
1006142.EN PE 521.242

Question for written answer E-011599/2013
to the Commission
Rule 117
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Subject: Request to reintroduce Regulation (EC) No 29/2012 on marketing standards for olive oil

An Italian woman recently found a live mouse in the oil cruet in a restaurant in Paris. The story was 
reported by the main Italian newspapers, which have branded the poor hygiene conditions in which 
the oil served in the restaurant was stored a disgrace.

For months now, most European countries have been calling for a ban on restaurants and canteens 
serving olive oil in unmarked oil cruets, with no label or guarantees for consumers that they are non-
refillable. 

In May 2013, Regulation (EC) No 29/2012 on marketing standards for olive oil, which would have 
introduced the obligation to use anti-fraud oil bottles in restaurants, hospitals and canteens, was 
inexplicably blocked by Commissioner Cioloş. The proposal would have been very useful for 
combating the phenomenon whereby oil bottles are refilled, which guarantees the consumer neither 
transparency nor safety with regard to the product. 

1. Has the Commission assessed the impact on European consumers of the lack of transparency 
regarding the actual content of oil cruets, not only in financial terms, but also in terms of health 
protection, given that the refilled product, as well as generally having inferior organoleptic 
properties, is of lower quality?

2. Has the Commission considered that implementing the regulation, particularly Article 2 thereof, 
could have also served to promote European extra-virgin oils, something repeatedly stressed by 
the Commission as necessary, thus providing more complete information for a genuine product 
and guiding consumers more towards European brands? 

3. Following the latest very serious incident mentioned above, does the Commission plan to 
resubmit the regulation intended to introduce the requirement for restaurants and canteens to 
serve olive oil only in certified and labelled non-refillable, single-use bottles, in order to guarantee 
consumers’ basic right to know what they are consuming?


