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DISCLAIMER 

 

The survey was conducted by TNS Opinion on the basis of face-to-face interviews with 27 331 

people aged 18 and over in the 28 EU Member States
1
. The survey has been used to analyse the 

results of the European elections in terms of gender, age, region, turnout and voting. 

 

                                                 
1
  16 and over in Austria. However, in this introduction 'young people' means those aged 18-24. 
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INTRODUCTION  

 

An analysis of the results by gender, age and occupational category reveals a number of 

trends.  

 

As with the post-electoral survey carried out following the 2009 European elections, 

there were few differences on the basis of gender. In general, men were more engaged in 

the electoral campaign than women and their turnout was higher.  

 

There were more pronounced differences between the different age groups. The 

youngest Europeans (18-24) are more positive about the European Union than the oldest 

(55+), even though far fewer of them turned out to vote.  

 

There was a big divide on the basis of occupational category: managers and the self-

employed were more engaged in the European elections and have more trust in the 

European Union. In contrast, the unemployed, manual workers and homemakers had the 

lowest turnout rates. 

 

The tables and graphs following this introduction show, for each question, the overall 

results at EU level. The text below examines the main socio-demographic categories.  

 

In detail:  

 

¶ Participation in the May 2014 European elections varied according to the gender, 

age and occupational category of the respondents.  

 

-  Turnout was higher among men than women (45% / 41%). The gap increased 

from two percentage points in 2009 to four percentage points in 2014.  

 

-  Turnout was again highest among the oldest respondents. Some 51% of the 

55+ group voted in the European elections, while only 28% did in the 18-24 age 

group. This is relatively unchanged from 2009. 

 

-  Turnout was highest among managers (53%), the self-employed (52%) and 

retired people (50%), and significantly lower among homemakers (37%), 

students (37%), manual workers (35%) and the unemployed (31%). There was, 

however, an increase in participation among the unemployed and students (+3) 

and a significant fall among homemakers (-5).  

 

¶ There are clear differences according to age and occupational category when it 

comes to the time at which the voting choice is made, but almost no difference by 

gender. 
 

-  Young people were more inclined to decide on the day of the elections or a few 

day before (28%, compared with 11% for the 55+ group). 

 

-  In terms of occupational category, students (27%) and managers (25%) were the 

most numerous in making their minds up in the week before the elections.  
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-  More than half of the 55+ group (57%), retired people (57%) and homemakers 

(54%) chose to vote in the same way they always had, and had made that choice 

long before the election campaign began.  

 

¶ The two most common reasons people gave for voting was that it was their duty as 

citizens and that they always vote.  

 

-  Women more often gave as the reason the fact that they always vote (44%, 

compared with 38% for men) and that it was their duty as citizens (43%, 

compared with 39% for men).   

 

-  The proportion of the oldest respondents who cited the fact that they always 

vote was much higher (46%, compared with 26% for the 18-24 group). They 

also more frequently mentioned their duty as citizens (42%, compared with 39-

40% for the other age categories).  

 

-  Managers were the most likely to say that they voted to support the European 

Union (22%). 

 

-  Managers, students and the unemployed were the most numerous in thinking 

that they 'would be able to change things by voting at the European elections' 

(15% each). 

 

¶ Economic and social issues ï unemployment and economic growth ï were the 

priority issues for all categories. 
 

-  Unemployment was mentioned more by women (47%, compared with 42% for 

men), the 18-24 and 25-39 age groups (56% and 50% respectively), the 

unemployed (65%), homemakers (59%), manual workers (54%), students (48%) 

and the employed (47%). Unemployment is an issue that has become 

significantly more important since 2009 for all categories, and especially for 

homemakers (59%, +17) and the youngest respondents (56%, +15).  

 

-  Men mentioned economic growth more than women (42% against 39%).  

 

-  Economic growth was the main issue for the self-employed (51%) and managers 

(44%).  

 

-  There was little difference noted in terms of gender and age concerning 

immigration , which was the third most important issue across the EU (23%). 

The variations were a little more pronounced in terms of occupational category. 

Nevertheless, it is an issue which has grown in importance for all categories 

other than homemakers (17%, -2 points) and managers (22%, -12 points).  

 

 

¶ Age and occupational category can be used as discriminant variables to analyse 

when a decision is taken not to vote in the European elections.  

 

-  More people in the youngest age group (31%) say that they never vote than in 

the 55+ group (19%). However, this gap has closed since 2009, from 17 to 12 

points.  
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-  More of the oldest respondents, on the other hand, had already decided several 

weeks or months before the elections (40%, against 19% for the 18-24 age 

group). There is little difference between the age categories when it comes to 

'not voting as an impulse', i.e. choosing not to vote only a few days before or on 

the day of the elections (32-35%). 

 

-  In terms of occupational category, as in 2009 it was managers (42%) who were 

the most numerous in deciding not to vote a few days before or on the day of the 

elections.  

 

¶ A 'lack of trust in politics in general' was the main reason given for not voting among 

all categories except the youngest respondents and homemakers (21% and 23% 

respectively, mentioning a lack of interest in politics) and students (19%, 'too busy at 

the moment'). More unemployed and self-employed people mentioned a lack of trust in 

politics (30% each). 

 

¶ The unemployed and retired people are also the most numerous in believing that 'voting 

has no effect or does not change anything' (18% and 17% respectively). 

 

¶ A majority of citizens in all categories regarded membership of the European 

Union as a good thing.  

 

-  This was particularly the case among men (54%), the self-employed (54%), 

employees (55%), the young (57%) and, especially, managers (66%) and 

students (64%).  

 
¶ The only groups in which more people trusted the EU institutions than didn't were 

students (55% against 39%), managers (52% against 44%) and 18-24-year-olds (48% 

against 45%).  

 

π Nevertheless, trust is declining among all categories, particularly among 

students (-13 points) and the self-employed (-11 points). In 2009, the 

unemployed were the only group where fewer than half the people questioned 

did not trust the EU institutions. 

 
¶ Attachment to Europe remains very strong in all categories. It is particularly high 

among managers (75%) and students (73%).  

 

π Across the categories, attachment to Europe remains relatively stable by 

comparison with 2009: the strongest fall was registered among managers (75%, 

-4), men (63%, -4) and homemakers (54%,-4). 

 
¶ Apart from managers and students, the majority of respondents in the various 

categories agreed that ' the European Parliament does not properly take into 

account the concerns of European citizens ' .  

 

-  This opinion is particularly strong among the unemployed (62%), homemakers 

(59%) and the oldest respondents (56%). 

 

-  Again, there are few differences on the basis of the gender of the respondents. 
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-  This sentiment has increased strongly since 2009 among all the socio-

demographic categories analysed, especially homemakers (59%, +20) and the 

self-employed (54%, +16). The smallest increase, recorded by the youngest 

respondents, was still 10 points (49%). 

 
¶ In all categories a majority of those questioned felt themselves to be European 

citizens.  

 

-  There was barely a difference between the genders (63% for men and 62% for 

women). 

 

-  The younger the age group, the more people had the feeling of being European 

(70% for the 18-24-year-olds and 59% for the 55+ group). 

 

-  Students (75%) and managers (74%) were once again the occupational 

categories in which the feeling of being a European citizen was strongest.  

 

-  However, there were declines compared with 2009, most notably among the 

self-employed (65%, -5), employees (64%, -4), managers (74%, -3) and men 

(63%, -3). 

 

¶ Overall, a majority of citizens had access to the information they needed to vote.  
 

-  This was more the case among men (61%) than women (54%). 

 

-  The oldest citizens seemed better informed in their choices than the youngest 

(60% of the 40+ group, compared with 50% in the 18-24 group) and their 

turnout was higher. 

 

-  Managers (68%) and the self-employed (64%) were the best informed 

occupational categories. 

 

-  The level of information increased among all categories by comparison with 

2009. This was particularly true for the unemployed (51%, +8). 

 

¶ Among all the socio-demographic groups analysed, a majority of people recalled a 

campaign encouraging citizens to go to vote in the elections. There were few 

difference according to gender and age.  

 

- In terms of occupational category, as in 2009 it was managers who felt they had 

had the greatest exposure (74%). 
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I.  PARTICIPATION  
 

1.1. Participation  

 

 

Changes of turnout in the European elections (%EU) 
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FOCUS ON AGE GROUPS 
 
 

1. European Union results 
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2. National results 
 

Profile of voters 
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FOCUS ON GENDER 
 
 

1. European Union results 
 
 

Profile of voters 
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2. National results 
 

Profile of voters 
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FOCUS ON OCCUPATIONAL GROUPS 
 

1. European Union results 
 

Profile of voters 

 
Base: all respondents 
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2. National results 
 

Profile of voters 

 
Base: all respondents 
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II.  THE VOTE 
 
 

2.1. The decisive moment to go and vote 

 

a) European average 

 

 

Base: respondents who voted 
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Base: respondents who voted 
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FOCUS ON AGE GROUPS 
 
 

1. European Union results 
 

QP3a When did you decide to vote for the political party or candidate you voted for  
in the recent European Parliament elections? 

 
Base: respondents who voted 

A
g

e
 g

ro
u

p
s
  

 
 

 
 

 
 

 
 

 
 

 
  
 
  
  
  

 
 

T
H

E
 V

O
T

E
 



 18 

2. National results 
 

 
Base: respondents who voted 
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Base: respondents who voted 
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Base: respondents who voted 
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FOCUS ON GENDER 
 
 

1. European Union results 
 

QP3a When did you decide to vote for the political party or candidate you voted for  
in the recent European Parliament elections? 

 
Base: respondents who voted 
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2. National results 
 

 
Base: respondents who voted 
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Base: respondents who voted 
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FOCUS ON OCCUPATIONAL GROUPS 
 

1. European Union results 
 

QP3a When did you decide to vote for the political party or candidate you voted for  
in the recent European Parliament elections? 

 
Base: respondents who voted 
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2. National results 
 

 
Base: respondents who voted 
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Base: respondents who voted 
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