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SUGGESTIONS

The Committee on the Internal Market and Consumer Protection calls on the Committee on 
the Environment, Public Health and Food Safety, as the committee responsible, to incorporate 
the following suggestions into its motion for a resolution:

A. whereas consumers are ready to change their purchasing patterns for sustainable options 
but can be misled by greenwashing practices;

B. whereas fragmented and non-transparent value chains in the garment sector hinder 
compliance with relevant Union law and weaken the accountability of economic 
operators;

1. Recalls the paramount importance of protecting consumers by addressing misleading 
claims and immediately withdrawing products that do not respect Union law;

2. Calls for the implementation of a trusted-flagger alert and notification mechanism and 
of an appropriate European redress mechanism for consumers affected by misleading 
labels and textiles that do not comply with Union law;

3. Welcomes the introduction of the digital product passport in the proposal for a 
regulation on ecodesign requirements for sustainable products; believes that in order to 
be relevant this passport needs to be available on the product itself and be easy to read; 
favours open and trustworthy data ensuring traceability down to factory level;

4. Believes that the digital product passport goes hand in hand with the simplification of 
existing labels to ensure that consumers receive coherent and reliable information on the 
environmental and social footprint of products;

5. Encourages initiatives to help consumers switch to more sustainable consumption 
patterns by providing quality products at an affordable price and reducing waste;

6. Believes that textile producers and brands should be drivers of sustainability by being 
transparent in their practices and respecting human rights and the environment;

7. Stresses that fast fashion puts enormous stress on suppliers and their workforce through 
unfair trading practices;

8. Calls for mandatory criteria on responsible consumption to apply to public procurement;

9. Recalls the paramount importance of ensuring that market surveillance authorities have 
sufficient human and financial resources at their disposal.
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ANNEX: LIST OF ENTITIES OR PERSONS 
FROM WHOM THE RAPPORTEUR FOR THE OPINION HAS RECEIVED INPUT

The following list is drawn up on a purely voluntary basis under the exclusive responsibility 
of the rapporteur. The rapporteur has received input from the following entities or persons in 
the preparation of the draft opinion:

Entity and/or person
BEUC
Clean Clothes Campaign
Fair Trade Advocacy Office
The Good Goods
RREUSE
Fashion Revolution
Zero Waste Europe


