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MOTION FOR A EUROPEAN PARLIAMENT RESOLUTION

on women entrepreneurship in small and medium-sized enterprises
(2010/2275(INI))

The European Parliament,

– having regard to Commission Regulation (EC) No 800/2008 of 6 August 2008 declaring 
certain categories of aid compatible with the common market in application of Articles 87 
and 88 of the Treaty (General Block Exemption Regulation)1, 

– having regard to the Commission Communication of 25 June 2008 entitled ‘Think Small 
First’: A ‘Small Business Act’ for Europe’ (COM(2008)0394), 

– having regard to its resolution of 10 March 2009 on the Small Business Act 2,

– having regard to its resolution of 30 November 2006 on Time to move up a gear – 
Creating a Europe of entrepreneurship and growth3,

– having regard to its resolution of 10 October 2002 on the Commission report to the 
European Parliament and the Council: Growth and Employment Initiative - measures on 
financial assistance for innovative and job-creating small- and medium-sized enterprises 
(SMEs)4,

– having regard to Rule 48 of its Rules of Procedure,

– having regard to the report of the Committee on Women's Rights and Gender Equality 
(A7-0000/2011),

A. whereas it is important to recognise that in general working women require greater 
flexibility due to their continued primary care role and that therefore it is necessary to 
ensure a work-life balance in conformity with their multi-task lifestyle, which can lead 
some women to start up their own business to secure their independence at work, 

B. whereas 99% of start-ups in Europe are micro or small enterprises and one third of these 
are launched by people who are unemployed, and whereas micro-enterprises employing 
fewer than 10 people make up 91% of European businesses,

C. whereas entrepreneurs are those persons (business owners) who seek to generate value, 
through the creation or expansion of economic activity, by identifying and exploiting new 
products, processes or markets,5 

D. whereas a female entrepreneur can be defined as a woman who has created a business in 

1 OJ L 214, 9.8.2008, p. 3
2 OJ C 87E, 1.4.2010, p. 48.
3 OJ C 316E, 22.2.2006, p.45.
4 OJ C 279E, 20.11.2003, p. 78
5 ‘A Framework for Addressing and Measuring Entrepreneurship’ by N. Ahmad and A.N. Hoffman, 24 January 
2008, STD/DOC (2008) 2.
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which she has a majority shareholding and who takes an active interest in the decision-
making, risk-taking and day-to-day management,

E. whereas there are discrepancies between Member States in the numbers of women 
entrepreneurs and whereas in the European Union 1 in 10 women are entrepreneurs as 
opposed to 1 in 4 men, 

F. whereas businesses have a need for support not only during the start-up phase, but also 
throughout the business cycle, since there is a difference in the type of support required 
for business planning in the start-up and growth phases, 

G. whereas female entrepreneurship and female SMEs are a key source of jobs, business 
dynamism and innovation, the potential of which is not fully exploited in the European 
Union, 

H. whereas men and women do not have the same opportunities to run and develop 
companies and whereas women's entrepreneurship is a type of long-term endeavour that 
requires time to change structures and attitudes; whereas women have always been 
entrepreneurial, but rules and traditions have meant that entrepreneurship has not always 
been an option for women, 

I. whereas investment readiness programmes boost the capacity of an SME or entrepreneur 
to understand the concerns of banks or other investors that may provide external 
financing, 

J. whereas women entrepreneurs are a heterogeneous group, varying in terms of age, 
background and education, and they are active in a wide range of sectors and businesses; 
whereas women are often perceived to lack entrepreneurial characteristics and 
propensities such as self-confidence, assertiveness and risk-taking, 

K. whereas mentoring and support from active female as well as male entrepreneurs may 
help enterprises newly created by female entrepreneurs to overcome many of the fears 
associated with business start-ups, 

L. whereas it is important to promote practical recommendations that take account of the 
reality of business and economic life in the competitive market environment,

Access to financial and educational support 

1. Encourages Member States to make better use of the funding opportunities that are 
available to female entrepreneurs through special grants, venture capital, social security 
provisions and interest rate rebates that will allow fair and equal access to finance, such as 
the European Progress Microfinance Facility, which provides micro-credits of up to EUR 
25 000 to micro-enterprises and to those who want to start their own small business 
without access to traditional banking services, such as those who are unemployed;

2. Welcomes the separate section on aid for female entrepreneurship in the abovementioned 
Commission Regulation (EC) No 800/2008; emphasises however that these temporary 
provisions should be continued in order to help empower female entrepreneurs after the 
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expiry of the Regulation; 

3. Urges Member States to ensure that women who have become insolvent or bankrupt have 
access to financial recovery assistance and support in order that they may continue with 
their business aspirations;

4. Calls on Member States to introduce investment readiness programmes that can help 
women create viable business plans that provide investors with appropriately structured 
and relevant information; 

5. Calls on Member States to consider the creation of mentoring schemes making particular 
use of active ageing schemes that harness the advice and experience of retired male and 
female entrepreneurial professionals; 

6. Notes that businesswomen are more inclined to take measured or calculated risks, which 
may create barriers to growth; calls on Member States to support female entrepreneurs' 
access to growth potential assessments conducted by experienced consultants which 
measure the risk potential; 

7. Calls on Member States to embrace national educational concepts for ‘young 
entrepreneurship’ in upper secondary schools so that over the course of a school year 
female students can experience the lifecycle of a business through the start-up, running 
and winding up of a company, linking to this process mentoring from teachers and ‘active 
ageing’ advisors from the local business community;

8. Asks Member States to encourage female one-year entrepreneurship or apprenticeship 
programmes at universities, where students conduct development projects based on real 
business concepts with the objective to already start a viable and profitable company 
during the years of education; considers furthermore that alumni and student association 
activities should form an integral part of this process to instil confidence and a ‘role 
model’ mentality in students; 

9. Asks Member States to take account of the European entrepreneur exchange programme 
‘Erasmus for young entrepreneurs’, the specific objective of which is to contribute to 
enhancing entrepreneurship, internationalisation and competitiveness of potential start-up 
entrepreneurs in the EU and newly established micro and small enterprises, and which 
offers new entrepreneurs the possibility to work for up to 6 months with an experienced 
entrepreneur in his/her SME in another EU country; recommends specific scholarships to 
be provided for female students with outstanding potential, culminating in ‘best practice’ 
award ceremonies for successful graduates; 

Access to traditional business networking opportunities and information and 
communication technologies 

10. Calls on Member States to harness information and communication technologies that can 
help to raise awareness and networking support for women, such as portals and blogs that 
provide links to websites of women entrepreneurs, representative organisations, networks, 
projects and events; emphasises that these technologies can also aid females through the 
use of flexible, distant, web-based training packages;
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11. Calls on Member States to encourage females to become involved in local chambers of 
commerce, lobbying groups and industry-based organisations that form the mainstream 
business community so that they can develop and strengthen competitive business skills; 

12. Asks Member States to encourage and make provisions for female leaders of SMEs to be 
linked with the appropriate business leaders in other fields so that they may have the 
opportunity to share experiences and practices and gain a better understanding of the 
wider business world;

13. Recognises the importance of female ambassadors, for example the European Network of 
Female Entrepreneurship Ambassadors (ENFEA), which highlights the role women can 
play in creating jobs and promoting competiveness by inspiring women and young girls to 
set up their own business through activities in schools, universities, community groups 
and the media; notes that Ambassadors should have various backgrounds, ages and 
experiences and be active in all industries; 

14. Calls on the Commission to collect comparable and comprehensive data on female 
entrepreneurship in the European Union (such as female entrepreneurs' ethnicity, age, area 
of business, size of business, length of business) with the help of the European Foundation 
for the Improvement of Living and Working Conditions and the European Gender 
Institute and analyse these data in the annual report on EU SMEs of the SME Performance 
Review; 

15. Calls for measures to be taken by Member States to improve the social, cultural and legal 
position of female co-entrepreneurs and entrepreneurs in SMEs, especially in science, 
engineering and industrial sectors in urban and rural areas; 

16. Calls on the Member States to offer support to women who want to start, buy or take over 
companies, such as family-owned businesses; considers that the support should be 
targeted on the specific requirements of these women, such as strengthening self-esteem 
and skills that will enable women to successfully navigate an acquisition situation; in 
particular appraisals, valuing a company, banking and legal issues;

17. Instructs its President to forward this resolution to the Council, the Commission and the 
governments of the Member States.
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EXPLANATORY STATEMENT

Entrepreneurs of both genders have to be, by definition, focused on their enterprise and 
committed to success. 

In the business world those running their own companies are often far more dedicated than 
employees and put in longer hours; making personal sacrifices to succeed against the 
competition. 

For female entrepreneurs the stakes can be even higher as they may have to overcome 
discrimination in what has traditionally been a male environment. Many have to juggle their 
own aspirations to succeed alongside their commitment to their family. Even though we live 
in the 21st Century, the woman is still very much in the forefront in the home, especially 
where there are children. 

Yet in spite of all the constraints and restrictions upon them, women have proved to be more 
than capable in the workplace. 

Men still outnumber women as entrepreneurs in the EU. The USA is more advanced in this 
field, due to positive steps taken to promote and assist women aiming to embark on their own 
companies. There have been many US government initiatives and an Office of Women’s 
Business Ownership was established in 1979, which is a formal part of the US Small Business 
Administration. 

Recognising women’s abilities in the workplace and assisting through media such as an EU 
report to strengthen their position is vital. This will not only encourage women to move into 
the business world, but also will ensure they move onto an even playing field where there is 
no room for gender discrimination. 

This report recognises the value of women entrepreneurs in small and medium enterprises, 
recognises they face many different problems in achieving their goals in different Member 
States, recognises the contribution, women in employment can make to both the community 
and the economy of the EU. It also recognises that ultimately women have a right to choose 
the role they play both within their home and within the community they live in. The aim is to 
make this choice a reality through practical guidelines and best practice solutions which the 
member countries may employ.

Women are known for their ability to multi-task, which can be invaluable in business. In 
addition women are also known to be more cautious and careful in their approach. These 
abilities have been recognised by many financial institutions as a safe option for investment.

EU Member States differ in both their approach to women looking towards running their own 
businesses and the support given. The European Commission runs the female ambassadors 
scheme in 17 Member States and 5 further states from outside the EU. The role of these 
women ambassadors is to promote and assist women in their countries in the world of 
business. Ambassadorships are voluntary, often taken up by women who are also running a 
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company. This limits their effectiveness. Nonetheless they are extremely successful as a 
means of sharing experiences and support amongst women on a regional or local level. 

Member States have each taken on different approaches to supporting and promoting women 
in decision making and in the boardroom. Austria, for example, has increased childcare 
services, childcare benefit, and encourages girls to take a non-traditional profession. Cyprus 
offers practical help in the form of a grant given to women aged between 18-55 who want to 
engage in business activities. The UK has moved forward with implementation of the Small 
Business Act, which had three agreed priorities: improving access to finance, putting ‘Small 
First’ at the heart of decision making to reduce burdens and enabling SMEs to access new 
markets. 

In addition to state initiatives, there are many individual initiatives in different Member States 
working towards empowering women and assisting women in the work place. The Rapporteur 
came across one such case in the UK where one woman with the sponsorship of a multi-
national company has set up office facilities from which women can run their companies for a 
small subscription. This gives women a chance to network, share experiences and learn from 
each other. 

The problems faced by women vary from nation to nation. Some states offer more support 
than others, and the cultural differences in a women's role also influence the chances a woman 
will have to set up a businesses.

At present there are different support systems in Member States. There is no right or wrong 
system, and each addresses the cultural and individual needs of the Member State. But there 
are common areas where initiatives could be shared. 

The European Commission administers the voluntary group of Women Ambassadors in 
Member States who have joined the scheme. But this scheme needs greater support. 
Volunteers are effective, but for the scheme to be more productive a more formal set-up is 
needed, in particular, possible office support. In today’s economic climate money is not easily 
found, so the Rapporteur would suggest using existing facilities such as the EU offices in 
Member States. Facility seminars could be run from a small office space in EU offices and 
women ambassadors could have a base there and someone co-ordinating their work. 

Meanwhile academic institutions could offer specialised courses to support women wishing to 
set up a company. Academic support could be coupled with practical support on how to set up 
a company, the legal requirements and how to organise a business. 

Later peer support systems could be used. The promotion of active ageing schemes could 
harness experience from retired entrepreneurs to assist in this support. 

Women are now a significant part of the workforce of Member States. So whilst legislation is 
not the way forward, the Rapporteur would say sharing of best practice would be a positive 
move. This could be done through a women’s business development agency which would co-
ordinate the women ambassadors in each Member State. The agency would work with the 
national governments to promote, support and encourage projects for women. 
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Before any real policy approach can be formulated we need to know who the women 
entrepreneurs are, how many there are and what areas they are in. There needs to be a 
systematic and specific collection of data in this area by the whole of the EU and this data 
needs to be analysed. 

There is a haze of facts, as some women work on their own, some with husbands or partners, 
some unofficially from home. Each group has different needs, and requires different support. 
We need to know specifically the age groups, the ethnic groups and the strengths and 
weaknesses of women in work. Only with such data can we establish a viable policy 
approach.

At a regional or local level, companies need to be encouraged to support women, not 
necessarily through quotas but through internal targets. Boardrooms need to accept women on 
equal terms, provided they are of equal calibre and qualification. 

Banks are vital in their approach to women entrepreneurs. Some banks already have systems 
in place to support women setting up business, and indeed recognise the unique approach 
women have to work. All financial institutions need to take this best practice on board. 

But there is a fine line here between encouraging female entrepreneurs and positive 
discrimination which can result in a down-scaling of respect for women in the workplace. 
Family friendly policies will encourage women into the workplace – for example childcare 
facilities where a company can sustain them. What is good for the company is good for 
women and vice versa, as long as it is affordable. 

Support needs to be local, regional and national and through different media. The internet and 
online support can offer much to women who are working from home and in remote areas. 
What do women want? Most women, who were asked, replied: time; time to cope with 
domestic responsibilities and also to run their own business and fulfil their own dreams. 

This means support in childcare, a widening of roles, and empowerment for women to have 
the confidence to go out and do what they want. 

The promotion of successful women as role models through the media is vital. Institutions 
that have annual awards for women who excel in their fields are needed and should be 
supported. The report calls on Members States to use whichever method is suitable in their 
work environment to actively ‘reach out’ to potential female business clients rather than to be 
passive. 


