Press meeting
Freelance journalist

29/10 Stakeholder meeting
FIC Ungdom
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November

SCHOOL VISITS

31 visits
935 students
31 teachers

1/11 Press briefing
In National Parliament

4/11 Stakeholder meeting
European Movement

5/11 Stakeholder meeting
Hungarian Embassy

7/11 Stakeholder meeting
Europe’s People’s Forum 6-8/11 

LUX films days

12/11 Stakeholder seminar
Dansk Socialrådgiverforening

13/11 Stakeholder meeting
Commission, DGCOMM Brussels

14/11 Stakeholder meeting
CBS International Dept

18/11 Stakeholder meeting
European Horizons UCPH19/11 Stakeholder meeting

Think Europe

22/11 Media interview
Orientering Europa, DR P1

29/11 Press meeting
Jaume Duch with Altinget

29/11 Stakeholder event
Europa Experience Inauguration
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December

SCHOOL VISITS

5 visits
284 students

5 teachers

3/12 Stakeholder meeting
Vi Vil Europa network

6/12 Press briefing
In National Parliament

11/12 Press meeting
Spektrum

11/12 Stakeholder meeting
Danish Cartoonists

12/12 Event
UK elections : What next for the EU?

13/12 Event
Sakharov Prize for Freedom of Thought:
Rule of Law, UK and EU perspectives

16/12 Press meeting
Magasinet Europa

11/12 Stakeholder event 
Christmas networking

2/12 Stakeholder event
Celebration of Romanian presidency

5/12 28/28 Joint meeting
EP offices and EC representations

in Brussels



HIGHLIGHTS
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School visits 

6001
students

203
schools

210
teachers

The EPLO regularly receives schools from all over the country at the Europe House. All visits are tailormade 
and can include a presentation on the EU focusing on the role of the EU institutions, the legislative work 
of the EP and the Danish MEPs, role plays, or quizzes. The presentations are organised in cooperation with 
the European Commission Representation and last between one and two hours. 

Throughout 2019, we received a total of 6001 students and 210 teachers from 203 different schools 
across the country, including vocational schools. This marks a significant increase from the 1,622 students 
received in all of 2018. 

The Europe House was able to expand its school outreach efforts thanks to two Europa Experience 
hosts, who have school presentations as a core part of their work. Following the tailor-made and highly 
interactive presentation on the EU. School classes are taken to the Europa Experience Centre, where they 
are encouraged to delve deeper into areas of interest.

The Europa Experience hosts have proven an invaluable addition to the Europe House, and their work was 
duly highlighted and praised by Commissioner Margrethe Vestager during her speech at the inauguration of 
the Europa Experience Centre. They act as the first ones presenting young people to European Democracy.

The feedback received from teachers is overwhelmingly positive, and the school visits on average receive 
a 93% approval rating.
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Go to vote postcard gimmick 
In an era of social media and online communication, old-fashioned personal offline tools are back! On 
social media, citizens tend to talk to their peers in bubbles, whereas a personal contact can convince and 
change people’s minds. 

The EPLO therefore tried to invent an old-fashioned, yet innovative way of convincing our target groups 
to vote at the elections. At our events all participants were encouraged to write postcards reminding 
themselves or friends to vote in the upcoming elections. A mailbox was at the ready, and in the beginning 
of May 2019, all cards were sent as a reminder to vote.  

A total of 30 cardboard mailboxes and different batches of postcards were produced and sent to EPAS 
schools, campaign-volunteers and partner organisations.

In addition to the postcards used during direct contacts at events, we carried out a so-called Go-card 
campaign for a three week period at the end of April and beginning of May 2019 as a reminder to vote. The   
popular Go-cards are located at cafes, schools, libraries and public transport across the country and proved 
to be a good opportunity to communicate locally about the elections.  

The Go Card campaign included two different postcards and with 82% and 89% both cards reached a 
higher-than-average distribution rate.

In total more than 170,500 cards were distributed as a result of the two gimmicks. 
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EU for Dummies
During the early stages of the election campaign the EPLO developed a media briefing concept under the 
headline “EU for Dummies”. 

The purpose was to strengthen the quality as well as quantity of the EU coverage leading up the European 
elections by reaching out as broadly as possible. 

In the autumn of 2018, the office tested this new concept with presentations for a group of young AV and 
online journalists from DR, the national public-service broadcaster and this was repeated a month later 
for journalists from Berlingske, a major national newspaper. The briefings proved useful as the journalists 
gained a quick insight into the European Parliament, European elections and how to cover them.

As a result of the first two briefings the EPLO decided to continue the concept and arranged a total of 
12 briefings all over Denmark held from September 2018 to April 2019. The key to tailor the approach: 
meetings with media usually took place in their own setting, we adapted our presentations to their 
schedule (sometimes 15 minutes, sometimes one hour) and we focused on subjects that were of interest 
to each audience and were generally open to their wishes and demands. 

In total 238 journalists from national, regional, local and specialised TV, radio and print media participated 
in these briefings. The majority of the participants were journalists usually covering Danish politics, 
regional/local affairs, specialised subjects etc., i.e. not prone to giving much thought to European and EP 
affairs in their daily work. In this way the briefings significantly contributed to raising the awareness of the 
Danish press of the European elections in particular and EP affairs in general.
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EU Youth Summit at the National Parliament 

180
participants

5 
media items

The annual EU Youth Summit took place on 2-3 March at the National Parliament and 180 young people 
aged 15 to 25 participated from different regions of the country. The EU Youth Summit, which was organised 
by the EPLO and volunteers from FIC Ungdom, was implemented as a large-scale role play at which the 
participants were seated and acted as if they were part of a real EU Summit. The purpose of this annual 
Youth summit is to engage the youth in the political debate and put their opinions on the future of Europe 
on the agenda.  

This year’s theme was ‘Democracy in Europe’ and all parts of the role-play had elements of how to 
increase youth participation at elections. Prior to the event, participants were assigned roles according 
to five different councils of ministers, and during the entire weekend the participants acted upon their 
roles, including plenum negotiations and bilateral meetings, and they were interviewed for a very active 
Facebook Page by participants acting as journalists. Fake news likewise played a prominent role with some 
of the journalists spreading fake news and thereby forcing the participants to apply critical thinking. The 
participants produced a final charter with their views on how to ensure the European democracy.     

The Speaker of the National Parliament, Pia Kjærsgaard, opened the summit by emphasising the 
importance of not taking democracy for granted, and MEP Jeppe Kofod (S&D) gave a speech focusing on 
the importance of active participation in European democracy. As a special feature, Director Steve Clark 
gave a presentation on the European Parliament’s election campaign “This Time I’m Voting“ and during the 
weekend, election materials were widely used, amongst others as props in a competition.

1 post - 88 interactions 2 tweets - 10 interactions 1 post - 48 interactions



23

100 days to go: Op-eds in regional press
The EPLO took the opportunity of the 100 days before the European elections to launch a broad campaign 
in local and regional press to direct readers’ focus towards the upcoming elections. The campaign took the 
form of op-eds signed by the Head of Office, Anne Mette Vestergaard, or articles published in local and 
regional press. 

All texts were tailormade to the local context, comparing local turn-out figures of the 2014 European 
elections to the national average and pointing out which polling stations in the local area had the highest/
lowest turn-out. This information was used to encourage voters to go and vote to ”keep their municipality 
above the national average”, ”bring turn-out closer to the average”, ”make sure their own local polling 
station doesn’t finish last in their voting district” etc. At the same time, it was pointed out that voting matters 
because it gives influence over important policy areas. In addition, a reference to the thistimeimvoting.eu 
website was included in a majority of the texts. 

The texts were published in print and online media all over the country (many of them free newspapers 
distributed to all households), including in regions and municipalities with a traditionally low average 
turn-out. In this way the campaign reached audiences that are usually not very interested in European 
and/or national politics, but take an interest in local issues . 

In total more than 50 texts were placed in local and regional print and/or online press.
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Roadtrip to Regions  
The first half of 2019 saw the office travel around the country in order to spread the word on the elections 
and ensure that as many Danes and European expats as possible in all regions of the country were aware 
of the upcoming elections. The road trips were divided into three week-long trips to regions of Jutland and 
Funen, and several one-day visits to cities across Zealand. Over the course of the road trips, we managed 
to visit 22 different cities, completing a range of activities in each city.

The road trip served as a tangible reminder of the presence of the EU and the EP in the everyday lives of 
Danish citizens by appearing in cityscapes across the country with the This Time I’m Voting-message.

Street actions
The EPLO defied the cold winter and spring weather to appear in 9 town squares and central pedestrian 
streets. Accompanied by a large backdrop showing some of the diverse reasons why one might get 
engaged in the elections and vote, EPLO staffers gave passers-by liquorice pipes as rewards for guessing 
the upcoming election date. In some cases, the street action was preceded by a radio and/or TV interview 
announcing our presence in the cities, so that citizens knew where to find us. There was also coverage of 
the street actions in regional tv outlets, with media stories about the actions in, amongst others, Holstebro 
and Silkeborg. In Aalborg, volunteers joined the street action and assisted the EPLO.

School and library visits
As part of the roadtrip, the office made its way to 21 school and 2 libraries for interactive presentations 
on the upcoming elections. Depending on the size of the audience, talks included Kahoot quizzes, which 
allowed for large groups to participate, or more down-scaled events at which students and young people 
could ask questions.

Students were given an introduction to the work of the European Parliament, the importance of the 
elections, and the election campaign This Time I’m Voting.

2751
participants

51
activities

22
cities

136
journalists

20
media items

23
media 

meetings
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EU cafés
A somewhat experimental form, the open EU cafés proved to be a format which could be promising. 
The EPLO carried out 3 EU cafés, at which small groups of participants were able to engage directly with 
someone from the EU institutions in an intimate setting and ask their questions and put forward their 
concerns. It also allowed the EPLO to get to know local figures in the political landscape, both at grassroots 
level and in party politics.

EU briefings
Each day of the roadtrips culminated in evening briefings on the EU and the elections. In total, there were 
16 EU briefings. Each briefing consisted of talks on the European Parliament, the election campaign This 
Time I’m Voting, and the problem of fake news and how to combat it. Participants were encouraged to a 
high degree of group discussions, and tasked with considering how they could each make an effort in their 
local area to help spread knowledge and awareness of the EU and the elections. 

Media 
During the three-week roadtrip around the country we met with 23 local and regional newspapers, TV 
and radio stations. All meetings took place on the address of the media and consisted e.g. of briefings 
for the staff and meetings with editors. Key to the success was the tailored, localised approach: localised 
content, focus on subjects with special interest for the specific region, adaptation to the needs and 
expectations of the media as concerns length and content of briefings. 

The roadtrip was covered in more than 20 news items in regional/local press, including interviews with 
EPLO staff and citizens on TV and radio. Also, our visits to media all over the country resulted in many of 
those media contacting us in the days immediately prior to the elections for inspiration, interviews etc. 
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This Time I’m Voting 
This Time I’m Voting was the European Parliament’s EU-wide election campaign aiming at mobilising voters 
to mobilise one another. Lessons were learned from abroad and rather than telling citizens to vote, the 
offices took a supportive role by educating people to being democratic pillars of their own communities 
and encouraging their peers to vote. The concept was fundamentally to encourage and support volunteers 
through an online platform and resources. 

The campaign was rolled out in Denmark mainly through collaborations with partner organisations, as 
there is a rich association and NGO scene. The office also hosted three This Time I’m Voting welcome 
meetings for volunteers in different parts of the country, a volunteer workshop culminating in the planning 
and execution of a Europe Day concert a week before the elections at a key venue for internationals in 
Copenhagen, one cross-border event bringing together Danes and Germans from European Youth, and 
numerous country-spanning events during our road trips, as described earlier. 

All the office’s activities were underpinned with the message of This Time I’m Voting. Amongst major 
projects was Young Europe is Voting, in which 200 youths from all over Europe spent a week at Danish 
folk high schools and then gathered on the Youth Island off the coast of Copenhagen. On the island, they 
developed a manifesto for the future which they later presented in Brussels. Throughout, they encouraged 
young people across Europe to vote and acted as unofficial ambassadors for the elections.

The postcards which were distributed at all our events and given to partner organisations all carried the 
messages of This Time I’m Voting, and so hundreds of people received reminders to vote in the weeks 
leading up to the elections.

The volunteer community established during the election year across Europe will be nurtured and 
supported via a new platform, together.eu, or sammen-om.eu in Danish, which will be further developed 
in 2020.
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Election days 
Election night
The office spent election day following election activities and go-to-vote calls from various influencers 
and prominent figures. These activities carried into the evening, albeit at the National Parliament, which 
is where most of the Danish parties chose to have their election parties. This meant that the office could 
immediately seek out and establish connections with the newly elected MEPs and make them aware of the 
work of the office and how we might best work together.

By the end of election night, 66% of Danes had voted, in comparison with 56.3% in 2014.

Election morning 
In the morning on 27 May, in cooperation with EP media partner Altinget, the EPLO invited the public for 
an “Election Morning” on Altinget’s premises. The purpose was to give a first assessment of the Danish 
and European election results and their implications. We had invited several candidates, elected as well 
as unelected, to present their take on the elections. Also, several of Altinget’s own staff as well as experts 
presented their first analyses of the results. Altinget’s EU correspondent, Thomas Lauritzen, appeared 
live on screen from the VoxBox studio in Brussels. Finally, Head of EPLO, Anne Mette Vestergaard, 
presented the next steps, with a focus on the election of the Commission President and the hearings of the 
commissioners in the European Parliament. Public broadcaster DR was present at the event to interview 
MEPs.

4 posts - 512 interactions 18 tweets - 121 interactions 5 posts - 510 interactions
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People’s Meeting 2019

3
media items

750
participants

During the People’s Meeting of Bornholm on 13-16 June, the EPLO’s flagship event was a series of debates 
welcoming the newly elected MEPs. These debates were moderated by Thomas Lauritzen of Altinget and 
were broadcast in his EU podcast for Altinget (Parlamentet) over the summer of 2019.

The first debate featured two newly elected young MEPs, Niels Fuglsang (S&D) and post-brexit MEP Linea 
Søgaard-Lidell (RE). The second debate on the influence of brexit on the work of the EP included amongst 
others MEPs Jeppe Kofod (S&D) and Pernille Weiss (EPP) as well as the British ambassador to Denmark. 
The third debate featured MEP Morten Løkkegaard (RE) and former MEP Helle Thorning-Schmidt 
(former prime minister, S&D), who debated the upcoming fight for thetop EU jobs. 

All debates were extensively covered on social media and the fight for seats at the venue was fierce.

During other activities done with partners, including the European Commission Representation and the 
Young Europe Is Voting-project, the EPLO carried out actions to ensure a higher degree of recognition of 
the MEPs from the get-go. The game “Know your MEP” tasked participants with matching the names of 
MEPs with their photos. The quiz proved popular, and a simple and useful tool to gamify political awareness.

3
podcasts

2 posts - 43 interactions 22 tweets - 161 interactions 8 posts - 234 interactions
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Welcoming the new MEPs
After the elections, the office was faced with the task of introducing the new MEPs properly to the public. 
This involved establishing relations with the new MEPs as quickly as possible and then using those 
connections to produce quality content with MEPs at the front and centre.

Apart from the aforementioned “Know Your MEP”-game, a product which continued to be used and 
distributed amongst partners, the office encouraged citizens at the People’s Meeting to write postcards 
to the MEPs with their well-wishes and recommendations for their mandate, which the MEPs received in 
Strasbourg.

The office also took steps to produce videos with the new MEPs in which they were able to present their 
core causes and what they hope to achieve during their terms.

Throughout the summer and autumn, the office completed several video projects with the MEPs. Amongst 
them was a video series in which they recalled the fall of the Berlin Wall on the 30th anniversary of the 
event, and explained what it meant to them.

In the lead-up to the Commissioner hearings, the MEPs were also tasked with explaining on video what 
roles they would play, especially those who acted as coordinators in their committees, and what they 
expected from the hearings. This helped bring to the fore topics of special interest in a Danish context.
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EPAS seminar

35
participants

The European Parliament Ambassador School (EPAS) project has been implemented all over Europe and in 
Denmark. As of 2020, there are 19 Danish ambassador schools in the programme, encompassing 5700 
students across the country.

On 7 October, the office arranged a seminar for EPAS teachers at the Europe House.

This annual event ensures that teachers whose schools are enrolled as European Parliament Ambassador 
Schools are sufficiently up to speed on developments in the EU and filled with fresh inspiration and 
motivation for how to teach their classes.

The 35 participants were treated to talks by DR journalist Karin Axelsson on Brexit and the EU in times of 
upheaval, Cecilie Stokholm Banke from the Danish Institute of International Studies on the development 
of the EU from a peace project to its present state, and Professor Rebecca Adler-Nissen, expert on the EU 
from the University of Copenhagen on “The EU - between diplomacy and democracy”.

In Denmark, each EPAS school has one or two MEP assigned to it, and throughout the year, these schools 
will set up Skype talks with their associated MEP. Students can ask the MEP questions and exchange views 
in an informal setting. MEP Christel Schaldemose participated in the EPAS seminar over Skype to tell the 
teachers, some of whom were new to the project, how this exchange works and what the teachers might 
expect from the collaboration.

The teachers were subsequently given a tour of the new Europa Experience Centre, to show them the 
available educational offers for school visits.
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Commissioner hearings
The Danish MEPs were highly active during the commissioner hearings, not only during the hearing of the 
Danish Vice President-elect Margrethe Vestager, but also during hearings of commissioners pertaining to 
fields of particular interest to the Danish public. 

The EPLO took steps to ensure the Denmark-based audience would be primed for the elections with 
infographics explaining the process towards electing the new European Commission. Once the hearings 
came, the EPLO covered the activities of MEPs across platforms, with a notable push on Twitter via live 
tweets of the Q&A sessions involving Danish MEPs.

During the month of October and throughout the additional hearings at the beginning of November, 
the EPLO achieved a reach of 66,025 and 803 interactions from 42 Twitter posts covering the hearings in 
general. Coverage of the hearing of Commissioner-elect Vestager alone achieved 15,623 reach and 177 
interactions from 6 tweets. The communication action caused a slight spike in Twitter activity for that 
month.

5 posts - 242 interactions 48 tweets - 980 interactions 6 posts - 226 interactions
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Inauguration of the Europa Experience
On 29 November, the Copenhagen Europa Experience Centre was officially unveiled.

The heads of the European Parliament Liaison office and the Commission Representation, Anne Mette 
Vestergaard and Stina Soewarta welcomed the guests to the event and passed the stage to the three 
special guests. European Parliament Vice President Othmar Karas, Commissioner Margrethe Vestager, 
Danish Minister for Foreign Affairs Jeppe Kofod, representing the three aspects of European collaboration, 
each gave a speech and had the joint honour of cutting the ribbons and officially opening the Europa 
Experience Centre.

All three special guests emphasised the importance of the democratic role of citizens and keeping them 
informed, a task the new interactive exhibition centre and its dedicated hosts are sure to live up to.

The 93 guests were treated to a jazz version of the Europe anthemn before they accompanied the special 
guests to the ribbon cutting ceremony. This was followed by a tour of the interactive exhibition and a 
lively exchange of views between Vice President Karas, Commissioner Vestager, and youth from the Europe 
Academy.

The event was covered across social media and achieved a high level of engagement across platforms. 
Twitter was especially fruitful with live tweeting from the speeches, garnering 296 interactions and 26,659 
impressions. 

5 tweets - 296 interactions 3 posts - 119 interactions5 posts - 444 interactions



Tis the season to be crafty
The office took efforts to shake up the annual Christmas calendar on Facebook with special DIY Christmas 
crafts, termed “Interactive Advent”.  This played into the theme of the Christmas calendar as a whole, as it 
focused on European traditions. Advent Sundays, then, were dedicated to the Danish tradition of Christmas 
handicrafts.

The “challenges” for each Advent included a challenge identifying the correct number of EU-themed 
baubles hidden in the Europa Experience Centre, folding a pleated EU-Christmas heart, folding EU stars, 
and making your own Christmas cornet featuring Commissioner Margrethe Vestager, with her permission 
kitted out in seasonal attire.

The Christmas crafts proved highly popular across appropriate social media platforms. On Facebook, the 
four posts returned 21,186 impressions and 441 engagements, with especially the foldable stars proving a 
big hit. On Instagram, they were similarly successful with 3456 impressions and 157 engagements.

4 posts - 441 interactions 4 posts - 157 interactions
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Value activities
International Women’s Day on 8 March was marked with an online activity linking efforts to increase women’s 
participation in politics with voting. The campaign achieved a reach of 3887 and 111 engagements from minimal 
investment.

Europe Day on 9 May was celebrated with an open day. European Commissioner Margrethe Vestager spoke at 
a small reception at the Europe House, and guests stopping by the House were treated to cupcakes with election 
reminders and crafts tables, at which they could make their own election badges. As per custom in a country which 
enjoys flags, the buses of Copenhagen were adorned with EU and Danish flags to celebrate the day.

The office also contributed to the Europe-wide campaign to mark the 30th anniversary of the fall of the Berlin 
Wall on 9 November with a series of videos featuring the MEPs sharing their memories of the event or what this 
momentous event continues to mean to them now. This was a necessary addendum, as a number of the new 
Danish MEPs are too young to remember the fall of the Wall. The video series garnered 4193 impressions and 97 
interactions from six posts on Instagram. The videos were subsequently shared on YouTube, on europarl.dk, and 
shared on Facebook.

On 13 December, the office hosted an event in the spirit of the Sakharov Prize for Freedom of Thought. One and 
a half months before Britain leaving the EU, Eleanor Sharpston, Advocate General at the Court of Justice of the 
European Union, came to offer a view on the importance of the rule of law and its current state, with examples from 
the EU and the UK. Ulla Neergaard, Professor of European law at the University of Copenhagen, moderated the 
talk, which drew in a considerable audience. The office also made sure to spread news about the 2019 winner of the 
Sakharov Prize for Freedom of Thought, Ilham Tohti, across platforms.

7 posts - 901 interactions 13 posts - 238 interactions5 tweets - 108 interactions



Gender balance
Debates that impact policy-making and the lives of European citizens take place in Brussels and in the EP 
Offices in the Member States every day. More gender diversity is needed in these debates, because good 
policy comes from new perspectives and fresh analyses which are reflective of the societies it impacts on.

In accordance with the policy of the European Parliament, the offce takes active steps to improve the 
gender balance among speakers at public events. In comparison with 2018, this was a success. While 
speakers were skewed towards a higher number of male speakers, the overall picture for 2019 is more 
balanced. While there are slightly more male MEP speakers, there are more female expert speakers.

In 2019, 139 female and 103 male panelists, work shop hosts and experts engaged citizens and groups 
on themes relating to the EU and the European elections. Thus, women made up 57.4% of speakers to 
42.6% men. This is a significant leap from 43.1% female speakers in 2018.

MEP gender balance
While the new make-up of the Danish contigent of MEPs is not only politically very different to the 2014-
2019 iteration, the gender balance has also changed significantly. Formerly, only 4 of 13 MEPs were women, 
while this rose to 6 of 13 after the elections. With Britain leaving the EU on 31 January  2020, the 14th 
Danish mandate has been able to assume her role af an MEP. There is now a 7/7 split of male and female 
Danish MEPs.

This has already been reflected in the gender balance at events. In 2018, female MEPs were only 38.8 % of 
participant speakers at the office’s events. This number has risen considerably, to 47.7% for 2019.

139 103

49 56
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Choose Your Future video

90
airings

11
media items

50
influencers

Perhaps you are one of the 136,000,000 who saw the Choose Your Future video on the European Parliaments 
platforms? In April, the Parliament released an emotionally captivating video showing that despite our 
differences we vote for the future we want our children to grow up in.     

The video had an added dimension in the Danish campaign and media landscape due to the Danish 
connection: The Danish production company behind the film meant that there was a solid media interest 
in the project. It also meant that the office was able to have a hands-on approach to certain aspects of the 
film in post-production, such as supervising the recording of the Danish voiceover.

The video was covered fairly well by Danish media with 11 media items in TV and online media. It was 
aired on TV2 News on 29 April and continously on DK4 with around 90 airings while the major newspapers 
Ekstra Bladet, Berlingske and Politiken embedded the video and published online articles focusing on the 
reactions to the video.  

On the EPLO’s social media platforms,  the video achieved a high organic outreach immediately following 
the launch with 5,723 minutes viewed. Additionally, the video was used as a “go to vote“ push during 
the last days leading up to the elections.  On Facebook the “go to vote“ push received 619 reactions 
from a reach of 27,628 people, making it one of our all time best preforming promotions. Across all 
social media platforms (Facebook, Twitter and Instagram) the video resulted in 861 interactions. 

A total of 50 opinion-makers or influencers shared the video on Facebook, Twitter and/or Instagram 
with the most noteworthy being actor Pilou Asbæk (702,000 followers on Instagram), Margrethe Vestager 
(260,000 followers on Twitter) and Save the Children Denmark (84,000 followers on Facebook).   

The day before the launch of the Choose Your Future video, the EPLO organised a “sneak peek” for the press, 
stakeholders and This Time I’m Voting volunteers, with a total of 30 participants. The event was themed 
around the idea of a baby reveal party. Participants left congratulations for a “well-made”, “emotionally 
affective”, “heartwrenching” and “touching and refreshing“ film on wish trees.
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Oh so many videos...
As focus on social media has gradually shifted towards videos, the office has taken steps to be at the 
forefront of developments by ensuring a steady flow of videos to be shared, whether videos produced by 
partners or in-house.

On Facebook, our main channel for distributing video content, 45.76% of all video views were of locally 
produced content. The remaining content was produced in Brussels at high quality. The office has simply 
supplemented the steady flow of video content with videos covering Denmark-specific content or 
procedures, and Danish MEPs, who we aim to feature in a video project on a regular basis. Instagram is  a 
secondary and equally important platform for video sharing, but the type of videos differ somewhat. As a 
result, there was limited overlap between the two platforms, as the tonal requirements are quite different 
for both. Videos that do well on Facebook tend to be somewhat more content-heavy than Instagram, on 
which short, light content is favoured.

In-house videos
The office took steps to produce videos of our own in greater measure than previously. This is both to 
ensure that we have the local angles covered, as well as helping raise the visibility of MEPs and the work of 
the office as such.

Amongst the most notable examples, the office produced a video showing how to postal vote. The video 
was disseminated multiple times on multiple platforms, including as a targeted ad to encourage citizens in 
Aalborg to postal vote ahead of time as the election day was the day after the Aalborg carnival. The video 
achieved a reach of 75,949 and 15,943 minutes viewed and proved to be our most successful video of 
the election year.

140 463,357 213,677 47

IG videosVideo views Minutes 
viewed

11,967

Videos IG views
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This Time I’m Voting
The election campaign was the cornerstone of our video work. The office had a series of 34 vox pop 
videos produced, which were run on social media and/or aired on DK4. The videos drew high numbers of 
views and the best-performing vox pop video reached 53,070 people and 9,391 minutes viewed.

The office also made This Time I’m Voting testimonial videos with various politicians, civil society figures, 
and campaign volunteers announcing their reasons for voting. Videos featuring volunteers were sent to 
the volunteers for sharing on their platforms, which is why we do not have the viewing figures for these 
videos. In total, 27 testimonial videos featuring a single participant were shot, most prominently featuring 
competition commissioner Margrethe Vestager. Additionally, amongst the testimonials were videos 
featuring all the then-current MEPs as well as a video with the lead candidate for each party, to ensure 
equal visibility to all parties.

Efforts were made to integrate the campaign action in other events as well, for example leading to a This 
Time I’m Voting testimonial video competition at the EU Youth Summit. From this, 16 separate videos were 
sent to the “stars” for sharing at will.

Partner videos
Another notable factor in the production of videos was collaboration with partners. The Aarhus Student 
House produced a video showing the different scenarios for how to vote as an EU citizen. In the days leading 
up to the election, the Young Europe is Voting project, which the European Parliament had supported, 
released its video manifesto from the Youth Island with participants encouraging young people to cast 
their votes in the elections. The Young Europe is Voting video reached 17,037 people, and was watched 
for a total of 1,684 minutes. 
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Facebook
The office works according to the principle of providing Facebook users with a daily dose of the EU. 

Facebook has 3,800,000 Danish users and therefore all target groups can be reached - from specific 
stakeholders to the youth. All our posts published on Facebook have a specific target audience and are 
created and promoted based on that target audience. As our 17,499 fans (as of 31 December 2019) 
represent a wide variety of age groups and audiences, we seek variety in terms of the content published 
on our page with both centrally and locally produced material.

The EPLO has taken charge of Facebook promotion itself to ensure that posts reach an engaged and/or 
interested audience for its content. Emphasis has been placed on the quality of views and ensuring that 
viewers keep watching our content till the end. In the time following the elections, we have focused our 
efforts on presenting the new MEPs and their work in a series of well-received videos in which they explain 
their roles as coordinators and their goals for their terms.

As expected, May saw the highest degree of intensity as go-to-vote messages were widely distributed to a 
broad audience. In the lead-up to the elections, we achieved a reach of 416,365 unique users. The graph 
below shows the sudden spike in video views in May as the go-to-vote message was pushed with the 
Choose Your Future-video as well as a few videos of the EPLO’s own making.
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Twitter
With 489,305 Danish users, Twitter has not had a public breakthrough in Denmark and the users are almost 
exclusively journalists, politicians and stakeholders, making it a multiplier network. All our communication 
on Twitter therefore seeks to target journalists and stakeholders. The main focus is to reach multipliers 
interested in specific themes discussed at the EP at a given time, promote events and seek to maintain a 
relationship with the Danish MEPs and national politicians. 

The content on Twitter mainly consists of day to day news, links to EP streamings (the most interesting in a 
Danish context), live-tweeting  from relevant events, engaging with multipliers and retweeting the  Danish 
MEPs when they tweet about their work at the EP.

Owing to the nature of Twitter in Denmark, the tone tends to be rather sober and factual. For a more 
personal touch the efforts on Twitter are strengthened by the Head of Office (@AnneMetteEP) who interacts 
directly with both journalists and stakeholders on Twitter. 

There has been a modest rise in followers, from approximately 4,730  at the end of 2018 to 5,281 followers 
at the close of 2019.

Initiated by the EPLO in 2014, #eudk continues to be the hashtag of choice for EU debate in Denmark. The 
office is highly active on Twitter during the People’s Meeting. During the 2019 edition, #eudk was the 4th 
most used hashtag of all. There was also a spike in activity during the Commissioner hearings in October 
and November, during which the office live tweeted.

New followers

551

Tweets Engagement Impressions

390 9110 808,924

0

500

1000

1500

2000

2500

3000

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Twitter engagements



42

Instagram
The platform has experienced significant growth in Denmark, and continues to be overwhelmingly a youth 
medium. At the end of 2018, it was estimated that 19% of the Danes used Instagram on a daily basis and 
that 56% of all users were 16-24 years old. The EPLO makes efforts to keep up with these developments, 
and the vast majority of our Instagram activities target the youth. 

This is why the tone of our Instagram account differs significantly from both the EPLO’s Facebook and 
Twitter accounts. While the emphasis on informing citizens about the work of the EP persists, on Instagram 
this is done by showing the human face of the Parliament. This means that we use the employees of the 
office quite a lot, in addition to MEPs. This also means that when we meet partners who follow us on 
Instagram, there is an element of recognition, even on first meeting them.

Content which is colourful or otherwise visually interesting is preferred on the platform, both in images and 
videos. We have increased the amount of videos produced specifically for Instagram, with short, vibrant, 
videos typically featuring either events or MEPs as the standard for the platform. 

The “story” feature, while not offering measurable metrics due to the transient nature of the posts, has 
provided a valuable tool for reaching many followers on Instagram. The use of the feature has intensfied 
since September 2018, as it has become part of the strategy for all events that are relevant for social media, 
as well as for key plenary debates.

Followers

1918

Posts Interactions

213 15,553

Our most popular posts on Instagram feature prominent Danes in European politics, such as Commissioner 
Margrethe Vestager, here seen casting her vote for European elections at Copenhagen city hall in the most 
successful post of the election year.

Many of our MEPs are highly engaged on social media, allowing for good interplay between the EPLO and 
their personal accounts.
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Europarl.dk
Website
The EPLO website is updated on a regular basis and includes news articles on the legislative work of the European 
Parliament, EPLO events and press seminars as well as general information on the role of the EP, the Danish MEPs 
and our offers for visitors, schools and the media. The elections also saw the creation of a dedicated elections subsite 
with information, as well as a local download centre for campaign materials.

The majority of website visitors originate from Google, and our website therefore underwent a major overhaul 
during the summer of 2017 to make it more search engine friendly. Social media channels also play a key role in the 
content delivery strategy of the EPLO, as Facebook is the second largest delivery page. 

The website saw an explosive spike in visitors during the elections, rising from an acceptable 13,704 visitors in April 
to 231,238 visitors in May. By far most of these visits were to the same page: An overview of candidates for the 
European elections, which reached an impressive 219,436 unique visitors in the lead-up to the elections.

Newsletters
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Sent Opened

54,617 17,996

Newsletter
Our weekly newsletter, EP-Nyt, is published on the EPLO website on Fridays, and provides readers with an overview 
of the various legislative issues debated and voted on in the European Parliament during the week. The main focus 
is on legislative topics with a special Danish interest, and the Danish MEPs are often quoted in the newsletter.  

The content also includes news and highlights from the EPLO activitites. Steps were also taken to integrate the 
elections campaign This Time I’m Voting by adding a section with “events of the week” with a link to the This Time 
I’m Voting-eventpage.

During the election year, a total of 41 issues were published on the website, advertised on the office’s Facebook and 
Twitter page, and sent to our subscribers.
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Who are we?
Anne Mette Vestergaard
Head of Office

Sammy Lauritsen
Public Relations Officer

Jacob Lolck
Press Officer

Lea Hovmand Jørgensen
Press Officer 

Maternity leave from August 2019

Maria Rosenberg Rasmussen
Press Office
Maternity cover

Sophia Colberg Olsen
Public Relations Officer

Camilla Gustafsson
HR and finance coordinator

Christa Stelling
Youth and networks coordinator

Karina Skydsgaard
Europa Experience coordinator

Marie Dubail Berg
Administrative coordinator

Throughout 2019, we also had the assistance of our trainees:
• Mie Olsen
• Sausan Mersoumi
• Anne Norre Hansen
• Emma Tram
• Frederik Rein Lybæk-Jensen
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DANISH MEPs 2019-2024

Morten Løkkegaard Søren Gade

Niels Fuglsang Marianne Vind

Asger Christensen Linea Søgaard-Lidell Christel Schaldemose

Kira Peter-Hansen

Nikolaj Villumsen

Margrete Auken

Peter Kofod Morten Helveg Karen Melchior Pernille Weiss
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