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IIpennoxenue 3a pe3oaouus Ha EBponeiickusi napjaMeHT OTHOCHO 3a0paHa Ha
TOKCHYHHMTE BellleCTBA B TAMIIOHUTE U MPOAYKTHUTE 32 JAMCKAa XUTHEeHAa

Eeponetickuam napramenm,

KaTo B3€ MPEBUJI PE3YJITATUTE OT MIPOyUYBaHEe, POBEICHO OT acolmanusra ,,60 millions
de consommateurs* (60 MriMOHA TOTpEeOUTENH), MyOJIMKYBaHO Ha 23 GeBpyapu
2016 r., OTHOCHO ChCTaBa Ha MPOAYKTUTE 3a JaAMCKa XUTHCHA,

KaTo B3€ npeaBuj wieH 133 oT cBOsSI MpaBUIIHHUK,

KaToO MMa MPEJBUJI, Y€ B CBOCTO MpOyYBaHe aconuausra ,,60 millions de
consommateurs* oka3Ba MPUCHCTBUETO HA CIEAU OT JUOKCUHHU, OCTATHIM OT
XaJOTCHHH MTPOU3BOIHHU, TTH(O3aT M OCTATHIM OT HHCEKTUIIUIN B IPOOH OT MPOLYKTH
3a J]aMCKa XUTHCHA,

KaTo MMa IpeaBul, ye MexIyHapoiHaTa areHIus 3a u3cjae/iBaHe Ha paka
knacuduupa riuudoszara Kato ,,BepOSITHO KaHIIEPOT€HEH;

KaTo MMa MpeaBU, uye cropea MexayHapoaHaTa 3/ijpaBHa OpraHu3alys TMOKCUHUTE
Morar Jia peIu3BUKAaT MpoOJIEeMH C Bb3IIPOU3BOACTBOTO UM PAa3BUTHETO, Ja YBPEAST
MMYyHHAaTa CUCTEMA, Ja Bb3/I€UCTBAT HA XOPMOHAJIHATa CUCTEMA U J1a IPEIU3BUKBAT
paKoBU 3a00JIsIBaHUS;

OTIIpaBsAg UCKAHC 3a 3a6paHa Ha TOKCHYHHUTEC BC€IICCTBA B CbCTaBa HA TAMIIOHUTEC U
IMPOAYKTUTC 3a JaMCKa XUT'CHA,

OTIpaBs HCKaHE Jla Ce BbBEIIE 3aIbJDKCHHE 32 POU3BOIUTEIINTE J]a U3BBPIIBAT
KOHTPOJIM Ha CYpPOBHHUTE 32 TAMIIOHHTE U TIPOJYKTHUTE 32 JaMCKa XUTHEHA, KOUTO
IIyCKaT Ha I1a3apa;

OTIHpaBs UCKAHC 1a CC 00sBsSIBA CHCTABHT HA TAMIIOHUTE U MPOAYKTUTC 3a JaMCKa
XUTHCHA BbPXY BCUUKH OIMAKOBKHU HAa BBIIPOCHUTEC IMPOAYKTH.
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