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Subject: The tobacco industry’s sponsorship of F1

Smoking is the primary cause of preventable deaths in the world. It causes approximately 6 million 
premature deaths every year.

The FIA (Fédération Internationale de l’Automobile), the international motor sport federation, 
announced in 2001 that sponsorship by the tobacco industry would cease by the end of 2005.

Nevertheless, a new study by the STOP watchdog organisation shows that a record amount of 
tobacco money is flowing into Formula 1 despite the ban (Directive 2003/33/EC), which entered into 
force in 2006. The tobacco companies are trying to circumvent the rules in order to expose hundreds 
of millions of viewers to their brands.

The biggest tobacco giants, who own the majority of the world’s favourite tobacco brands, have 
quickly increased their support for F1 teams in order to boost the recognisability of their addictive 
brands. According to the study, these companies are spending an estimated USD 105 million on 
sponsorship in the 2021 season. This amount has reached the same level as in 2006, when 
sponsorship by tobacco companies was officially banned.

Through F1, the tobacco industry achieves visibility in the media and social media that would 
otherwise be impossible because its presence in other sports is completely banned in practice. F1 is 
happy to receive the money because it is trying to expand globally.

As a result of the international conventions banning tobacco advertising, the companies have resorted 
to new, non-traditional brands that are not directly tobacco brands. The new brands also have strong 
links to tobacco and they expose young people to the tobacco companies’ advertising, although the 
companies claim that they are entirely separate brands.

Sponsorship by the tobacco industry stands in direct conflict with the various international 
conventions, the commitments made by F1 and the UN’s objectives for sustainable development.

In light of the above, what measures does the Commission intend to take to prevent F1 sponsorship 
by the tobacco industry?


