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DISCLAIMER
In view of the fact that Croatia did not join the EU until 1 July 2013 – eight days after
fieldwork for this survey had been concluded – some of the questions were worded slightly
differently for that country in order to enable the results to be included in this Eurobarometer
survey.
INTRODUCTION
With one year to go until the 2014 European elections, this EB/EP survey seeks to gauge
Europeans’ opinion of the European project, the European Union and the possibilities offered
by the European elections of 22-25 May 2014.
This survey follows on from the EB/EP survey of June 2012 (‘Two years to go to the 2014
European elections’, EB/EP77.4). The fieldwork was carried out between 7 and
23 June 2013. The survey was conducted using face-to-face methods by TNS Opinion in the
28 EU Member States, with 27 624 respondents. The results are shown either for the EU28
(in the case of the new questions) or in the form of EU27 trends.
Furthermore, this EP survey is supplemented by a certain number of questions which
appeared in Standard Eurobarometer survey EB79.3, published on 23 July 2013 by the
European Commission.
The overview published today is mainly of relevance to the institutions. It is the first in a
series of three analyses, which will be published between now and the end of
October 2013. The second will focus on the economic and social situation and on the current
budgetary, banking and fiscal reforms. The third will be a traditional Parlemeter, which will
have a more specific focus on Europeans' opinion of the European Parliament.
As is the case with all surveys of this kind, it must be borne in mind that the European
average is weighted and that the six most heavily populated Member States account for
around 70% in this average.
The European context
As has been the case for the past six years, the European context against which this
Eurobarometer is set is characterised above all by the impact of the monetary, financial,
economic and social crisis.
A number of events that occurred in the weeks preceding the survey or during the survey are
likely to have had an influence on the answers given by respondents.
In June, Eurostat published disappointing data on trends in unemployment and GDP in the
Member States and the World Bank revised its global growth forecasts for 2013 downwards.
What is more, during this period, the political situation in a number of Member States was
marked by turbulence and political change, including presidential elections and a change of
government in Italy; the first European elections in Croatia; regional or local elections in
Austria, the United Kingdom, Latvia and Italy; demonstrations in Bulgaria, Greece and
elsewhere, and a change of Prime Minister in the Czech Republic.
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Trends over the period
Over the course of the surveys, a number of underlying trends have become increasingly
apparent with regard to a wide range of subjects.
The first such trend is the increasing polarisation of public opinion. As the European Union
becomes an increasingly central issue in national debates, the proportion of Europeans with
no opinion on its character or on its actions is steadily decreasing.
Furthermore, the results from euro zone and non-euro zone countries show there to be
genuine divergences on a number of issues. By way of an example, if one takes one of the
key elements of the European identity – the euro – one observes that 27 percentage points
separate the euro zone from the non-euro zone. The euro zone accounts for 64% of the EU
average, while the non-euro zone accounts for 36%. Finally, a number of socio-demographic
constants can be identified.
 The sense of attachment to the EU is stronger among men than among women. There
is also a stronger sense of attachment among the wealthiest and most highly educated
groups.
 Conversely, the least privileged sections of the population are more likely to feel that
their country has not benefited from EU membership.
 Younger people have the most pronounced pro-European sentiments and are most
likely to believe that their voice counts in the EU.

NB: A detailed socio-demographic analysis of a number of issues is included as an annex to
this overview.
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Main findings
 An absolute majority of Europeans see freedom of movement and peace between the
Member States as the most positive consequences of EU membership. The euro comes
in third place, being mentioned by a quarter of respondents.
 As regards the European identity, there are three essential points to note:
First of all, there is the euro, which heads the list of key elements of the European
identity, with very clear differences between the euro zone and the non-euro zone. This is
followed very closely by freedom, and, far behind, history and culture.
As regards the sense of identity, a majority of Europeans say that they feel rooted in a
‘national and European’ identity, while more than one-third feel rooted in ‘national
identity only’. There has been a slight increase in the proportion of Europeans who feel
rooted in both 'national and European' identity since the survey that was conducted in
June 2012.
Finally, when respondents were asked what would strengthen their sense of being a
European citizen, issues linked to everyday life were most often cited (e.g. a
harmonised European social welfare system and being able to live in any EU Member
State after retirement).
 The number of EU citizens who feel a sense of attachment to the EU has risen slightly.
It is now almost a majority. Unsurprisingly, it remains lower than their sense of
attachment to their home city/town, region or country, which are cited by close to
nine out of ten respondents.
 Moreover, a large majority feel that membership of the EU is a good thing. This has
been true since 1973, when the question was included in the very first Eurobarometer.
 Close to four in ten Europeans feel that their voice counts in the EU. An absolute
majority of them believe that their voice counts in their country or that their country’s
voice counts in the EU.
 What do Europeans think about how democracy works? An absolute majority say
they are satisfied with how democracy works in their country, and more than four in
ten say they are satisfied with how it works in the EU. With regard to the last point,
however, a very small majority of Europeans say they are not satisfied.
 As happened last year, respondents were asked about a fundamental innovation
established by the Lisbon Treaty, namely the new procedure for electing the President
of the European Commission.
Would Europeans be more inclined to vote today if the ‘major European political
groupings present a candidate for the post of President of the European Commission,
based on a joint programme’? An absolute majority say yes.
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 And would Europeans be in favour of the President of the European Commission being
elected directly in the near future? Seven out of ten say clearly and unambiguously
that they would.
Why? Because they feel that this would give EU decisions added legitimacy and would
strengthen democracy in the EU.
 A limited interest in European affairs today, but one that is likely to grow in the
future.
An absolute majority of respondents said they had no interest in European politics, while
a little more than four in ten said they take an interest.
However, a clear majority believes that, by 2025, EU citizens will be more involved in
European affairs than they are currently.
 With regard to European integration:
In general, more than seven in ten think that what brings us together is more
important than what separates us.
With regard to the pace of integration, the respondents were split almost equally
between those who felt that the Member States must all advance at the same pace, and
those who defended the idea moving forward at different speeds.
 The challenges to be addressed by 2025 are primarily socio-economic in nature. The
fight against unemployment, social inequalities and public debt in Member States are
among the main challenges cited by Europeans.
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Findings
1. What the EU represents: freedom of movement, peace, the single currency,
and…
 EU outcomes viewed most favourably
 For Europeans, the two most positive outcomes of European integration are
freedom of movement (56%, +4) and peace between the Member States (53%, +3).
 The euro comes in third place (24%), but there are major differences between the
euro zone (31%) and the non-euro zone (12%). The Erasmus programme (23%)
follows close behind.
 What does the EU mean to you personally?
 Europeans were then asked what the EU meant to them personally. Freedom of
travel (42%) and the euro (33%) – issues with positive or neutral connotations – were
mentioned most frequently. Twenty-five percent also said ‘peace’.
 Two issues with negative connotations were mentioned by a significant proportion of
respondents: for 27%, the EU represents a waste of money, and for 24%, it represents
bureaucracy.

2. Europeans' identity
A number of questions were asked concerning feelings of identity, how these had
developed and what the European identity consisted of.
The overall results show that there are major differences between euro zone countries
and non-euro zone countries. A country-by-country analysis also points up sometimes
significant differences.
 A majority of people feel rooted in a ‘national and European’ identity
To the question ‘how do you see yourself in the near future?’ Europeans responded:





National and European
National only
European and national
European only

49% (+6)
38% (-6)
7% (+1)
3% (-1)

There has been an appreciable increase in the number of people responding
‘national and European’.
o

At national level, there are major differences between the Member States.
Sixty percent of respondents in the United Kingdom stated that they felt
‘national only’, and 33% ‘national and European’.
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The same pattern was apparent in Ireland, with 53% and 31% respectively,
and in Cyprus, with 51% and 38%.
Conversely, 66% of respondents in Malta feel ‘national and European’ and
only 26% ‘national only’. The results were similar in Slovakia, with 62% and
27% respectively.
o

Major differences between the euro zone and the non-euro zone
 Feeling ‘national only’:
euro zone 33%; non-euro zone 47%.
 Feeling ‘national and European’:
euro zone 54%; non-euro zone 42%.

o Significant socio-demographic differences
Respondents who see themselves as ‘national only’:
 More women (40%) than men (35%).
 A large number of unemployed persons (44%) and pensioners (46%).
Executives (61%) and students (58%) are the groups that see themselves as
most 'national and European'.
 Development of a sense of identity
o A majority of respondents (44%) believe that their fellow citizens feel
‘more European’ than 10 years ago, while 27% of them believe that their
fellow citizens feel less European than in the past.
Those most likely to see their fellow citizens as ‘more European’ than 10
years ago are in Latvia and Sweden (both 72%), Estonia and Poland (both
68%), Malta (67%) and Slovakia (65%).
Countries in which the most people believe that their fellow citizens feel ‘less
European’ than 10 years ago are Greece (50%), the UK (47%), France
(40%) and Cyprus (35%).
o More euro zone respondents (49%) than non-euro zone respondents (41%)
think that their fellow citizens feel more European than in the past.
o The socio-demographic groups with the highest percentage of people who
think that their fellow citizens feel more European than in the past are young
people (51%), executives (58%) and the most highly educated (53%).
 Key elements of the European identity
What elements, according to Europeans, play the greatest role in forging a
European identity?

7

o

Two elements stand out clearly from the others.

 Firstly, there is the euro, which is mentioned by 42% (-1) of respondents.
There are, however, major differences between the euro zone (51%) and the
non-euro zone (24%).
At national level, the number of respondents citing 'the euro' has fallen
significantly since June 2012 in a number of the countries hardest hit by the
crisis, namely Spain and Greece (-9 in both countries), Italy (-7) and Ireland (6).
 Next come the values of democracy and freedom, with 40% (-5).
o Three closely linked elements follow a long way behind:
 history
 culture
 geography

27% (+1)
26% (-1)
23% (-4)

3. How can the sense of European citizenship be strengthened?
Against the backdrop of the European Year of Citizenship, it was interesting to see
what Europeans thought would strengthen their sense of European citizenship.
The respondents mainly cite issues linked to their everyday lives. This is especially
the case with the first five issues, the first of which stands out clearly from the others:
 A harmonised European social welfare system

41%

 The right to live in any EU Member States and
to draw a pension there directly

34%

 The generalised recognition of academic qualifications

31%

 The setting up of European emergency services
to combat natural disasters

24 %

 A European identity card in addition to
national identity cards

24%

 The right to vote in all elections held in the Member State
where one lives, even if one is not a citizen of that Member State

23 %

With regard to the first, third and fifth issues, there are appreciable differences of up to 9
percentage points between the euro zone and the non-euro zone.
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4. Attachment to the EU and EU membership
With one year to go until the 2014 European elections, we thought it was a good idea
not only to gauge Europeans’ sense of attachment to the EU, but also to ascertain
what benefits they felt their countries have – or have not – gained from EU
membership.
 How attached do people feel to the EU?
An analysis of the responses shows that that the strongest sense of attachment is felt
towards one’s country (91%), as well as towards one’s home city, town or region
(88%). Attachment to the EU is much less pronounced (48%).
o In contrast to the responses given to other questions, there were very few differences
between the euro zone and the non-euro zone.
o There is a difference of 52 percentage points between the countries most and
least attached to the EU.
 The Europeans most attached to the EU are in Luxembourg (74%), Belgium (61%)
and Latvia and Poland (both 59%).
 Those least likely to say they are attached to the EU are in Cyprus (22%), Greece
(29%) and the United Kingdom (33%).
o From a socio-demographic perspective, the traditional divergences are once again in
evidence:
 More women (52%) than men (49%) say they do not feel attached to the EU.


The most highly educated – students (55%) and those who continued their studies
beyond the age of 20 (57%) – are the most likely to say they feel attached to the EU.

 Membership of the EU: a good or a bad thing?
The responses given to the question of whether membership of the EU is a good or a
bad thing have remained relatively unchanged: 50% of respondents (= when
compared with June 2012) consider it a ‘good thing’, 31% 'neither a good nor a bad
thing' (=) and 17% a ‘bad thing’ (+1).
o 52% of respondents in the euro zone consider it a ‘good thing’, as do 45% of those in
the non-euro zone.
o At national level, significant differences have emerged during the past year:
 Positive sentiments regarding membership have grown significantly in Malta (+14),
Lithuania (+12) and Ireland (+10).
 However, such sentiments are dropping sharply in a number of countries: Greece
(-11), the Netherlands and Cyprus (-8), Luxembourg (-7) and France (-6).
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o From a socio-demographic perspective, the same divisions can be observed as with
the previous question.
It is young people (57%), students (64%) and executives (67%) who are most likely to
consider membership a good thing. However, only 44% of manual workers and 41%
of the unemployed share that view.
 Does EU membership bring benefits or not?
o The European average has also remained stable with regard to the benefits of EU
membership: 54% (+2) of respondents feel that their country ‘has benefited’, while
37% (=) feel that it ‘has not benefited’ from membership.
o Non-euro zone countries (57%) felt the benefits to be greater than euro zone countries
(53%) did.
o At national level, the variations are very pronounced, with differences of up to 52
percentage points (80% in Lithuania and 28% in Cyprus). The strongest positive
changes since spring 2011 can be seen in Malta (77%, +18 points compared with
May 2011), Germany (61%, +13) and Lithuania (80%, +13). The largest drop was
seen in Cyprus (28%, -20).

5. My voice counts
Three dimensions were taken into account for the ‘my voice counts’ indicator: the
voice of my country in the EU; my voice in my country; and my voice in the EU.
The results set out below highlight an interesting pattern: the Member State trends
(whether upward or downward) for both ‘my voice in my country’ and 'my voice in
the EU' observed during the previous survey were the same in this survey.
 My voice counts in the EU:
39% of Europeans think that their voice counts in the EU, a slight fall (-3) compared
with June 2012.
o At national level:
 The greatest falls were observed: in France (40%, -17), the Netherlands (49%, 13), Denmark (62%, -11), Slovakia (34%, -9) and Slovenia (40%, -8).
 The strongest increases were observed: in Lithuania (37%, +7), Ireland (42%,
+6), Italy (30%, +6) and the Czech Republic (25%, +5).
 My voice counts in my country:
The number of Europeans who feel that their voice counts in their own country is
higher than those who feel that their voice counts in the EU.
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58% (=) of respondents feel that their voice counts in their country, while 40%
(=) believe the contrary to be true.
o The national results confirm the above analysis:
 The greatest falls are in the Netherlands (77%, -10), Slovenia (64%, -8), France
(76%, -8), Estonia (54%, -5) and Slovakia (53%, -5).
 The largest increases were in: Malta (70%, +13), Lithuania (32%, +12), the
Czech Republic (42%, +8) and Italy (31%, +7).
 My country’s voice counts in the EU:
62% (-3) of Europeans feel that their country’s voice counts in the EU, whereas
34% (+3) believe the contrary to be true.
Some of the countries hardest hit by the crisis are more likely to feel that their
country’s voice does not count in the EU:
 Greece (21%, -11) and Cyprus (28%, -18) are the two countries in which the
greatest decline in the belief that one’s country has a voice in the EU was
recorded. A significant decline was also noted in France, albeit from a very high
initial level (80%, -10).
 Ireland is the country in which this sentiment has risen most (59%, +13).
 How do I make my voice heard by EU decision-makers? First of all, by voting.
With 10 months to go before the 2014 European elections, what is the best way to
make one's voice heard at EU level? The most popular response related to exercising
the right to vote.
o A very large number of Europeans responded ‘voting in European elections’
(57%, =).
However, it is worth analysing the results by Member State. 49 percentage points
separate the country with the highest score, Denmark (82%), from the country with
the lowest score, Lithuania (33%).
o Following far behind are:






the Citizens' initiative
writing to your MEP
writing directly to the European institutions
supporting the work of NGOs
Taking part in debates on the websites or social media sites
of the European institutions
 Joining a trade union
 Being a member of a consumer association

20%
17%
14%
12%
12%
10%
10%
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6. How democracy works
With one year to go until the European elections, EU citizens were asked how they
felt about how democracy works in their country and in the EU.
Their responses show that they are more satisfied with democracy at national level
than at EU level.
 Member State level:
52% (+3) of respondents said they were satisfied with how democracy works in
their country, while 46% (-3) were dissatisfied.
There are, nonetheless, major differences of up to 75 percentage points between the
Member States as regards the level of satisfaction.
The lowest levels of satisfaction are to be found in the countries hardest hit by the
crisis: 14% in Portugal, 19% in Greece, 27% in Spain, 33% in Cyprus and 35% in
Italy.
 EU level:
44% (=) of Europeans say they are satisfied with how democracy works in the
EU, while 46% (+1) are dissatisfied.
o There is a clear difference in levels of satisfaction between the euro zone (42%)
and the non-euro zone (50%). The same pattern may be observed with levels of
dissatisfaction: euro zone 49%; non-euro zone 38%.
o This pattern is also apparent at national level: almost all of the countries
hardest hit by the crisis show the lowest levels of satisfaction: Portugal 14%,
Greece 23%, Cyprus 29%, Spain 29% and Italy 39%.
 From a socio-demographic perspective, young people aged between 15 and 24 were
the most likely to say they were satisfied with how democracy works in the EU
(55%), while the unemployed were the most likely to say they were dissatisfied
(53%).

7. Election of the President of the European Commission
 Indirect election of the President of the European Commission by Europeans
In 2014, the Member States will – for the first time – be required to use the results of
the European elections as the basis for putting forward a candidate for President of the
European Commission. The President of the Commission will then be elected by the
European Parliament.
It is interesting to see how keen Europeans are to play a part, albeit indirectly, in
electing the President of the Commission.
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For the second time since June 2012 (EB/EP77.4), the following question was posed:
‘Imagine that, at the next European elections, the major European political alliances
present a candidate for the post of President of the European Commission, based on a
joint programme. The citizens of every Member State would therefore indirectly
participate in the election of the President of the European Commission if his\her
political alliances won the European elections.
Would this encourage you more than at present to vote?’
As was the case last year, an absolute majority of respondents said that this
would give them added encouragement to vote: 55% (+1) said it would, 36% (=)
said it would not, and 9% were unsure.
o There is almost no difference between the euro zone (56%) and the non-euro zone
(55%).
o At national level, the respondents most likely to answer in the affirmative are in
Ireland (66%), Malta (65%), Romania (64%), and Sweden, Austria and Germany (all
62%). Those least likely to do so are in Estonia (43%), Portugal, Slovenia (both 44%)
and Finland (45%).
o The greatest changes were observed in Poland (61%) and Malta (65%), both of which
recorded an increase of 13 percentage points.
 Should the President of the European Commission be directly elected?
o There is support for the idea of holding direct elections for the President of the
European Commission in the future.
Against the backdrop of a major debate on the future of the EU, in order to gauge
whether Europeans would be willing to become still more involved in electing the
President of the Commission, the following question was asked:
‘Would you be in favour of or opposed to the President of the European Commission
being elected directly by the European citizens in the near future?’
A very large majority of people are in favour (70%), while 17% of respondents are
against and 13% have no opinion on the matter.
 There is only a slight divergence between the euro zone and the non-euro zone.
 At national level, the largest divergence is 20 percentage points, between 57% in
Finland and Bulgaria and 77% in Austria.
o Reasons for support:
A majority of Europeans support direct election of the President of the Commission
for reasons related to the development of democracy and citizenship.
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The main reasons cited by respondents for supporting direct election of the President
of the European Commission are:







EU decisions would seem more legitimate to Europeans
It would reinforce democracy within the EU
The EU would speak with one voice on the international stage
It would reinforce the sense of being a European citizen
It would reinforce the link between the EU and its citizens
It would give the EU a face

31%
30%
27%
26%
26%
11%

8. Interest in European affairs now and in the future
Interest in European affairs fell significantly in the period between the two surveys.
At the same time, however, respondents feel that Europeans will be more involved in
European affairs by 2025.
One could speculate as to whether this fall in interest is attributable to the different
contexts in which the two surveys were conducted. During the Parlemeter fieldwork
(mid-November, early December 2012), the EU was a highly topical issue on account
of the extremely heated debates on EU budget programming, the budget’s content and
total cost, and the banking union.
 Falling levels of interest in European affairs
In June 2013, 43% (-8) of respondents said they were interested, while 56% (+8)
said they were not interested.
Romania was the only Member State in which citizens' levels of interest increased
(33%, +3). Levels remained stable in the Czech Republic, at 25% (=).
Conversely, interest in European affairs is in decline in the 25 other Member States.
The largest falls were recorded in Sweden (49% interested, -16), Luxembourg (51%,
-16), Cyprus (38%, -15) and France (36%, -13).
 Europeans to be more involved by 2025
42% of EU citizens felt that they would be ‘more involved’ in European affairs by
2025, while 20% felt that they would be ‘less involved’. 30% said ‘neither more nor
less involved’.
o Those most likely to feel that European citizens will be 'more involved' in the future
are in Germany (60%), Ireland (53%) and Malta (52%).
o Those least likely to feel that EU citizens will be 'more involved’ are in Cyprus
(24%), Greece (32%), Poland (33%), as well as the UK and France (both 34%).
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9. European integration
The questions in the previous section focused on how Europeans feel about the EU,
the role that they see themselves playing in it, the nature of democracy, and their
involvement in EU affairs at present and in the future.
This section seeks, on the one hand, to gauge the strength of the bonds that unite or
separate the citizens of EU Member States and, on the other hand, to assess how they
feel about the pace of integration.
 What brings Europeans together is stronger than what separates them
Europeans were asked to respond to the following statement: ‘What brings the citizens
of the different EU Member States together is more important than what separates
them’.
The answer was clear: 72% of respondents feel that ‘what brings the citizens of the
different EU Member States together is more important than what separates
them’. 20% hold a different view.
o Although the number of affirmative responses was high in both zones, the proportion
was higher in the non-euro zone (76%) than in the euro zone (71%).
o At national level, the lowest percentage of respondents in agreement is 56% (in Spain,
-15), while the highest is 87% (Finland, +4).
 Europeans divided on the pace of integration
A question that is often raised as part of the debate on the EU's future is whether the
Member States should all advance at the same pace, or whether they should do so at
different speeds.
Europeans are clearly divided on this issue.
o 46% of respondents feel that we should wait until all Member States are ready
before stepping up integration in certain key areas.
This opinion is slightly more prevalent in the non-euro zone (47%) than in the euro
zone (45%).
At national level, those most likely to agree with this sentiment are in Portugal
(70%), Cyprus (62%), Greece and Spain (both 58%), and Finland (57%).
In general, it is the countries hardest hit by the crisis that feel that the pace of
integration should be the same for all Member States. However, Finland – a country
which has been affected by the crisis to a lesser extent – also subscribes to this view.
The lowest percentages are found in Austria, Germany and the Netherlands (both
35%), Bulgaria (36%) and France (37%).
o Conversely, 43% of respondents feel that groups of Member States should be
able to advance without being forced to wait for the others.
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 This is the majority view in 13 of the 28 Member States. It is most prevalent in the
Netherlands (58%), Belgium (56%), Denmark, Slovakia and France (both 55%)
and Germany (54%).
 The countries where this view is least prevalent are Portugal (21%), Spain (25%),
Romania (28%), Malta (30%), Cyprus (31%), Greece, Italy and Bulgaria (all 35%).
o From a socio-demographic perspective, young people (49%) are most in favour of
moving forward together, while executives (53%) and those who completed their
studies over the age of 20 (50%) are most in favour of moving forward at different
speeds.

10. The European Union by 2025
The institutional part of this Eurobarometer and European Parliament survey concludes
with a question on the main challenges that the EU and its Member States will have to
address in the future.
Against the backdrop of a crisis which has had the world – and the EU in particular – in
its grip since 2007, Europeans’ worries are clearly centred on socio-economic issues.
The top five issues are:






unemployment
social inequalities
public debt of the Member States
access to jobs for young people
ageing population

(55%)
(33%)
(32%)
(29%)
(24%)

o At national level, the answer ‘unemployment’ was given by 79% of respondents in
Spain, 74% in Cyprus, 73% in Greece, 69% in Ireland and 68% in Portugal and
Croatia.
o ‘Social inequalities’ were most frequently cited in Portugal, Bulgaria and Estonia (all
47%).
o The response 'reducing the public debt of the Member States' was given most
frequently in Austria and Germany (both 50%).

Public Opinion Monitoring Unit
Jacques Nancy
+32 2 284 24 85
EPEurobarometer@europarl.europa.eu
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A. WHAT DOES THE EU REPRESENT: FREEDOM OF MOVEMENT, PEACE,
THE SINGLE CURRENCY, AND…

1. EU outcomes viewed most favourably:

1) European average

This question was taken from the Standard EB79, carried out in May 2013

17

2) National results

This question was taken from the Standard EB79, carried out in May 2013
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3) National developments

First three items cited
This question was taken from the Standard EB79, carried out in May 2013
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2. What does the EU mean to you personally?

1) European average

This question was taken from the Standard EB79, carried out in May 2013
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2) National results

This question was taken from the Standard EB79, carried out in May 2013
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3) National developments

First four items cited
This question was taken from the Standard EB79, carried out in May 2013
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B. EUROPEANS' IDENTITY
1. National or European identity

1) European average

This question was taken from the Standard EB79, carried out in May 2013

23

2) National results

This question was taken from the Standard EB79, carried out in May 2013
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3) National developments

This question was taken from the Standard EB79, carried out in May 2013
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2. Development of a sense of identity

1) European average

26

2) National results
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3) Table of national results
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3. Key elements of the European identity
1) European average

29

2) National results

30

3) National developments

First four items cited
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C. HOW CAN THE
STRENGTHENED?

SENSE

OF

EUROPEAN

CITIZENSHIP

BE

1) European average

32

2) National results

33

3) National developments

First three items cited
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D. ATTACHMENT TO THE EU AND EU MEMBERSHIP
1. What sense of belonging to the EU?

1) European average

*The item ‘your region’ is compared with EB73 Pr. 2010
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2) National results

36

3) National developments
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2. Membership of the EU: a good or a bad thing?

1) European average

38
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2) National results

In Croatia, the question was worded as follows: in general, do you think that EU member ship for (OUR
COUNTRY) would be...?
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3) National developments

In Croatia, the question was worded as follows: In general, do you think that EU member ship for (OUR
COUNTRY) would be...?
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3. Does EU membership bring benefits or not?
1) European average

42

43

2) National results

In Croatia, the question was worded as follows: all things considered, do you think that (OUR COUNTRY) will
benefit or not from EU membership?
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3)

National developments

In Croatia, the question was worded as follows: all things considered, do you think that (OUR COUNTRY) will
benefit or not from EU membership?
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E. MY VOICE COUNTS
1. My voice counts

1) European average
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2) National results

In Croatia, the question was worded as follows: my voice counts in the EU
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In Croatia, the question was worded as follows: my country’s voice will count in the EU
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3) National developments

In Croatia, the question was worded as follows: my voice and the voice of my country will count in the EU
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2. How do I make my voice heard by EU decision-makers? First of all, by voting

1) European average
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2) National results
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3)

National developments

First three items cited
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F. HOW DEMOCRACY WORKS
1. How democracy works in the Member States
1) European average
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2) National results
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3) National developments
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2. How democracy works in the EU

1) European average
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2) National results
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3) National developments
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G. ELECTION OF THE PRESIDENT OF THE EUROPEAN COMMISSION
1. Indirect election of the President of the European Commission by Europeans
1) European average
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2) National results
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3) National developments
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2. Should the President of the European Commission be elected directly?

1) European average
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2) National results
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3) Table of national results
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3. Reasons for support

1) European average

Base: those in favour of the President of the European Commission being elected directly
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2) National results

Base: those in favour of the President of the European Commission being elected directly
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3)

Table of national results

Base: those in favour of the President of the European Commission being elected directly
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H. INTEREST IN EUROPEAN POLICIES NOW AND IN THE FUTURE
1. Falling levels of interest in European policies
1) European average
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2) National results
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3) National developments
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2. Europeans more involved by 2025

1) European average
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2) National results

73

3)

Table of national results
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I. EUROPEAN INTEGRATION

1. What unites Europeans is stronger than what separates them

1) European average
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2) National results
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3) National developments
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2. Europeans divided on the pace of integration
1) European average
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2) National results
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3) Table of national results
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J. THE EUROPEAN UNION BY 2025
1. The main challenges for 2025

1) European average
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2) National results
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3) Table of national results
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