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NOTICE TO MEMBERS

Subject: Petition No 0699/2021 by Alfons Barti Borrell (Spanish), on behalf of the 
association ‘Barcelona Comerç and the federation of associations Vitrines 
d’Europe’, on the creation of a European Capital of Local Trade

1. Summary of petition

The petitioner suggests creating a European Capital of Local Trade. He believes that this would 
promote retail trade, the chosen city and Europe. The aim would be to value and appreciate 
local trade, contribute to a collective awareness of its importance on an economic level (creation 
and anchoring of wealth and taxation) and on a social level (creation of jobs and community), 
highlight the role that local retail trade plays in preserving the European way of life and the 
model, form and essence of its cities, and demonstrate how local retail trade is part and parcel 
of the European identity.  The petitioner details how the selection process would work and 
substantiates the proposal. He believes that the European Capital of Local Trade could be based 
on the model proposed by the European Commission for the European Capital of Culture or the 
European Youth Capital whereby a committee composed of the European Commission, the 
European Parliament and the Committee of the Regions elects the host city based on proposals 
from candidate cities with the participation of the Member States and regions.

2. Admissibility

Declared admissible on 12 November 2021. Information requested from Commission under 
Rule 227(6).

3. Commission reply, received on 16 May 2022

Retail is a very important ecosystem for the economy. It amounts to 11.5 % of EU value added 
and directly employs more than 29 million people. Its performance is key for household budgets 
and suppliers: consumers spent on average 30 % of their budget for their shopping. 
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The small and medium-sized enterprise (SME) dimension is a major feature of the ecosystem: 
5.5 million companies are active in the ecosystem, 99% of which are SMEs. In addition, as 
emphasised by the petitioner, retail SMEs are crucial for urban and rural local communities and 
to keep city centres vibrant; they offer proximity and are part of the social fabric.

The retail ecosystem has been badly hurt by the COVID-19 crisis. Shops were either closed or 
bound by stringent precautionary measures. The viability of many SMEs is endangered and 
jobs are at risk.

The Commission supports digitalisation and modernisation of retail SMEs under the #Revitalise 
Retail initiative1.

In 2018, alongside a Communication on “A European retail sector fit for the 21st century”2, the 
Commission published a guide entitled “Facing the Future”3. It is a practical guide for fostering 
the revitalisation and modernisation of the small retail sector. Based on this guide, the 
Commission organised workshops to encourage an exchange of experiences, solutions and 
success stories. The first edition of these workshops took place in 2019, in Brussels, Madrid, 
Bucharest and Vienna. In October 2020, virtual workshops were held with a focus on 
exchanging solutions to reach consumers during the COVID-19 crisis. In December 2021, a 
workshop organised in cooperation with the Slovenian presidency of the EU discussed the 
digitalisation of retail SMEs with a focus on rural areas4.

More actions are envisaged. In particular, a call for tender has been launched to highlight 
experiences of retail SMEs who have successfully embraced innovative green and digital 
solutions and transformed their business models to respond to changing consumer habits, in 
particular in the context of the COVID-19 crisis. 

The Commission takes note of the petitioner’s proposal to create a European Capital of Local 
Retail and will further examine how the challenges and issues referred to in the petition can be 
taken into account in the forthcoming support initiatives for the ecosystem such as the 
#Revitalise Retail initiative, and other relevant initiatives. The Commission considers it 
particularly important to move beyond awareness-raising and put in place actions that create 
impact for example, by helping retail SMEs to deal with some of the structural issues they are 
facing in their green and digital transition.

The points raised in the petition could also be considered in the framework of the proximity and 
social economy ecosystem. The proximity and social economy ecosystem contributes directly 
to local prosperity, inclusiveness and well-being of citizens. Enterprises in the ecosystem 
improve resilience by reinforcing short value chains and promote citizens’ engagement within 
their community and in response to local needs. In particular, the proximity economy is 
characterised by the presence of diverse enabling ‘proximity hubs’ such as cities, local 
communities, community-led initiatives, business clusters and public-private partnerships. The 
proposal could reinforce the ongoing work in cities in the framework of industry and SME 
policy, notably the Intelligent Cities Challenge (ICC) which brings together an active 
community of 136 cities from 21 countries to leverage cutting edge technologies and to drive a 

1 https://ec.europa.eu/growth/single-market/single-market-services/retail-services/revitalise-retail-workshops_en
2 COM(2018)219 final; https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52018DC0219
3 https://op.europa.eu/en/publication-detail/-/publication/d606c517-4445-11e8-a9f4-01aa75ed71a1/language-en
4 See footnote 1.

https://ec.europa.eu/growth/single-market/single-market-services/retail-services/revitalise-retail-workshops_en
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52018DC0219
https://op.europa.eu/en/publication-detail/-/publication/d606c517-4445-11e8-a9f4-01aa75ed71a1/language-en


CM\1256170EN.docx 3/3 PE732.578v01-00

EN

green and digital transformation and social resilience, while supporting green economy, local 
green deals, circular economy, techforgood, etc.

Conclusion

The Commission welcomes the petitioners’ proposal to create a European Capital of Small 
Retail and will consider the options for addressing the specific issues raised therein. In 
particular, given the priority of ensuring that the Commission’s support programmes deliver 
impact, the Commission considers it important to move beyond awareness-raising, and 
contribute directly to solving challenges faced by retail SMEs and generating positive impact 
for them. The Commission will therefore further reflect on the proposal, taking into account the 
above-mentioned points as well as the resources and budget implications. In due time, the 
Commission will liaise with the petitioner to discuss possible concrete developments.


