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Subject: On the forthcoming review of the Tobacco Products Directive

According to several studies, online promotion of vaping devices and e‑liquids can be a more targeted 
way of getting information to adult smokers and creating more opportunities for them to switch to 
vaping.

In general, unnotified and unchecked products can pose severe harm to consumer health.

In view of this, can the Commission say:

1. whether it has looked at allowing the online promotion of vaping devices and e‑liquids;

2. whether it has considered regulating zero‑nicotine e‑liquids in line with the rules on 
nicotine‑containing products under the Tobacco Products Directive?


