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PROCEDURAL PAGE

By letter of 27 September 2000 the Council consulted Parliament, pursuant to Article 37 of 
the EC Treaty, on the proposal for a Council regulation on information provision and 
promotion for agricultural products on the internal market (COM(2000) 538 - 2000/0226 
(CNS)).

At the sitting of  2 October 2000 the President of Parliament announced that she had referred 
this proposal to the Committee on Agriculture and Rural Development as the committee 
responsible and the Committee on Budgets and the Committee on the Environment, Public 
Health and Consumer Policy for their opinions (C5-0486/2000).

The Committee on Agriculture and Rural Development had appointed Michel J.M. Dary 
rapporteur at its meeting of 13 September 2000.

It considered the Commission proposal and draft report at its meetings of 9 October 2000, 23 
November 2000 and 5 December 2000.

At the last meeting it adopted the draft legislative resolution unanimously.

The following were present for the vote: Friedrich-Wilhelm Graefe zu Baringdorf, chairman; 
Michel J.M. Dary, rapporteur; Gordon J. Adam, Danielle Auroi, Reimer Böge (for Michl 
Ebner), Niels Busk, Arlindo Cunha, Christel Fiebiger, Francesco Fiori, Georges Garot, Lutz 
Goepel, María Izquierdo Rojo, Salvador Jové Peres, Heinz Kindermann, Albert Jan Maat, 
Xaver Mayer, Mikko Pesälä, Giovanni Procacci, Agnes Schierhuber and Struan Stevenson.

The opinions of the Committee on Budgets and the Committee on the Environment, Public 
Health and Consumer Policy are attached.

The report was tabled on 6 December 2000.

The deadline for tabling amendments will be indicated in the draft agenda for the relevant 
part-session.
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LEGISLATIVE PROPOSAL

Proposal for a Council regulation on information provision and promotion for 
agricultural products on the internal market (COM(2000) 538 – C5-0486/2000 – 
2000/0226(CNS))

The proposal is amended as follows:

Text proposed by the Commission1 Amendments by Parliament

(Amendment 1)
Recital –1 (new)

(-1) The provisions of Article 299(2) of the 
EC Treaty on the outermost regions of the 
Union need to be taken into account.

Justification:

The above article will enable specific measures to be taken in support of campaigns to 
promote and publicise agricultural products from the outermost regions and their product 
logos.

(Amendment  2)
Recital 2

(2) Given the outlook for the markets 
and the experience acquired, and in 
order to provide full information to 
consumers, a comprehensive and 
consistent information and 
promotion policy should be 
followed for agricultural products 
and in a subsidiary way for food 
products, on the same lines as 
provided for in regard to countries 
outside the Union, but with no 
encouragement to consumption of 
any product by reason of its 
specific origins.

(2) Given the outlook for the markets 
and the experience acquired, and in 
order to provide full information to 
consumers, a comprehensive and 
consistent information and 
promotion policy should be 
followed for agricultural products 
and production methods and in a 
subsidiary way for food products, 
on the same lines as provided for in 
regard to countries outside the 
Union, but without resorting to 
discrimination through 
encouragement to consumption of 
any product by reason of its 
specific regional origins.

1 OJ C not yet published.
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Justification:

If the objective is a comprehensive information and promotion policy, it is important to 
include production methods in the policy in order to cover production sectors in their entirety.

(Amendment 3)
Recital 2a (new)

(2a) Given that promotion and publicity 
measures are included in the 
'green box' of the World Trade 
Organisation, it is possible and 
desirable to develop greater scope 
for manoeuvre with regard to 
promotion policies.

Justification:

As developments in recent years, and in particular the BSE crisis, have shown, it has 
sometimes been necessary to find ways of responding rapidly in order to deal with urgent 
short-term difficulties.

(Amendment  4)
Recital 3

(3) Such a policy will usefully 
supplement and reinforce the 
schemes run by Member States by 
boosting product image in 
consumers' eyes, in particular as 
regards the quality, nutritional 
value and safety of foodstuffs.

(3) Such a policy will usefully 
supplement and reinforce the 
schemes run by Member States by 
boosting product image in 
consumers' eyes, in particular as 
regards the quality, nutritional 
value and safety of foodstuffs and 
production methods.

Justification:

If the objective is a comprehensive information and promotion policy, it is important to 
include production methods in the policy in order to cover production sectors in their entirety.
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(Amendment 5)
Recital 5

(5) To ensure the consistency and 
effectiveness of programmes the 
essential elements of these should 
be defined for each product or 
sector by means of guidelines, 
supplemented by specifications to 
be drawn up by the Member States.

(5) To ensure the consistency and 
effectiveness of programmes the 
essential elements of these should 
be defined for each product or 
sector by means of general 
guidelines, supplemented by 
specifications to be drawn up by the 
Member States.

Justification:

Guidelines must be kept general, so as not to impede in advance initiative on the part of trade 
bodies with regard to promotion campaigns.

(Amendment 6)
Recital 7

(7) Financing rules must be set. As a general 
rule, so that proposing organisations and 
Member States assume their 
responsibilities, the Community should 
meet only part of the cost of measures. 
However, in exceptional cases it may be 
more suitable not to require any 
financial contribution from the relevant 
Member States. In the case of 
information on some Community 
schemes (product origin, organic 
production, labelling) financing shared 
between the Community and Member 
States is justified by the need to provide 
information to the public on these 
relatively recent schemes.

(7) Financing rules must be set. As a general 
rule, so that proposing organisations and 
Member States assume their 
responsibilities, the Community should 
meet only part of the cost of measures. 
However, in exceptional cases it may be 
more suitable not to require any 
financial contribution from the relevant 
Member States so as to enable the 
measures to be implemented in keeping 
with the prevailing realities. In the case 
of information on some Community 
schemes (product origin, organic 
production, labelling) financing shared 
between the Community and Member 
States is justified by the need to provide 
information to the public on these 
relatively recent schemes.  However, the 
Community must provide a larger 
financial contribution to cover urgent 
measures.

Justification:

Situations might arise in practice in which a Member State would not agree to fund a measure 
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and it would likewise be impossible to fall back on parafiscal revenue. That is why business 
circles are worried that the procedure set out in the second subparagraph of Article 9(3) will 
pose insurmountable obstacles to approval of a measure. The amendment proposed is 
therefore intended to make the point that the aims of the above procedure must be geared 
more closely to authorisation of programmes. In some cases, for instance when an entire 
industry is affected throughout the whole of the Community or the urgency of the situation 
demands a swift response, the Community may be called upon to provide a more substantial 
financial contribution.

(Amendment 7)
Recital 9

(9) Programme execution should be 
carefully monitored by Member 
States and the impact of measures 
assessed by an independent body.

(9) To monitor the proper execution of 
the programmes, the impact of 
measures, their consistency and 
coordination at Community level 
and the utilisation of available 
appropriations, provision should 
be made for effective monitoring 
by the Member States and for 
assessment of the results by an 
independent body.

Justification:

Experience in recent years has shown underutilisation of appropriations for promotion and 
the provision of information. It is also necessary to ensure that campaigns proposed are 
consistent at the Community level.

(Amendment 8)
Recital 9a (new)

(9a) For the purpose of assessing the 
effectiveness and the impact of the 
implementation of this Regulation, 
the Commission should provide 
the Council and Parliament with 
an evaluation report two years 
following its implementation, in 
order to enable inter alia the 
utilisation of appropriations and 
possible budgetary requirements to 
be examined. 

Justification:

Experience in recent years has shown underutilisation of appropriations for promotion and 
the provision of information. It is also necessary to ensure that campaigns proposed are 
consistent at the Community level.
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(Amendment 9)
Recital 10

(10) The necessary implementing 
measures for this Regulation will be 
adopted in accordance with 
Article 2 of Council Decision 
1999/468/EC of 28 June 1999 
laying down the procedures for the 
exercise of implementing powers 
conferred on the Commission. 
These measures should be adopted 
using the management committee 
procedure provided for in Article 4 
of that Decision. The management 
committees concerned will act 
jointly.

(10) The necessary implementing 
measures for this Regulation will be 
adopted in accordance with 
Article 2 of Council Decision 
1999/468/EC of 28 June 1999 
laying down the procedures for the 
exercise of implementing powers 
conferred on the Commission. 
These measures should be adopted 
using the management committee 
procedure provided for in Article 4 
of that Decision. In view of the 
horizontal nature of this 
Regulation, a competent ad hoc 
management committee for the 
promotion of agricultural products 
should be set up.

Justification:

For the sake of simplification and transparency, it would seem more appropriate for there to 
be a single body with responsibility across the board for the promotion of agricultural 
products .

(Amendment 10)
Article 1(1)

1. The Community may finance, 
wholly or in part, information 
provision and promotion for 
agricultural and food products 
carried out in its territory.

1. The Community may finance, 
wholly or in part, information 
provision and promotion for 
agricultural products and 
production methods and food 
products carried out in its territory.

Justification:

If the objective is a comprehensive information and promotion policy, it is important to 
include production methods in the policy in order to cover production sectors in their entirety.
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(Amendment 11)
Article 1(2)

2. Measures as referred to in paragraph 1 
must not be brand-oriented or incite to 
consumption of a product on grounds of its 
specific origin. This does not exclude the 
possibility of indicating the origin of a 
product covered by measures as referred to 
in Article 2 in the case of designations 
conferred under Community provisions.

2. Measures as referred to in paragraph 1 
must not be brand-oriented or incite to 
consumption of a product on grounds of its 
specific origin. However, they should serve 
to establish comprehensible quality criteria 
to ensure that consumers can more readily 
identify the regional origin, the form of 
production, and the methods of processing.

Justification:

Regional character can be synonymous with a particular standard of quality, but must not be 
presented in a form that discriminates against other regions. Labelling, however, should 
specify comprehensible quality criteria to ensure that consumers can more readily identify the 
regional origin, the form of production, and the methods of processing.

(Amendment 12)
Article 2(a)

2. Measures as referred to in Article 1 shall 
comprise:
(a) public relations work, promotion and 
advertising that draws attention to intrinsic 
features and advantages of Community 
products, notably quality, hygiene, safety, 
specific production methods, nutritional 
value, labelling, high animal welfare 
standards and respect for the environment;

2. Measures as referred to in Article 1 shall 
comprise:
(a) public relations work, promotion and 

advertising that draws attention to 
intrinsic features and advantages of 
Community products, notably quality, 
hygiene, safety, beneficial health 
aspects, specific production methods, 
nutritional value, labelling, high animal 
welfare standards and respect for the 
environment;

Justification:

In order to be coherent, specific production methods and animal welfare standards should 
both be stated in Articles 2 and 3. In addition, beneficial health aspects should be added to 
these articles.
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(Amendment 13)
Article 2(c)

(c) information provision notably on the 
Community protected designation of origin 
(PDO), protected geographical indication 
(PGI), traditional speciality guaranteed 
(TSG), organic production and labelling 
provided for in agricultural legislation;

(c) information provision notably on the 
Community protected designation of origin 
(PDO), protected geographical indication 
(PGI), traditional local or regional speciality 
guaranteed (TSG), organic production and 
labelling (standard logos) provided for in 
agricultural and processing legislation;

Justification:

Traditional specialities are prized precisely on account of their regional and local 
associations.

(Amendment  14)
Article 2(c)a (new)

(c)a activities to promote and publicise 
products from any or all of the outermost 
regions and their product logos;

Justification:

It is necessary to avert the risk that certain outermost regions of the EU might be excluded 
from the activities.

(Amendment  15)
Article 3(a)

3. The sectors and products to be covered by 
measures as referred to in Article 1 shall be 
determined with regard to:
(a) the desirability of drawing attention to 
the quality, typical features, specific 
production method, nutritional value, 
hygiene, safety or environment-friendliness 
of the products in question, by means of 
thematic or target-specific campaigns;

3. The sectors and products to be covered by 
measures as referred to in Article 1 shall be 
determined with regard to:
(a) the desirability of drawing attention to 
the quality, typical features, specific 
production methods, high animal welfare 
standards, nutritional value, hygiene, 
beneficial health aspects, safety and 
environment-friendliness of the products in 
question, by means of thematic or target-
specific campaigns;

Justification:
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It is essential to evaluate as accurately as possible the efficiency of the expenditure that will 
be based on this regulation.

(Amendment 16)
Article 3(c)

(c) the need to tackle short-term difficulties 
in individual sectors;

(c) the need to tackle short-term difficulties 
in individual sectors as well as problems 
caused by international competition and 
the EU trade policy;

Justification:

Very often new trade agreements include a chapter that allows for increased import of 
agricultural products. This requires increased promotion activity for the sectors concerned.

(Amendment 17)
Article 3a (new)

In laying down the Community 
framework provided for in Article 3, 
priorities with regard to the selection of 
products and sectors may be set on the 
basis of:
(a) the need to designate some 

measures as 'of manifest 
Community interest' according to 
the outlook for markets and 
demand;

(b) the need to tackle serious crises on 
markets due to a loss of confidence 
on the part of consumers or huge 
imports of products from third 
countries, by means of emergency 
measures.

Justification:

As developments in recent years, and in particular the BSE crisis, have shown, it has 
sometimes been necessary to find ways of responding rapidly in order to deal with urgent 
short-term difficulties.

(Amendment 18)
Article 4(1)
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1. Every three years the Commission 
shall, in accordance with the 
procedures laid down in Article 13, 
draw up a list of the themes and 
products referred to in Article 3. If 
necessary this can be modified in 
the interval through the same 
procedure.

1. Every two years the Commission 
shall, in accordance with the 
procedures laid down in Article 13, 
draw up a list of the themes and 
products referred to in Article 3. If 
necessary this can be modified in 
the interval through the same 
procedure.

Justification:

In order to ensure that the rules are sufficiently flexible in terms of their operation, and that 
promotion campaigns are appropriate to the current situation, themes and products should be 
determined more regularly. That would also be in line with the provisions of the regulation on 
promotion in third countries.

(Amendment 19)
Article 4(2)

2. Before drawing up the list referred to in 
paragraph 1 the Commission may consult 
the Standing Group on Agricultural Product 
Promotion of the Advisory Committee on 
Quality and Health in Agricultural 
Production.

2. Before drawing up the list referred to in 
paragraph 1 the Commission shall consult 
the Standing Group on Agricultural Product 
Promotion of the Advisory Committee on 
Quality and Health in Agricultural 
Production.

Justification:

It is logical to consult the parties concerned when drawing up the list of themes and products 
to be covered by the measures provided for in the regulation, especially when those same 
parties are also helping to finance the projects.

(Amendment  20)
Article 5(1)

1. For each sector or product selected 
the Commission shall, in 
accordance with the procedure laid 
down in Article 13, adopt 
guidelines to which proposals for 
information and promotion 
programmes must conform.

1. For each sector or product selected 
the Commission shall, in 
accordance with the procedure laid 
down in Article 13, and taking into 
account the specific needs in the 
sectors concerned, adopt guidelines 
of a general nature to which 
proposals for information and 
promotion programmes must 
conform.
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Justification:

Guidelines must be kept general, so as not to impede in advance initiative on the part of trade 
bodies with regard to promotion campaigns.  The Commission should take into account the 
specific needs of each sector when preparing these guidelines.

(Amendment 21)
Article 9(1)(a)

(a) in full, measures as referred to in 
Article 2(e);

(a) in full, measures as referred to in 
Article 2(c)a and (e);

Justification:

In line with Amendment 14, relating to activities to promote and publicise agricultural 
products from the outermost regions and their product logos.

(Amendment 22)
Article 13(1)

1. For the implementation of this 
Regulation the Commission shall be 
assisted by the Management Committee for 
Oils and Fats set up under Article 37 of 
Regulation No 136/66/EEC and by the 
management committees set up under the 
corresponding articles of the other 
regulations on the common organisation 
of agricultural markets (hereinafter called 
"the Committee").

1. For the implementation of this 
Regulation the Commission shall 
be assisted by an ad hoc 
Management Committee for the 
promotion of agricultural products 
(hereinafter called 'the Committee').

Justification:

For the sake of simplification and transparency, it would seem more appropriate for there to 
be a single body with responsibility across the board for the promotion of agricultural 
products.

(Amendment 23)
Article 13(2)

(2) In cases where reference is made to this 
Article, Articles 4 and 7 of Decision 
1999/468/EC shall apply.

(2) In cases where reference is made to this 
Article, Articles 3 and 7 of Decision 
1999/468/EC shall apply.

Justification:
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The Committee on Budgets has traditionally emphasised the need to follow the advisory 
procedure in commitology. There is no reason why this principle should not be applied to the 
proposed regulation as well.

(Amendment 24)
Article 14

Every three years, for the first time before 
31 December 2004, the Commission shall 
send the Council and the European 
Parliament a report on the application of 
this Regulation accompanied by any 
appropriate proposals.

Every two years, for the first time before 
31 December 2003, the Commission shall 
send the Council and the European 
Parliament a report on the application of 
this Regulation, programmes selected and 
the utilisation of appropriations, 
accompanied by any appropriate proposals. 
In the eventuality of a reduction or even a 
phasing-out of export refunds for certain 
agricultural products, the Commission 
shall present a report together with the 
mid-term review of Agenda 2000 on its 
consequences. In this report the 
Commission shall investigate the 
possibility of partially replacing the export 
refunds by appropriations for the internal 
and external promotion of agricultural 
products.

Justification:

Experience in recent years has shown underutilisation of appropriations for promotion and 
the provision of information. It is also necessary to ensure that campaigns proposed are 
consistent at the Community level. In order to ensure that the rules are sufficiently flexible in 
terms of their operation, and that promotion campaigns are appropriate to the current 
situation, themes and products should be determined more regularly. That would also be in 
line with the provisions of the regulation on promotion in third countries. The rapporteur 
considers that thought should be given to the consequences of gradually phasing out export 
refunds for certain agricultural products, and that part of these funds should be used for the 
external and internal promotion of agricultural products. Such a reform would also be in line 
with the conclusions of the Court of Auditors' Special Report No 5/97. 

(Amendment 25)
Article 15(3)

3. The provisions, terms and 
regulations specified in paragraphs 
1 and 2 shall remain applicable to 

3. The provisions, terms and 
regulations specified in paragraphs 
1 and 2 shall remain applicable to 
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promotion and information 
programmes begun before 
1 January 2001.

promotion and information 
programmes in progress up to the 
implementation of this Regulation.

Justification:

In order not to lose appropriations available under existing provisions pending the entry into 
force of the regulation implementing this regulation, it is appropriate that the entry into force 
of this regulation should coincide with the adoption of the implementing regulation.

(Amendment 26)
Article 16

This Regulation shall enter into force on 
the seventh day following its publication in 
the Official Journal of the European 
Communities.
It shall apply from 1 January 2001.
This Regulation shall be binding in its 
entirety and directly applicable in all 
Member States.

This Regulation shall enter into force on 
the seventh day following its publication in 
the Official Journal of the European 
Communities.
This Regulation shall be binding in its 
entirety and directly applicable in all 
Member States.
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DRAFT LEGISLATIVE RESOLUTION

European Parliament legislative resolution on the proposal for a Council regulation on 
information provision and promotion for agricultural products on the internal market 
(COM(2000) 538 – C5-0486/2000 – 2000/0226(CNS))

(Consultation procedure)

The European Parliament,

– having regard to the Commission proposal to the Council (COM(2000) 5381),

– having been consulted by the Council pursuant to Article 37 of the EC Treaty 
(C5-0486/2000),

– having regard to Rule 67 of its Rules of Procedure,

– having regard to the report of the Committee on Agriculture and Rural Development and 
the opinions of the Committee on Budgets and the Committee on the Environment, Public 
Health and Consumer Policy (A5-00385/2000),

1. Approves the Commission proposal as amended;

2. Calls on the Commission to alter its proposal accordingly, pursuant to Article 250(2) of 
the EC Treaty;

3. Calls on the Council to notify Parliament should it intend to depart from the text approved 
by Parliament;

4. Calls for the conciliation procedure to be initiated should the Council intend to depart 
from the text approved by Parliament;

5. Asks to be consulted again if the Council intends to amend the Commission proposal 
substantially;

6. Instructs its President to forward its position to the Council and Commission.

1 OJ C not yet published.
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EXPLANATORY STATEMENT

1. Introduction

EAGGF Guarantee Section expenditure on promotion on the internal market currently covers 
a limited number of products, twelve in all (apples and citrus fruit, grape juice, table olives 
and olive oil, milk products, beef and veal, live plants and floricultural products, flax, nuts, 
and dried grapes), as well as quality policy. The rules governing such promotional measures 
come under the provisions of the common organisation of the market for the respective 
products.

The Commission's aim in proposing this regulation is to introduce a harmonised, 
comprehensive approach to the way in which such arrangements are managed, for which it 
takes as its basis the regulation concerning the promotion of products in third countries 
adopted in December 1999. A horizontal regulation would, moreover, allow the arrangements 
to be extended to products not covered at present.

2. Context, objectives and content of the Commission proposal

In its proposal for a horizontal regulation, the Commission seeks to harmonise and simplify 
the different rules laid down in the provisions of the respective common organisation of the 
market. The arrangements to be introduced are intended to open up in principle to all sectors 
the possibility of promotional measures on the internal market co-financed by the 
Community. At the moment, only twelve Community products are able to benefit from such 
measures. The aim of such promotion is to stress the advantages of 'European products'. The 
Commission's objective is that the Community should provide itself 'with a flexible 
promotional tool useable 'across the board … to make [the system] more effective and 
facilitate its management'.

Measures (Articles 2 and 3):

The measures listed in the proposal favour a thematic approach to campaigns (covering, for 
example, food safety, nutritional aspects, labelling, animal welfare, the intrinsic quality of 
products, and Community quality schemes and marks such as PDO, PGI, organic production 
and quality wines psr). The proposal also takes account, in principle, of the need to tackle 
short-term difficulties encountered by individual sectors.

Measures concerned include:

- public relations work, promotion and publicity,

- participation in international events, fairs and exhibitions,

- information campaigns, in particular on Community labelling and quality assurance 
schemes,

- market research,

- impact assessment.
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Procedures:

It is proposed that the Commission select periodically (every three years), in accordance with 
the management committee procedure, the themes and sectors which may be covered by 
information and promotional measures, on the basis of the criteria laid down in Article 3.

Once guidelines and objectives have been laid down by sector, it is for trade and inter-trade 
organisations, in response to calls for proposals issued by Member States, to take the initiative 
in proposing programmes and measures to be carried out. It is then the Member States (not the 
Management Committee, as in the case of the regulation on promotion in third countries) 
which select programmes and forward them to the Commission to enable the latter to examine 
whether they are in line with Community rules. On the expiry of a time-limit for examination 
by the Commission (to be determined), programmes are finally approved by the Member 
States. Responsibility for monitoring of, and payment for, measures selected also lies with the 
Member States.

Financing:

The Commission has provided for an annual budget of EUR 45 million for the period 2000 to 
2005. However, in 2001 only EUR 27 m would be allocated to new measures, the remaining 
EUR 18 m being for programmes under way.

The co-financing rule applies. Measures are therefore to be financed in part (50% on average) 
by the Community, with the rest of the financing being borne by the trade organisations and 
Member States.

However, in the case of the provision of information on Community labelling and quality 
assurance schemes (PDO, PGI, TSG, quality wines psr and organic production), financing is 
to come only from the Member States and the Community.

It should be pointed out that contributions from Member States may come from parafiscal 
charges.

3. Rapporteur's comments

The rapporteur welcomes this proposal, the aim of which is to bring together under a single 
instrument the various promotion schemes (twelve in all) which are currently applied on a 
sector-by-sector basis with each following its own rules. The objective underlying the 
proposal is clearly the promotion of quality products or products giving consumers certain 
guarantees. This approach is therefore clearly distinct from the promotion of commercial 
brands.

A similar instrument usable across the board is already employed to promote agricultural 
products in third countries.

This proposal is in line with the conclusions of the informal Agriculture Council at Biarritz on 
3, 4 and 5 September 2000 on the promotion of the European food model, and the transition 
from a quantitative pact to a qualitative contract with European farmers.
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Its aim is the provision of information on, and the promotion of, products, avoiding overlap 
with the advertising and promotional activities of businesses in the sectors and of national or 
regional public authorities.

The idea is to emphasise areas where a European approach is appropriate, such as the 
provision of information on the intrinsic characteristics of products (including quality, 
nutritional aspects, PDO/PGI schemes, organic production). This should enable 
complementary measures to be taken, inevitably producing synergies.

The proposal unquestionably has certain immediate advantages:

- a single instrument, which in principle allows information provision and promotion for all 
agricultural products, and which should also permit production methods to be emphasised 
and certain groups to be targeted;

- the possibility, through information measures, of helping consumers make sense of the 
profusion of information on agricultural and food products - mostly in the form of 
advertising - with which they are confronted (as it were, providing information on 
information);

- decentralisation and the general use of specifications for the sectors concerned.

4. Rapporteur's conclusions

However, whilst the proposal as a whole appears relevant and well structured, the rapporteur 
considers that it may be appropriate to clarify and improve certain aspects in order to enable 
the potential benefits to be fully exploited.

WTO context:

Promotional and publicity measures are included in the 'green box' of the World Trade 
Organisation and are therefore exempt from any restrictions. During the WTO negotiations, 
strong pressure to reduce export refunds is expected be exerted. It is therefore desirable that, 
at the same time, greater scope for manoeuvre should be developed with regard to promotion 
policy. That was, moreover, what prompted the adoption in December 1999 of the regulation 
concerning promotion measures in third countries.

Budgetary aspects:

Appropriations for EAGGF Guarantee Section expenditure on promotion on the internal 
market were cut by a third between 1999 and 2000 (from EUR 92 m to EUR 58 m), and the 
estimates for the 2001 budget indicate a further reduction of 10%.

The budgetary discipline imposed by the agreements reached at Berlin, combined with the 
regular underutilisation of appropriations that has characterised this line (the utilisation rate 
was 47% in 1998 and 58% in 1997), have been given as the reasons for this cut in 
appropriations for promotion on the internal market. It should be pointed out that 
appropriations of EUR 9 m were entered in the budget for 2000 for promotion measures 
carried out in third countries.

The restrictive approach adopted for the past two years is therefore being reflected in a 
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substantial cut in appropriations for promotional measures at the very time when, given the 
challenges faced and the way in which such support is treated by the World Trade 
Organisation, appropriations should be increased.

Attention should be drawn to the low budget allocated to promotion, which constitutes an 
instrument for influencing demand. At the same time, however, it is necessary to ensure that 
procedures for implementing the horizontal regulation are such as to enable resources to be 
managed as effectively as possible, permitting appropriations to be utilised efficiently and in 
full, so that there is no longer underutilisation of appropriations as at present.

Furthermore, an appropriate instrument needs to be developed allowing the financing of 
measures in response to emergency situations.

Co-financing:

The co-financing arrangements should, moreover, be clarified, and certain measures ranked 
on the basis of their Community interest, the according of priority being reflected in a higher 
contribution from the Community, for example 75% in the case of measures of manifest 
Community interest. The same applies to emergency measures adopted for sectors suffering a 
serious crisis. The wording of Articles 2 and 3 of the proposal should therefore be refined.

Procedure for determining lists and adopting guidelines:

Lists and guidelines should be drawn up more regularly, in order to introduce greater 
flexibility into the arrangements and enable priority requirements or emergency situations to 
be responded to in good time. Such an approach would also be consistent with the regulation 
concerning third countries (Article 4). The rapporteur therefore proposes that Article 4 be 
amended so that the list of themes and products is drawn up every two years instead of every 
three years as proposed by the Commission.

Given that it is for the trade bodies to take the initiative with regard to the measures to be 
proposed, the latter should not be confronted with guidelines that are too rigid, confining them 
in a strait-jacket rather than providing them with a framework.

Ad hoc management committee:

As regards the procedures to be followed in applying this regulation, calling on the various 
existing competent management committees does not seem to me to be the most appropriate 
approach, given the horizontal nature of this initiative. Would it not be appropriate to set up 
an ad hoc committee which would allow an overall view of the choices to be made?
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Procedure to be provided for in the case of urgent short-term difficulties:

Developments in recent years have unfortunately shown that it is sometimes necessary to find 
ways of dealing with urgent short-term difficulties. A special procedure should be provided 
for in the case of such situations, which call for a rapid response.

Such a procedure could be provided for in the implementing regulation (Article 6).

Date of entry into force of the regulation (Article 15):

The Commission wishes the regulation to be adopted swiftly, with a view to being applied 
from 1 January 2001. However, in the absence of an implementing regulation (discussion of 
which is due to take place in the first half of 2001), the existing provisions should continue to 
apply for part of 2001. The new arrangements should therefore not become effective until 
2002. It would therefore be appropriate to fix as the date of entry into force of the regulation 
the date of adoption of the implementing regulation, so as not to lose appropriations available 
in 2001.

The situation with regard to the most remote regions, and their logo:

As a result of the deletion of Article 20(4) of Regulation (EEC) No 3763/91 pursuant to 
Article 13 of the proposed regulation, a reference to the possibility of measures to promote 
products of the most remote regions and their logo should be explicitly reinserted into the text 
(Article 2).

Transparency and the provision of information:

In view of the complexity of the procedures, and for the sake of consistency, it is necessary to 
provide for the management committee to be regularly informed concerning programmes 
selected and the utilisation of appropriations (Article 6).

Moreover, for the purpose of assessing the effectiveness and the impact of the implementation 
of this regulation, the Commission should provide the Council and Parliament with a report 
two years following its implementation, in order to enable inter alia the utilisation of 
appropriations and possible budgetary requirements to be examined. 
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for the Committee on Agriculture and Rural Development

on the proposal for a Council regulation on information provision and promotion for 
agricultural products on the internal market
(COM(2000) 538 – C5-0486/2000 – 2000/0226(CNS))

Draftsman: Jan Mulder

PROCEDURE
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2000.

It considered the draft opinion at its meeting of 23 November 2000.

At this  meeting it adopted the amendments below unanimously.
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chairman; Jan Mulder, draftsman; Ioannis Averoff, Paulo Casaca, Carlos Costa Neves, Den 
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BACKGROUND

The Commission has presented a proposal to harmonise information provision and promotion 
schemes for agricultural products on the internal market. The new scheme would replace the 
twelve promotional schemes currently operated either by the Commission or, indirectly, by the 
Member States and national trade organisations.

According to the Commission, the present promotional measures have been difficult to apply 
due to the numerous amendments and the different rules of execution in the sectoral provisions. 
In order to improve clarity, the promotional measures should be standardised, simplified and 
incorporated in a single text, and the sectoral provisions should be abolished.

The Commission believes that Member States and trade organisations should assume their 
responsibilities, whereby it proposes that the Community should meet only part of the costs of 
the new scheme. In addition, the implementation of the measures should be entrusted to bodies 
with the necessary structure and expertise. Programme execution should be monitored by the 
Member States, and the impact of measures should be assessed by an independent body.

The measures would include promotion and advertising on quality, hygiene, safety, production 
methods, nutritional value, labelling, animal welfare standards and respect for the environment. 
Information would be provided on the Community protected designation of origin (PDO), 
protected geographical indications (PGI), traditional speciality guaranteed (TSG) and organic 
production, among others. In addition, the scheme provides for the Community’s participation 
in events, fairs and exhibitions, and an impact assessment of the measures that have been carried 
out.

The measures would be implemented through thematic or target-specific information and 
promotion campaigns. They would include programmes on production, labelling, product 
traceability and control.

The Commission plans to adopt clear guidelines for each sector or product selected. These 
guidelines would specify the objectives, targets and measures of the new scheme, the types of 
action to be undertaken, the duration of programmes, as well as the distribution, by market and 
type of measure, of the amount available for the Community’s contribution to the programmes. 
As a rule, the Community would cover a maximum of 50% of the expenditure related to the 
information and promotion measures. However, it would finance in full the impact assessment 
of these measures.

FINANCIAL AND LEGISLATIVE REMARKS

The proposal is scheduled to start in 2001. Due to the time-lag in the selection procedure, it 
would have financial consequences only as of the year 2002. The proposal would entail annual 
expenditure of EUR 40 million in 2002 and EUR 45 million thereafter to be taken from budget 
lines B1-3800 and B1-3810 (Promotion measures within the European Union).

According to the financial statement, there would be additional expenditure during the first 
years of the new scheme due to the old programmes that have started before January 2001. The 
proposal also includes technical assistance, but this should not surpass EUR 1 million per year.
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Generally speaking, the Commission’s proposal is in line with Parliament’s request to improve 
the promotion of agricultural products, as stated in its resolution adopted on 5 July 20001. 
However, several clarifications need to be made. For example, there is a clear inconsistency 
between the measures stated in Articles 2 and 3 of the regulation. In order to be coherent, high 
animal welfare standards and specific production methods should be stated in both of these 
articles, not only the former one. Similarly, beneficial health aspects should be added to the 
features which should be enhanced through the promotion scheme. 

The draftsman believes that the proposal should not be restricted to food products only, but that 
it should cover also the non-food sector in its entirety. Under the proposed selection procedure, 
the food sector could have a disproportionate advantage. In order to achieve a more balanced 
promotion scheme, the draftsman suggests that a minimum of 25% of the appropriations should 
be allocated to non-food products. Each year, the Commission should define the amount of aid 
that will be made available to food and non-food sectors.

Regarding commitology, the Commission proposes to use a management committee which is 
clearly in contradiction with the approach that the Committee on Budgets has traditionally 
followed in this matter. The rapporteur does not see any reason why an advisory committee 
could not replace the management committee in this regulation.

Finally, the draftsman takes into account that, in the framework of the WTO negotiations, it is 
conceivable that export refunds will be diminished or for certain products even phased out. This 
eventuality should be discussed in the mid-term review of Agenda 2000 in 2003. Parliament 
should consider whether part of the funds thus released could be used for the internal and 
external promotion of agricultural products.

1 Resolution A5-184/2000 on the 2001 budget in view of the conciliation procedure before the Council’s first 
reading,  paragraph 16. 
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AMENDMENTS

The Committee on Budgets calls on the Committee on Agriculture and Rural Development, as 
the committee responsible, to incorporate the following amendments in its report:

Text proposed by the Commission1 Amendments by Parliament

(Amendment 1)
Recital 2

(2) Given the outlook for the markets and 
the experience acquired, and in order to 
provide full information to consumers, a 
comprehensive and consistent information 
and promotion policy should be followed 
for agricultural products and in a 
subsidiary way for food products, on the 
same lines as provided for in regard to 
countries outside the Union, but with no 
encouragement to consumption of any 
product by reason of its specific origins;

(2) Given the outlook for the markets and 
the experience acquired, and in order to 
provide full information to consumers, a 
comprehensive and consistent information 
and promotion policy should be followed 
for food and non-food products on the same 
lines as provided for in regard to countries 
outside the Union, but with no 
encouragement to consumption of any 
product by reason of its specific origins;

Justification:

All non-food products should be included in the framework of the proposed regulation.

(Amendment 2)
Recital 9a (new)

(9a) For the purpose of assessing the 
effectiveness and the impact of the 
implementation of this Regulation, the 
Commission should provide the Council 
and Parliament with an evaluation report 
two years following its implementation.

Justification:

It is essential to evaluate as accurately as possible the efficiency of the expenditure that will be 
based on this regulation.

(Amendment 3)
Article 2(a)

2. Measures as referred to in Article 1 shall 2. Measures as referred to in Article 1 shall 

1 Not yet published in OJ.
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comprise:
(a) public relations work, promotion and 
advertising that draws attention to intrinsic 
features and advantages of Community 
products, notably quality, hygiene, safety, 
specific production methods, nutritional 
value, labelling, high animal welfare 
standards and respect for the environment;

comprise:
(a) public relations work, promotion and 
advertising that draws attention to intrinsic 
features and advantages of Community 
products, notably quality, hygiene, safety, 
beneficial health aspects, specific 
production methods, nutritional value, 
labelling, high animal welfare standards and 
respect for the environment;

Justification:

In order to be coherent, specific production methods and animal welfare standards should both 
be stated in Articles 2 and 3. In addition, beneficial health aspects should be added to these 
articles.

(Amendment 4)
Article 3(a)

3. The sectors and products to be covered by 
measures as referred to in Article 1 shall be 
determined with regard to:
(a) the desirability of drawing attention to 
the quality, typical features, specific 
production method, nutritional value, 
hygiene, safety or environment-friendliness 
of the products in question, by means of 
thematic or target-specific campaigns;

3. The sectors and products to be covered by 
measures as referred to in Article 1 shall be 
determined with regard to:
(a) the desirability of drawing attention to 
the quality, typical features, specific 
production methods, high animal welfare 
standards, nutritional value, hygiene, 
beneficial health aspects, safety and 
environment-friendliness of the products in 
question, by means of thematic or target-
specific campaigns;

Justification:

See justification under Amendment 3.

(Amendment 5)
Article 3(c)

(c) the need to tackle short-term difficulties 
in individual sectors;

(c) the need to tackle short-term difficulties 
in individual sectors as well as problems 
caused by international competition and 
the EU trade policy;

Justification:

Very often new trade agreements include a chapter that allows for increased import of 
agricultural products. This requires increased promotion activity for the sectors concerned.
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(Amendment 6)
Article 4(2)

2. Before drawing up the list referred to in 
paragraph 1 the Commission may consult 
the Standing Group on Agricultural Product 
Promotion of the Advisory Committee on 
Quality and Health in Agricultural 
Production.

2. Before drawing up the list referred to in 
paragraph 1 the Commission shall consult 
the Standing Group on Agricultural Product 
Promotion of the Advisory Committee on 
Quality and Health in Agricultural 
Production.

Justification:

The Commission should be obliged to consult the Standing Group in order to ensure that 
Member States also can give an input before drawing up the list of measures to be financed 
through this scheme. This would seem justified as the promotion activities take place in the 
Member States.

(Amendment 7)
Article 5(1)

1. For each sector or product selected the 
Commission shall, in accordance with the 
procedure laid down in Article 13, adopt 
guidelines to which proposals for 
information and promotion programmes 
must conform.

1. For each sector or product selected the 
Commission shall, in accordance with the 
procedure laid down in Article 13 and 
taking into account the specific needs in 
the sectors concerned, adopt guidelines to 
which proposals for information and 
promotion programmes must conform.

Justification:

The Commission should take into account the specific needs of each sector when preparing 
these guidelines.
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(Amendment 8)
Article 9(2)

2. The Community's contribution to 
measures as referred to in paragraph 1(b) 
may not exceed 50% of their actual cost.

2. The Community's contribution to 
measures as referred to in paragraph 1(b) 
may not exceed 50% of their actual cost. 

Every year, the Commission shall present 
to the budgetary authority a justification 
for the requested appropriations that shall 
be made available for the information and 
promotion activities concerning 
agricultural products, and will provide for 
a balanced distribution of the annual 
appropriations among agricultural food- 
and agricultural non-food products.

Justification:

In order to ensure coherence and clarity, the Commission should give clear indications on the 
funds available for the promotion of each agricultural product. This information should be 
provided at the beginning of the marketing year so that the producers can base their plans on 
concrete information.

(Amendment 9)
Article 13(2)

2. In cases where reference is made to this 
Article, Articles 4 and 7 of Decision 
1999/468/EC shall apply.

2. In cases where reference is made to this 
Article, Articles 3 and 7 of Decision 
1999/468/EC shall apply.

Justification:

The Committee on Budgets has traditionally emphasised the need to follow the advisory 
procedure in commitology. There is no reason why this principle should not be applied to the 
proposed regulation as well.

(Amendment 10)
Article 14

Every three years, for the first time before 
31 December 2004, the Commission shall 
send the Council and the European 
Parliament a report on the application of this 
Regulation accompanied by any appropriate 
proposals.

Every three years, for the first time before 
31 December 2004, the Commission shall 
send the Council and the European 
Parliament a report on the application of this 
Regulation accompanied by any appropriate 
proposals.

In the eventuality of a reduction or even a 
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phasing-out of export refunds for certain 
agricultural products, the Commission 
shall present a report together with the 
mid-term review of Agenda 2000 on its 
consequences. In this report the 
Commission shall investigate the 
possibility of partially replacing the export 
refunds by appropriations for the internal 
and external promotion of agricultural 
products.

Justification:

The draftsman considers that thought should be given to the consequences of gradually phasing 
out export refunds for certain agricultural products, and that part of these funds should be used 
for the external and internal promotion of agricultural products. Such a reform would also be 
in line with the conclusions of the Court of Auditors' Special Report No 5/97.1

1 OJ C 159 of 26.5.1997, pages 1-17.
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agricultural products on the internal market 
(COM(2000) 538 – C5-0486/2000 – 2000/0226 (CNS))

Draftsman: Encarnación Redondo Jiménez

PROCEDURE

The Committee on the Environment, Public Health and Consumer Policy appointed 
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It considered the draft opinion at its meetings of 9 October, 23 November and 4 December 
2000.

At the last meeting it adopted the following amendments unanimously.
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Ria G.H.C. Oomen-Ruijten, vice-chairmen; Encarnación Redondo Jiménez, draftsman (for 
Cristina García-Orcoyen Tormo), Per-Arne Arvidsson, Maria del Pilar Ayuso González, Hans 
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(for María Sornosa Martínez), Marialiese Flemming, Karl-Heinz Florenz, Robert Goodwill, 
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SHORT JUSTIFICATION

The purpose of the Commission proposal is to harmonise and simplify the rules governing the 
various schemes for the promotion of Community agricultural products, in the same way as 
has been done for the promotion of such products on the markets of third countries.

The Commission's view is that Community measures should complement the ones 
implemented by the Member States via their national or regional authorities, or by the actual 
companies involved.

When proposals are called for in the individual Member States, trade or inter-trade 
organisations will put forward initiatives for selection by the authorities of the Member State 
concerned, and those authorities will in turn have to demonstrate to the Commission that the 
initiatives comply with Community law.

Funding for the initiatives will be split between the Community, the Member States and the 
trade or inter-trade organisations, except in the case of information measures in respect of 
Community schemes relating to protected designation of origin (PDO), protected 
geographical indication (PGI) and traditional speciality guaranteed (TSG), and also in respect 
of organic production and labelling, where the Member States and the Community will be the 
sole sources of funding.

The Community contribution will not exceed 50% of the actual cost of the initiatives, except 
in the case of studies designed to assess the results of the initiatives, which will be fully 
funded by the Community. The Member States will provide 20% of the funding and the rest 
will come from trade or inter-trade organisations.

Draftsman’s comments

The draftsman agrees with the Commission regarding the purpose of the proposal since it is 
important for agricultural products resulting from application of the European agriculture 
model based on quality, safety, environmentally sound practices and animal welfare to be 
promoted within the internal market. The ever-increasing demands of European consumers 
regarding food safety must be accompanied by appropriate initiatives promoting and 
providing information about such products.

The draftsman also agrees that more extensive information should be made available at 
Community level regarding intrinsic aspects of agricultural and food products such as quality, 
hygiene, nutritional considerations, food safety, labelling, traceability, organic or integrated 
production methods, Community PDO/PGI/TSG schemes, quality wines produced in 
specified regions (quality wines psr), and table wines and spirit drinks with geographical 
indication.

The draftsman also approves of the comprehensive approach which has been adopted with a 
view to harmonising the 12 current schemes (in an attempt at administrative simplification) 
and welcomes the decision to fund the measures on a shared basis as a way of transferring 
some of the responsibility to the interested parties, although she believes that the 
Community’s share of the funding should remain at 60%, as is currently the case with co-
financed programmes.
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However, the aims are not matched by the means since the amount of funding provided is 
clearly inadequate. This will undoubtedly deprive the regulation of effectiveness and may 
create tensions between different sectors and products. It should be borne in mind that the 
amount of funding earmarked for 2001 (45 million euros) is 24% lower than the figure for 
2000 (58 million euros), which in turn was 37% lower than the 1999 figure (92 million euros).  

AMENDMENTS

The Committee on the Environment, Public Health and Consumer Policy calls on the 
Committee on Agriculture and Rural Development, as the committee responsible, to 
incorporate the following amendments into its report:

Text proposed by the Commission1 Amendments by Parliament

(Amendment 1)
Recital 4

Criteria should be set for selecting products 
and sectors concerned and the themes of the 
Community campaign.

Criteria should be set for selecting products 
and sectors concerned and the themes of the 
Community campaign. A catalogue of 
applicant and programme selection criteria 
should also be compiled. 

Justification:

Necessary in the interests of transparency.

(Amendment 2)
Recital 8

To ensure the greatest cost-effectiveness, the 
implementation of measures should be 
entrusted, through appropriate procedures, to 
bodies with the necessary structure and 
expertise.

To ensure the greatest cost-effectiveness, the 
implementation of measures should be 
entrusted, through appropriate procedures, to 
bodies with the necessary structure and 
expertise. A cost-benefit analysis should be 
carried out regularly.

Justification:

It is logical that relevant analyses will be needed to ensure the greatest cost-effectiveness.

1 Not yet published in the OJ.
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(Amendment 3)
Recital 9a (new)

Only products manufactured and marketed 
in conformity with the principles of 
sustainability may be advertised. It must be 
clear that only products manufactured in 
the European Union are being advertised. 

Justification:

Self-explanatory.

(Amendment 4)
Recital 9b (new)

The content of the advertising must 
conform to the principles laid down in 
Community legislation and guidelines (in 
particular as regards gender 
mainstreaming).

Justification:

Advertising that does not conform to the above-mentioned principles must not be funded 
either.

(Amendment 5)
Article 2f (new)

The measures must conform to the 
principles of sustainability and with those 
laid down in Community legislation and 
guidelines.

Justification:
Self-explanatory.

(Amendment 6)
Article 3(a)

(a) the desirability of drawing attention 
to the quality, typical features, 
specific production method, 
nutritional value, hygiene, safety or 
environment-friendliness of the 
products in question, by means of 

(a) the desirability of drawing attention 
to the quality, typical features, 
specific production method, 
nutritional value, hygiene, safety or 
environment - or animal welfare -
friendliness of the products in 
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thematic or target-specific 
campaigns;

question, by means of thematic or 
target-specific campaigns and 
campaigns intended to promote 
consumption;

Justification:

The efforts being made to improve the conditions in which animals are reared and 
transported should be reflected in promotional and information campaigns.

(Amendment 7)
Article 4(2)

2. Before drawing up the list referred 
to in paragraph 1 the Commission may 
consult the Standing Group on Agricultural 
Product Promotion of the Advisory 
Committee on Quality and Health in 
Agricultural Production.

2. Before drawing up the list referred 
to in paragraph 1 the Commission shall 
consult the Standing Group on Agricultural 
Product Promotion of the Advisory 
Committee on Quality and Health in 
Agricultural Production.

Justification:

The Commission must draw upon the experience of private organisations and involve them 
actively in decisions relating to the list of eligible themes and products.

(Amendment 8)
Article 5(2)(f) (new)

(f) conformity with the principles of 
sustainability in relation to production and 
marketing and with Community legislation 
and guidelines.

Justification:

Funding must not be provided in the event of failure to comply with the above-mentioned 
rules and principles.
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(Amendment 9)
Article 5(3) (new)

3. The Commission shall lay down a 
catalogue of criteria for the selection of 
applicants and programmes.

Justification:

Necessary in the interests of transparency.

(Amendment 10)
Article 6(1)

1. For measures as referred to in 
Article 2(a), (b) and (d) interested Member 
States shall, on the basis of the 
Commission's guidelines, draw up a 
specification and issue a call for proposals 
open to trade and inter-trade organisations 
in the Community.

1. For measures as referred to in 
Article 2(a), (b) and (d) interested Member 
States shall, on the basis of the 
Commission's guidelines, draw up a 
specification and issue a call for proposals 
open to trade and inter-trade organisations 
which are representative of the relevant 
sector in the Member State.

Justification:

Trade organisations are representative at national level.

(Amendment 11)
Article 6(2)

2. In response to such calls for 
proposals organisations as referred to in 
paragraph 1 that are representative of the 
sector(s) in question shall, in collaboration 
with an implementing body that they have 
selected by means of an invitation to 
tender, draw up an information and 
promotion programme of a maximum 
duration of 36 months. A programme may 
cover one or more Member States and may 
be from a European-level organisation or 
an organisation spanning one or more 
Member States. Programmes in the last 
category shall have priority.

2. In response to such calls for 
proposals organisations as referred to in 
paragraph 1 that are representative of the 
sector(s) in question shall, themselves or 
by using an implementing body that they 
have selected by means of an invitation to 
tender, draw up an information and 
promotion programme of a maximum 
duration of 36 months. A programme may 
cover one or more Member States and may 
be from a European-level organisation or 
an organisation spanning one or more 
Member States. Programmes in the last 
category shall have priority.

Justification:

The requirement to cooperate with implementing bodies selected by means of an invitation to 
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tender only complicates the procedure. The implementation of programmes by organisations 
themselves should not be excluded, provided that the latter can demonstrate that they have 
experience in the area and make sure that the programmes are properly implemented. 

(Amendment 12)
Article 6(4)

4. Member States shall send the Commission 
a provisional list of programmes and bodies 
selected and copies of the programmes.

4. Member States shall send the Commission 
and the European Parliament a provisional 
list of programmes and bodies selected and 
copies of the programmes.

If the Commission finds that a programme is 
not in line with Community rules or the 
guidelines it shall within a time limit to be 
determined notify the Member State(s) 
concerned of the ineligibility of all or part of 
that programme.

If the Commission finds that a programme is 
not in line with Community rules or the 
guidelines it shall within a time limit to be 
determined notify the Member State(s) 
concerned of the ineligibility of all or part of 
that programme.

Member States shall take account of any 
observations made by the Commission 
within the set time limit. On its expiry they 
shall draw up and immediately send the 
Commission a final list of selected 
programmes.

Member States shall take account of any 
observations made by the Commission 
within the set time limit. On its expiry they 
shall draw up and immediately send the 
Commission and the European Parliament 
a final list of selected programmes and of all 
original applicants.

Justification:

In the interests of transparency, the European Parliament must also be informed, and the 
original applicants from whom the selection was made must be identified.

(Amendment 13)
Article 7(2a) and (2b) (new)

2a. Member States which have availed 
themselves of EU funds for promotion 
campaigns must annually, throughout the 
funding period, compile sales figures 
enabling a comparison to be made with the 
previous year's figures.
Where the sales figures decline 
significantly, the usefulness of the 
programme shall be reviewed.
2b. Member States shall forward to the 
Commission the data relating to the 
campaigns that have received funding.
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Justification:

Campaigns should be funded only if they help to increase sales. The data referred to above 
are needed to verify that they do so. 

(Amendment 14)
Article 7a (new)

On the basis of the data forwarded by the 
Member States, the Commission shall carry 
out an annual cost-benefit analysis of the 
measures that have been funded.

Justification:

It is logical that relevant analyses will be needed to ensure the greatest cost-effectiveness.

(Amendment 15)
Article 13(1)

1. For the implementation of this 
Regulation the Commission shall be 
assisted by the Management Committee 
for Oils and Fats set up under Article 37 
of Regulation No 136/66/EEC and by the 
management committees set up under the 
corresponding articles of the other 
regulations on the common organisation 
of agricultural markets (hereinafter called 
"the Committee").

1. For the implementation of this 
Regulation the Commission shall be 
assisted by an ad hoc Agricultural 
Product Promotion Management 
Committee (hereinafter called "the 
Committee").

Justification:

In order to ensure maximum consistency and simplification, the Commission should be 
assisted by a specific committee.


