
CM\1257385EN.docx PE731.455v02-00

EN United in diversity EN

European Parliament
2019-2024

Committee on Petitions

25.3.2022

NOTICE TO MEMBERS

Subject: Petition No 0655/2021 by L.S-F (German) on introducing standardised labels 
indicating the environmental footprint of consumer products in the EU

Petition No 0658/2021 by E.C. (Spanish) on the labelling of consumer products 
to indicate their environmental footprint once discarded

1. Summary of petition 0655/2021

The petitioner calls for the introduction, from 2023 onwards, of an EU-wide standardised 
labelling that would apply to all everyday use products and goods that would show the 
environmental footprint and environmental-friendliness of the products, while also informing 
the consumer of the impact of sustained use of these products on the climate targets of the EU. 
The aim of such labelling would be to make it clear to consumer their impact on the climate, 
and how they can make their consumption more sustainable.

Summary of petition 0658/2021

The petitioner says that it would be useful to draw up guidelines similar to the existing Nutri-
Score labels for food products to increase consumers’ decision-making capacity, in other words 
to design a ‘Recy-Score’ using a ‘traffic light’ system to indicate the recycling rate or capacity 
to recover and reuse the parts of products purchased in various sectors (electronics, furniture, 
etc.). This would bring about more informed and aware consumption, making the 
environmental, ecological and social impact of goods clearer. Creating such labelling, with an 
appropriate scoring system, would also help to develop producers’ capacity to innovate and 
enhance ecological awareness among consumers.

2. Admissibility
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Petition 0655/2021 was declared admissible on 5 November 2021.
Petition 0658/2021 was declared admissible on 5 November 2021.
Information requested from Commission under Rule 227(6).

3. Commission reply, received on 25 March 2022

Several initiatives are currently being prepared by the Commission, as announced in the 
European Green Deal, Circular Economy Action Plan, the New Consumer Agenda and the 
Farm-to-Fork strategy.

The Sustainable Product Initiative1, scheduled for Q1 2022, will enable setting sustainability 
requirements on products placed on the EU market, eliminating environmentally-harmful 
products and fostering new business models. As it is essential to have reliable, comparable and 
verifiable information on products, the initiative is also likely to set information requirements 
on products, and this may take the form of a Digital Product Passport to provide easy access to 
information along the value chains of products, facilitating businesses and consumers’ 
decisions. The possibility to introduce mandatory labels for products will also be considered. 
The products to be covered by requirements are yet to be decided, but are likely to include the 
priority products announced in the 2020 Circular Economy Action Plan2 (for instance, textiles, 
electronics and others). The Green Claims Initiative3 will consider the substantiation of 
voluntarily made environmental claims based on a standard methodology. The objective is to 
ensure that consumers can make sustainable choices based on reliable, comparable and 
verifiable information, and therefore reduce greenwashing.

The initiative to empower consumers for the green transition4 scheduled for Q1 2022 will also 
improve information on products at the point of sale in particular on their durability and 
reparability, through a revision of EU consumer law. 

The sustainable EU food system initiative5 will consider, among other aspects, measures 
related to the provision of information to consumers on the sustainability performance of food 
products. The sustainability labelling provisions will cover, in synergy with other relevant EU 
initiatives, the nutritional, climate, environmental and social aspects of food products.

At the same time, the EU Ecolabel, the official European Union label of environmental 
excellence, is awarded to sustainably designed products, encouraging innovation and 
contributing to the EU goal of climate neutrality by 2050, and to the clean and circular economy 
with a zero-pollution ambition for a toxic-free environment. Through the EU Ecolabel, industry 
can offer true and reliable eco-friendly alternatives to conventional products, empowering 
consumers and procurers to make informed choices and play an active role in the ecological 
transition. Goods and services can be awarded the EU Ecolabel if they meet high environmental 
standards throughout their life-cycle: from raw material extraction, to production, distribution 

1 https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/12567-Sustainable-products-
initiative_en 
2 COM/2020/98 final
3 https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/12511-Environmental-performance-of-
products-&-businesses-substantiating-claims_en 
4 https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/12467-Consumer-policy-
strengthening-the-role-of-consumers-in-the-green-transition_en 
5 https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/13174-Sustainable-EU-food-system-
new-initiative_en 
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and disposal. The criteria also encourage companies to develop products that are durable, easy 
to repair and recyclable. Established in 1992 and recognised across Europe, the EU Ecolabel 
guarantees lowering environmental impacts of awarded goods and services and guarantees 
credibility, being third party verified. 

In parallel, the EU Energy label has already for a number of years been a key driver for helping 
consumers choose products which are more energy efficient. Recognition of this label amongst 
consumers is high6, and it is also effective in encouraging manufacturers to drive innovation 
by developing more energy efficient technologies. In addition to information about the 
product’s energy consumption, the labels can also provide specific data about other relevant 
features of usage, such as the product’s noise emissions or water consumption. 

In particular for textile products, the Textile Labelling Regulation requires textiles sold on the 
EU market to carry a label clearly identifying the fibre composition and indicating any non-
textile parts of animal origin. The Commission will review this piece of legislation to ensure 
consistency with the Sustainable Products Initiative and assess the introduction of mandatory 
disclosure of other types of information, such as sustainability and circularity parameters.

Synergies between the different work streams will be ensured.

Conclusion 

Besides existing measures such as the voluntary EU Ecolabel for the best-in-class products in 
terms of environmental performance and the mandatory Energy Label, the Commission is 
developing proposals to support the consumption of sustainable products in the EU though the 
provision of reliable, comparable and verifiable information, which may take the form of digital 
product passports, labelling, or rules on substantiating green claims.

6 In 2019, the energy label was recognised by 93% of consumers and 79% considered it when buying energy 
efficient products


