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SUGGESTIONS

The Committee on Women's Rights and Gender Equality calls on the Committee on the 
Internal Market and Consumer Protection, as the committee responsible, to incorporate the 
following suggestions in its motion for a resolution:

- having regard to Council Directive 2004/113/EC of 13 December 2004 
implementing the principle of equal treatment between men and women in the 
access to and supply of goods and services1,

- having regard to Council Directive 2000/43/EC of 29 June 2000 implementing the 
principle of equal treatment between persons irrespective of racial or ethnic origin2,

- having regard to Article 13 of the EC Treaty,

A. whereas consumer policy is treated in a gender neutral way, yet consumers are not 'neutral' 
beings and do not constitute a homogenous group, neither in relation to gender nor in 
relation to age, income levels, education levels, ethnic background, consumption patterns,
etc, 

B. whereas a modern consumer policy strategy must take into account social changes, such as 
the new age structure, the increasingly important role of women and the integration of 
ethnic minorities, as well as economic, environmental and technical changes in society,

C. whereas balanced participation of women and men, young and elderly people, and 
cultural/ethnical minorities should be better anchored in the development and continuation 
of the policy,

D. whereas, in relation to consumers' safety and protection, women, men and children are 
exposed and susceptible to certain products, such as chemicals, in different ways; whereas, 
however, biological factors are not the only reason for the different vulnerability of women 
in relation to some types of products, as social factors, such as prevailing traditional gender 
roles, also play a part,

1. Reiterates the importance of the gender dimension as an integral part of consumer policy;

2. Underlines the need for a gender, as well as an age and ethnic dimension to be taken into 
account when developing indicators and statistics in order to identify specific problem 
areas facing different consumer groups;

3. Urges the Commission and the European Consumer Centres Network always to take a 
gender, as well as an age and ethnic perspective, into consideration in their work on 
informing and educating consumers;

4. Urges the Commission to strive for a gender balanced participation in all consultations 
                                               
1  OJ L 373, 21.12.2004, p. 37.
2  OJ L 180, 19.7.2000, p. 22.
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with consumers and consumer groups;

5. Calls once again for greater attention to be paid to target groups such as women, young 
and elderly persons, ethnic minorities and, in particular, immigrant women, in the 
formulation of the consumer policy;

6. Considers that it is important to strengthen the involvement of women, particularly 
immigrant women, in consumer organisations in order to achieve a better balance in the 
shaping of consumer policy;

7. Calls for information campaigns to enhance consumers' awareness about products and 
practices that are harmful during pregnancy, in particular smoking, including second hand 
smoke, and use of alcohol, but also other consumer goods that pose health risks when used 
during pregnancy. 
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