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Subject: Media monitoring companies 

Media monitoring (or press monitoring or press review) companies scour the media to supply their 
customers with targeted and filtered information packages. 

Some Member States require these companies to seek prior authorisation from the owners of the 
intellectual copyright of the media content (collective management societies, publishers, publisher 
groups, etc.) and to pay them a user fee, either directly or indirectly, via their customers. 

However, there are significant differences between the laws in each Member State governing the need 
for such authorisation, the fees that can be levied, and the contractual arrangements and technical 
constraints applied in this domain. For example, the applicable Italian law, upheld by the Federazione 
Italian Editori Giornali, is very simple, whereas the equivalent UK legislation, overseen by the 
Newspaper Licensing Agency, is highly complex. 

Moreover, the amount of the fees levied not only varies from one country to the next but it can also 
differ within a single country, depending on the publisher group concerned. Fees in one country might 
be 25 times those charged in another (Spain versus Germany, for example). More generally, we are 
now witnessing an exponential increase in fees, negatively impacting both service providers and their 
customers. Indeed, the copyright fees are in some cases as high if not higher than the fee charged for 
the monitoring service itself. 

For some of their services, the monitoring providers are also facing unfair competition from Internet 
giants such as Google and Facebook, and small content aggregators who provide similar services 
without being subjected to the same contractual or technical constraints or the obligation to pay 
copyright fees. 

Does the Commission intend to regulate or harmonise this market? For example, could it create an 
exception, a licensing framework or a compulsory collective management scheme specifically for 
commercial media monitoring services? Could it, perhaps, apply the principle of ‘reasonable 
remuneration’ and create a less problematic and more durable legal framework for this economic 
activity? 


