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Amendment by Hiltrud Breyer, Raül Romeva i Rueda, Jill Evans

Amendment 1
Citation 3 a (new)

- having regard to its resolution of 26 September 2007 on the safety of products and 
particularly toys1,

Or. en

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 2
Recital A

A. whereas (deletion) gender, age, income levels, education levels, ethnic background 
and consumption patterns differ from consumer to consumer and should therefore 
be taken into account in national and Community consumer policies,

                                               
1 Texts adopted, P6_TA(2007)0412.
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Or. fr

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 3
Recital B

B. whereas a modern consumer policy strategy must take into account social changes, 
such as the new age structure, the increasingly important role of women and the 
growing involvement of children in the consumer society, the integration of ethnic 
minorities, and changes in living standards as well as economic, environmental and 
technical changes in society,

Or. fr

Amendment by Urszula Krupa

Amendment 4
Recital C

C. whereas balanced participation of women and men, young and elderly people, 
particularly women, and cultural/ethnical minorities should be better anchored in the 
development and continuation of the policy,

Or. pl

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 5
Recital C

C. whereas balanced participation of women and men, young and elderly people, and 
cultural/ethnical minorities should be better anchored in the development and 
continuation of consumer policy, with a view to ensuring that appropriate steps are 
taken to protect such groups,

Or. fr
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Amendment by Marie Panayotopoulos-Cassiotou

Amendment 6
Recital D

D. whereas, in relation to consumers' safety and protection, women, men and children are 
exposed and susceptible to certain products, such as chemicals or medicinal products 
and whereas more research work is required in order to gain a clearer picture of the 
products which represent a risk; whereas, however, biological factors are not the only 
reason for the different vulnerability of women in relation to some types of products, 
as social factors, such as the type of job held, also play a part,

Or. fr

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 7
Recital D a (new)

Da. whereas consumer policy should cover the purchase and sale not just of products 
but also of services offered by the public and private sectors, and whereas 
vulnerable consumers – women, elderly persons and disadvantaged social groups –, 
who more often fall prey to unscrupulous service providers, should be suitably 
protected,

Or. fr

Amendment by Pia Elda Locatelli

Amendment 8
Recital D a (new)

Da. whereas there is no specific provision for gender-based pharmacology in the 
preparation of pharmaceutical products; whereas only 20% of the patients tested 
during the development of new pharmaceutical products are women; whereas a 
pharmaceutical product that has not been specifically tested on women could prove 
not to be efficacious for them and its side-effects on them might not be known,

Or. it
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Amendment by Marie Panayotopoulos-Cassiotou

Amendment 9
Paragraph 1

1. Reiterates the importance of the gender dimension as an integral part of consumer 
policy and calls on the Commission to give the Committee on Women's Rights and 
Gender Equality regular reports on the progress made in this respect;

Or. fr

Amendment by Urszula Krupa

Amendment 10
Paragraph 3

3. Urges the Commission and the European Consumer Centres Network always to take a 
gender, as well as an age and ethnic perspective, together with national traditions, 
into consideration in their work on informing and educating consumers;

Or. pl

Amendment by Zita Pleštinská

Amendment 11
Paragraph 3

3. Urges the Commission and the European Consumer Centres Network to pay greater 
attention to the most vulnerable consumer groups in their work on informing and 
educating consumers;

Or. sk

Amendment by Hiltrud Breyer, Raül Romeva i Rueda, Jill Evans

Amendment 12
Paragraph 3 a (new)

4a. Calls on the Commission and the Member States to take all necessary legislative and 
administrative action to ensure that consumer goods that are marketed within the 
EU do not put the health and safety of consumers, and especially women and 



AM\701169EN.doc 5/9 PE398.696v01-00

EN

children, at risk;

Or. en

Amendment by Zita Pleštinská

Amendment 13
Paragraph 5

5. Calls once again for greater attention to be paid to the most vulnerable consumer 
groups in the formulation of the consumer policy;

   

Or. sk

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 14
Paragraph 5

5. Calls once again for greater attention to be paid to target groups such as women, 
young and elderly persons, ethnic minorities and disadvantaged social groups, in the 
formulation of the consumer policy;

Or. fr

Amendment by Urszula Krupa

Amendment 15
Paragraph 5

5. Calls once again for greater attention to be paid to target groups such as women, 
young and elderly persons, ethnic minorities and, in particular, immigrant women, as 
well as to national traditions, in the formulation of the consumer policy;

Or. pl
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Amendment by Zita Pleštinská

Amendment 16
Paragraph 6

6. Calls upon the Member States to initiate cooperation between national institutions 
and consumer organisations and to support projects designed to increase consumer 
awareness (with an emphasis on the most vulnerable consumer groups), in order to 
achieve a better balance in the shaping of consumer policy;

Or. sk

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 17
Paragraph 6

6. Considers that it is important to strengthen the involvement of women (deletion) in 
consumer organisations in order to achieve a better balance in the shaping of 
consumer policy

Or. fr

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 18
Paragraph 7

7. Calls for information campaigns to enhance consumers' awareness about products and 
practices that are harmful during pregnancy, in particular smoking, including second 
hand smoke, and use of alcohol, but also other consumer goods, such as medicinal 
products or chemicals, that pose health risks when taken or used during pregnancy;
calls on the Commission to encourage manufacturers clearly to state on the 
packaging of such products that such a risk exists, in order to ensure that pregnant 
women are properly informed;

Or. fr
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Amendment by Zita Pleštinská

Amendment 19
Paragraph 7

7. Considers that information campaigns should be designed to enhance consumers' 
awareness about products and practices that are harmful during pregnancy, in 
particular smoking, including second hand smoke, and use of alcohol, but also other 
consumer goods that pose health risks when used during pregnancy. 

Or. sk

Amendment by Pia Elda Locatelli

Amendment 20
Paragraph 7

7. Calls for information campaigns to enhance consumers' awareness about products and 
practices that are harmful during pregnancy, in particular smoking, including second 
hand smoke, and use of alcohol, but also other consumer goods that pose health risks 
when used during pregnancy; calls on the European institutions – particularly the 
European Medicines Agency –, national institutions and consumer organisations to 
approach the pharmaceutical industry and its representative bodies with a view to 
ensuring that due account is taken of consumer diversity, with specific reference to 
gender-based differences, in the preparation of pharmaceutical products old and 
new.

Or. it

Amendment by Marie Panayotopoulos-Cassiotou

Amendment 21
Paragraph 7 a (new)

7a. Calls on the Commission to promote the use by businesses, on a voluntary basis, of 
new technologies (particularly the Internet) as a means of informing consumers –
particularly women, children and elderly people, who are especially vulnerable –
about the nature and potential risks of certain products. 

Or. fr
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Amendment by Zita Pleštinská

Amendment 22
Paragraph 7 a (new)

7a. Calls upon the Commission to monitor the Member States' consumer policies more 
closely, so as to ensure that all consumers can make purchases anywhere in the EU 
and that they also enjoy effective protection in all EU Member States;

Or. sk

Amendment by Zita Pleštinská

Amendment 23
Paragraph 7 b (new)

7b. Since the greatest obstacles to the development of an internal market in retailing 
include the lack of clarity in the field of consumer agreements and compensation, 
supports the Commission's efforts to introduce standard agreements which would be 
valid in all the EU Member States;

Or. sk

Amendment by Marusya Ivanova Lyubcheva

Amendment 24
Paragraph 7 a (new)

7a. Considers that greater attention should be paid to the marketing and entry into the 
market of alcoholic goods, including those with a low alcohol content targeted at, 
inter alia, young people, with view to better addressing alcohol use and the 
reduction of alcohol consumption as well as consumer health and safety issues; 
calls on the Commission to provide a critical assessment of the way in which 
alcoholic goods are marketed and to propose measures aimed at achieving a better 
balance between health and safety and consumer behaviour, with particular regard 
to young people;

Or. en
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Amendment by Hiltrud Breyer, Raül Romeva i Rueda, Jill Evans

Amendment 25
Paragraph 7 a (new)

7a. Calls on the Council, the Commission and the Member States to guarantee that toys 
composed of all products are safe for children; calls on the Commission, in the 
revision of the Toys Directive, to propose an unconditional ban on the use of all 
fragrances, sensitisers and endocrine disruptors and substances that are 
carcinogenic, mutagenic or toxic to reproduction as well as very toxic compounds;

Or. en
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