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Question for oral answer O-000007/2013 

to the Commission 
Rule 115 

Luis Manuel Capoulas Santos, Paolo De Castro, Iratxe García Pérez, Vasilica Viorica Dăncilă, 

Csaba Sándor Tabajdi, Eric Andrieu, Daciana Octavia Sârbu, Luís Paulo Alves, Pavel Poc 
on behalf of the S&D Group 

Subject: Safeguarding and protecting the wine market outside the European Union  

The Commission has recently entered on the agenda of the management committee a proposal for a 
regulation seeking to authorise the use of the traditional designations ‘château’ and ‘clos’ for wines 
produced in the United States and marketed in the European Union. An Agreement between the 
United States of America and the European Community on Trade in Wine entered into force in 2006. 
Under a labelling protocol to the agreement, the United States was authorised to make temporary use 
of a number of traditional designations, including ‘château’ and ‘clos’. No subsequent progress having 
been perceived towards ending the unauthorised use of geographical indications of origin or 
references to European winegrowing areas used in the United States as semi-generic names, the 
Commission informed the United States in March 2009 of its intention to suspend authorisation for the 
export to the EU of American wines bearing these designations. 

Council Regulation (EC) No 479/2008 of 29 April 2008 contains rules on the operation of the system of 
designations of origin and geographical indications on the wine market, including, in Title III, Chapter 
IV, provisions to safeguard and protect against misuse, imitation or evocation. The existence on some 
major commercial markets outside the European Union of trademarks and labels on wine products 
bearing European designations that relate to certified European Union wine products, such as the 
Italian wine ‘Prosecco’, the Spanish wine with the protected designation of origin (PDO) ‘Rioja’, and 
the recurrent imitations of the French PDO ‘Champagne’, shows that this phenomenon is gaining 
ground and is not being kept in check. Such commercial practices risk misleading the final consumers 
into purchasing products which have nothing to do with the European PDO products, and could have 
adverse economic and social repercussions for workers in the PDO wine production sectors. 

Can the Commission state what developments led to the suspension in 2009 of the authorisation for 
the export into the European Union of US wines bearing these designations? 

Is the Commission aware of this problem, and what initiatives does it propose to take to combat the 
spread of these practices, including within the WTO and in bilateral relations with the non-European 
countries in question, and provide effective protection once and for all for wine products on non-
European markets? 
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