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Amendment 1
Dita Charanzová

Draft opinion
Recital B a (new)

Draft opinion Amendment

Ba. Whereas the e-commerce 
Directive1a is the legal framework for 
online services in the internal market that 
regulates content management; whereas 
any fragmentation of that framework, 
which might result from the revision of 
the e-commerce Directive should be 
avoided;
__________________
1a Directive 2000/31/EC of the European 
Parliament and of the Council of 8 June 
2000 on certain legal aspects of 
information society services, in particular 
electronic commerce, in the Internal 
Market ('Directive on electronic 
commerce') (OJ L 178, 17.7.2000, p. 1)

Or. en

Amendment 2
Eugen Jurzyca

Draft opinion
Recital C

Draft opinion Amendment

C. Whereas Directives (EU) 2019/7701 
and (EU) 2019/7712 on certain aspects 
concerning contracts for the supply of 
digital content and digital services and 
contracts for the sale of goods have only 
recently been adopted;

C. Whereas the revision of Directive 
2005/29/EC1a by Directive (EU) 
2019/21611b, and Directives (EU) 
2019/7701 and (EU) 2019/7712 on certain 
aspects concerning contracts for the supply 
of digital content and digital services and 
contracts for the sale of goods have only 
recently been adopted;

__________________ __________________
1 Directive (EU) 2019/770 of the European 1 Directive (EU) 2019/770 of the European 
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Parliament and of the Council of 20 May 
2019 on certain aspects concerning 
contracts for the supply of digital content 
and digital services (OJ L 136, 22.5.2019, 
p. 1).

Parliament and of the Council of 20 May 
2019 on certain aspects concerning 
contracts for the supply of digital content 
and digital services (OJ L 136, 22.5.2019, 
p. 1).
1a Directive 2005/29/EC of the European 
Parliament and of the Council of 11 May 
2005 concerning unfair business-to-
consumer commercial practices in the 
internal market and amending Council 
Directive 84/450/EEC, Directives 
97/7/EC, 98/27/EC and 2002/65/EC of the 
European Parliament and of the Council 
and Regulation (EC) No 2006/2004 of the 
European Parliament and of the Council 
(OJ L 149, 11.6.2005, p. 22–39).
1b Directive (EU) 2019/2161 of the 
European Parliament and of the Council 
of 27 November 2019 amending Council 
Directive 93/13/EEC and Directives 
98/6/EC, 2005/29/EC and 2011/83/EU of 
the European Parliament and of the 
Council as regards the better enforcement 
and modernisation of Union consumer 
protection rules (OJ L 328, 18.12.2019, p. 
7).

2 Directive (EU) 2019/771 of the European 
Parliament and of the Council of 20 May 
2019 on certain aspects concerning 
contracts for the sale of goods, amending 
Regulation (EU) 2017/2394 and Directive 
2009/22/EC, and repealing Directive 
1999/44/EC (OJ L 136, 22.5.2019, p. 28).

2 Directive (EU) 2019/771 of the European 
Parliament and of the Council of 20 May 
2019 on certain aspects concerning 
contracts for the sale of goods, amending 
Regulation (EU) 2017/2394 and Directive 
2009/22/EC, and repealing Directive 
1999/44/EC (OJ L 136, 22.5.2019, p. 28).

Or. en

Amendment 3
Clara Ponsatí Obiols

Draft opinion
Recital C a (new)

Draft opinion Amendment

Ca. Whereas hosting platforms carry 
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out content removal both of their own 
initiative and following competent 
authorities’ requests, and competent 
authorities also carry out content blocking 
directly, all of which must have a clear 
legal basis;

Or. en

Amendment 4
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Recital C a (new)

Draft opinion Amendment

Ca. Whereas Regulation (EU) 
2017/23941a has a pivotal role in 
enhancing cooperation amongst national 
authorities in the field of consumer 
protection;
__________________
1a Regulation (EU) 2017/2394 of the 
European Parliament and of the Council 
of 12 December 2017 on cooperation 
between national authorities responsible 
for the enforcement of consumer 
protection laws and repealing Regulation 
(EC) No 2006/2004 (OJ L 345, 
27.12.2017, p. 1).

Or. en

Amendment 5
Eugen Jurzyca

Draft opinion
Recital C a (new)

Draft opinion Amendment

Ca. Whereas, in relation to the 
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COVID-19 outbreak, the Commission 
welcomed the positive approach by the 
platforms after sending them the letters 
on 23 March 2020;

Or. en

Amendment 6
Clara Ponsatí Obiols

Draft opinion
Recital C b (new)

Draft opinion Amendment

Cb. Whereas some online service 
providers (food delivery, driving services, 
online shops, etc.) require significant 
physical work to provide their services, 
but many do not formally employ the 
persons carrying out this work, regardless 
of the dependency relationship the 
persons have with the online service 
provider, giving rise to potential 
vulnerable working conditions;

Or. en

Amendment 7
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Recital C b (new)

Draft opinion Amendment

Cb. Whereas Regulation (EU) 
2016/6791a (GDPR) establishes the rules 
on the processing of personal data and on 
the protection of personal data;
__________________
1a Regulation (EU) 2016/679 of the 
European Parliament and of the Council 
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of 27 April 2016 on the protection of 
natural persons with regard to the 
processing of personal data and on the 
free movement of such data, and 
repealing Directive 95/46/EC (General 
Data Protection Regulation) (OJ L 119, 
4.5.2016, p. 1).

Or. en

Amendment 8
Eugen Jurzyca

Draft opinion
Recital C b (new)

Draft opinion Amendment

Cb. Whereas only relevant data, 
statistics, analyses and proper 
enforcement could demonstrate a need for 
any further measures;

Or. en

Amendment 9
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Recital C c (new)

Draft opinion Amendment

Cc. Whereas Directive 2002/58/EC1a 
ensures that all communications over 
public networks maintain respect for a 
high level of data protection and privacy;
__________________
1a Directive 2002/58/EC of the European 
Parliament and of the Council of 12 July 
2002 concerning the processing of 
personal data and the protection of 
privacy in the electronic communications 
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sector (Directive on privacy and electronic 
communications) (OJ L 201, 31.7.2002, p. 
37).

Or. en

Amendment 10
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Paragraph 1

Draft opinion Amendment

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to constantly review the 
common guidelines for the placement 
and/or sale of items and services of a false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; stresses the necessity 
to better protect consumers by providing 
reliable and transparent information on 
malpractices, such as misleading claims 
and scams for products in high demand; 
calls on all platforms to cooperate with the 
Commission and the competent authorities 
of the CPC network and members of the 
European Consumer Centres (ECC) to 
better identify illegal practices, take down 
scams and asks the Commission to 
constantly review the common guidelines 
for the placement and/or sale of items and 
services of a false, misleading or otherwise 
abusive content for consumers; believes 
such guidelines should not only seek to 
apply Union and national consumer law, 
but to proactively seek to put in place the 
means to react to the crisis in the market 
rapidly;

__________________ __________________
3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 

3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
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business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

Or. en

Amendment 11
Alex Agius Saliba

Draft opinion
Paragraph 1

Draft opinion Amendment

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to constantly review the 
common guidelines for the placement 
and/or sale of items and services of a false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to take legislative action 
on the placement and/or sale of items and 
services of a false, misleading or otherwise 
abusive content for consumers;

__________________ __________________
3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

Or. en
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Amendment 12
Marcel Kolaja
on behalf of the Greens/EFA Group

Draft opinion
Paragraph 1

Draft opinion Amendment

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and 
asks the Commission to constantly review 
the common guidelines for the placement 
and/or sale of items and services of a false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

1. Takes note of the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls the Commission 
and the competent authorities to better 
identify illegal practices instead of general 
descriptions in order to speed up the 
tackling of the placement and/or sale of 
items and services of a false, misleading or 
otherwise abusive content for consumers; 
believes that the current scrutiny of Union 
and national consumer law should put in 
place the means to react to the crisis in the 
market rapidly;

__________________ __________________
3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

Or. en

Amendment 13
Karen Melchior

Draft opinion
Paragraph 1
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Draft opinion Amendment

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to constantly review the 
common guidelines for the placement 
and/or sale of items and services of a false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to take legislative action 
on the placement and/or sale of items and 
services of a false, misleading or otherwise 
abusive content for consumers; believes 
that the Commission should proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

__________________ __________________
3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

Or. en

Amendment 14
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sylvie Guillaume, Maria Grapini

Draft opinion
Paragraph 1

Draft opinion Amendment

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 

1. Welcomes the “CPC Common 
Position COVID-19”3 issued by the 
Commission and the Consumer Protection 
Cooperation (CPC) authorities of the 
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Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to constantly review the 
common guidelines for the placement 
and/or sale of items and services of a false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

Member States on the most recent reported 
scams and unfair practices in relation to the 
COVID-19 outbreak; calls on all platforms 
to cooperate with the Commission and the 
competent authorities to better identify 
illegal practices, take down scams and asks 
the Commission to constantly review the 
common guidelines for the placement 
and/or sale of items and services of false, 
misleading or otherwise abusive content 
for consumers; believes such guidelines 
should not only seek to apply Union and 
national consumer law, but to proactively 
seek to put in place the means to react to 
the crisis in the market rapidly;

__________________ __________________
3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

3 European Commission / Consumer 
Protection Cooperation (CPC) Network, 
Common Position of CPC Authorities, 
“Stopping scams and tackling unfair 
business practices on online platforms in 
the context of the Coronavirus outbreak in 
the EU”.

Or. en

Amendment 15
Martin Schirdewan, Anne-Sophie Pelletier

Draft opinion
Paragraph 1 a (new)

Draft opinion Amendment

1a. Stresses that in view of commercial 
activities on online market places, self-
regulation has proven to be insufficient 
and, therefore, asks the Commission to 
introduce strong safeguards and 
obligations for product safety and 
consumer protection for commercial 
activities on online market places, 
accompanied by a tailored liability regime 
with proper enforcement mechanisms;

Or. en
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Amendment 16
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 1 a (new)

Draft opinion Amendment

1a. Calls on the Commission to 
introduce a notice and action legislation, 
in order to make the removal of illegal 
content faster and more efficient; stresses 
that in order to uphold the right to 
effective remedy, notice and action 
procedures shall provide users with the 
right to appeal decisions honouring 
removal requests, but also decisions 
denying such requests;

Or. en

Amendment 17
Eugen Jurzyca

Draft opinion
Paragraph 1 a (new)

Draft opinion Amendment

1a. Welcomes the measures taken by 
platforms in relation to the COVID-19 
which help to proactively take down 
misleading ads and ‘miracle products' 
with unsupported health claims, 
reinforcing automated and human 
monitoring of content;

Or. en

Amendment 18
Marcel Kolaja
on behalf of  the Greens/EFA Group
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Draft opinion
Paragraph 1 b (new)

Draft opinion Amendment

1b. Recalls that in line with Directive 
(EU) 2018/18081a (AVMS Directive) ex-
ante control measures or upload filtering 
of content do not comply with Article 15 
of the Directive 2000/31/EC; underlines 
therefore that the future Digital Services 
Act should prohibit imposing mandatory 
automated technologies to control content 
on hosting service providers or other 
intermediary services;
__________________
1a Directive (EU) 2018/1808 of the 
European Parliament and of the Council 
of 14 November 2018 amending Directive 
2010/13/EU on the coordination of 
certain provisions laid down by law, 
regulation or administrative action in 
Member States concerning the provision 
of audio-visual media services (Audio-
visual Media Services Directive) in view 
of changing market realities (OJ L 303, 
28.11.2018, p. 69).

Or. en

Amendment 19
Eugen Jurzyca

Draft opinion
Paragraph 1 b (new)

Draft opinion Amendment

1b. Asks the Commission to analyse 
the effect of self-regulatory measures 
adopted by platforms on misleading ads;

Or. en
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Amendment 20
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 1 c (new)

Draft opinion Amendment

1c. Asks the Commission to improve 
consumer rights in the future Digital 
Services Act, by introducing safeguards to 
prevent violations of fundamental rights 
of users, which are missing from Directive 
2000/31/EC; notes that those should 
include, as a minimum, internal and 
external dispute mechanisms, and the 
clearly stated possibility of judicial 
redress;

Or. en

Amendment 21
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 1 d (new)

Draft opinion Amendment

1d. Welcomes efforts to bring 
transparency to content removal; in order 
to verify compliance with the rules, 
underlines that the requirement to publish 
periodic transparency reports should be 
mandatory, and should include the 
number of notices, type of entities 
notifying content, nature of the content 
subject of complaint, response time by the 
intermediary, the number of appeals;

Or. en
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Amendment 22
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 1 e (new)

Draft opinion Amendment

1e. In order to verify such 
transparency reports and compliance with 
legal obligations, and in line with the 
Council of Europe Recommendation 
CM/Rec(2018)2, Member States should 
equally make available, publicly and in a 
regular manner, comprehensive 
information on the number, nature and 
legal basis of content restrictions or 
disclosures of personal data that they 
have addressed to intermediaries, 
including those based on international 
mutual legal assistance treaties, and on 
steps taken as a result of those requests;

Or. en

Amendment 23
Arba Kokalari

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, 
established in the Union, who can be held 
accountable for the content of 
advertisements, in order to allow for 
consumer redress in the case of false or 

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms;
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misleading advertisements;

Or. sv

Amendment 24
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Considers that additional guidance 
is needed as regards professional diligence 
and obligations for platforms when it 
comes to advertising online; outlines that 
new measures establishing a new 
framework for Platform-to-Consumers 
relations on transparency provisions 
regarding advertising, digital nudging and 
preferential treatment are needed; 
outlines that paid advertisements or paid 
placement in a ranking of search results 
should be identified in a clear, concise 
and intelligent manner; suggests that 
platforms should disclose the origin of 
paid advertisements, especially those of 
political nature; points out that targeted 
advertising must be regulated more 
strictly in favour of less intrusive forms of 
advertising and that the Digital Services 
Act should set clear boundaries as regards 
the terms for accumulation of data for 
that purpose, in order to better protect the 
consumers; believes that where advertisers 
and intermediaries are established in a third 
country, they should designate a legal 
representative, established in the Union, 
who can be held accountable for the 
content of advertisements, in order to allow 
for consumer redress in the case of false or 
misleading advertisements;

Or. en
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Amendment 25
Eugen Jurzyca

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Encourages efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is welcomed as regards professional 
diligence and obligations for platforms; 
believes that if relevant data shows a 
significant gap in misleading advertising 
practices and enforcement between 
Union-based and third country based 
platforms, it is reasonable to consider 
further options to reinforce compliance 
with existing laws, including an 
obligation for advertisers and 
intermediaries established in a third 
country to designate a legal representative, 
established in the Union, who can be held 
accountable for the content of 
advertisements, in order to allow for 
consumer redress in the case of false or 
misleading advertisements; asks to take 
into account whether reciprocal 
obligations from third countries adopted 
in reaction to the new Union rules would 
not hamper provision of services by 
Union-based companies in third 
countries;

Or. en

Amendment 26
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 2
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Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, 
established in the Union, who can be held 
accountable for the content of 
advertisements, in order to allow for 
consumer redress in the case of false or 
misleading advertisements;

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity is needed as 
regards the functioning of online 
advertising ecosystem in order to establish 
professional diligence and obligations;

Or. en

Amendment 27
Marco Zullo

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and legislative 
measures are needed as regards 
professional diligence and to establish the 
obligations for platforms, including the 
obligation to identify those paying, 
directly or indirectly, for advertising, and 
those benefitting from a better positioning 
in a ranking of search results as a result 
of a payment; believes that where 
advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

Or. it
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Amendment 28
Marco Campomenosi

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Acknowledges efforts to bring 
transparency to advertising online but 
emphasises the need for further clarity and 
guidance as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements; calls 
for the list of legal representatives to be 
made public and easily identifiable on the 
sites of platforms;

Or. it

Amendment 29
Miroslav Radačovský

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, 
established in the Union, who can be held 
accountable for the content of 
advertisements, in order to allow for 

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a representative, established in 
the Union, who is fully authorised to 
represent as regards the content of 
advertisements and can be held 
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consumer redress in the case of false or 
misleading advertisements;

accountable and sanctioned for the 
consequences of violating the act, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

Or. sk

Amendment 30
Karen Melchior

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Welcomes efforts to bring 
transparency and accountability to 
advertising online and considers that 
further clarity and guidance is needed as 
regards professional diligence and 
obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to for example allow for consumer redress 
in the case of false or misleading 
advertisements;

Or. en

Amendment 31
Dita Charanzová

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
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where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

where advertisers and advertisement 
intermediaries are established in a third 
country, they should designate a legal 
representative, established in the Union, 
who can be held accountable for the 
content of advertisements, in order to allow 
for consumer redress in the case of false or 
misleading advertisements;

Or. en

Amendment 32
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Anna-Michelle 
Asimakopoulou

Draft opinion
Paragraph 2

Draft opinion Amendment

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where advertisers and intermediaries are 
established in a third country, they should 
designate a legal representative, established 
in the Union, who can be held accountable 
for the content of advertisements, in order 
to allow for consumer redress in the case of 
false or misleading advertisements;

2. Welcomes efforts to bring 
transparency to advertising online and 
considers that further clarity and guidance 
is needed as regards professional diligence 
and obligations for platforms; believes that 
where intermediaries are established in a 
third country, they should designate a legal 
representative, established in the Union, 
who can be held accountable for the 
products they sell, in order to allow for 
consumer redress in the case of false or 
misleading advertisements;

Or. en

Amendment 33
Virginie Joron, Marco Campomenosi, Jean-Lin Lacapelle, Hynek Blaško, Alessandra 
Basso, Markus Buchheit

Draft opinion
Paragraph 2 a (new)
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Draft opinion Amendment

2a. Considers that the websites of 
platforms should provide a means for 
consumers to easily lodge complaints 
concerning false or misleading third-party 
advertising on these platforms;

Or. fr

Amendment 34
Virginie Joron, Marco Campomenosi, Jean-Lin Lacapelle, Hynek Blaško, Alessandra 
Basso, Markus Buchheit

Draft opinion
Paragraph 2 b (new)

Draft opinion Amendment

2b. Is of the opinion that the list of 
legal representatives established in the EU 
that can be held responsible for the 
content of advertisements must be easily 
accessible on the platforms’ websites;

Or. fr

Amendment 35
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 

3. Believes that platforms should 
clearly mark all sponsored advertisements 
as such in a way made visible to all 
consumers; asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
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on their sites, in order to ensure they do 
not profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

accept false or misleading advertisements; 
believes that online platforms should take 
measures to ensure they do not profit from 
false or misleading advertisements shown 
on their websites, including from 
influencer marketing content which is not 
being disclosed as sponsored; underlines 
that transparency requirements should 
include the obligation to disclose who is 
paying for the advertising, including both 
direct and indirect payments or any other 
contribution received by service providers, 
and protect consumers from unsolicited 
communications online; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

Or. en

Amendment 36
Eugen Jurzyca

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 

3. Asks the Commission to clarify and 
publish what sanctions or other restrictions 
those advertisement intermediaries and 
platforms are subject to in accordance 
with Union and national laws, namely 
Directive 2005/29/EC, concerning unfair 
business-to-consumer commercial 
practices in the internal market, as 
amended by Directive (EU) 2019/2161 
and Directive 2006/114/EC concerning 
misleading and comparative advertising, if 
they knowingly accept false or misleading 
advertisements; acknowledges that 
misleading advertising is difficult to be 
detected by platforms, believes that online 
platforms should be encouraged to actively 
monitor and remove the misleading 
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subject to different guidelines and rules; advertisements shown on their sites, in 
order to ensure they do not profit from 
false or misleading advertisements, 
including from influencer marketing 
content which is not being disclosed as 
sponsored; recalls however that this 
should be in line with the “no general 
monitoring” principle; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

Or. en

Amendment 37
Marcel Kolaja
on behalf of the Greens/EFA Group

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and 
platforms should be subject to if they 
knowingly accept false or misleading 
advertisements; believes that online 
platforms should actively monitor the 
advertisements shown on their sites, in 
order to ensure they do not profit from 
false or misleading advertisements, 
including from influencer marketing 
content which is not being disclosed as 
sponsored; underlines that advertisements 
for commercial products and services, and 
advertisements of a political or other 
nature are different in form and function 
and therefore should be subject to different 
guidelines and rules;

3. Asks the Commission to clarify 
what sanctions or other restrictions 
advertisement intermediaries should be 
subject to if they knowingly accept false or 
misleading advertisements; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political nature, or public interest 
announcements are different in form and 
function and therefore should be subject to 
different guidelines and rules;

Or. en
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Amendment 38
Marco Zullo

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites as well as fake reviews, in 
order to ensure they do not profit from 
false or misleading advertisements, 
including from influencer marketing 
content which is not being disclosed as 
sponsored; believes that platforms should 
also protect consumers from unsolicited 
commercial communications; underlines 
that advertisements for commercial 
products and services, and advertisements 
of a political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

Or. it

Amendment 39
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Anna-Michelle 
Asimakopoulou

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
stresses the importance of common 
understanding on what constitutes false or 
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on their sites, in order to ensure they do 
not profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

misleading advertisement; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

Or. en

Amendment 40
Dita Charanzová

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
through voluntary measures, monitor the 
advertisements shown on their sites, in 
order to ensure they do not profit from 
false or misleading advertisements, 
including from influencer marketing 
content which is not being disclosed as 
sponsored; underlines that advertisements 
for commercial products and services, and 
advertisements of a political or other nature 
are different in form and function and 
therefore should be subject to different 
guidelines and rules;

Or. en

Amendment 41
Karen Melchior
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Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 
and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different, but complementary, 
rules;

Or. en

Amendment 42
Marco Campomenosi

Draft opinion
Paragraph 3

Draft opinion Amendment

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they knowingly 
accept false or misleading advertisements; 
believes that online platforms should 
actively monitor the advertisements shown 
on their sites, in order to ensure they do not 
profit from false or misleading 
advertisements, including from influencer 
marketing content which is not being 
disclosed as sponsored; underlines that 
advertisements for commercial products 

3. Asks the Commission to clarify 
what sanctions or other restrictions those 
advertisement intermediaries and platforms 
should be subject to if they accept false or 
misleading advertisements; believes that 
online platforms should actively monitor 
the advertisements shown on their sites, in 
order to ensure they do not profit from 
false or misleading advertisements, 
including from influencer marketing 
content which is not being disclosed as 
sponsored; underlines that advertisements 
for commercial products and services, and 
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and services, and advertisements of a 
political or other nature are different in 
form and function and therefore should be 
subject to different guidelines and rules;

advertisements of a political or other nature 
are different in form and function and 
therefore should be subject to different 
guidelines and rules;

Or. it

Amendment 43
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 3 a (new)

Draft opinion Amendment

3a. Underlines that video sharing 
platforms and social media have the 
capacity to amplify illegal content; calls 
on companies to make recommendation 
algorithms transparent, in order to give 
consumers and researchers insight into 
those processes, in particular on the data 
used, the purpose of the algorithm, 
personalisation, its outcomes and 
potential dangers, while respecting the 
principles of explicability, fairness and 
responsibility; stresses the need to 
guarantee and properly implement the 
right of users to opt in for recommended 
and personalised services;

Or. en

Amendment 44
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 3 a (new)
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Draft opinion Amendment

3a. Stresses the need to strengthen the 
coherence between the existing 
obligations set out in the e-Commerce 
Directive and the Directive 2005/29/EC on 
Unfair Commercial Practices related to 
the transparency of commercial 
communications and digital advertising;

Or. en

Amendment 45
Marco Zullo

Draft opinion
Paragraph 3 a (new)

Draft opinion Amendment

3a. Considers that the lack of 
transparency in the use of ‘chatbots’ is 
likely to cause difficulties for certain 
categories of particularly vulnerable 
people;

Or. it

Amendment 46
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 3 b (new)

Draft opinion Amendment

3b. Underlines the importance of 
algorithmic transparency for consumer 
protection, namely by ensuring 
explainability and auditability of 
automated decision-making in the context 
of both advertisement and content 
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moderation;

Or. en

Amendment 47
Marco Zullo

Draft opinion
Paragraph 3 b (new)

Draft opinion Amendment

3b. Urges the Commission to 
introduce a requirement for websites and 
social media accounts to clearly and 
unequivocally state whether the user is 
interacting with artificial intelligence 
algorithms simulating a human 
conversation;

Or. it

Amendment 48
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 3 c (new)

Draft opinion Amendment

3c. Calls on the Commission to 
address the increasing differences and 
fragmentation of national rules in the 
Member States and to propose concrete 
legislative measures including a notice-
and-action mechanism, that can empower 
users to notify online intermediaries of 
the existence of potentially illegal online 
content or behaviour; is of the opinion 
that such measures would guarantee a 
high level of user and consumer 
protection while promoting consumer 
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trust in the online economy;

Or. en

Amendment 49
Marco Zullo

Draft opinion
Paragraph 3 c (new)

Draft opinion Amendment

3c. Urges the Commission to assess 
the requirement for influencers to 
communicate in a clear, intelligible and 
visible manner at the start of the post 
whether the influencer was paid, directly 
or indirectly, or received products free of 
charge or at a discount for that post;

Or. it

Amendment 50
Marco Zullo

Draft opinion
Paragraph 3 d (new)

Draft opinion Amendment

3d. Calls on the Commission to 
promote technologies which protect the 
privacy of users in advertising, with a 
particular focus on the most vulnerable 
groups;

Or. it

Amendment 51
Alex Agius Saliba

Draft opinion
Paragraph 4
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Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
make them fairer and to ensure 
compliance with Union law, in order to 
allow greater and easier engagement for 
consumers; considers that restrictions on 
the use of digital content and digital 
services that, while being imposed by the 
contractual freedom between right 
holders and service providers, should be 
banned for not meeting the reasonable 
expectations of the consumer, protected 
under Directive (EU) 2019/770 on certain 
aspects concerning contracts for the 
supply of digital content and digital 
services; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

Or. en

Amendment 52
Karen Melchior

Draft opinion
Paragraph 4

Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
ensure compliance with Union law, in 
order to allow greater and easier 
engagement for consumers; considers that 
restrictions on the use of digital content 
and digital services that, while being 
imposed by the contractual freedom 
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platforms may require users to do so at 
each use;

between right holders and service 
providers should be banned for not 
meeting the reasonable expectations of 
the consumer, protected under Directive 
(EU) 2019/770 on certain aspects 
concerning contracts for the supply of 
digital content and digital services; notes 
that EULAs are often accepted by users 
without reading them; moreover notes that 
when a EULA does allow for users to opt-
out of clauses, platforms may require users 
to do so at each use;

Or. en

Amendment 53
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Maria 
Grapini

Draft opinion
Paragraph 4

Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses in order to allow for a better 
informed consent; notes that EULAs are 
often accepted by users without reading 
them; moreover notes that when a EULA 
does allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use; notes that the majority of 
EULAs can be unilaterally changed by 
the platforms without any notice to 
consumers, with pernicious effects in 
terms of consumer protection, and calls 
for a better consumer protection through 
effective measures;

Or. en
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Amendment 54
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Paragraph 4

Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that so far the consumer has 
no choice but to agree with the terms of 
EULAs; moreover notes that when a 
EULA does allow for users to opt-out of 
clauses, platforms may require users to do 
so at each use; asks the Commission to 
introduce guidance for platforms on how 
to better inform consumers about the 
terms of EULAs, such as a pop-up 
message comprising key information 
thereof;

Or. en

Amendment 55
Dita Charanzová

Draft opinion
Paragraph 4

Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and Terms and 
Conditions Agreements (T&Cs) and to 
seek ways to allow greater and easier 
engagement for consumers, including in 
the choice of clauses; notes that EULAs 
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moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

and T&Cs are often accepted by users 
without reading them; moreover notes that 
when a EULA and T&Cs does allow for 
users to opt-out of clauses, service 
providers may require users to do so at 
each use, often in bad faith, to encourage 
acceptance;

Or. en

Amendment 56
Eugen Jurzyca

Draft opinion
Paragraph 4

Draft opinion Amendment

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow greater and easier engagement for 
consumers, including in the choice of 
clauses; notes that EULAs are often 
accepted by users without reading them; 
moreover notes that when a EULA does 
allow for users to opt-out of clauses, 
platforms may require users to do so at 
each use;

4. While recalling earlier efforts, asks 
the Commission to further review the 
practice of End User Licensing 
Agreements (EULAs) and to seek ways to 
allow easier engagement for consumers, 
including in the choice of clauses; notes 
that EULAs are often accepted by users 
without reading them; moreover notes that 
when a EULA does allow for users to opt-
out of clauses, platforms may require users 
to do so at each use;

Or. en

Amendment 57
Dita Charanzová

Draft opinion
Paragraph 4 a (new)

Draft opinion Amendment

4a. Believes that a summary text of a 
T&C and EULA, written in plain and 
clear language, including the option to 
"opt out" easily from optional clauses, 
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should be displayed at the start of any 
such agreement; believes that the 
Commission should establish a template 
for T&Cs and EULAs summaries;

Or. en

Amendment 58
Alex Agius Saliba

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services, establishing a 
high level of data protection and security; 
recommends that any data access remedy 
should be imposed only to tackle market 
failures, be in compliance with the GDPR, 
give consumers the right to object to data 
sharing, and provide consumers with 
technical solutions to help them control 
and manage flows of their personal 
information and have means of redress; 
asks the Commission to ensure that 
consumers can still use a connected device 
for all its primary functions even if a 
consumer withdraws their consent to share 
non-operational data with the device 
manufacturer or third parties;

Or. en

Amendment 59
Karen Melchior

Draft opinion
Paragraph 5
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Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services, establishing a 
high level of data protection and security; 
recommends that any data access remedy 
should be imposed only to tackle market 
failures, be incompliance with the GDPR, 
give consumers the right to object to data 
sharing and provide consumers with 
technical solutions to help them control 
and manage flows of their personal 
information and have means of redress; 
asks the Commission to ensure that 
consumers can still use a connected device 
for all its primary functions even if a 
consumer withdraws their consent to share 
non-operational data with the device 
manufacturer or third parties;

Or. en

Amendment 60
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of any data with 
third parties based on the consent of the 
user; asks the Commission to ensure that 
consumers can still use a connected device 
for all its primary functions even if a 
consumer withdraws their consent to share 
non-operational data with the device 
manufacturer or third parties; calls for 
development of enforcement mechanisms 
providing monitoring of the consumer´s 
right to informed consent and freedom of 
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choice when submitting data;

Or. en

Amendment 61
Marco Campomenosi

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional and that, in the event 
that such sharing is necessary to the 
functioning of the services, the end user 
should be duly informed in a clear, 
immediate and transparent manner; asks 
the Commission to ensure that consumers 
can still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

Or. it

Amendment 62
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-

5. Underlines that, under the terms of 
EULAs, consumers should be free to give 
consent for sharing some or all of their 
data with third parties, unless there are 
legal grounds for the lawfulness of 
sharing of data; asks the Commission to 
ensure that consumers can still use 
connected device for all its primary 
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operational data with the device 
manufacturer or third parties;

functions, even if consumers do not give 
or withdraw their consent to share non-
operational data with the device 
manufacturer or third parties;

Or. en

Amendment 63
Eugen Jurzyca

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that, where 
reasonable, consumers can still use a 
connected device for all its primary 
functions even if a consumer withdraws 
their consent to share non-operational data 
with the device manufacturer or third 
parties;

Or. en

Amendment 64
Dita Charanzová

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-

5. Underlines that EULAs and T&Cs 
should always make the sharing of all data 
with third parties optional unless vital to 
the functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
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operational data with the device 
manufacturer or third parties;

operational data with the device 
manufacturer or third parties;

Or. en

Amendment 65
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 5

Draft opinion Amendment

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties;

5. Underlines that EULAs should 
always make the sharing of all data with 
third parties optional unless vital to the 
functioning of the services; asks the 
Commission to ensure that consumers can 
still use a connected device for all its 
primary functions even if a consumer 
withdraws their consent to share non-
operational data with the device 
manufacturer or third parties; reiterates the 
need for transparency in EULAs 
regarding the possibility and scope of data 
sharing with third parties;

Or. en

Amendment 66
Martin Schirdewan, Anne-Sophie Pelletier

Draft opinion
Paragraph 5 a (new)

Draft opinion Amendment

5a. Asks the Commission to include in 
a future Digital Services Act an obligation 
for interoperability for “digital gate 
keepers”, in order to restore a level 
playing field for SMEs, thus enlarging 
consumer choices and therefore providing 
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more diversity online;

Or. en

Amendment 67
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 6

Draft opinion Amendment

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account before taking additional 
measures;

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented;

Or. en

Amendment 68
Eugen Jurzyca

Draft opinion
Paragraph 6

Draft opinion Amendment

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account before taking additional 
measures;

6. Underlines that the Directive (EU) 
2019/2161, Directive (EU) 2019/770 and 
Directive (EU) 2019/771 are still to be 
properly transposed and implemented; asks 
the Commission to take this into account 
before taking additional measures;

Or. en

Amendment 69
Karen Melchior
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Draft opinion
Paragraph 6

Draft opinion Amendment

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account before taking additional 
measures;

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account when taking additional 
measures;

Or. en

Amendment 70
Alex Agius Saliba

Draft opinion
Paragraph 6

Draft opinion Amendment

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account before taking additional 
measures;

6. Underlines that the Directive (EU) 
2019/770 and Directive (EU) 2019/771 are 
still to be properly transposed and 
implemented; asks the Commission to take 
this into account when taking additional 
measures;

Or. en

Amendment 71
Marco Campomenosi

Draft opinion
Paragraph 7

Draft opinion Amendment

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given in 
order to ensure legal certainty for 

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified, inter alia putting forward an 
unequivocal definition of “smart 
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businesses and consumers; asks especially 
for the Commission to work to ensure that 
such contracts with consumers are valid 
and binding throughout the Union; that 
they meet the standards of consumer law, 
for example the right of withdrawal under 
Directive 2011/83/EU4; and that they are 
not subject to national barriers to 
application, such as notarisation 
requirements;

contract” and of “DLT”, and if guidance 
should be given in order to ensure legal 
certainty for businesses and consumers; 
stresses that these guidelines should take 
account of the specific legislative and 
industrial fabric of each Member State; 
asks especially for the Commission to 
work to ensure that such contracts with 
consumers are valid and binding 
throughout the Union; that they meet the 
standards of consumer law, for example the 
right of withdrawal under Directive 
2011/83/EU4; and that they are not subject 
to national barriers to application, such as 
notarisation requirements;

__________________ __________________
4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Or. it

Amendment 72
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Biljana Borzan, Alex Agius Saliba, Maria Grapini

Draft opinion
Paragraph 7

Draft opinion Amendment

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given 
in order to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to work to ensure that 

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies 
without a clear legal basis; asks the 
Commission to assess the development 
and use of distributed ledger technologies, 
including “smart contracts”, in particular 
questions of legality, and enforcement of 
smart contracts in cross border situations, 
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such contracts with consumers are valid 
and binding throughout the Union; that 
they meet the standards of consumer law, 
for example the right of withdrawal under 
Directive 2011/83/EU4 ; and that they are 
not subject to national barriers to 
application, such as notarisation 
requirements;

and make proposals for appropriate legal 
framework to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to update its existing 
guidance document on Directive 
2011/83/EU4 (the Consumer Rights 
Directive) to clarify whether it considers 
smart contracts to fall within the 
exemption of point (l) of Article 3(2), and 
if so under which circumstances, and to 
clarify the issue of the right to 
withdrawal; asks for guidance on cross-
border transactions and on the existing 
rules regarding notarisation requirements;

__________________ __________________
4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Or. en

Amendment 73
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 7

Draft opinion Amendment

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given in 
order to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to work to ensure that 
such contracts with consumers are valid 

7. Notes the rise of “smart contracts”, 
such as those based on distributed ledger 
technologies; asks the Commission to 
analyse if certain aspects of “smart 
contracts” should be clarified and if 
guidance should be given in order to ensure 
legal certainty for businesses and 
consumers; asks especially for the 
Commission to work to ensure that such 
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and binding throughout the Union; that 
they meet the standards of consumer law, 
for example the right of withdrawal under 
Directive 2011/83/EU4 ; and that they are 
not subject to national barriers to 
application, such as notarisation 
requirements;

contracts meet the standards of consumer 
law, for example the right of withdrawal 
under Directive 2011/83/EU4 ;

__________________ __________________
4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Or. en

Amendment 74
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Paragraph 7

Draft opinion Amendment

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given in 
order to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to work to ensure that 
such contracts with consumers are valid 
and binding throughout the Union; that 
they meet the standards of consumer law, 
for example the right of withdrawal under 
Directive 2011/83/EU4 ; and that they are 
not subject to national barriers to 
application, such as notarisation 

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse certain 
aspects of “smart contracts”, that need to 
be clarified and provide guidance 
thereabout, in order to ensure legal 
certainty for businesses and consumers; 
asks especially for the Commission to 
work to ensure that such contracts with 
consumers are valid and binding 
throughout the Union; that they meet the 
standards of consumer law, for example the 
right of withdrawal under Directive 
2011/83/EU4; and that "smart contracts" 
are not subject to national barriers to 
application when it comes to their validity 
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requirements; requirements as consumer contracts;

__________________ __________________
4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Or. en

Amendment 75
Karen Melchior

Draft opinion
Paragraph 7

Draft opinion Amendment

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given in 
order to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to work to ensure that 
such contracts with consumers are valid 
and binding throughout the Union; that 
they meet the standards of consumer law, 
for example the right of withdrawal under 
Directive 2011/83/EU4 ; and that they are 
not subject to national barriers to 
application, such as notarisation 
requirements;

7. Notes the rise of “smart contracts” 
based on distributed ledger technologies; 
asks the Commission to analyse if certain 
aspects of “smart contracts” should be 
clarified and if guidance should be given in 
order to ensure legal certainty for 
businesses and consumers; asks especially 
for the Commission to work to ensure that 
such contracts with consumers meet the 
standards of consumer law, including the 
right of withdrawal under Directive 
2011/83/EU4 ; and that they are not subject 
to national barriers to application, such as 
notarisation requirements;

__________________ __________________
4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 

4 Directive 2011/83/EU of the European 
Parliament and of the Council of 25 
October 2011 on consumer rights, 
amending Council Directive 93/13/EEC 
and Directive 1999/44/EC of the European 
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Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Parliament and of the Council and 
repealing Council Directive 85/577/EEC 
and Directive 97/7/EC of the European 
Parliament and of the Council (OJ L 304, 
22.11.2011, p. 64).

Or. en

Amendment 76
Martin Schirdewan, Anne-Sophie Pelletier

Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in 
the supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature 
in order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-
plating practices of Union legislation by 
Member States.

deleted

Or. en

Amendment 77
Maria-Manuel Leitão-Marques, Christel Schaldemose, Adriana Maldonado López, 
Marc Angel, Monika Beňová, Sándor Rónai, Sylvie Guillaume, Biljana Borzan, Alex 
Agius Saliba, Maria Grapini

Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 

8. Stresses that any future legislative 
proposals should seek to prevent 
potentially new unjustified barriers in the 
supply of digital services and innovation 
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platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-
plating practices of Union legislation by 
Member States.

by online platforms while enhancing 
consumer protection, achieving 
sustainable and smart growth and address 
technological, connectivity challenges and 
ensuring that the digital single market is 
fair and safe for everyone; underlines, at 
the same time, that new Union obligations 
on platforms must be proportional and 
clear in nature in order to avoid 
unnecessary regulatory burdens or 
unnecessary restrictions, ensuring a level 
playing field for companies, including 
SMEs a high level of protection for 
consumers, and protecting the health, 
safety and wellbeing of our citizens; 
stresses the importance and benefits of an 
harmonized regulatory framework of 
digital services across the Union in the 
context of the Digital Single Market and 
the need to establish a central regulatory 
authority that is responsible for the 
oversight and compliance with the Digital 
Services Act and which has 
supplementary powers to tackle cross-
border issues, as well as wield 
investigation and enforcement powers.

Or. en

Amendment 78
Jordi Cañas

Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-plating 

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
stresses in this regard the importance of 
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practices of Union legislation by Member 
States.

establishing a well-balanced Union 
approach with the ultimate aim of 
ensuring responsible and non-
discriminatory behaviour of online 
platforms, in line with the Union values 
and fundamental rights; underlines the 
need to prevent gold-plating practices of 
Union legislation by Member States.

Or. en

Amendment 79
Edina Tóth, Tomislav Sokol, Romana Tomc, Maria da Graça Carvalho, Kris Peeters, 
Anna-Michelle Asimakopoulou

Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-plating 
practices of Union legislation by Member 
States.

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new unjustified 
barriers in the supply of digital services by 
online platforms, as well as foster an 
online environment free of illegal content 
that would be detrimental to Union 
consumers and the economy of the Union; 
underlines, at the same time, that new 
Union obligations on platforms must be 
proportional and clear in nature in order to 
avoid unnecessary regulatory burdens or 
unnecessary restrictions; underlines the 
need to prevent gold-plating practices of 
Union legislation by Member States.

Or. en

Amendment 80
Marcel Kolaja
on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 8
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Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-plating 
practices of Union legislation by Member 
States.

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers, lock-
ins and reduced competition in the supply 
of digital services by online platforms; 
underlines, at the same time, that new 
Union obligations on platforms must have 
the public good at their core, be 
proportional and clear in nature in order to 
avoid unnecessary regulatory burdens or 
unnecessary restrictions; underlines the 
need to prevent gold-plating practices of 
Union legislation by Member States.

Or. en

Amendment 81
Karen Melchior

Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-plating 
practices of Union legislation by Member 
States.

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions and be 
guided by consumer protection and 
product safety goals; underlines the need 
to prevent gold-plating practices of Union 
legislation by Member States.

Or. en

Amendment 82
Eugen Jurzyca
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Draft opinion
Paragraph 8

Draft opinion Amendment

8. Stresses that any future legislative 
proposals should seek to remove current 
and prevent potentially new barriers in the 
supply of digital services by online 
platforms; underlines, at the same time, 
that new Union obligations on platforms 
must be proportional and clear in nature in 
order to avoid unnecessary regulatory 
burdens or unnecessary restrictions; 
underlines the need to prevent gold-plating 
practices of Union legislation by Member 
States.

8. Stresses that any future legislative 
proposals should be evidence-based and 
should seek to remove current and prevent 
potentially new barriers in the supply of 
digital services by online platforms; 
underlines, at the same time, that new 
Union obligations on platforms must be 
proportional and clear in nature in order to 
avoid unnecessary regulatory burdens or 
unnecessary restrictions; underlines the 
need to prevent gold-plating practices of 
Union legislation by Member States.

Or. en

Amendment 83
Jordi Cañas

Draft opinion
Paragraph 8 a (new)

Draft opinion Amendment

8a. Stresses that any future legislative 
proposal adapting new commercial and 
civil rules for commercial entities 
operating online should combat anti-
competitive uses of digital advertising and 
enable a level playing field market; 
underlines that providing such a 
framework is essential to boost innovation 
and foster growth of SMEs in the Union 
and start-ups, enabling them to profit 
from the Digital Single Market;

Or. en

Amendment 84
Marcel Kolaja
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on behalf of  the Greens/EFA Group

Draft opinion
Paragraph 8 a (new)

Draft opinion Amendment

8a. Welcomes the Commission’s 
agreement with collaborative economy 
platforms allowing Eurostat to publish 
key data on tourism accommodation, as a 
first steps; asks the Commission to 
introduce further information obligations 
for collaborative economy platforms in 
line with data protection rules, as this is 
essential for local authorities, in order to 
ensure the availability of affordable 
housing.

Or. en

Amendment 85
Dita Charanzová

Draft opinion
Paragraph 8 a (new)

Draft opinion Amendment

8a. Asks the Commission to undertake 
a revision of Regulation (EU) No 
910/20141a (the eIDAS Regulation) in the 
light of development of virtual 
identification technologies, including the 
use of identification applications, in order 
to ensure that a Virtual "ID" can be used 
in the same way as a physical card when 
consumers buy or pay for products and 
services;
__________________
1a Regulation (EU) No 910/2014 of the 
European Parliament and of the Council 
of 23 July 2014 on electronic 
identification and trust services for 
electronic transactions in the internal 
market and repealing Directive 
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1999/93/EC (OJ L 257, 28.8.2014, p. 73).

Or. en

Amendment 86
Clara Ponsatí Obiols

Draft opinion
Paragraph 8 a (new)

Draft opinion Amendment

8a. Considers that any Regulation 
setting up standards and procedures for 
content moderation should be applicable 
to any type of content moderation by 
online platforms (voluntary or at the 
request of competent authorities) and to 
content supervision or blocking by 
competent authorities.

Or. en

Amendment 87
Clara Ponsatí Obiols

Draft opinion
Paragraph 8 b (new)

Draft opinion Amendment

8b. Considers that the Digital Services 
Act package should (i) specifically address 
the shortcomings of current legislation as 
regards to the rights and social protection 
of persons working for online service 
providers, regardless of whether they are 
formally employed, and (ii) set out 
mechanisms to ensure compliance by the 
service providers.

Or. en
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Amendment 88
Dita Charanzová

Draft opinion
Paragraph 8 b (new)

Draft opinion Amendment

8b. Asks the Commission to explore 
the possibility to present, as part of the 
Digital Services Act Package several 
proposals, including on contractual rights 
in the context of supply of digital services, 
as referred to in recommendations set out 
in the Annex;

Or. en

Amendment 89
Dita Charanzová

Draft opinion
Annex (new)

Draft opinion Amendment

ANNEX TO THE MOTION FOR A 
RESOLUTION:
DETAILED RECOMMENDATIONS AS 
TO THE CONTENT OF THE 
PROPOSALS REQUESTED 
A. PRINCIPLES AND AIMS OF THE 
REQUESTED PROPOSALS OF THE 
DIGITAL SERVICES ACT PACKAGE
The Digital Services Act package should 
consist of:
· a comprehensive legislative proposal, 
revising the E-commerce Directive with 
the aim to improve the functioning of the 
internal market and the free movement of 
digital services;
· a legislative proposal on ex-ante 
regulation of large platforms 
strengthening transparency, building on 
Regulation (EU) 2019/11501a (the 
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Platforms to Business Regulation);
· proposals on contractual rights in the 
context of supply of digital services, 
ancillary to the Digital Services Act, as 
part of a package, based on the 
recommendations set out in this Annex, 
following a thorough analysis of the 
transposition and implementation of 
recently adopted legal instruments in the 
area of consumer protection.
B. RECOMMENDATIONS
Recommendation 1 Purpose
The proposals should aim to strengthen 
civil and commercial law rules applicable 
to commercial entities operating online 
with respect to digital services, including 
civil and commercial law aspects of 
distributed ledger technologies and, in 
particular, smart contracts.
The proposals should also seek to make 
licensing and terms and conditions 
agreements more understandable, and 
give individuals a real option to opt-out of 
some clauses or to negotiate individual 
terms.
Recommendation 2 Scope
The proposals on contractual rights 
should only focus on civil and commercial 
law aspects and should not affect the E-
commerce Directive. They should be 
without prejudice to the rules on 
advertising, set out by Directive 
2005/29/EC on Unfair Commercial 
Practices.
Recommendation 3 General principles
Principle of transparency
Any terms and conditions or other clauses 
of use should be easily accessible and easy 
to understand, and clear and plain 
language should be used, including with 
regard to End User Licensing Agreements 
(EULAs). The proposal should establish a 
template for a terms and conditions or 
EULA summary, to be displayed at the 
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start of any such agreement.
Principle of fairness
Any terms and conditions or other clauses 
of use that are not strictly essential to 
provide a digital service or required by 
law should be amendable or removable 
before acceptance by an end-user (‘opt-
out’).
Businesses could equally limit some 
services if an individual should choose 
such ‘opt-outs’ but not deny access 
altogether or restrict essential elements of 
a digital service or a physical product 
linked or otherwise connected to a digital 
service.
Principle of legal certainty
It should be clearly established that 
whenever, among others, terms and 
conditions, EULAs, and smart contracts 
fall under the legal definition of a 
contract, all relevant provisions on 
consumer protection, set out in the 
Consumer Rights Directive, should apply.
The proposal should seek to clarify if 
explicit consent can be assumed by the 
mere acceptance of terms and conditions 
or use of a digital service is done without 
evidence that an end-user has read such 
terms and conditions or other clauses of 
use.
Penalties
Member States should lay down the rules 
on penalties applicable to infringements 
of rules on contractual rights and take all 
measures necessary to ensure that they 
are implemented. The penalties provided 
for shall be effective, proportionate and 
dissuasive.
__________________
1a Regulation (EU) 2019/1150 of the 
European Parliament and of the Council 
of 20 June 2019 on promoting fairness 
and transparency for business users of 
online intermediation services (OJ L 186, 
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11.7.2019, p. 57).

Or. en


