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NAVRH USNESENi EVROPSKEHO PARLAMENTU

o prosazovani a ochrané zajmi spotrebitelii v novych ¢lenskych statech
(2004/2157(IND))

Evropsky parlament,

s ohledem na ¢lanek 45 jednaciho fadu,

s ohledem na zpravu Vyboru pro vnitini trh a ochranu spotiebiteli (A6-0378/2005),

. vzhledem k tomu, Ze vysoka uroven ochrany a diivéry spotiebitelll je nezbytnym

predpokladem pro dobie fungujici vnitini trh,

vzhledem k tomu, Ze vnitini trh pfinesl spottebiteliim v EU hmatatelné vyhody v podobé
sniZeni cen a rozSifeni nabidky,

vzhledem k tomu, Zze EU mé deset novych ¢lenskych statl, v jejichz vétSing je ochrana
spotiebitelll pomérné novym jevem,

konstatuje s uspokojenim, ze ochrana spottebitelii se v deseti novych ¢lenskych statech
zlepsSuje a pozitivné rozviji, 1 kdyz ma pired sebou jesté hodné prace;

je presvédcen, ze vnitini trh nebude fadné fungovat, dokud budou spotiebitelé v n¢kterych
¢lenskych statech chranéni méné nez v jinych statech; ptipomind proto, ze vysoka
vSeobecna uroven ochrany spottebitelli ve vSech ¢lenskych statech podpofi preshrani¢ni
transakce a zajisti, ze spotfebitelé budou vyuzivat vyhod vnitiniho trhu;

piipomina také dulezitost ¢lanku 153 Smlouvy, ktery umoznuje, aby ¢lenské staty
zachovavaly nebo zavadély piisnéjsi ochranna opatieni;

vyzyva Komisi, aby provedla Setieni, v némz se bude podrobn¢ zabyvat strukturou
spotiebitelskych organizaci a spotiebitelskou politikou novych ¢lenskych stati;

Legislativni ramec

5.

ocenuje dobré vysledky novych ¢lenskych stati pti piejimani acquis communataire;
zdiraziuje vsak, ze pravni predpisy Spolecenstvi je tieba také i¢inné uplatiovat

a prosazovat v praxi; vyzyva vlady novych ¢lenskych statt, aby zevrubné prozkoumaly
vSechny dostupné néstroje a metody a urcily, jakych prostiedki 1ze vyuzivat pii u€inném
prosazovani pravnich piedpisti na ochranu spotiebitelil a pfi jejich uplatiiovani v praxi;

pozaduje, aby nové ¢lenské staty zvysily kontrolu trhu tak, aby vyrobky a sluzby nabizené
na jejich trzich splnovaly ptisnd métitka z hlediska bezpec¢nosti a aby vSechny vadné nebo
nebezpecné vyrobky byly urychlené stahovany z trhu;

upozornuje, ze detsti spotiebitelé Casto nejsou priméirené chranéni pred vyrobky, které
mohou poskodit jejich zdravi a pohodu; vyzyva Clenské staty a Komisi, aby se zamétily
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10.

11.

zejmeéna na posileni ochrany spotiebitelil tykajici se déti a jinych zranitelnych skupin;

vyzyva Komisi, aby podporovala posileni vykonnosti a koordinace dozorovych organti v
novych ¢lenskych statech, v€etné jejich preshrani¢ni vzajemné spoluprace;

vitd ndvrh Komise na revizi, modernizaci a zjednoduseni existujiciho acquis spotiebitelt,
jez by mohlo byt v novych ¢lenskych statech diilezité pti provadéni evropskych
spotiebitelskych pravnich predpist a navic by uleh¢ilo spotiebitelim v celé EU Iépe
vymahat své pravo 1 ptes hranice;

zdliraznuje, ze prejimani pravnich predpisti SpoleCenstvi nevede automaticky k jejich
provadeéni, a dale, Ze spotiebitelé si musi byt védomi svych prav a byt ochotni a schopni
jednat jako ,,politi¢ti spotiebitelé®, aby provadéni probihalo Gspésné;

vitd ndvrh Komise na rozvoj a aktualizaci zdkladny védeckych poznatki a néstroji pro
hodnoceni toho, jak jsou spotiebitelé vystaveni vlivu chemikalii, véetné hlediska celkové
bezpecnosti vyrobkl, a na ptispéni k uplatnovani natizeni REACH;

Spotiebitelska kultura

12.

13.

zdiraziuje, ze vytvoreni ,,spotiebitelské kultury* opirajici se o vys$si uroven
informovanosti spotiebitell je zdkladem lepSiho prosazovani a uplatnovani stavajiciho
pravniho ramce, a podtrhuje dilezitou roli, kterou spotiebitelské organizace, organy pro
ochranu spotiebitelll a obchodni organizace maji pii zlepSovani spotiebitelské kultury;

je si védom, Ze sebevédomi spotiebitelll je znatelné nizsi v novych Clenskych statech, kde
byla po desetileti potlacovana svoboda projevu a shromazd’ ovani; upozoriuje, ze k
rozvijeni ,,spotfebitelské kultury* je nutné systematicky zvySovat informovanost
spottebiteld o jejich pravech a soucasné vyznamné posilit vymahatelnost téchto prav; zada
proto Komisi, aby vypracovala specifickou strategii na podporu rozvoje spotiebitelské
kultury v novych ¢lenskych zemich;

Spotrebitelské organizace

14.

15.

16.

17.

vyzyva Komisi, aby zvazila moznost definovat na urovni Spolecenstvi znaky toho, co se
mysli pod pojmem ,,zastupujici sdruzeni spottebitelti nebo zastupujici spotiebitelska
organizace®, aby se zajistilo, Ze spotiebitelé v EU maji fadné a nezavislé zastoupeni;

vyzyva staré Clenské staty, aby nadéale povazovaly za svou povinnost podporovat
spotiebitelské organizace;

poznamenava, Ze vétSina stavajicich spotiebitelskych organizaci v novych ¢lenskych
statech pracuje predevsim na zaklad€é dobrovolnosti a Casto nemé dostatek finan¢nich
prostiedkil; vyzyva proto nové Clenské staty, aby zajistily, ze zastupujici spotiebitelské
organizace budou nalezité financovany, a pfitom si zachovaji svou nezavislost;

upozoriuje, Ze v novych ¢lenskych statech obecné plati, Ze nevladni neziskové organizace
nedisponuji potiebnym vlastnim kapitdlem, neni zde uspokojivé rozvinuto ziskévani
finan¢nich prosttedkil a Ze sami spotiebitelé nejsou ochotni ptispivat z vlastni kapsy na
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18.

19.

20.

21.

22.

23.

spotiebitelské organizace, nebot’ pretrvava ndzor, ze za ochranu spotiebitelli je odpovedny
pouze stat.

poznamenava, ze pro spotiebitelské organizace v novych ¢lenskych statech je z hlediska
profesionalni urovné jejich pracovnikli obtizné splnit piisné pozadavky, které Komise
stanovila pro ud€lovani grantli a Ze problémy s financovanim zpusobuji, ze ¢asto nejsou
schopny vytvofit vlastni zdroje nezbytné pro pozadovany finan¢ni ptispévek; obraci se
proto na Komisi, aby ptezkoumala, zda by jeji pozadavky nemohly byt flexibilnéjsi véetné
toho, zda by praci dobrovolnikii nebylo moZzno povazovat za finan¢ni piispévek;

zduraziuje, ze silné a nezavislé spotiebitelské organizace jsou zakladem u¢inné
spotiebitelské politiky; vyzyva proto spotiebitelské organizace, aby vytvorily zasttesujici
organizace a spolupracovaly navzéajem; obraci se na vlady novych ¢lenskych statl, aby
podpotily vytvoieni mensiho poctu organizaci, které vSak budou o to silngj$i, a to pomoci
progresivniho a u¢inného financovani;

shledava, ze pro zvyseni kvality ochrany spotiebitelt je nutné jednak finan¢né posilit
jednotlivé spotiebitelské organizace a souc¢asné umoznit objektivni a vetejnosti dostupné
hodnoceni kvality jejich vystuptl; vyzyva proto Komisi a nové ¢lenské staty, aby
intenzivné spolupracovaly jak na Gpravé finan¢nich pravidel, tak také na vytvotfeni
méfitelnych ukazatel kvality vysledkl prace téchto organizaci;

vyzyva vlady novych €lenskych statl, aby zajistily, Ze spotfebitelské organizace se budou
moci vyjadfovat ke vSem fazim politického rozhodovani a provadéni spottebitelskych
pravnich ptedpist;

vyzyva nové Clenské staty a Komisi, aby podle moznosti vytvofily a finan¢né podpofily
projekty k vytvoreni kapacity za ucelem posileni spotiebitelskych organizaci v novych
¢lenskych statech prostiednictvim twinningovych projektti, poradnich projektii a jinych
programd, v nichz by se organizace ze starych ¢lenskych statti podé€lily o poznatky a
informace s organizacemi z novych ¢lenskych stati;

vyzyva Komisi, aby podpofila intenzivni Skolici programy pro pracovniky
spotiebitelskych organizaci, a to pfimo v novych ¢lenskych statech a v jejich ufednich
jazycich; cilem musi byt proskoleni $ir$i zékladny pracovnikii a dobrovolnik téchto
organizaci a ne jen jejich vrcholového vedeni s cilem zvysit efektivnost spotiebitelského
hnuti;

Obchodni organizace

24.

25.

vybizi obchodni organizace a narodni vlady, aby se zabyvaly problémy mnoha firem v
novych ¢lenskych statech, které podcenuji vyznam a klady plynouci ze z4jmu o
spotiebitelské zalezZitosti a chybné povazuji spotiebitelské organizace za nepfitele a
zvySovani informovanosti spotfebitelil za hrozbu pro podnikani;

konstatuje, Ze nové Clenské zemée také celi nekalym praktikam obchodnik ze starych
zemi, kde si vétSinou tyto praktiky nedovoluji uplatnit; naptiklad omezeni uzivatelskych
prav u zbozi s ochranou dusevniho vlastnictvi, pokusy o distribuci netestované¢ho zbozi z
tretich zemi apod.;
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26.

vybizi obchodni organizace v novych clenskych statech, aby uzce spolupracovaly se
spotiebitelskymi organizacemi a vytvorily pravidla etickych obchodnich praktik, ktera
budou dobrovolné dodrZovat, s transparentnimi a a€¢innymi postupy pfi jejich prosazovani,
spotiebitelské a podnikatelské vzdélavaci programy a spravedlivé a G¢inné alternativni
zpusoby pfi feSeni sporil; vyzyva také nové Clenské staty, aby tyto iniciativy
povzbuzovaly a podporovaly;

Organy pro ochranu spotrebitelii

27.

28.

29.

konstatuje, ze organy pro ochranu spottebitelt v novych ¢lenskych statech maji rovnéz
sehrat klicovou ulohu pfi tvorbé ,,spotiebitelské kultury*;

tvrdi, ze nedostatek dobte fungujici spravy v oblasti ochrany spotiebitelt, ktery existuje v
nékterych Clenskych statech, je zdvaznou prekazkou pro zajisténi vysoké trovné ochrany
spottebitell; naléha na nové Clenské staty, aby trvale rozvijely a posilovaly sviij spravni
systém v oblasti ochrany spotiebiteli;

vyzyva organy pro ochranu spotiebitelli, obchodni organizace a spotiebitelské organizace
v ¢lenskych statech, aby izce spolupracovaly pii ochrané spotiebiteld; konstatuje, ze
dobie fungujici trh je v zdjmu vSech zucastnénych stran;

Spotrebitelské informace

30.

31.

32.

33.

34.

35.

36.

vita, ze Komise vytvofila ve v§ech novych ¢lenskych statech Evropska spottebitelska
centra a zavedla Evropsky diaf spotiebitele;

doporucuje, aby informovanosti spotiebitelll byla vénovéana vétsi pozornost ve skolnich
osnovach v celé Evropg¢;

vyzyva Komisi, aby kromé¢ stavajici pomoci poskytla pocatecni financni prostiedky t€ém
centriim, kterd nabizeji informace spotiebitelim na hranicich mezi starymi a novymi
Clenskymi staty, zejména v pohrani¢nich regionech;

vita, ze Komise vede kampan¢ za zvySeni informovanosti spotiebitelii v fadé clenskych
statll, a vybizi Komisi, aby pro tento ucel poskytla vice finan¢nich a lidskych zdroju;

vyzyva Komisi, aby spolu se v§emi vyznamnymi Uc¢astniky spustila strategickou
informacni a vzdélavaci kampan k ptipraveé spotiebiteli v novych ¢lenskych statech na
pfijeti evropské mény; zdiiraziiyje, Ze tato kampan by méla vychazet jak z pozitivnich, tak
negativnich zkuSenosti ziskanych pti zavadéni eura ve starych ¢lenskych statech;

doporucuje, aby v novych ¢lenskych statech spotiebitelské organizace vydavaly casopisy
zabyvajici se otazkami zkouSeni vyrobki; vyzyva Komisi a nové ¢lenské staty, aby
alespon v pocatku zajistily dostate¢né financovani a zaskoleni pro vydavani takovych
publikaci;

vyzyva nové Clenské staty, aby zvysily objem informaci poskytovanych spottebiteltim a

PE 359.904v02-00 6/13 RR\592156CS.doc



37.

firmam v souvislosti s jejich pravy a zlepSily stdvajici pravni ramec tykajici se
spotiebitelské politiky predevsim ziizenim webovych portald, které budou pro uzivatele
srozumitelné, a také organizovanim akci, prizkumt, konferenci a zfizenim informac¢nich
mist za Ucelem zlepSeni informovanosti spottebitelil, k ¢emuz vyuZziji vnitrostatnich a
regionalnich siti;

vyzyva Komisi, aby vytvofila kontrolni mechanismy pro vnitrostatni spotiebitelské
politiky, srovnavaci méfitka a doporuceni, které by pomohly pii nalézani nejlepsich
praktik, a aby zavedla statistiku, ukazatele a jiné udaje, které by zajimaly spotiebitele,
vcéetné sledovani cen a prizkumu kvality;

Reseni sporu

38.

39.

40.

41.

42.

43.

44,

vyzyva Komisi a nové ¢lenské staty, aby zapojenim nezavislych spotiebitelskych
organizaci rozsitily sit’ Evropskych spottebitelskych center (ECC), kterd by poskytovala
spotiebitelim informace o dostupnych alternativnich zptisobech feseni spori (ADR) a
také pravni rady a praktickou pomoc v ptipad¢ takto feSenych stiznosti;

doporucuje novym ¢lenskym statlim, aby rozsitily pouzivani alternativnich zptsobu feseni
sporti (ADR) tim, Ze vytvofi statem podporované mechanismy a podpoii vznik
soukromych vybori pro feSeni sport v urcitych odvétvich;

navrhuje, aby Komise vypracovala zevrubnou studii o stavajicich a fungujicich
organizacich ADR a tak zjistila, zda jsou potfebné dalsi iniciativy a podpora ze strany EU,
které¢ by mohly doplnit sit’ Evropskych spotiebitelskych center a které by se 1épe
vyrovnaly se specifickou situaci v novych ¢lenskych statech;

doporucuje, aby ve vsech Clenskych statech byly vytvoieny nezavislé agentury na ochranu
spotiebiteld, které by byly opravnény vést fizeni pied vnitrostatnimi soudy, aby ochranily
zajmy spotiebiteli;

vybizi Parlament a Radu jako rozpoctové organy, aby zvazily moznost vénovat vice
financ¢nich prostredkii na zlepSeni ochrany spottebitelit v novych ¢lenskych statech, jak je
stanoveno v tomto usnesenti;

zduraziuje, ze organy EU by mély 1 nadéale vénovat pozornost ochrané spotiebiteli
v novych ¢lenskych statech, nebot’ v nich podle tohoto usneseni jesté stale existuji v tomto
ohledu diivody ke znepokojenti;

navrhuje, aby tyto organy zahrnuly problematiku spottebitelt do své legislativni a
nelegislativni ¢innosti, pfi¢emz budou brat zvlastni ohled na specifickou situaci v novych
¢lenskych statech; zdlraziuje, Ze je obzvlast dulezité brat v tvahu specifickou situaci v
novych ¢lenskych statech v oblasti strategie spotiebitelti a ochrany zdravi;
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45. poveiuje svého predsedu, aby piedal toto usneseni Rad¢, Komisi a vladam clenskych
statil.
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VYSVETLUJICi PROHLASENI
Introduction

Consumer protection and consumer policy in general are issues which have been placed high
on the political agenda in the EU in these years. A consumer protection programme is on the
way. It aims to mainstream the consumer issues, making sure that these are taken into
consideration when dealing with all other policy areas within the competence of the EU. The
extent to which national policy makers and the public are sufficiently aware of consumer
issues does however vary greatly across the region. There are also big differences in consumer
law and the level of integration of consumer issues into the broad legal framework of the
Member States. There are thus a lot of issues to look into in relation to securing a high
common level of consumer protection in the EU. This own initiative report does however take
a more narrow focus on consumer protection/ consumer policy in the ten new Member States
with a primary view to the existence/creation of a consumer culture.

Drawing a general picture of the state of play of consumer protection in the 10 new Member
States is very difficult. First of all, there is a lack of data and nobody has a complete overview
of the situation in the new Member States in the field of consumer protection. Furthermore
one has to be aware of the fact that these countries are very different indeed. The
organisational structure in the field of consumer protection as well as the traditions in this area
vary greatly across all of Europe - not least in the new Member States. It is, however, possible
to point to some areas in which one can identify some more general tendencies and some
common challenges with regard to the protection of consumers within the ten new Member
States.

First of all, it is important to stress that the overall impression of consumer protection in the
ten new Member States is basically positive. Consumer organisations exist everywhere. It
seems that these organisations are trying to raise awareness of consumer issues amongst the
population and the politicians. There are, however, still some very important issues to address
and it seems clear that at least some of the ten new Members States do not put consumer
issues as high on the agenda as is necessary if the Internal Market is to function properly both
for consumers and for businesses.

Legal infrastructure

The general picture is that the acquis communitaire is well transposed in the new Member
States at the overall level, as EU preparation in these countries before accession had already
brought improvements in contract laws, statutory rights and product safety. Knowledge is
however still lacking as to whether all details of consumer legislation are transposed fully into

national legislation.

At the same time, the formal transposition of Community consumer law is one thing. This
does not automatically lead to practical implementation as such.

Many of the stakeholders from the new Member States working with consumer issues in the
ten new Member States who have been involved in this report have expressed concern that

RR\592156CS.doc 9/13 PE 359.904v02-00

CS



CS

consumers in the new Member States are not aware of their new rights and that thus very few
people go to court to exercise these rights. Equally, it seems to be a more or less general
tendency that politicians in the new Members States very seldom raise the question of
consumer rights unless a legislative proposal directly concerns consumers.

Therefore, one might argue that the acquis communautaire is not really sufficiently
implemented on all levels. Consequently, there is a need for strengthening consumer
awareness and stimulating “political” behaviour amongst consumers — a strong consumer
culture should be created.

1. Consumer culture

1.1. The political consumer

As the situation is now, most consumers in the new Member States are behaving "non-
politically". Consumers are not very demanding with regard to the quality of the products and
services they buy. Moreover, institutionalised practise to complain about defects or problems
in relation to a product or a service does not exist or only exist to a limited extent.

Thus, on account of the different historical experience and the different prevailing
socioeconomic conditions, there is currently a lower level of consumer awareness than in the
old Member States. However, this does not mean that one should abstain from focusing on
strengthening consumer culture and trying to identify instruments that could help improving
it.

1.2. Consumer organisations

Consumer organisations in the new Member States are aware of the unique opportunities the
single market could offer them. Most of the organisations are optimistic that being a Member
of the EU means greater choice, higher quality and improved standards for consumers. Still,
consumer organisations in the new Member States as well as the EU draw attention to the lack
of support for independent consumer organisations and the minimal efforts made by
governments to encourage consumer awareness.

One major problem, which many of the consumer organisations in the new Member States
point to, is lack of money. Only in some countries does the ministry responsible foresee
funding, and even if funding is possible, the amount is often very small.

Besides government funding, another possibility is EU funding for consumer projects through
the European Commission. The conditions which are set up for getting a tender or receiving
support from the European Commission are however quite strict, especially when it comes to
the professional background of the staff of the organisations. In many of the new Member
States mainly volunteers are working in consumer organisations; they are enthusiastic but
unfortunately do not meet the European Commission's conditions.

A second problem is that the political influence of consumer organisations is often quite low.

This can be explained by different factors. First of all, many organisations have difficulties
securing a sufficient amount of support from the public - both due do their weak economic
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situation and the relatively low awareness of consumer issues among the population.
Secondly, the formal channels for NGO influence on political decision taking - for example
hearings of consumer organisations in the law-making process - are often few. In some of the
old Member States consumer organisations are also involved in the implementation of new
consumer law.

Additionally, consumer organisations often lack qualified staff and they can therefore have
major difficulties in promoting consumer issues to the public. On the EU level, there are
programs training consumer organisations staff with regard to these issues. It is clear that the
sharing of knowledge between the organisations in the new and the old Member States is
essential. With regard to this, consumer organisation in the new as well as the old Member
States and the European consumer association have recommended putting more focus on
twinning projects between organisations in the new and the old Member States.

Moreover, there are great differences as to how consumer organisations in the new Member
States are organised. Sometimes many small consumer organisations exist, competing against
each other instead of joining their efforts. This make it very difficult for the organisations to
take a strong position in the decision-making process and in public debate.

1.3. Consumer information

Generally speaking, it is important to focus on raising consumer awareness - also through
other means than strengthening consumer organisations. This could be done by strengthening
information in schools, supporting the creation of test magazines, which has proven an
effective tool in raising consumer awareness in some of the old Member States, and by
launching consumer policy information campaigns in all the Member States. At the moment
the responsible DG within the Commission (DG SANCO) is starting a campaign in Poland
but due to money restrictions they can only afford to campaign in one country each year.

1.4. Businesses and consumers — a well functioning Internal Market

Another point worth stressing is the lack of interest some businesses have in consumer issues.
Many companies in the new Member States do not realise their importance. Many of them see
consumer organisations as opponents. Therefore, it is vital to make the private sector and the
authorities in the new Member States understand that competition and consumer protection
are not contradictory but can be seen as preconditions. Companies in the 21st century have to
realise that high consumer standards can be one of the most important factors in raising their
competitiveness in the Internal Market.

Furthermore, business can play a major role in advancing a consumer culture and in so doing
strengthen competition and open markets for honest traders, and it is therefore important to
encourage business organizations in the new Member States to work closely with consumer
organizations and governments to establish a framework for self-regulation that will
complement consumer and government activities.

From a more general point of view, it should be stressed that a very important factor in

strengthening the consumer culture is better awareness of the benefits that well-functioning
markets can bring to consumers. The Internal Market stands or falls on consumer confidence.
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Without it, it cannot function properly.

Across the EU it must be a top priority to achieve a high common level of consumer
protection so that the consumer has more confidence in the functioning of the Internal Market.
Mutual trust will promote cross-border transactions and will make sure that consumers take
advantage of the Internal Market.

1.5. Dispute resolution

From the point of view of making the internal market work for consumers, the resolution of
consumer disputes is an important issue. Consumers will lose their faith in market
mechanisms if their disputes with suppliers are not resolved effectively.

Alternative Dispute Resolution (ADR) is out of court dispute resolution which is usually
conducted by a third party. Some types of ADR result in binding and enforceable decisions,
but not all ADRs have that status. Examples of ADR are arbitration, mediation, complaint
boards and the ombudsman.

ADR is regarded as being cheaper, faster and more effective than Court litigation, yet it is
relatively unknown. The institutions of the EU have repeatedly declared ADR a political

priority.

The tradition of ADR differs throughout Europe, mirroring the Member State's variety in
litigation, culture and historic development. Only some of the countries have so far notified an
ADR body to the European Commission, within the framework of the ECC network. These
bodies should of course be established in all countries throughout the EU.

Generally speaking, many of the new Member States are facing the unwillingness of
businesses to enter ADR schemes and have to face low consumer awareness about its
possibilities. Many ADR mechanisms issue non-binding or non-enforceable recommendations
only. If the company does not comply, the consumer has to go to court anyway. This is a
costly procedure that the consumer wants to avoid; here lies a possible role for enforcement of
ADR rulings by consumer protection authorities.

Some of the new Member States plan to start a reform that should widen the competence of
ADREs, either through specialisation or generalising competencies in several sectors. It might
be recommended that a comprehensive study of the existence and functioning of ADR bodies
be conducted by the European Commission to identify the needs for other European initiatives
and support which could be supplement the ECC network and which could also be more
targeted towards the specific situation in the new Member States.

PE 359.904v02-00 12/13 RR\592156CS.doc



POSTUP

Nazev

Prosazovani a ochrana zajmi spotiebiteld v novych
¢lenskych statech

Cislo postupu 2004/2157(INI)
Zaklad v jednacim Fadu ¢lanek 45
Piislusny vybor IMCO

Datum, kdy bylo na zasedani 28.10.2004

oznameno udéleni svoleni

Vybor pozadany o stanovisko
Datum oznameni na zasedani

Nezaujaté stanovisko
Datum rozhodnuti

UZSi spoluprace
Datum oznameni na zasedani

Navrh usneseni za¢lenény do zpravy

Zpravodaj Henrik Dam Kristensen
Datum jmenovani 27.9.2004
Piedchozi zpravodaj
Projednani ve vyboru 28.9.2004 24.11.2004 18.4.2005 14.9.2005
Datum prijeti 22.11.2005
Vysledek zavérecného hlasovani pro: 35
proti: 0
zdrzeli se: 0

Clenové pritomni p¥i zavérecném
hlasovani

Mia De Vits, Janelly Fourtou, Evelyne Gebhardt, Malcolm Harbour,
Christopher Heaton-Harris, Anna Hedh, Edit Herczog, Anneli
Jaatteenmaki, Pierre Jonckheer, Henrik Dam Kristensen, Alexander
Lambsdorff, Kurt Lechner, Lasse Lehtinen, Toine Manders, Arlene
McCarthy, Manuel Medina Ortega, Bill Newton Dunn, Zita
Plestinska, Zuzana Roithova, Luisa Fernanda Rudi Ubeda, Heide
Riihle, Leopold Jozef Rutowicz, Andreas Schwab, Eva-Britt
Svensson, Jozsef Szajer, Marianne Thyssen, Jacques Toubon,
Bernadette Vergnaud, Phillip Whitehead, Joachim Wuermeling

Nahradnici pFitomni pri zavéreéném
hlasovani

Charlotte Cederschidld, Joel Hasse Ferreira, Othmar Karas, Joseph
Muscat, Alexander Stubb

Nahradnici (¢l. 178 odst. 2) pFritomni p¥i
zavéreéném hlasovani

Datum predloZeni

30.11.2005 A6-0378/2005

RR\592156CS.doc

13/13 PE 359.904v02-00

CS



